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Submission to the Ministry of Business, Innovation and 

Employment (MBIE) on the discussion document Options to 

provide Clean Vehicle information to consumers 

 

Introduction 

1. The National Council of New Zealand Te Kaunihera Wahine o Aotearoa (NCWNZ) thanks 

the Ministry of Business, Innovation and Employment (MBIE) for the invitation to 

provide input on New Zealand’s approach to the Clean Vehicle Information for 

Consumers as one step in the transitioning to a low-emissions and climate resilient 

future. 

2. NCWNZ is an umbrella group representing over 200 organisations affiliated at either 

national level or to one of our 14 branches. In addition, about 450 people are individual 

members. Collectively our reach is over 450,000 with many of our membership 

organisations representing all genders. NCWNZ's vision is a gender equal New Zealand 

and research shows we will be better off socially and economically if we are gender 

equal. Through research, discussion and action, NCWNZ in partnership with others, 

seeks to realise its vision of gender equality because it is a basic human right.  

3. This submission has been prepared by members of the NCWNZ Climate Change and 

Environmental Sustainability Action Hub.  It draws from several decades of NCWNZ 

policy1 2, and submissions3 on issues that have been endorsed by the membership of 

NCWNZ. A recent NCWNZ policy4 advocates for a net zero carbon future for New 

Zealand and supports the imperative of building resilience to the effects of climate 

 
1 NCWNZ. 2012. 115 years of resolution. https://bit.ly/ncwnz_resolutions_1896-2010  
2 NCWNZ. 2021. Appendix “D”: Resolutions of National Meetings 2011-2020. 

https://d3n8a8pro7vhmx.cloudfront.net/ncwnz/pages/1025/attachments/original/1622428501/Appendix_
D_Resolutions_2011-2020.pdf?1622428501  

3 NCWNZ. 2021. Submissions [2000-2021]. https://www.ncwnz.org.nz/submissions  
4 NCWNZ. 2021. Appendix “D”: Resolutions of National Meetings 2011-2020. 7.13.6. 

https://d3n8a8pro7vhmx.cloudfront.net/ncwnz/pages/1025/attachments/original/1622428501/Appendix_
D_Resolutions_2011-2020.pdf?1622428501 
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change, disaster risk and environmental challenges. A second recent policy5 supports the 

UN Sustainable Development Goals. More recently NCWNZ lodged a submission to the 

Ministry of Foreign Affairs in relation to its presentation at COP26 in Glasgow6 and to the 

Emissions Reduction Plan7. 

Background 

4. NCWNZ supports the work being undertaken to set the pace for emissions reductions by 

2030 and beyond, across a range of areas, including energy and transport. Members are 

critically concerned that Aotearoa New Zealand is not moving fast enough to meet our 

commitments to the Paris Agreement8. It is noted that the National Determined 

Contribution9 was updated this month, in response to "the urgency of climate action and 

our duty to respond", as detailed in the August 2021 report of the IPCC10.  

5. The Minister for Climate Change James Shaw11 has stated, "To stand a chance of limiting 

global warming to 1.5oC, the science shows we now have about eight years left to 

almost halve global greenhouse gas emissions".   

6. NCWNZ advocates the government takes urgent sustainable steps to address the 

reduction of emissions and to take action now to meet our global obligations. In doing 

so it is essential to address the guiding principles including: 

a. Principles of Te Tiriti o Waitangi 

b. Human rights and gender equality. 

c. Implementation of the Sustainable Development Goals12. 

7. Transport emissions are the fastest growing source of greenhouse gas emissions in New 

Zealand and account for 21% of all the emissions we produce. Nearly 70% of all 

transport emissions are from cars, SUVs, utility vehicles, vans and light trucks13. We need 

 
5 NCWNZ. 2021. Appendix “D”: Resolutions of National Meetings 2011-2020. 11.13.5. 

https://d3n8a8pro7vhmx.cloudfront.net/ncwnz/pages/1025/attachments/original/1622428501/Appendix_
D_Resolutions_2011-2020.pdf?1622428501 

6 NCWNZ. 2021. Call for input on New Zealand’s approach to the international climate change negotiations. 
S21.21. 
https://d3n8a8pro7vhmx.cloudfront.net/ncwnz/pages/1026/attachments/original/1630879785/S21.21_M
FAT_Submission_.pdf?1630879785  

7 NCWNZ. 2021. Transitioning to a low-emissions and climate-resilient future. S21.27. 
8 United Nations. 2015. Paris Agreement. https://unfccc.int/sites/default/files/english_paris_agreement.pdf  
9 Cooke H, Te M. 2021. New Zealand increases climate pledge, aims to cut emissions by 50 per cent by 2030. 

https://www.stuff.co.nz/environment/climate-news/126838746/new-zealand-increases-climate-pledge-
aims-to-cut-emissions-by-50-per-cent-by-2030  

