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The ABC is under attack as
never before.
Funding has been cut by $500 million
(which includes the loss of the Australia
Network contract). The cuts will
increasingly affect the ABC’s ability to fulfil
its charter over the next 4 years unless we
can stop them.
Nationally 400 staff have been retrenched,
including experienced presenters,
journalists, researchers and technical staff.
Overseas bureaux have been closed.
We are being deprived of an Australian
perspective on world affairs and events.

Programs are being affected and services
removed, despite promises to the contrary.
Apart from denying Australians exposure to
the work of our writers, actors, composers,
musicians, directors and other artists, the
opportunity for these talented people to
produce creative work is being strangled.
The ABC itself is being downsized and
centralised. The commitment in its charter
to provide quality, independent and
inclusive programming for all Australians,
including those in regional and rural areas,
is basic and must be defended.
continued on page 4.
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Friends of the ABC (NSW) Inc. (FABC),
PO Box 1391 NORTH SYDNEY 2059.
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(02) 9990 0600 or email to
fabcmem@fabcnsw.org.au
or access our website
www.fabcnsw.org.au.
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publications appearing in Update do not
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the President FABC.

Would you like to receive Update
magazine electronically?
Save the planet's trees and The Friends
printing and postage costs and read Update
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website at www.fabcnsw.org.au and
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If you prefer this delivery option for future
Updates please send an email to the
Membership Secretary.
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www.fabcnsw.org.au where there are some
menu items under "Be Active" leading to
pages of information: Who can I write to?
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Email: malandalison@gmail.com
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Cartoonist - Phil Somerville
Editorial Cartoonist for The Sun Herald
(Sydney)
phil.somerville@somervillecartoons.com
Layout Artist - Paul Martens
paul@martens.name
Membership Line: 02 9990 0600
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From the President
THE NATIONAL CAMPAIGN
All members should have received
the information regarding the National
Campaign in defence of the ABC, and
the Fighting Fund which has been
established. Recent events, especially
surrounding the Q&A program, have led to
unprecedented attacks on the ABC from,
predictably, the Murdoch newspapers
and columnists and, regrettably, elements
of the Government up to and including
the Prime Minister. At the same time,
the ABC remains highly trusted by the
vast majority of Australians (consistently
85% approval rating), but this fact will not
protect the ABC from further cuts by a
Coalition government, nor the pressure to
privatise and “sell off” parts. Friends aims,
through the campaign, to make the ABC
a major election issue, and to remind all
Australians that a much-diminished ABC
simply cannot fulfil its charter, nor provide
the quality of service to all Australians that
we have come to expect of our national
public service broadcaster.
The campaign thus far has resulted in a
doubling in size of our supporter group,
and a steady flow of donations into the
Fighting Fund. However, we call on all
members of Friends to spread the word
as widely as possible through letter,
email, Facebook and word of mouth to
friends, family, work colleagues, clubs,
professional and business associations
– please use every network of which you
are a member to encourage others to
join in the campaign or contribute to the
Fighting Fund. Ask the question – “What
will YOU miss about OUR ABC?” when it
is gone. The cuts of 2014 have meant the
loss of programs, networks, local services
and 400 staff, as well as the ABC’s reach
into Asia and the Pacific. Further cuts
cannot be contemplated, and this will
be the message to politicians, especially
in marginal seats, during the election
campaign.
The effectiveness of that campaign will
depend on the resources we have to put
into it. The Fighting Fund will support
a media campaign, with the help of
several high-profile figures, designed to
put pressure on politicians, especially

in marginal seats, and provide handbills,
posters, billboards for local use and
material for distribution on social media.
Please give generously, and encourage
others to do so. We cannot consider the
prospect of a further diminished national
broadcaster, or Australia without an ABC.

THE Q&A FURORE
Many thousands of words have been
expended over the Q&A program featuring
Zaky Mallah, and you can read some
interesting perspectives in this Update, but
it provided a rather disturbing example of
the fragility of the ABC’s independence and
freedom from political pressure in these
troubled times, and how readily the ABC
buckled under the hysteria created by the
Prime Minister, enthusiastically supported
by the minions of Murdoch and right
wing commentators. The transcript of the
program will show that Mallah’s question
was considered and inoffensive – it was
Minister Steve Ciobo’s response that was
aggressive and inflammatory, producing
the much misquoted response from Mallah,
but the whole incident shines a bright light
on our very real ambivalence on the matter
of freedom of speech and freedom to
discuss opposing points of view. Surely the
ABC must always be a forum where such
discussions can take place.
Contrast that Q&A program with the more
recent one in which that hero of the far
right, Alan Jones, was free to announce,
with his characteristic infallibility, figures on
the cost of wind and solar power which
were actually ten times the true figure in
order to support his arguments against
renewable energy. Where was the outrage
from Minister Hunt and the Murdoch
journalists at Jones’ wilful misleading of a
national audience to suit his own case?
We are heading into very dangerous
territory when Prime Minister Abbott
praises the ABC for its program “The Killing
Season,” which exposed the destructive
conflict within the ALP during the Rudd/
Gillard years, but demands to know
“Whose side are you on?” when views
critical of government policy are given
an airing on ABC programs. Our fight
must always be to ensure that the ABC

remains above political interference, and
is on nobody’s side but that of truth. It
was pleasing to hear Managing Director
Mark Scott provide a strong defence of
the ABC in his Corporate Public Affairs
Oration a few days after the Q&A program
– “We are the independent home of
Australian conversation and culture and
stories …….. Talking about the things that
matter …… Helping us understand each
other and this country better …..To help
make Australia, Australia ….That’s how
we fulfil our part on the team.”
The full text of Mark Scott’s address
may be found on the website at
www.fabcnsw.org.au

ABC SHOP CLOSURES
The loss of ABC shops in our great
shopping malls and plazas represents
another short-sighted management
decision based on the advice of
accountants rather than sociologists.
Were they losing the ABC money? No,
but they weren’t making as much as
they used to. These cathedrals to the
21st century gods of materialism (the
shopping malls), where families of all
backgrounds flock to shop, stroll, eat,
be entertained, or just experience the
atmosphere, represented a priceless
opportunity for the ABC to be a visual,
aural and tactile presence in the lives of
young and old (especially young), rich and
poor – people from all backgrounds could
browse (without necessarily buying), with
welcoming areas for kids to sit, read and
play. In fact, the shops were the ABC’s
best means of reaching the broadest
possible audience with materials of the
highest quality, enriching lives. The malls
are not about to disappear, but they will
be much the poorer without that ABC
presence.

ABC FRIENDS’ NATIONAL
CONFERENCE
Friends in South Australia hosted a
National Conference on June 23/24,
where all state branches met to discuss
the way forward for Friends nationally,
and to plan the National Campaign.
We were assisted in our discussions
by ABC veteran Quentin Dempster, a
recent casualty in the ABC staff cuts,
whose comprehensive knowledge of
the ABC is always valuable, and Ranald
Macdonald, Co-Ordinator of the Friends
Action Committee, whose vast experience

in journalism and the media was of great
assistance in developing strategies in
defence of the ABC. The Conference
was an important step towards Friends,
historically a group of state-based
organizations, speaking and acting as
one, especially as the National Campaign
grows in strength, and we thank our
South Australian hosts for enabling the
conference to take place.
Minutes and resolutions from the
conference may be found on the website
www.fabcnsw.org.au/fabc/news.php

FAREWELL AND THANK YOU
TO GLENYS STRADIJOT
Motion 8 from the National Conference,
and agreed unanimously, reads as follows:
“The Presidents of Friends of the ABC
and ABC Friends organizations meeting
nationally in Adelaide commend former
ABC Friends Campaign Manager and
Acting National Spokesperson Glenys
Stradijot for her tireless work over
many years in support of the national
broadcaster and Friends around the
country. Her energy, commitment and
dedication are very much appreciated
and we regret that she has felt the need
to resign. We wish her all the very best
for the future. We would also like to
acknowledge the commitment over many
years of ABCF-Victoria and National
administrative staff Elizabeth Paull and
Fabia Paull and wish them both well for
the future.”
Glenys has been an invaluable source
of information, guidance and advice to
FABCNSW and all our regional branches,
and her regular bulletins have kept us up
to date. We appreciated Glenys’ presence
at the 2014 NSW State Conference in
Katoomba, and valued her input. On a
personal note, I pay tribute to Glenys’
advice and guidance throughout my years
as NSW President. She has been a good
and faithful servant to the cause of the
ABC. Thank you, Glenys.

