
 
 

 
 
Job Posting: Digital Marketing and Communications Manager 
 
ONE LOVE OVERVIEW 
The One Love Foundation was created in 2010 to honor the memory of Yeardley Love, a UVA senior who 
was beaten to death by her ex-boyfriend just weeks short of graduation.  Prior to that day, Yeardley’s 
friends and family had no sense she was in danger.  In the months that followed, they were stunned to 
learn that relationship violence is something 1 in 3 women and 1 in 4 men in this country will experience in 
his/her lifetime.  Research also shows that young women ages 16-24 are 3x greater risk and have limited 
awareness of this fact.  One Love’s focus today is changing these statistics by educating, empowering and 
activating young people to work for change. 
 
One Love works to give others the information that Yeardley and her friends and family didn’t have about 
what an unhealthy and potentially dangerous relationship behaviors look like, empowering them to help 
themselves and their friends.  To do this, One Love focuses on building emotionally-engaging, powerful 
content and tools that meet young people where they are, show them the relevance of this issue in their 
own lives, and inspire them to join a movement for change.  Our core initiatives today include: 
 

 The Escalation Workshop.  Our core product is the 90-minute Escalation workshop, which consists 
of an award-winning film about a couple in an increasingly dangerous relationship and a guided 
discussion that engages participants in meaningful discussion following the film about its relevance 
to their lives.  In less than a year, Escalation was brought to nearly 400 college campuses and 150 
high schools.  97% of students who participated in Escalation would recommend it to a friend. 

 

 The #ThatsNotLove Campaign. #ThatsNotLove is a digital campaign launched in October 2015 to 
help continue messaging about healthy and unhealthy relationship behaviors in the digital world.  
The campaign is specifically focused on emotional abuse, defining the gray area between love and 
control, so that young people can identify relationship violence when they see it and stop it before 
it escalates. Over the course of the next year, new sub-campaigns will be launched under the 
#ThatsNotLove campaign that will further clarify these unhealthy behaviors while also providing a 
new way to talk about them when you see them – “That’s not love!”  
 

 Team One Love.  Team One Love is the home for students’ enthusiasm and effort, enabling them to 
be leaders in galvanizing their friends and classmates on campuses and in school communities 
across the country in this movement for change.  Team One Love campus leaders play a critical role 
in developing plans to engage their campuses with activities and initiatives that best fit their 
community.  Whether they are training facilitators to do further Escalation workshops, running 
Yards for Yeardley challenges or leading #ThatsNotLove campus activations, Team One Love 
members serve as the engine for this work and are the true heroes of this effort. 
 



 
 
THE DIGITAL MARKETING AND COMMUNICATIONS MANAGER POSITION 
The ideal candidate for this critical position will be excited by the opportunity to develop creative strategies 
for spreading awareness of One Love’s products and meaningfully engaging young people in Team One 
Love and this movement for change.  He or she will be comfortable creating and building, and eager to use 
a combination of creativity and analytics to evaluate the effectiveness of strategies deployed.  The right 
candidate will have a high degree of self-motivation and will be excited to work in a fast-paced, start-up like 
environment.  
  
The Digital Marketing and Communications Manager position will be a key leader in overseeing our owned 
channels, as well as, developing and executing strategies to drive more traffic—whether online or offline—
to One Love. More specifically, he or she will have responsibilities in the following areas: 
 

 Content Strategy. The ideal candidate will oversee the processes, content creation and execution 
of all content from the One Love brand owned-channels (including email, social media, blog, etc.). 
He/she will be confident in identifying the brand tone and then modifying that tone given the 
outlet and/or campaign. In a limited capacity, he/she will also be comfortable developing strategies 
around earned media.  
 

 Digital Marketing. The Digital Marketing and Communications Manager should know how to 
effectively drive traffic both offline and online using digital tools and tactics. SEO, SEM, content 
marketing, influencer marketing, campaign marketing, and social media optimization should all be 
subjects he/she is familiar with and eager to deploy. Experience and/or knowledge of the Google 
AdWords Nonprofit Grant also a plus. 

 

 Development of Marketing + Communications Partnerships. The ideal candidate will know the 
value of strong marketing and/or communications partnerships in driving new eyeballs to the site. 
He/she will come with ideas and/or strong contacts with whom partnerships can be developed.  

 

 Understanding and Analysis of Digital Media Trends. The Digital Marketing and Communications 
Manager should be comfortable monitoring digital media trends; particularly around relationship 
violence, emotional abuse, etc. He/she should be comfortable brainstorming strategies to leverage 
what is organically happening to One Love’s benefit as well as bring new ideas, tools, and insights 
to the table.  A deep love of analytics is also essential in this role. 

  
REQUIREMENTS 

 Bachelor’s degree required 

 3-5 years of work experience that includes digital marketing and communications experience with a 
focus on developing strategies to drive large amounts of traffic/widen the funnel and then 
activating and executing them on the other side.  Familiarity with the following is preferred: 

o Use of Google Analytics and Google AdWords (particularly with nonprofit perspective) 
o Use of CRM/CMS systems to execute strategies (Nationbuilder experience a plus!) 
o Use of A/B testing headlines and deep comfort with use of data to inform decisions 
o Experience managing brand tone/brand appearance and basic graphic design ability a plus 

 Excellent written and oral communication skills are required 

 Ability to work independently and as part of a team; high comfort multi-tasking 

 Sense of humor a plus 
 
 
 



 
COMPENSATION & BENEFITS: 
The compensation and benefits package is competitive with comparable nonprofits in the region. 
 
The position is based in Westchester County, New York, a 35-minute train ride from Grand Central Station 
in Manhattan. Limited travel may be part of this job. 
 
TO APPLY: Send the following to jobs@joinonelove.org 
 

 Put: “I’m your next Digital Marketing and Communications Manager” in the subject line 

 Include an attached resume in PDF format 

 Recommend one marketing/communications partnership One Love should develop and why.  
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