10 IPCC. 2021. Climate change widespread, rapid, and intensifying – IPCC. 
https://www.ipcc.ch/2021/08/09/ar6-wg1-20210809-pr/  

11 Cooke H, Te M. 2021. New Zealand increases climate pledge, aims to cut emissions by 50 per cent by 2030. 
https://www.stuff.co.nz/environment/climate-news/126838746/new-zealand-increases-climate-pledge-
aims-to-cut-emissions-by-50-per-cent-by-2030 

12 United Nations. Department of Economic and Social Affairs. Sustainable Development. 2015. The 17 Goals. 
https://sdgs.un.org/goals  

13 Ministry of Transport. 2021. Ngā Waka Mā Clean Cars. https://www.transport.govt.nz/area-of-
interest/environment-and-climate-change/clean-cars/  

https://d3n8a8pro7vhmx.cloudfront.net/ncwnz/pages/1025/attachments/original/1622428501/Appendix_D_Resolutions_2011-2020.pdf?1622428501
https://d3n8a8pro7vhmx.cloudfront.net/ncwnz/pages/1025/attachments/original/1622428501/Appendix_D_Resolutions_2011-2020.pdf?1622428501
https://d3n8a8pro7vhmx.cloudfront.net/ncwnz/pages/1026/attachments/original/1630879785/S21.21_MFAT_Submission_.pdf?1630879785
https://d3n8a8pro7vhmx.cloudfront.net/ncwnz/pages/1026/attachments/original/1630879785/S21.21_MFAT_Submission_.pdf?1630879785
https://unfccc.int/sites/default/files/english_paris_agreement.pdf
https://www.stuff.co.nz/environment/climate-news/126838746/new-zealand-increases-climate-pledge-aims-to-cut-emissions-by-50-per-cent-by-2030
https://www.stuff.co.nz/environment/climate-news/126838746/new-zealand-increases-climate-pledge-aims-to-cut-emissions-by-50-per-cent-by-2030
https://www.ipcc.ch/2021/08/09/ar6-wg1-20210809-pr/
https://www.stuff.co.nz/environment/climate-news/126838746/new-zealand-increases-climate-pledge-aims-to-cut-emissions-by-50-per-cent-by-2030
https://www.stuff.co.nz/environment/climate-news/126838746/new-zealand-increases-climate-pledge-aims-to-cut-emissions-by-50-per-cent-by-2030
https://sdgs.un.org/goals
https://www.transport.govt.nz/area-of-interest/environment-and-climate-change/clean-cars/
https://www.transport.govt.nz/area-of-interest/environment-and-climate-change/clean-cars/
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to significantly improve their fuel efficiency and reduce their emissions. This needs 

urgent attention to meet our climate commitments. 

8. New Zealand is only one of three countries in the OECD without a regulated vehicle CO2 

standard, the other nations being Australia and Russia14.   

9. NCWNZ supports the concept of Clean Vehicle labelling as one small step in the journey 

to reduce CO2 emissions. It is essential that we make rapid progress to reduce our 

outlier standing. 

10. This move is also important for women. Not only are women more affected by the 

effects of climate change but women are disproportionately affected due to disparities15 

identified below: 

a. The Pay Gap. Women do not enjoy pay equity in Aotearoa New Zealand and 

hence have less disposable income than others. The Council of Trade Unions16 

states that women now earn on average 10.8 percent less than men.  

This translates to understanding the real cost of a significant purchase where 

labelling is important. The upfront capital cost of a new car is a critical selection 

factor for many women.  An equally relevant selection factor is the ongoing 

operational cost of a purchase. Purchase selection becomes a balancing act 

between immediate affordability issues and longer-term operational costs for 

the purchaser.  Clear and simple messaging with a label that identifies running 

costs and emission costs is essential. 

b. Women as carers of children, the elderly and infirm. Women play a significant 

role in both paid and unpaid work in caring. As carers of the younger generation 

women have an awareness of environmental issues that come from day to day 

living.  Women are change makers and have the capacity to introduce and 

influence change at grass roots.  This includes the type of vehicles that they drive 

and the size of the carbon footprint that the use of a motor vehicle incurs. With 

this background the submission responds to the questions asked. 

c. Monitoring. It is important that the outcomes of the process are monitored to 

ensure that stated outcomes are being met.    The European Commission 

 
14 The Clean Car Import Standard – reducing vehicle CO2 emissions to 105 grams per kilometre by 2025. 

https://www.beehive.govt.nz/sites/default/files/2021-
01/Clean%20Car%20Import%20Standard%20Explainer_0.pdf  

15 Ng W-S, Acker A.  2018. Understanding Urban Travel Behaviour by Gender for Efficient and Equitable 
Transport Policies. Discussion paper 2018-01. https://www.itf-oecd.org/sites/default/files/docs/urban-
travel-behaviour-gender.pdf  