VALE JILL GREENWELL
In my early years as NSW President I
valued regular contact with Jill Greenwell,
ACT Branch President. Jill was a
passionate supporter of the ABC and a
strong and determined advocate for the
ABC in the National Capital, leading the
ACT Branch very effectively for a number

of years. Jill passed away in December
2014, and I thank husband Tom and Jane
Timbrell (former ACT President) for the
moving tribute to Jill which is included in
this Update.

ANNUAL DINNER
Cello’s Restaurant, 169 Castlereagh
St. Sydney is again the venue for the
Annual Dinner of NSW Friends of the
ABC on Friday 4th September, where our
Guest Speaker will be Mark Scott, ABC
Managing Director. Mark’s contract will
expire in early 2016, when he will have
spent ten years at the helm of the ABC,
ten rather tumultuous and difficult years for
the ABC’s MD under four Prime Ministers
(Howard, Rudd, Gillard and Abbott)
and challenging Ministers from Richard
Alston to Malcolm Turnbull. We will hear
Mark reflect upon those ten years, his
leadership of the ABC into the digital era,
and the changes (not all positive) to the
national broadcaster over that period. He
may also give us some insight into what
lies ahead for the ABC, and will answer
some searching questions. There are only
120 places at the dinner, so please book
early – all details in the panel on Page 4.

ANNUAL GENERAL MEETING
Please note that the AGM of FABC
NSW will take place on Saturday 26th
September at 1pm at Sydney Mechanics
School of Arts, 280 Pitt St. Sydney at
1pm. Guest Speaker will be Ranald
Macdonald, Co-Ordinator of the Friends
Action Committee and prime architect
of the National Campaign. 19 years at
the helm of The Age newspaper, he
took it to its highest ever circulation, and
The Age was twice voted in the top 20
newspapers in the world by Columbia
University. Ranald also broadcast on ABC
Radio (Melbourne), spent time lecturing in
universities, and headed the International
Press Institute.
Please consider whether you may be able
to serve on the NSW Committee in the
vital work of Friends. I am supported by a
wonderful, experienced and talented set of
office-bearers, but we are not getting any
younger! Please refer to the page listing
and describing the NSW positions, and
the details of the AGM on page 7. Hope to
see you on Saturday 26th September.
Mal Hewitt
President, NSW & ACT Friends
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DON’T LET THEM
WRECK YOUR ABC

continued from page 1

ABC Friends have launched
a National Campaign.
Our plans are for a very visible multimedia
campaign leading up to the next Federal
election to draw national attention to the
plight of the ABC, using every avenue some rather expensive.
Examples of the impact on ABC
programming are many, from reduced input
by correspondents (here and overseas) as
well as cuts in programs on both radio and
on television.
We have all lost out and both the range
and depth of offerings - despite some
exciting new initiatives - have been
diminished. Added to that, some Media
are running a campaign to denigrate and
undermine our beloved and vital National
Institution.

This is a National Call to Action for more
ABC Friends & Supporters and a National
Fighting Fund.

You can help NOW
– and it is urgent!!
1. By donating personally to a
Fighting Fund being established to
combat the ‘forces of evil’ (as depicted by
cartoonist Ron Tandberg) – i.e. all those
trying to weaken or bring down the ABC.
If you are reading this online you can
donate here www.abcfriends.org.au
2. By photocopying the Donation
Form inserted with Update and passing
it onto at least 5 others asking them to
donate and become “ABC Supporters” by
assisting us financially. If you are reading
this online download a donation
form here to pass onto your friends.

Come and
join in the
FABC NSW

Annual
Dinner
Date:

Guest Speaker:
ABC Managing Director
Mark Scott

Friday 4th September

Time: Doors open 6:30 sit down 7pm
Location: Cello’s Restaurant in the Castlereagh Boutique Hotel,
169 Castlereagh Street, Sydney
Cost: $70 per person including two drinks
Bookings: MUST be made via telephone to:
Joy 9502 2335, Gillian 9144 2891 or Ivy 9981 7940
(if unanswered leave message)
Numbers attending are limited so don’t delay.
Last bookings taken if not already filled 8:30pm Sunday 30th August.
Members may also bring non members.
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Badge
Up!
For your
ABC!
Buy one or more of these
60mm button badges and
wear them with pride!
Payment is made by sending
a specified number of 70 cent
Australia Post stamps with
your order. Payment includes
packing and postage.
You can get an order form here
http://www.fabcnsw.org.au scroll down the page. Or email
webmaster@fabcnsw.org.au
and we will email you an order
form or phone 02) 4226 2323
and we will post you
an order form.

Do you feel able
to help out at ABC
Friends NSW
Succession planning for NSW Office Bearers

W

hile none of our office
bearers is planning to
retire any time soon, it
makes sense to identify suitable
persons who are natural team
players and could step into
the various shoes when that
eventuates, and, if convenient, join
the NSW Committee in the short
term.
Please have a look at the
possibilities and if you are
interested to find out more,
contact our secretary James
Buchanan at jamesbuc@bigpond.
net.au or on 0414 604 966.

President
(currently Mal Hewitt)

Represent ABC Friends to the
public and the media, relations
with the ABC, liaison with Friends
in other States, attend functions,
support regional branches, chair
the NSW Executive Committee
and the Annual General Meeting
of the Association.

Editor of Update
Magazine
(currently Mal Hewitt)

Gather and edit suitable content
for the thrice yearly magazine
Update, from a range of sources
including regional branches, public
media and other contributors.
This is passed to our professional

layout artist under the control of
the editor. At present Mal Hewitt
chooses to edit Update in addition
to his duties as President, but that
will not always be the case.

Secretary Treasurer
(currently James Buchanan)

Maintain financial accounts and
attend to all aspects of financial
management, receive and
disburse all monies using MYOB,
spreadsheets and CBA netbank,
accounts for audit and AGM,
financial reports to the Committee,
Insurances, Public Officer, receive
and action all postal mail and
coordinate general administration
by Email. This position ideally
requires someone with financial
experience such as accounting.

Membership Secretary
(currently Angela Williamson)

Maintain and update the
membership database on
Microsoft Access, process new
and renewing members on
spreadsheet and as received
through the mail, extensive
member liaison including renewal
notices and responses, members
queries from various sources and
a range of other administrative
tasks relating to membership.

Webmaster
(currently Chris. Cartledge)

Manage and update the
information on the ABC Friends
NSW & ACT website. In particular,
post news items in a timely
manner as they come to hand.
Manage website domains,
security, email forwarders and
work with our professional web
developer for structural changes.
Send mass emails to the
membership as required.

Events Coordinator
(currently Jason Lowe)

Head up the Events Committee
and manage all promotional and
social events for ABC Friends
NSW. Manage merchandise and
promotional material (e.g badges,
T Shirts, membership forms).
Member of the NSW executive
committee.

Campaign Manager
(this is a new position)

Provide support and advice to
the ABC Friends NSW President.
Trawl printed and electronic media
for news items related to the
ABC. Provide relevant articles to
the Webmaster for inclusion on
the ABC Friends NSW website
and to the editor of the Update
newsletter. Act as assistant editor
of Update. Draft and once signedoff by the President, distribute
media releases. Maintain up
to date media contacts.
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PUBLIC
BROADCASTING
IS UNDER ATTACK
AND IT IS TIME TO TELL IT LIKE IT IS.
By
Ranald
Macdonald

A

recent tweet to Q&A said: “I live in
fear of no ABC”.

