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Harry Potter Fans Call Out Warner Bros. on their “F” Grade in Human Rights 
Fan activists launch “Show Us The Report: A Reasonable Request by Reasonable Wizards and 

Muggles”

Boston, MA - The Harry Potter Alliance (HPA) is escalating their concern regarding Harry 
Potter’s relationship to child slavery and serious violations of human rights. On their new 
website, showusthereport.com, the HPA is calling on Warner Bros. to stop hiding a report 
regarding the cocoa sourcing for Harry Potter chocolate.

In spring 2011, the HPA presented Warner Bros CEO Barry Meyer with:

‣ a report by renowned human rights watchdog Free2Work giving their Harry Potter 
chocolate an “F” in human rights

‣ evidence that child slavery in the Ivory Coast went into the sourcing of Harry Potter 
cocoa

‣ over 16,000 signatures by teenage HP fans asking that all Harry Potter chocolate 
become Fair Trade

In response to the F in human rights, Warner Bros. told the HPA that they had conducted an 
internal report, proving that Harry Potter cocoa met their ethical sourcing guidelines. 
However, Warner Bros. refused to show the report to the HPA or give any reason why they 
would hide it.

“We live in an era where outfits like Change.org, the Tea Party, and the Occupy movements 
force governments and companies to be transparent," says HPA Executive Director Andrew 
Slack. “It’s time for Warner Bros. to wake up to the twenty-first century.”

Showusthereport.com unites Harry Potter fans, Internet celebrities, and nerds of all stripes to 
ask Warner Bros. for full transparency. Inspired by Harry Potter’s refusal to allow a short-
sighted Ministry of Magic to co-opt his name, Harry Potter fans are similarly standing up to 
Warner Brothers. “We are prepared to use every facet of our network to stand up for 
transparency,” says Slack. “Preventing us from seeing this report discourages young people 
from becoming engaged citizens. It’s not healthy for democracy, our country, or our world.”

Slack and the HPA are no stranger to conflict with movie studios. Last March, Lionsgate sent 
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cease and desist letter to the HPA concerning Hunger Is Not A Game, an anti-poverty 
campaign timed to coincide with The Hunger Games movie release. Change.org and 
important content creators like Judd Apatow and John Green were quick to defend the rights 
of fan activists. Numerous news outlets featured the story, including The New York Times and 
the LA Times. Within 24 hours, the movie studio had reversed course and extended an offer to 
collaborate with the HPA around future movie releases. 

The relationship between Warner Bros. and the HPA has not always been so contentious. In 
Fall 2010, Warner Bros. CEO Barry Meyer applauded the Harry Potter Alliance for their 
commitment to social responsibility and their support of those in need. 

"This is not about hurting Warner Bros. or their business,” says Slack. “Our only enemy here 
is and remains child slavery. As consumers of these products and as fans of Harry Potter, we 
have a right to see this report.”

###

The Harry Potter Alliance (www.thehpalliance.org) is a 501c3 nonprofit that uses parallels from the Harry Potter 
books to educate and mobilize young people across the world toward issues of literacy, equality, and human 
rights. With over 140 active chapters and 60 volunteer staff, the HPA has donated five cargo planes of supplies 
to Haiti, over 85,000 books, protection for thousands in Darfur, and made huge strides for the antigenocide 
movement, LGBTQ rights, media reform advocacy and more. Covered in hundreds of major publications and 
praised by JK Rowling, Harry Potter celebrities, Paul Farmer, and a slew of NGO’s, the HPA was a recent recipient 
of a $250,000 grant through the Chase Bank Community Giving Contest.
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