16 Wade A. 2021. New Zealand's gender pay gap widens after trending down for nearly a decade. 
https://www.newshub.co.nz/home/politics/2021/11/new-zealand-s-gender-pay-gap-widens-after-
trending-down-for-nearly-a-decade.html  

https://www.beehive.govt.nz/sites/default/files/2021-01/Clean%20Car%20Import%20Standard%20Explainer_0.pdf
https://www.beehive.govt.nz/sites/default/files/2021-01/Clean%20Car%20Import%20Standard%20Explainer_0.pdf
https://www.itf-oecd.org/sites/default/files/docs/urban-travel-behaviour-gender.pdf
https://www.itf-oecd.org/sites/default/files/docs/urban-travel-behaviour-gender.pdf
https://www.newshub.co.nz/home/politics/2021/11/new-zealand-s-gender-pay-gap-widens-after-trending-down-for-nearly-a-decade.html
https://www.newshub.co.nz/home/politics/2021/11/new-zealand-s-gender-pay-gap-widens-after-trending-down-for-nearly-a-decade.html
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provides discussion and examples17. It is also submitted that monitoring should 

take a gender responsive approach to avoid outcomes with gender bias. 

Questions 

Q1. Which option do you think is the best way to make Clean Vehicle information 

visible to consumers at the point-of-purchase through clear labelling on the vehicle, 

and through electronic labelling if the vehicle is advertised online? 

11. Option 1 is preferred.  The reasoning behind these responses are outlined above.  Clean 

Vehicle information must be clearly visible to everyone – at the point of purchase, online 

and by labelling of the vehicle. It should also be encouraged to include in all marketing 

Q2. Why do you prefer that option? 

12. NCWNZ prefers Option 1 because 

• it builds efficiently and cost effectively, on existing labelling infrastructure and 

adds to a trusted system that users can immediately relate to; 

• it provides for a trusted consistency of standard for a vehicle type and in reliable 

comparisons with other types; 

• the star system provides for "at a glance” position status of a vehicle. Is easy to 

understand; 

• being easy to understand and to see is essential, not only for a purchaser but also 

to the public as a way of educating and marketing. 

Q3. What are your views on the example label? 

13. The label identification is for Petrol vehicles.  There is no indication as to whether this 

includes hybrids (where other energy is utilised). What is the labelling for diesel vehicles 

and for EVs? 

Q4. Does it effectively communicate Clean Vehicle information? 

14. NCWNZ does not believe the label is effective: 

• There is no explanation of 140 g/km CO2.  This is unlikely to be understood by the 

public and how the information is sourced.  The 6.1 litres/100 km example is likely to 

be better understood. 

• There is no reference to embodied energy and the CO2 emitted including 

manufacture to delivery. This can vary significantly depending on country of origin. 

• There is no mention of energy security for clean energy as demand grows. 

• There is no mention of labelling for EVs. and there appears to be inadequate 

regulation to support consumer information. For example, there appears to be 

inadequate transparency around the life of a battery and the cost of replacement. 

These issues have environmental costs that are not clearly identified. 

 
17 Haq G, Weiss M. 2016. CO2 labelling of passenger cars in Europe: Status, challenges, and future prospects. 

Energy Policy, 95: 324-335. https://www.sciencedirect.com/science/article/pii/S0301421516302129 

https://www.sciencedirect.com/science/article/pii/S0301421516302129
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• Understanding urban travel behaviour by gender for efficient and equitable 

transport policies is essential18 

Q5. If not, what changes would you suggest? 

15. It is recommended that a significant education and publicity campaign surround the 

launch of these changes to the labelling.  Its purpose would be to grow awareness and 

understanding not only of the growing CO2 emissions from the transport sector, but how 

to use the labelling as a critical tool in the selection of a vehicle purchase.  The campaign 

could include Identification of factors such as operational cost of a vehicle, together with 

the environmental cost of CO2 emissions. Such a publicity campaign would enable more 

people to be informed of the real costs of a vehicle purchase decision, to serve social 

and environmental outcomes 

Conclusions 

16. Thank you for the opportunity to comment. 

 

   

 

Suzanne Manning  Christine Caughey 

NCWNZ Board   Convenor Climate Change and Environmental Sustainability Hub 

 
18 Ng W-S, Acker A.  2018. Understanding Urban Travel Behaviour by Gender for Efficient and Equitable 

Transport Policies. Discussion paper 2018-01. https://www.itf-oecd.org/sites/default/files/docs/urban-
travel-behaviour-gender.pdf 

https://www.itf-oecd.org/sites/default/files/docs/urban-travel-behaviour-gender.pdf
https://www.itf-oecd.org/sites/default/files/docs/urban-travel-behaviour-gender.pdf