Many Australians share this very
real concern - or at the very least
a steady decline in its health.
The Government-enforced cuts in funding
and continual pressure on the ABC from
the right - promoted enthusiastically by the
Murdoch conglomerate and commercial
rivals - has ensured that the ABC cannot
now carry out its charter responsibilities
and provide a variety of quality
programming for all of Australia.
Loss of the Australian Network, by
capricious decision of the Abbott
government, has decimated the
corporation’ ability to cover what is
happening to our North.
A recent Guardian editorial made the point
on behalf of BBC and following its second
raft of cuts that “it’s (Lord) Reithian ideal
to be guide, philosopher and friend to its
audience, not impervious to the market but
with responsibilities beyond it, unavoidably
sets it at odds with commercial rivals”.
The BBC suffers criticism from its
commercial rivals because of its success.
Some 44 million in the UK tune in to it in
some way every day.
For the ABC, an element of the justification
for the cuts is that, with its television
audience being around 15 per cent, that it
is elitist, with not enough young adherents.
News Limited adopts a constantly
anti-public broadcasting editorial and
journalistic barrage in response to the
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Regardless of the impact of the web
and of social media, democracy remains
under threat when news is dominated by
a huge multimedia organisation ...

clear view of Murdoch senior (Rupert, in
1989) and heir apparent (James, in 2009)
expressed by both in their MacTaggart
media lectures.
Pliant and indebted governments have
rewarded them in the USA, the UK and
here in Australia by limiting funding.
Leave the digital opportunities to private
enterprise’ is the theme. That is, to us (the
Murdochs).
On a personal note, this opinion piece
is being scrawled on the back of a
photocopied article on the remarkable
Australian sportsman Peter Thomson. We
are returning from St. Andrews, the scene
of one of his five (British) Open triumphs.
His reaction to what is happening to the
BBC is anger; his reaction to the cuts and
continual attacks on the ABC is the same.
“I could not live without the ABC”, he says.
“It has been my companion, informant and
friend during my travels over the years”
Former American President Jimmy Carter
once said that to know what is happening

through the media is a basic human right.
Indeed, Article 19 of the UN Declaration
of Human Rights states; “Everyone has
the right..... to seek, receive and impart
information and ideas through any media
and regardless of frontiers.”
Regardless of the impact of the web and
of social media, democracy remains under
threat when news is dominated by a huge
multimedia organisation - and one with a
strong ideological agenda.
Politicians and even competing journalists
are often nervous at being seen as critical
or ‘of not being onside’. Healthy debate
only exists when the facts are known and
the pulpit is shared by those expressing
opposing views.
So what can be done to ensure we have
healthy and effective public broadcasting
in Australia?
As a new member of the ABC Friends
organisation, I am a strong supporter of
its national campaign for new members,
the creation of a new category of ABC

‘supporters’ and donations being sought to
create a National Fighting Fund.
Its website is - www.abcfriends.org.au - and
the money raised will be used to campaign
for restoration of funding to give the ABC
the ability to compete in the digital age using
all platforms available.
Of course the ABC is not perfect and
we should, and will, as ‘friends’ demand
more of it - including pressing for it to be
less Sydney centric and meets its charter
obligations to all Australians.
So, let us ensure we remove the fear of NO
ABC in the future.
All State and Territory Friends are
determined to ensure it is politically
independent, properly funded and a
broadcaster we remain proud to support.
Please join us.
Ranald Macdonald, former ABC radio
morning presenter and past Chairman
of the International Press Institute (the
world body of editors and journalists
committed to promoting press freedom).

Come to our
Annual General Meeting
Special
Guest
Ranald
Macdonald

The Annual General Meeting of
Friends of the ABC (NSW) Inc. will
be held this year at:
Sydney Mechanics’ School of
Arts, Level 1, 280 Pitt Street,
Sydney (Between Park and Bathurst
Streets) on Saturday 26 September
2015, commencing at 1.00 pm.
There will be an address by
Ranald Macdonald, former Editor
of The Age, former Head of the
International Press Institute, and
Co-Ordinator of the Friends Action
Committee, followed by a short tea
break, after which the meeting will
commence with presentation of
reports, election of office bearers

and general business. We expect
the meeting to conclude by 4pm.
The constitution provides that
Committee positions including
President, other office bearers
and Committee members become
automatically vacant and “shall
be elected at each annual general
meeting”. Should you wish to
nominate for the committee or
for one of the abovementioned
positions, please indicate by
contacting James Buchanan on
9371 5621 or
jamesbuc@bigpond.net.au.
We look forward to your attendance
at this important meeting.
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Forget Q&A: the ABC is likely to
surrender its independence, and
Media Watch is next
David Salter
Journalist and former ABC Media
Watch executive producer, written
on August 6th

T

he expected announcement that
the board would transfer Q&A to
News and Current Affairs was made
later that day (Ed).
If, as seems certain, ABC chair James
Spigelman gets his way today and the
board resolves to shift administrative and
editorial authority for Q&A from general
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programming to the news and current
affairs department (aka NewsCaff), he
will have set a woeful precedent.
For the first time in its 83-year
history (with the exception of some
understandable restrictions during
WWII), the board seems willing to allow
politicians -- aka the government of the
day -- to dictate how the ABC should
conduct its internal affairs. And the
most disturbing aspect of this likely
capitulation is that it is precisely the
group of people who were appointed to
defend the corporation’s independence
who will be surrendering without a fight.

No doubt the official announcement
released by Aunty’s PR hacks will peddle
us all the usual tosh about “priority
realignments” and “more appropriate
structures of managerial oversight”, but
the hard facts of this debacle are that the
nation’s public broadcaster looks set to
buckle to political blackmail.
Abbott’s actual threat was pathetically
weak: a letter sent a month ago under
his name to the ABC chair saying that
unless the board put Q&A directly under
the control of the news and current
affairs department, no government
frontbenchers would appear on the
program.

But folks, it’s just one, modest-rating hour
of late-night TV! Who would really miss
the odd cabinet minister? Nevertheless,
the letter was an outrageous assault
on the ABC’s editorial independence
by the Prime Minister. Yet instead of
calling Abbott’s bluff as a matter of clear
principle, Spigelman and the board have
accepted the right of any government to
tell the national public broadcaster who
should run its programs.

In any case, the
switch to news
and current affairs
departmental
supervision is
unworkable if Q&A
is to retain anything
like its current
format and style.

In any case, the switch to news and
current affairs departmental supervision
is unworkable if Q&A is to retain anything
like its current format and style. NewsCaff
is a journalism-driven empire. It deals in
facts, not opinions. Its content is tightly
scripted, predominantly recorded and
carefully edited. This is to satisfy the
obligations of balance, accuracy, fairness,
right of reply and all the other editorial
policies that apply. Think the 7pm News,
7.30, Foreign Correspondent and Four
Corners.
Q&A, by contrast, is a show. It’s an
entertainment embroidered from the
threads of current events and issues, but
it is not current affairs. Guests, audiences
and questions are all choreographed
to achieve a desired effect. To meet,
with any confidence, the conventional
requirements of current affairs
programming it could not be “live”, nor
could it feature the stream of smart-arse
tweets that parade across the bottom
of the screen. So there, for starters, go
two of its most fundamental points of
difference.

It’s doubtful that the ABC board would
have thought through those practical
issues of program making before
possibly acceding to Abbott’s demand.
Nor should they have, because that is
the proper job of management. Had the
ABC’s senior staff already proposed to
shift Q&A to NewsCaff -- and provided a
cogent rationale -- then the board would
be within its rights to consider the idea.
But to consider doing so a month after
the Prime Minister’s letter was a serious
error of judgement likely to have deeply
unsettling consequences.
To be fair to Spigelman and the current
board, the ABC is already a little bit
pregnant on this issue. The rot began
during the Howard era when the
coalition’s backroom strategists finally
realised that years of budget cuts and
repeated attacks on the corporation
were costing them votes in the ABCloyal conservative suburbs of Sydney
and Melbourne.
The new managing director at
the time, Mark Scott, spotted an
opportunity. Rather than argue in
Canberra for increases in the ABC’s
overall appropriation, he pitched for
special, additional funding to support
motherhood program areas such as
local drama, children’s and regional.
With an election not far off, Howard saw

this as smart politics and let Ultimo
play with an extra $100 million or so.
The catch? It was all tied funding. In
effect, by accepting this earmarked
money, the ABC had conceded to
government its right to nominate
which types of programming the
broadcaster should be making or
buying. An irreversible precedent was
set.
And now, if simply withholding a few
cabinet ministers from the Q&A talent
sheet has been enough leverage for
the government to browbeat the ABC
board into making significant changes
to its systems of program control,
what next?
It’s not hard to guess. For years
the enemies of Media Watch -- in
particular Gerard Henderson and the
usual mob of neocon News Corp
suspects -- have been urging more
“accountability” for the program.
That’s code for dumping the opinion
standpoint of Media Watch and
imposing, in its place, the same
editorial standards and practices that
apply to ABC news and current affairs
output.
If the board surrenders on Q&A today,
Paul Barry and his team should
be worried.
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Clowns to the left of me,
jokers to my right:
Muslims stuck in the
middle of an uncivil war

