SOCIAL MEDIA TOOLKIT

Social
Media
Advice, Tips and
Best Practices

Social Media – Why do it?
In this day and age, having a social
media presence is a must. It is
important for your school because:

• You’ll raise awareness for your school
and for charter schools in general.

• You’ll develop relationships,
specifically with people in your
community.

• It sends a good message to the
families attending your school, as
well as prospective families, if they
can visit your social media pages and
see the work you’re doing.

• You’ll increase attendance of events.

• You can fundraise.
• You’ll get people to take action on
things.
There are a variety of social networks
out there, but your school should at
the very least have a Facebook page
and a Twitter account. Those are the
two most common social networks and
both platforms make it easy to engage
with users.
If you want to share video content, you
can create a YouTube channel, and if
you are more focused on images, you
can use Flickr or Tumblr.

What are we supposed to post?
Promote the good work your school
is doing, get the word out about
upcoming events, and engage with
members of the community or even
other schools.

• We’ve seen a school that films a daily
news segment hosted by students
and posts the videos on their
website.

• Some schools, like Side by Side

Charter School in Norwalk, have a
blog for their principal or director, or
just a general school blog. You could
promote those posts on your social
media channels.

Photos, photos, photos. A picture is
worth a thousand words, and users
are more likely to connect with a
post if it has an image. In the social
media-dominated world we live
in, people have so much in their
newsfeeds so you need to do
something to make your posts catchy
and interesting. Images are a quick
and easy way to do that.

• Tweets with images have double the
engagement.

• Facebook also recommends using
posts with images to drive up
engagement on your page.

• Post about events going on at the
school and try to increase parent
engagement.

You need to do something to make
your posts catchy.
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Tips
Don’t just push content, listen and engage.

• Facebook posts that start with a question get twice the engagement

of regular posts. Ask questions. You have a powerful tool to talk to the
families and communities you serve, use it!

• Twitter’s use of the @name tags makes it easy to engage with other users.
You can tag people or pages in Facebook posts as well. You can speak
directly to people or even other schools and share tips or best practices,
get feedback, or just promote the good work of other charter schools or
education reform organizations.

• On Facebook, like content on other pages. Show your support for your
fellow charters and other organizations. In turn, it will lead to more
engagement on your posts.

Post often

• You don’t have to post every 5 minutes, but make sure to put up at least a
post or two a day. Even if it is just a small post, making sure you put new
things up shows people that your page is active.

• Post content that is timely and relevant. A post is more likely to show up in
a Facebook newsfeed or get engagement if it relates to something people
show interest in.

If you have any questions or want to discuss social media
more in-depth, feel free to reach out to our Deputy Communications
Director Joe Shahen at joeshahen@necharters.org.

Make sure you
check out the
Northeast Charter
Schools Network
Facebook and
Twitter to see some
of the things we use
social media for!
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How do schools use social media?
Facebook

• Facebook is an extremely easy tool

to use. When you have a page for
your school, you can easily post a
status, pictures or video, or create
an event which you can invite people
who like your page to.

• Posts can be short and sweet. For

example, if classes are resuming
after a break, you could post a quick
status like, “Welcome back to all of
our scholars!” You could even do

that with an accompanying image of
students coming into the building.

• If students are going on a field trip,
you can promote that
by posting a status in
the morning saying
where you are going,
then throughout the
day post pictures, and
eventually add a larger
photo album.

Examples of how schools use Facebook.

Elmwood Village Charter School sends a message to
families about ordering pictures.

Elmwood also held an event in which their students
planted a rain garden. They shared links to local
media coverage of the event and a photo album.
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School using pictures to highlight a school event.

Bronx Charter School for Better Learning shared
graphs showing student performance on the 2013-14
state math and ELA exams

Twitter

• You only have 140 characters,

so make them count! Keep your
message short. Shorter tweets always
have higher engagement.

• If somebody mentions you in a

tweet, retweet it to stay engaged
and spread the word.
You can also favorite the
post, which is Twitter’s
equivalent of a Facebook
“like.” You can also
respond to the tweet.

• Tag other people, schools or

organizations. You may be able to
get a retweet out of it, helping spread
your message.

Examples of how schools use Twitter.

Side by Side Charter School in Norwalk promoted
their first day of school. First, they posted a
welcome back message. Later, the Norwalk Police
Chief tagged Side by Side in a tweet, which Side by
Side then retweeted.
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When SBS students ran in Save the Children’s annual
“Run for Kids” marathon, SBS tweeted about it,
tagging Save the Children’s handle
When it received local news coverage, they
retweeted The Hour’s post with the article, as well as
our post promoting the article.

Common Ground’s Facebook post about the Contra
Dance went to Twitter with a link back to the original
post and image.

Bronx Charter School for Better Learning launched a
campaign for funding for their after school program.
They promoted the program through the use of
Facebook and Twitter posts, sharing updates on
things like how many donors they’ve gotten.
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