
Amplify Our Voices: Developing Relationships

Interview went well. Article looks great. What’s next? 
This is an area where organic women farmers can really shine by tapping into 
something that comes naturally: building connections and keeping connected. 
Look at that first encounter with any reporter as the beginning of a long-term 
connection where you help support them in covering great stories.

•  Offer to connect the reporter you’ve worked with to other farmers for 
future stories. This is a fabulous collaborative opportunity to champion 
others while helping the reporter.

•  When you pass along another farmer’s name to a reporter, be sure to 
give that farmer a heads-up of the potential contact. That way everyone 
can be prepared and present their best self.  If you are referring another 
organic woman farmer, be sure to pass along this Toolkit as a resource.

•  Reporters, particularly in their early career years, move around and job-
hop a lot. Be sure to keep their contact information up-to-date, as future 
gigs may also be opportunities to connect.  

S H A R EPro Tips: 

Jennifer Filipiak
Executive Director,
Driftess Area Land Conservancy

Building relationships with your local 
media is easy to do, and once a report-
er knows you speak thoughtfully and 
passionately about what you love, they 
like to hear from you. Send them stories 
you think they’d be interested in. If you 
see an interesting story about agricul-
ture and notice women aren’t represent-
ed, send it to your local reporter saying 
“I thought you’d like this story. I noticed 
that women (or some other aspect of 
the issue that you care about) weren’t 
mentioned, I’d love the opportunity to 
provide that perspective.”

Jennifer Fahey
Communications Director
FarmAid, Inc.

If you know of others folks who would 
be a good fit, make the connection and 
help guide the reporter to a story that 
you really thinks need telling. Being a 
resource to local media gives you an 
opportunity to shape more stories and 
bring more – and different – stories to 
the public. 



Kelly Placke-Raaum 
Farmer,Organic Valley Cooperative Member
Placke Organic Acres (Cuba City, WI)

Talking about your personal experience brings out an authentic voice and your 
passions. I remember the first time I spoke publicly, I was trying to brush up 
on facts and figures on things like how much land is in organics. And I quickly 
realized that’s not what people want. Anyone can Google those figures. They 
care about what it is that got you into doing this, what gets you excited and why 
should they get excited. The more important thing is to bring your authentic 
voice and what lights a fire in you.

Mariann Holm
Organic Inspector, Farmer, Advocate 
Holm Girls Dairy (Elk Mound, WI)

Knowing our audience is the most important thing. Feel free to ask questions 
back to a reporter to make sure they have context on what you are talking 
about. I often phrase this as, “Are you familiar with XYZ?” It opens the doors for 
clarification and understanding without making the other person feel like you’re 
testing them or that they are ignorant.
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Supported by:

Lynn Grooms
Southern Wisconsin Reporter 
for Agri-View 

Develop long-term relationships with 
reporters that regularly cover your region. 
Keep in touch and connect a few times 
a year with potential story ideas and new 
things happening in your area and you’ll 
become the “go to” farmer. (If you are 
suggesting a story, don’t suggest the 
same story and angle to that newspaper’s 
competitors.)
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