A

s Qanda-gate reaches new heights
of absurdity with the news of a
prime ministerial decree prohibiting
his frontbenchers from appearing on the
show, it’s glaringly obvious that yet again,
“the Muslim issue” in Australian politics
has very little to do with Muslims at all. We
are just a convenient proxy in a civil war
between non-Muslims. Of course, Muslims
have provided a convenient scapegoat
throughout
Abbott’s term in
office and that
of John Howard
before him, but
we have now
reached the point
where Abbott
is scapegoating
Muslims in order
to scapegoat the
ABC. Which in
turn has been
caught in the
firing line of the
(undeclared)
leadership battle
between the
Prime Minister and his Communications
Minister Malcolm Turnbull - a seasoned
Q&A veteran himself.
Much has been said about the hazards
of allowing Zaky Mallah to appear as
part of a live studio audience. However,
the problem arose not because Mallah
is a loose cannon, but because Tony
Jones misunderstood his now infamous
comment and (live-to-air) responded as
though a threat had been issued when
it had not. Mallah has said many stupid
and offensive things, but, as is now
generally acknowledged, he did not call
for Australian Muslims to travel to Syria
to fight for the so-called Islamic State. He
supports Jabhat al-Nusra - an organisation
guilty of equally horrific violence but one, it
is worth noting, some commentators are
now suggesting is worthy of consideration
as an ally in the battle against Islamic
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Shakira Hussein –
Writer and academic
in Multiculturalism and
Muslim Studies
from Crikey

that many of them should do it. Your
message is directed at all of them. If
Jones had not misunderstood that
line as a call to join IS and responded
accordingly by ruling it “completely out
of order”, then the story of the Muslim
extremist using Q&A to issue a call to
arms on behalf of IS would never have
taken on the proportions that it has
done.
As it happens, I
dislike Q&A as
much as Tony
Abbott could ever
do -- not because
it’s a “lefty lynch
mob” but because
it’s -- well, stupid.
It makes me yell
at the TV, and it’s
bad for the national
blood pressure.

State. And he didn’t use Q&A to call upon
Australian Muslims to join Jabhat al-Nusra
either.
You didn’t need to know the intricacies
of Mallah’s politics to notice that. You just
had to be listening carefully. To repeat
the infamous exchange yet again, when
parliamentary secretary to the Minister
for Foreign Affairs Steve Ciobo said that
he would be glad to see Zaky Mallah
stripped of his Australian citizenship,
Mallah responded: “The Liberals have just
justified to many Australian Muslims in the
community tonight to leave and go to Syria
and join ISIL because of ministers
like him.”
The key word here is “many”. If you
are calling upon a group of people to
do something, you don’t suggest that
only some of them should do it, or even

But it’s also the
appropriate show
for someone like
Zaky Mallah. Its
studio audience
is, by definition, the great unwashed
-- some of whom have interesting and
important things to say (e.g. the Darwin
schoolboy who used the show to ask
why his friend was about to be deported
because he had autism), but plenty of
whom vent as many stupid and offensive
thoughts as they can manage to vomit
forth before Tony Jones says that he’ll
take that as a comment.
None of this matters anymore, if it ever
did. This is not about Mallah, or about
Islamic State, or about Muslims. This
is about Abbott versus the ABC, in the
same way that the counter-insurgency
in Afghanistan was about the US
versus the Soviet Union. The people of
Afghanistan were just collateral damage.
And so are Muslims living in Australia,
and so, in due course, will be
many others.

Voters in blue-ribbon
Coalition seats

back the ABC
The Australia Institute - 6 July 2015

P

olling released today
reveals strong opposition
to Coalition cuts to the
ABC. The ReachTEL poll was
conducted in seats represented
by Christopher Pyne, Malcolm
Turnbull and Joe Hockey in late
April.

“If the Liberal Cabinet is intent on
waging a war on the ABC, whether
it’s through funding cuts, or
political interference, they’re likely
to pay an electoral price.”

The polling was conducted as
part of research for an upcoming
report on the ABC by The Australia
Institute due out later this month.

“This polling is in Liberal seats
– and even there the public are
strongly opposed to both cuts
and politicians meddling with the
national broadcaster. The support
for the ABC is likely to be even
higher across the country.

“The punters back the ABC,
even in these blue-ribbon Liberal
electorates,” Chief Economist at
The Australia Institute, Richard
Denniss said.

“Voters in these Liberal seats are
pretty clear whose side they’re on;
The ABC’s. The message is: Fund
it, and leave it alone.” Dr Denniss
said.

Results:
Do you support or oppose
the government’s decision
to reduce funding to the
ABC in last year’s budget?

Another
question asked:

•	59% of Joe Hockey’s
constituents polled
opposed, 31% supported

Would you support or
oppose including the
functions of the ABC
in the Constitution to
protect it from political
interference?

•	53% of Malcolm Turnbull’s
constituents polled
opposed, 35% supported.

•	60% of Joe Hockey’s
constituents polled
supported, 25% opposed

•	54% of Christopher
Pyne’s constituents polled
opposed, 27% supported.

•	61% of Malcolm Turnbull’s
constituents polled
supported, 26% opposed
•	57% of respondents in
Sturt supported, 15%
opposed.

Letter
to the
Editor
Dear Mal Hewitt,
Thank you to all the people who put
so much effort into Friends and for
getting this initiative off the ground.
I am delighted that you are tapping
into what I believe and hope will be a
huge groundswell of support for our
beloved ABC.
Like no doubt thousands of other
Australians the ABC has been part
of my life since I can remember.
My Mother was an avid listener to
The Country Hour and of course
the serials which followed it and
I remember Joe, Hilda and Max
from The Lawsons and then later
Blue Hills. Then later as I got older
every afternoon after school I waited
eagerly for the Children’s Hour to
begin. As an adult I lived overseas
for a little more than twenty years.
When we returned it was rather
lonely at first but the ABC was there
to cheer me up and tie me back into
Australian society again while still
letting me feel that I knew what was
going on in the wider world.
Now as a retired woman I am still
informed and entertained by both
ABC radio and TV. I think that the
ABC is the single most civilised
and civilising institution in Australia.
We need it more than ever, the
barbarians are not just at the gates
they are in well and truly within.

Yours in gratitude,
Wendy MacLennan
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Branch News
From the
Victorian President,
ABC Friends
I want thank you and your fellow members and supporters for your great
contribution to our recent campaign featuring the Tandberg cartoon
depicting the “forces of evil” intent on wrecking your ABC.
We need to recruit more members/supporters and raise more funds to
give us the resources required to defend the ABC from its detractors.
With your continued generosity we can be effective in drawing national
attention to the ABC’s predicament by forcing politicians to recognise
how highly regarded the ABC is nation wide.

Illawarra
ABC Friends Illawarra Ultimo Tour
On a sunny winter’s day 11 ABC Friends
from the Illawarra together with 5 others
met our tour guides in the foyer at the ABC
Ultimo studios. Although the infamous Q
&A episode had aired the previous Monday
the fall out had not yet reached the point
where heightened security checks were in
place and fortunately we had easy access
to the studios. The infamous Courier Mail
headline had just appeared that day with
the misuse of the ABC logo on a terrorist
flag and Tony Abbott’s inappropriate call
that “heads should roll” came out the next
day which obviously contributed to an
escalation of anti ABC events.

Our very visible presence at the recent ALP National Conference in
Melbourne really helped to focus minds on the importance of our ABC
and let me also express my thanks to the many volunteers who helped
so much in this enterprise.
I hope many of you read the excellent article written by our Committee
member Ranald Macdonald in the AGE earlier this week (and reproduced
in this Update.) The response to Ranald’s opinion piece has been
extremely gratifying with our membership and donation website stretched
to its limits with activity.
ABC Ultimo Centre.

What you can do
We would love to hear from more people who want to get involved.
Please email us regarding what you would like to do.
Please add links to the ABCFriends website to anything which is
circulated electronically (I.e. by email or on a website)
www.abcfriends.org.au/index.html
We also need to reach out to more people. Please write to more friends
to encourage their participation. Just forward this note or resend the
Tandberg email I sent you on 7 July
To donate or other options … Friends can just click on the link
www.abcfriends.org.au/index.html
Where appropriate some of you may like to letterbox in your
neighbourhood with a leaflet we are preparing, please contact our office
regarding the availability of the leaflet.
Whenever I speak to Victorians about the ABC I receive nothing but
warm appreciation for its many services and programmes,so the more
widely we can disseminate thecurrent National Campaign … the more
successful we will be.
Thank you again for your support.
Graeme Connelly
President ABCF (Vic)
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We were divided into 2 groups of eight
and my group, all from Illawarra, had
volunteer guide, Shirley. What a fountain
of knowledge she was – enthusiastic,
informative, entertaining and obviously very
proud of the ABC. Very pleased to answer
our questions and keen to show us the
technology used in today’s productions.
First we ventured down to the basement
and along the dingy corridor, very spooky,
until we came to the 7:30 Report Studio.
Here the presenter sits alone with a giant
screen, made up of many smaller LCD
screens, but in the operations room, up a
series of steps (where Kerry O’Brien was
sometimes filmed en route) 3 staff are all it
takes to manage the rows of sophisticated
equipment. At one time 6 staff were
required but technological advances mean
more can be done with less. The ceiling
in the studio is covered with fixed cameras
and lights. A technician has to make split
second decisions as to which camera
shots will go live on air. It was sobering
to hear about the pace of change and the

expense involved in staying ahead of the
game.
Then it was back to the ground floor to
gaze into the News 24 studio. This is
near the Eugene Goossens Hall which has
wonderful acoustics and is totally sound
proofed from the external traffic noise as
it is built as a floating cube. When there
were Sunday Live concerts in Sydney
they were broadcast from this Hall. The
Metropolitan Orchestra (TMO), whose
Patron is Guy Noble, currently schedules
concerts in this hall. Visit their website if
you want to attend a concert here. The
Sydney Youth Orchestra also used to
rehearse here.
Next it was up to the 702 studio floor. In
the foyer we saw photos of all the State
Presenters. We learned that Richard
Vidler who presents “Conversations” at
11am daily, lives in Brisbane and records
the program there and it is subsequently
broadcast Australia wide. Once inside
the studio viewing area we saw James
Valentine, who gave us a friendly wave, in
full swing. He had one person assisting
in the control room. Did you know the
program is done standing up? This
decision was made a few years ago.
Initially reluctant, James now wouldn’t
have it any other way. However because
of the different heights of the announcers
and guests it was necessary to install
hydraulic legs on the console so it can be
moved up or down as required.
On our way down to the ground floor we
passed news reader Helen Tzarimas who
was happy to exchange a few words and
pose for a photo. We all know the voice
but it was Shirley who told us who the
friendly face belonged to. We then headed
to another larger studio which is used for
programmes like Q & A, Book Club and
The Checkout. The technology on view
is just mind boggling. It all looks and is,
very complex, but all run by computers
high up in the control room. While we
were there the crew for “The Checkout”
gradually arrived and formed little huddles,
each engrossed in planning details for
the show. There were props all over and
it was interesting to see the skeleton set
which would later be transformed to suit
the storyline of the day.
After that it was through to make-up
where we got a glimpse of Ticky Fullerton,
presenter of “The Business” on ABC1 and
News 24, in the chair being prepared to
front the cameras. Next door it was into
the Wigs Room-some of them inordinately
expensive as they are made from real
hair but made to last. Final stop in this

section was the gruesome Special Effects
department. In case you were wondering
the best mix for realistic looking blood is
glucose syrup combined with red dye, not
tomato sauce.
On our way out we went through another
much smaller studio which is set up for a
Games show for young people. This is not
a specialty of mine but I think the program
set was for “Good Games Spawn Point”
which is on ABC 3 and very popular with
its young followers.
Then it was back to the outside world after
a most engaging 90 minutes exploring
a fraction of what happens behind the
scenes at our ABC. Long may it continue!
I heartily commend this tour to you.
Even if you have already been everything
changes so fast, you will learn something
new.
Jan Kent
Secretary ABC Friends Illawarra

ACT
When I told my regular walking group
about some of the things that were
happening inside the ABC and SBS
due to the governments funding cuts they
were shocked and saddened but, as you
can see, they jumped at the chance to
show their support by wearing a badge.
Wherever I wear my badge people stop
and ask me about what is happening to
the ABC and they talk about changes they
see that are worrying them and often, just
like my walking group, they are keen to
show their support by wearing a badge,
I now always carry spare ones, and I can
encourage them to go to the website for
more information and to join ABC Friends.
ABC badges are empowering for the
wearer and powerful little reminders to
everyone who sees them that our ABC/

SBS is in trouble and if every ABC Friend
spoke to their book group, golf club,
fishing mates or mums gathering and
encouraged them to wear a badge and
join ABC Friends we could massively
increase support from the grass roots up.
Our National Broadcaster has never
needed its friends to show their support
more than now.
Catherine Henderson
ABC Friends ACT Representative

Tweed
Our Mid-Winter Frolic
To dispel some of the gloom and doom
surrounding the ABC and its future, local
Friends and other like-minded people
gathered at the Burringbar Hall on
Saturday 18 July for a Mid-Winter Frolic.
44 hardy people braved the cold and were
treated to a warming
performance of Mark
Swivel’s inspiring
one-man show, How
Deep is Your Love.
Mark, a talented
local performer,
writer, singer,
football player,
Mark Swivel
corporate lawyer
shows us How
and generally nice
Deep.
guy told the story of
his encounter with
Grameen Bank, the
microfinance organisation in Bangladesh
which provides small loans to help (mainly)
village women set up small enterprises
to lift themselves and their families out of
poverty. Mark was hoping to discover
whether this model could be applied
through credit unions to help impoverished
people in Australia. In 2010 he visited
Bangladesh and captured stories and

ACT walking group happily showing their support for our ABC.
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Branch News
photo images of the Bank’s customers,
their business dreams and ambitions, as
well as the bureaucracy that administered
8 million loans meticulously in hand-written
ledgers and along the way learnt a little of
life in Bangladesh. He eventually made
it into the presence of the Nobel prizewinning founder of the Bank, Muhammad
Yunus and all the while he was falling into,
and out of love, with microfinance.
The Baby Boomers in the audience
recognised iconic songs and the pop
culture of their youth which framed Mark’s
story, whilst others of us reflected on the
importance of social capital and of social
infrastructure, values reflected in OUR
ABC as well as in the lives of the Grameen
community. We laughed, we learnt and
we thought about how we need to protect
those values.
At interval the audience was treated to
a selection of wonderful cheeses from
legendary local cheesemaker Debbie
Allard, whose business Cheeses Loves
You is a jewel in the crown of the Tweed
Valley and it resurgent dairy industry.
Although the event was intended as a
social get-together and a recruitment
drive, not as a fundraiser, we grabbed the
opportunity presented by the cold night to
offer home-made hot pumpkin soup for
a gold coin donation towards the Friends
Fighting Fund, raising $50.00.
Sandy Copley
Convenor, FABC Northern Rivers Region,
Tweed Sub-branch

Hunter
Twenty-two members of the Hunter
branch of the ABC Friends gathered at
the 1233 ABC radio studios in Newcastle
West on the 16th of June to hear a
presentation by Philip Ashley-Brown,
Manager of Broadcast Content Quality
that was followed by a tour of one of the
broadcasting studios.
Although the June evening turned out
to be wet and very chilly, our members
agreed that it was a very worthwhile outing
to hear how our local ABC radio station
operates in general, and in particular,
the investigative work that the journalists
undertake to ensure the content of news
broadcasts and programs is relevant
and interesting for the Hunter region’s
audience.
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Philip recounted the extraordinary effort
that the 1233 staff made in April to ensure
the station continued its local broadcasts
throughout the week when severe storms
struck the Hunter region. Members were
enthralled to hear his account of the
critical work that was involved behind the
scenes to provide important, up-to-date
information about road closures, the many
locations affected by flooding and storm
damage and also the sites where listeners
could receive assistance from emergency
agencies.
The members asked many questions on
a variety of subjects after Philip explained
the recent structural changes that had
been implemented by the ABC in the
new Regional Division that will enable all
resources to be placed under the one
management structure.
The meeting concluded with a tour of
one of the station’s broadcasting studios
where Philip demonstrated some of the
technology and described what takes
place in the studio during a broadcast.
Our branch members came away from
the meeting full of admiration for the work
that the 1233 station employees undertake
to provide their audience in Newcastle
and throughout the Hunter Valley with
the highest quality in radio broadcasting.
The experience helped us realise that
our commitment to support the national
broadcaster must be ongoing and resolute
as it resists attempts to interfere with the
critical role it performs in our democracy.
Margaret and Robert Conners
Publicity Officers

Central Coast
Following the very successful Emma
Alberici function in Gosford the Central
Coast branch had another great speaker,
on 22nd May, Dr Fiona Martin. She is a
senior lecturer in Convergent and Online
Media at Sydney University. She revealed
that she used to be one of the backroom,
engine people who helps make all those
performers shine before the cameras or
when on air. Fiona formerly worked on
Radio National.
Fiona admitted that she didn’t discover
the internet until about 1994 when she
left the ABC to enter academia. There
are people she told us, who will say that
we no longer need the ABC: technology
will solve everything and revolutionise the
way we live. We all know that it is how we

From L to R - Audrey McDonald, Stan
Gibbs, Gwen Biggs, Fiona Martin
(guest speaker), Klaas Woldring, Pippa
Preston, Margaret and John Lund.
use that technology that is important. It is
essential that we have reliable information
for instance about Hurstville/ Gosford/
Wyong Councils or State Parliament.
How can we rely on fellow citizens who
are neither trained nor paid? Or who
know nothing about media law? We
have mentioned before that when public
broadcasting first started, Lord Reith
wanted universal, free access to the
very best knowledge. This is no longer
available due to paywalls. We should also
remember that 14% of Australians do not
have access to the internet. The recent
Commission of Audit Report by Peter
Lewis simply avoided those views. It also
overlooked the fact that we are entitled to
quality, local information from all around
Australia. Fiona came from Griffith and so
she is particularly interested in news from
there but the nearest studio is now Wagga
Wagga, so how up to date and authentic
is any information she now receives?
Fiona recommended very strongly that we
connect with ABC Open. It is apparently
multi-media people from across the
country who produce programs. She
thought that they could perhaps work with
the ABC Friends. We have not yet tried
this avenue.
On the Central Coast we are running out
of spectrum for digital coverage because
the Government is said to be selling it
off to mobile servers. In this way public
broadcasting is being whittled away.
Some people still are unable to receive
Radio National late in the evening. ABC
iView may be the best in the country
and SBS second best but some people
still cannot get it because they do not
have broadband which is fast enough.
ABC radio had real difficulty coping with
emergency situation during severe storms
earlier in the year that was reported in
several local papers and reported to the

ABC, the local MPs and Malcolm Turnbull
as Minister for Communications.
Nevertheless, the official re-opening of the
Central Coast’s ABC studio in Gosford
(3rd June) was an event that, hopefully,
augurs well for the future after the earlier
closing of the studio at Erina. Although we
argued strongly for a new studio, we were
very disappointed not to have been invited
as guests. We sought an explanation but
initially received no reply. Further probing
resulted in an explanation from MIchael
Millet that it had been a “glitch somewhere
in the system”. Michael assured us that
“no decision has been made to exclude
the Friends of the ABC from ABC public
events”. Good to know!

wonderful outfits. This added a wonderful
extra dimension and also highlighted that
ABC Friends can include all ages. We really
appreciated the ‘youngsters’ giving up their
Saturday to join the ‘oldies’.

We can report that there is considerable
public resentment on the Central Coast
that the ABC shops are being closed.
The position that the our committee
has taken is that these shops are
highly regarded by the general public
and operate as a support for the ABC
programs as an efficient, independent,
quality public broadcaster. Their primary
purpose is not make a profit but to be an
extension for the many ABC programs.
Basically, this decision is driven by
ideology, and should be reversed. The
Branch hopes to engage ABC Director
Professor Fiona Stanley at a function to
be held at the Ourimbah Campus of the
University of Newcastle in mid-October.
This engagement is however subject to
confirmation.
Klaas Woldring (with thanks to Margaret
Lund for text of her June Newsletter)

Blue Mountains
ABC Friends Blue Mountains has again
participated in the Winter Magic Festival

Once again we had great support from
sections of the crowd as well as the group
in front of us. All enjoyed the ABC theme
music, particularly Bananas in Pyjamas,
Bob the Builder, Miss Fisher and New
Tricks coming from our ‘boom box’ being
pushed up the hills by branch Webmaster,
Tony Young.

Grand Parade. The Winter Magic Festival
is a very big event here in the mountains
and attracts visitors and participants from
far afield.
Branch members, family members and a
few members from ABC Friends Sydney
showed their support for our ABC by
joining in the fun on a very chilly but
sunny day. Madeline and Justin Boerst,
the grandchildren of President Barry
Redshaw and wife Bev, (who is also now
on our committee!) were fantastic in their

Ron Fuller’s ‘static stall’ depicting an
unused, dying ABC studio was brilliantly
done but it tells a very sad story. According
to Margaret Foy, who helped ‘man’ the
stall, it was a great success, drawing much
interest. This provided Ron, Margaret and
Phil the opportunity to share information
on what is the continuing decimation of
our ABC. Even now it seems so many are
unaware of what has/is happening to the
ABC. Yes, the ABC has done a very good
job of wallpapering over the cracks. Just
perhaps too good.
Photos on our website at
fabcnswbm.org.au

•	Want information on the latest issues?
•	Need a printable membership application?
•	Current and past issues of Update

Check out the
State website

• Who to write to?
www.fabcnsw.org.au
Or check out the National Portal (links to all states):
www.abcfriends.org au
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The ABC Friends SA information table
at the ever popular Gardeners’ Market.

BACKGROUND BRIEFING - South Australia

A

President Jessica, outlined what we had
achieved for the past year, beginning
with an Action Plan for the future.

The election of Officers for the next year
took place and these as follows:
Secretary: Dianne Jones

As with the previous year, we attended
3 rallies, had an information table at the
ever popular Gardeners’ Market and
socialised with members at the End of
Year Function.

As a result of the Action Plan a subcommittee was set up to revise the
Constitution. This has been a lengthy
job and thanks to Marni Curtis, who
took on the main role of tracking all the
changes, it is ready to be presented
to members for consideration and
ratification at the End of Year function in
November.

The AGM, held on Sunday 26 July was
the ideal occasion to explain the National
Call to Action and the Campaign Fighting
Fund. Papers pertaining to this were
handed to members as they arrived.

Treasurer, Aussie Kanck presented his
financial report and also a motion to
change the concession subscription for
members. This motion was passed by
the meeting.

t short notice, ABC Friends, SA,
rallied to the call for a National
Campaign and organised the
Conference for Presidents of ABC Friends.
This was held at the CWA headquarters
in Dequetteville Terrace and was most
successful.

SA Annual General Meeting
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President: Jessica Knight
Treasurer: Aussie Kanck
Committee: Di Hart (Minute secretary)
Marni Curtis, Andrew Johnston, Sharon
Perry, Sue Pinnock and Simone Purdie.
Following the meeting we were entertained
by ABC raconteur extraordinaire, Peter
Goers and a sumptuous afternoon tea
provided by Jane’s Kitchen.
Please make a note of the End of Year
Lunch Sunday 29 November, as we will
be ratifying the changes to the
constitution.

Friends on the march.

O B I T U A R Y

Jill Greenwell (1945-2014)
A Canberra Life Well Lived

C

anberra was always an important part of Jill
Greenwell’s life, it was home.

Friends of thoughtful, credible advocacy in defence of
the ABC.

Jill came to Canberra with the Australian Public
Service Graduate Program in 1967. In those days, the
arrival of women graduates created something of a curiosity.
The Department of External Territories didn’t know what
had struck it! Jill was one of those women, intelligent and
very good at their work and at least as good as their male
counterparts, although at the time they were paid less.

Later, she directed her considerable energy towards
the ANU Classics Museum. She was instrumental in
establishing a volunteer guide program and a course for
the University of the Third Age. Volunteer guides, including
Jill, have now taken over 1700 visitors through the Classics
Museum, the only place in Canberra where it is possible to
see objects of the ancient world.

Jill Margaret Greenwell was born on 8 July 1945 in
Adelaide, the elder daughter of Joan and John Prior. She
excelled at Unley High School and at Adelaide University
where she was awarded an honours degree in History. The
offer of a challenging career then brought Jill to Canberra.

There was also Jill’s adventurous side and her love of travel.
Even after her cancer diagnosis in 2010, Jill enjoyed trips to
PNG with John, and to Spain and Mexico with Harry. It was
her enthusiasm for languages, food, life, culture and the
journey, along with a glass of wine, that made her such fun
and stimulating company.

Jill met her life partner, John Greenwell, in the public service.
They married in 1971 and, following the birth of their three
children – Harry, Tom and Olivia – Jill took up teaching.
Jill taught Latin and history at Girls’ Grammar for more than
two decades. She had a great passion for her students
and, whether in the classroom, whilst mentoring school
debating teams or leading tours to Italy, Greece and Turkey,
she championed the sheer pleasure to be gained from
intellectual inquiry.
Jill was deeply engaged in our community. She loved the
cello and, in the late 1970’s, helped found a Canberra
chamber orchestra, Musica da Camera. For a time, she
presented a classical music program on 2XX and led
historical tours of the Canberra region.
As President of the Canberra branch of Friends of the ABC
in the early 2000s, Jill led important campaigns against
budget cuts and other attacks on public broadcasting.
She held frequent meetings with government ministers
and opposition spokespeople and built a reputation for the

Jill’s approach to dying was, for someone so passionate
and expressive, surprisingly stoic. In a letter written in 2013,
Jill described living with cancer:“For a start, there’s living in the moment: you discover just
how much we live in the future—planning ahead for next
week’s diary commitments, for next month’s addition to the
family, for next year’s subscription series, not to mention
holidays, exam results, career plans, retirement dreams –
and suddenly your life is foreshortened, or could be. Seizing
the day sounds inspiring but it is not easy to do. We are all
living on borrowed time but we all expect the debt ceiling
will be lifted for us. It’s a shock when you realize that if it is, it
will be a temporary measure.”
Jill Greenwell passed away on Tuesday, 30 December,
2014. She was an important part of Canberra life to all of us
who knew her. She will be greatly missed.
Jane Timbrell & Tom Greenwell
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ABC shop closures
make business sense:
but where will its digital
strategy lead?
Jonathon
Hutchinson
The Conversation

W

hile the ABC’s announcement of
a “phased exit” from its portfolio
of 50 ABC Shop properties is
an unfortunate outcome for the 300 or so
employees, it’s an unsurprising strategic
business move.
While some were blaming the loss of $254
million government funding over the next
three years - including more vocal ABC
supporters complaining on Twitter about
the “killing” of their ABC - the move should
be seen as an extension of the ABC’s
digital strategy that aligns with the shift in
media consumer habits.
Shifting consumer shopping habits away
from bricks and mortar shops and the
structural move to digital consumption
has created a downturn in CD, DVD and
book sales for ABC Commercial which has
been a drag on revenue - its most recent
commercial contribution to the ABC net
revenue was a lowly $1.5 million.
Also, there is no legislative requirement
for the ABC to operate in this market,
which brings into question the public
service media’s role of universality. This
refers to the ABC’s ability to provide its
Australian audience with access to goods
or services, regardless of their economic
or geographic circumstances.
The ABC will maintain an ABC online retail
space, ABC Shop and are working with
major retailers to ensure their products
are still available for purchase across the
country.

The ABC’s digital strategy
In terms of its editorial content, there has
been a steady ABC progression to operate
in digital spaces from its early online ABC
communities and forums. Two examples
of the ABC incorporating the audience
into the production process include the
now defunct project ABC Pool, and its
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continuing sister project ABC Open.
The ABC’s flagship of digital audience
participation remains with its weekly news
and current affairs program Q&A that
incorporates audience discussion and
engagement with current affairs. The ABC
also provides news and services across
digital platforms such as The Drum and
ABC News 24 amongst others.
Recently, the ABC has experimented with
content as digital only through its scripted
television comedy series Fresh Blood,
which delivered content while continuing
to build storytelling capacity amongst
emerging Australian comedy talent.

... an ABC that
is “available to
all Australians
regardless of
geographic
or economic
circumstances ...

The Chairman of the ABC Board of
Directors, James Spigelman said in the
2013-16 Strategic Plan “Audiences are
making individual decisions on what they
want to consume, when and on what
devices”.
This comment indicates the ABC’s
commitment to a future digital strategy
that not only uses technology for content
production and consumption, but also
for how it distributes material objects.
For ABC Commercial, this means the
media organisation are providing enabling
technologies for its audience to consume
content where and when they want, while

saving on the expense of 50 national retail
spaces.
Further, one recommendation from last
year’s efficiency review suggests the
Australian public should pay to stream their
ABC content to compensate for declining
media sales.
However the success of iView is in part
because it is free to access and shores
up the claim the ABC plays a distinctive
innovation role, where its R&D is shared with
the media sector more broadly. Should the
Australian public have to pay for the ABC’s
innovation, its distinctive innovation rate
would significantly decrease.

Debunking claims against
non-universality
As with most changes to the ABC, the
announced closures elicited a negative
public reaction. Changes like these are often
seen as an attack on Australian society.
However, these sorts of services are simply
moving to an online environment: one that
is available to all Australians regardless of
their location and economic circumstances.
Beyond the digital strategy argument, there
is no requirement for the ABC to operate
in the retail space as part of its legislated
public service remit, or the ABC Charter. It
has most likely always been an “above and
beyond” gesture from Aunty.
This concept of “universality” is the core
public service media value that retail
servicing could belong to, which is defined
as an ABC that is “available to all Australians
regardless of geographic or economic
circumstances, and present on all delivery
platforms”.
In the recent Australian Communication and
Media Authority (ACMA) Communications
report, it notes that 92% of Australians used
the internet in the six months to May 2014.
In the three months to June 2014, 62% of
Australians made an online purchase, and
of those making purchases, 44% made an
entertainment and leisure purchase in the
four weeks to June 2014.
This data indicates the shifting approach
of Australians towards their media
consumption habits, and the increasing
penetration rates of the internet for
Australian citizens.
So while the ABC will continue to cop
flak for its decision to close the ABC retail
stores, this move aligns the corporation with
consumer trends, the ABC’s broader digital
strategy, and is a forward thinking strategic
move to provide universal ABC services
beyond its production and
procurement of content alone.

ABC Management
Gets Closure on its Bookshops
Richard Gates,
Past President,
Northern Rivers Branch

A

s part of the ABC’s continuing
aggressive program to erase itself
from the national landscape, part
of the federal government’s remit, 50 ABC
shops are to be closed. This is great
news indeed for the 300 or so staff, many
of them dedicated long-timers and loyal
servants of the ABC.
The message goes something like this:
You have been good employees. You’ve
worked hard. Your shops are not losing
money. So as a reward we are going to
sack you. Makes perfect logical sense!
What a great narrative. Competition is
all about winners and losers. Lifters and
leaners.

But more than that we’re not told what’s
happening by various market segments.
What do ABC shop purchases look like
by customer age and internet skill set? Is
everyone really abandoning or planning to
abandon ABC shops or live purchases?
Or are there some folk like me who still
continue to use good old fashioned ‘look
and see and touch’ shopping before
making a purchase? And are there some
customers for whom there is no choice as
they don’t have the internet or skill to use
the internet. And let’s be clear here, there
are still lots of folks who aren’t yet
trained up on

It’s not that the shops are a financial
drain on the ABC. No, not at all. ABC
management is anticipating the future.
Keeping a step ahead of the game
to save the ABC from financial ruin.
Repositioning the ABC to oblivion.
Sure, the evidence from ABC Annual
Reports shows a declining income from
ABC shops but they’re not drowning
in red ink. Not at all. But it might
just happen particularly if its blood
supply, creativity and independence,
is cut off by a management hell
bent on delivering up the ABC to
its political masters. For years
ABC shop income has been milked
and ploughed back into the ABC for
programming, a cross subsidy. But let’s
not mention it’s been paying its way for
years. That’s all in the past. Don’t look
back. There’ll be no cross subsidization
except when it suits. You know the drill.

their grandchild-fueled piece of technology
or who are not willing to take the risk of
using the internet for financial transactions.
There’s a guaranteed lost market here, not
to speak of genuine ‘good will’ loss.

The problem with looking at the figures
served up to us in annual reports is that
they often don’t tell the whole story of
what’s happening to ABC shops. Yes,
there’s a downward trend in income but
we have no idea whether it is across the
board for all shops, or more so in some
and not in others. And we aren’t told
what’s happening regionally versus the big
city or the ‘burbs.

In abandoning ABC shops to that wellknown and well understood ‘invisible hand
of the market place’ ABC management
is doing itself and us a great disservice.
It is not allowing the shops to reinvent
themselves. What’s to say the decline in
sales will continue if ABC products are
given a fair go. Vinyl’s back. And there’s
the Slow Movement where people can
take time to browse and smell the roses

and buy books and DVD’s and press
the flesh with the like-minded. What
other opportunities might be there that
haven’t been explored because staff are
deliberately being demotivated via the tried
and true management mechanism of an
uncertain future? Empty statements from
management such as ‘the welfare of our
staff will be a primary focus over the next
few months’ are hardly likely to motivate
a single soul. I’d just love to hear how
their welfare is being looked after. You’re
sacking good staff. Patronising platitudes
count for nothing.
In the olden days, perhaps golden days,
much was done in-house by
way of product development,
but now much of it is now
outsourced with the profits
going to others outside the ABC
rather than being retained by the
ABC for various purposes to help
it meet its Charter. Our future is
being given away by management.
The deliberate down-sizing and
outsourcing of ABC materials
couldn’t help but impact on the
bottom line for shops. Let’s tie one
arm behind your back and see how
you go on the level playing field.
ABC shops serve a very important
function. They provide a concrete,
visible place in the community,
highpoints in a sea of commercial dross.
With the demise of regional ABC
offices and services, that tangible ABC
presence, most important to its survival
is being shredded. Take away bricks
and mortar symbols of the ABC and it
loses yet another point of contact with
the community. No physical presence
makes it easier to demolish the ABC. It
sends a clear message. The ABC has
lost interest in us and its staff. They’re not
around anymore. Subtle stuff. But it’s all
guaranteed to diminish the ABC as it loses
its way to reruns, repetitious advertising
and ‘rip and read’ news broadcasts I
heard four times today already and three
times the day before on the BBC.
ABC Shops RIP. And thank you staff for
being so helpful for so many years.
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State and Regional Branches
New South Wales

Mal Hewitt (President)
FABC NSW PO Box 1391
North Sydney 2059
Phone: 02 4751 6227
malandalison@gmail.com

ACT and Region

Cowper

Catherine Henderson
PO Box 3984
Weston Creek ACT 2611
Phone: 02 6288 0237
Mobile: 0409 989 550
catherine@consultant.com

Eastern Suburbs

Armidale

Great Lakes and
Manning Valley

Priscilla Connor (Secretary)
41 Judith Street
Armidale NSW 2350
Phone: 02 6772 2217
priscilla.connor@iinet.net.au

Blue Mountains

Barry Redshaw
37 View Street
Lawson NSW 2783
Phone: 02 4759 2168
president@fabcnswbm.org.au

Central Coast

Klaas Woldring
6 Tourmaline Ave
Pearl Beach NSW 2256
Phone: 02 4341 5170
woldring@zipworld.com.au

Lismore sub branch
Therese Crollick
Phone: 02 6624 2289
therese.crollick@bigpond.
com

Illawarra

Nizza Siano (Secretary)
16 Holland Rd
Bellevue Hill NSW 2023
Phone/Fax: 02 9327 3423
nizzamax@gmail.com

Jan Kent (Secretary)
PO Box 336,
Unanderra 2526
Phone/Fax: 02 4271 3531
gunthorpe44@gmail.com

Riverina / Murray

Mid North Coast

Drusi Megget
24 Arncliffe Ave
Port Macquarie NSW 2444
Phone: 02 6583 8798
fabc.midcoast@gmail.com

Margaret Gardner
49 Carmona Drive
Forster NSW 2428
Phone: 02 6554 9181 (H)
02 6591 3704 (W)
margaret.gardner@tafensw.
edu.au

Harry Creamer
PO Box 1888
Port Macquarie 2444
Phone: 02 6582 6187
Mobile: 0431 158 252

Hunter

Allan Thomas
7 Cantwell Road
Lochinvar NSW 2321
Phone: 02 4930 7309
allan.thomas2@bigpond.
com

Drew Porter
PO Box 5659
Wagga Wagga NSW 2650
Phone: 02 6922 3813
Mobile: 0409 369 253
drew.porter@bigpond.
com.au

Shoalhaven

Carmel McCallum
PO 89 Cambewarra
NSW 2540
Phone: 0414 392 660
carmelmcc55@gmail.com

Victoria/National
Office - ABC Friends

Northern Rivers

Jenni Bartlett
(Office Manager)
GPO Box 4065
Melbourne VIC 3001
Phone: 03 9682 0073
office@abcfriends.org.au

Jill Keogh
Phone: 02 6688 4558
jilldkeogh@gmail.com

Membership Form

Queensland – Friends
of the ABC
Ross McDowell
5 Dunn Ct
Bunya Qld 4055
Phone: 07 3870 7718
kookaburrapa@gmail.com

South Australia – ABC
Friends
Jessica Knight
PO Box 7158 Hutt St
Adelaide SA 5000
Phone: 0412 139 485
jessicajill6@gmail.com

Western Australia –
ABC Friends
Ms Bobbie Mackley
PO Box 534
Subiaco WA 6904
fabcwa1@hotmail.com

Tasmania – ABC
Friends
Belinda Wright (Secretary)
41 Sheppard Avenue
Hillwood TAS 7252
Phone: 03 6394 8291
btwright@netspace.net.au

NOT for membership renewal

Please fill out the form below and return it
with your payment to:
The Treasurer, ABC Friends NSW&ACT
PO Box 1391, North Sydney NSW 2059.

Mr, Mrs, Ms, or Title

Tweed sub branch
Sandy Copley
Phone: 02 6677 1570
aco9780@gmail.com

Publicity Officers
Margaret and Robert
Conners
4 Wattle Street
Bolton Point NSW 2283
Phone: 02 4959 8464
margaret.conners@
bigpond.com

Martin Miller (Secretary)
Bundilla Farm,
1516 Eastern Dorrigo Way
Ulong NSW 2450
Phone: 02 6654 5259
bundilla@gmail.com

– use only if joining.

Existing members please await reminder notice
in mail on subscription due date.

First Name

Last Name
(PLEASE PRINT)

Partner Mr, Mrs, Ms, or Title

First Name

Last Name

Email

Partner Email

Address

Suburb

Phone 1
Age

P/Code

Phone 2
to 30

31-50

51+

I would like to receive my copy of Update Magazine electronically

My details will be passed on to my local FABC branch. (Strike out if you disagree)
1yr.

3yrs.

Individual

$20

$55

Family/Household

$25

$70

I am paying by
visa

cheque in favour of FABC (NSW) Inc.
mastercard

Student

$15

$40

Card Number

Pensioner (or Pensioner couple)

$15

$40

Name on credit card

Corporate (covers 3 people)

$60

-

I would like to make a donation

Expiry date

$_________
Total $_________
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Cardholder Signature

money order

Date

