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Threats to Israel’s security grow with each passing 
day. But these threats are no longer limited to the 
traditional battlefield, or even to terrorism. They are 
carried around the world by the most advanced 
media technology, undermining Israel in newspapers 
and on television, on our computer screens and our 
cellphones.

In today’s world, the war for Israel’s future is also a 
media war. That’s why The Israel Project (TIP) is on 
the front lines, fighting for Israel by winning the 
hearts and minds that matter most. 

TIP is armed with the truth – and with a sophisticated 
strategy for telling it. That's what we need to shape 
how the press, policymakers, and the public talk about 
Israel, the U.S.-Israel relationship, and the broader 
Middle East.

With unrivaled credibility, TIP is the one-stop 
source journalists, opinion leaders, policymakers, 
and social media users turn to for fact-based 
information and analysis. We inform, educate, and 
advocate, targeting opinion elites in Washington and 
beyond to shape the conversation about Israel.

No one does pro-Israel strategic communications 
like TIP.  And no one does social media better in this 
era when 68% of young Americans get their news 
online.  That’s how we reach millions every day with 
messages that showcase the truth.

It works. TIP is helping drive the conversation in 
Israel’s favor.  And that’s making the critical di�erence 
in the media battle – the modern-day war for Israel’s 
security and Israel’s future.

TIP is the pro-Israel strategic

Press
2,000+
stories impacted

Israel Operation
90

briefings*

300
key diplomats engaged

150
election night media

event participants

40+
top-tier media

outlets

140
op-eds placed

* Includes 1:1 and roundtable briefings, 
conference calls, and ground and airborne 

briefing tours.
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communications  hub

Social MediA

Facebook impressions
2,162,850
Facebook daily reach

2,004,641,814 5,299,164
shares

2014 2015

the tower
1,010,815

news articles read*

437,409
magazine articles read*

partners
300

partners served 14
core content partners

for polling-based messaging coordination.

479%
partner content
amplification*

*Increased exposure secured for partner posts
by distributing them through TIP platforms. 

10,000
copies of ‘Surrender

in Vienna’
Iran messaging to partner network.

801,120,305 2,004,641,814

2014 2015

922,478  2,162,850

2014 2015

2,599,065 5,299,164

* Unique page views

+135%
growth rate

year-on-year

+150%
growth rate

year-on-year

+104%
growth rate

year-on-year



TIP | 4

bringing truth

Traditional Press Work 

Our front-line sta� in Israel stays ahead of 

the news cycle. We work with elite media outlets, 

connecting them with Israeli experts who 

give on-message interviews as soon as a story 

breaks. And we educate top Israel-based 

journalists and diplomats with briefings and 

tours that tell Israel’s story powerfully and 

directly. We don’t just inform the conversation.  

We change it.

Of all the advantages Israel has over its enemies, one stands out: We have the truth 
on our side. We’re breaking through the clutter and the noise so the truth is heard.

influential papers
In 2015, TIP helped place 140 opinion pieces in 

some of America’s most important publications. 

This shaped the debate over Iran’s nuclear 

ambitions, adding depth that informed the 

public and the policy community about the 

dangers that the agreement with Iran poses to 

its neighbors, to Israel, and to the free world.

"There is no other organization… 
doing the type or quality of

work that TIP is doing.”

Senior UN o�cial

Our Voice matters

“I learned more in two hours with 
TIP than I did in two years of 

covering this conflict.”

Washington Post reporter

Our Voice Is Heard

2,000+

1 The ONLY group on the ground in Vienna 
& Lausanne at the Iran nuclear talks

stories impacted

437  articles mentioning TIP              

israel operation



TIP | 5

JOSH BLOCK
CEO & President

It is an immense honor to be leading TIP in these 
momentous and challenging times. Never more 
vital, our work in educating press, policymakers, 
and the public is having ever-greater impact on the 
national conversation about Israel, the U.S.-Israel 
relationship and the broader Middle East.

 TIP’s expert sta� of 45 passionate advocates have 
the talent and backgrounds we need to help ensure 
Israel’s future. They’re former academics and policy 
experts, pollsters and strategic communications 
visionaries. They are a diverse group of Jews and 
Gentiles, Democrats and Republicans, with diverse 
views on many issues.

 But all of us – from our Board and sta� to the 
hundreds of thousands of Israel’s friends who 
support us – are united in our belief that:

• Israel is a light unto the nations, a free, 
democratic, and pluralistic society constantly striving 
to be true to the high values we too hold dear.

• The U.S.-Israel relationship is special and 
unbreakable, and is a central pillar of American 
security and the global order.

• Israel, the Middle East, and the world at large 
look to a proactive U.S. foreign policy that is deeply 
rooted in the ideals of American exceptionalism – in 
helping peoples everywhere taste freedom and build 
free societies.

• The number one threat to Israel’s security is no 
longer a conventional military one: it comes from 
the global network of well-funded individuals and 
organizations who deny Israel’s very legitimacy and 
the right of the Jewish people to live in peace in their 
ancestral homeland.

From these principles and ideas, TIP draws the 
inspiration and strength we need to secure our 
shared future – ours and our children’s. We’re 
committed to leading in the battle to ensure that 
Israel’s virtues and accomplishments shine as an 
example to the entire world. Thank you for the 
privilege to fight, and win, with you.

letter from

josh Block 

The First Draft of History 
When Israeli elections were scheduled for March, TIP mobilized with daily updates on the 
parties and issues, and with an English-language foreign policy debate – all designed to help 
Israel-based reporters and diplomats cover the vote accurately. On election night, 100 
reporters filed their stories from TIP’s Media Center and, together with 50 diplomats, watched 
the first exit polls and heard perspectives from experts and party o�cials.

This sophisticated e�ort impacted countless articles – including in The New York Times, The 
Washington Post, The Wall Street Journal, AP, and TIME – and helped ensure that the coverage 
showcased this celebration of Israeli democracy. 



Changing Perceptions 
polling

“The special relationship between Israel and the 

United States has always needed, and always 

deserved, a world-class strategic communications 

powerhouse. Finally, our community has TIP.

Israel has a great story to tell – and nobody tells it 

better than TIP.”

AMBASSADOR MICHAEL OREN, MK

34%

18%

18-29

52%

8%

TOTAL

39%

11%

30-44

57%

2%

45-54

60%

4%

55-64

71%

7%
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Recognizing our challenges and
targeting the right audiences

Supports Israel

Supports the Palestinians
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Our cutting-edge research gives insight into what’s driving public perceptions. That knowledge 

ensures that we’re not just talking, but delivering messages that speak to the values and concerns 

that are most important to the audiences we target.  

That’s how we strengthen perceptions of Israel – with messages exposing terrorism and 

incitement, but also by showing o� the country’s vitality, inventiveness, diversity, and generosity. 

Our work helps people realize that the real Israel isn’t a war zone, but rather a gem of multifaceted 

beauty and value to the entire world.

Peace is Possible | 11/17/15 | Reach: 13,512,111



TIP’s key role in driving the public and policy 

conversation against the Iran nuclear deal     

was widely acknowledged, including by The 

Associated Press and by The New York Sun, 

which took a moment to “tip its editorial hat” to 

our “remarkable job” in the battle against the deal.

Hard, old-fashioned press work was critical – 

and we were the only pro-Israel organization 

on the ground at the nuclear talks in 

Lausanne and Vienna, helping reporters 

understand the facts and stakes involved.

But it was the combination of poll-tested 

messaging, coalition coordination, and a 

massive press and digital-media campaign that 

forged strong bipartisan opposition to the deal 

in Congress and among the American public.  

“Israel has a true friend in The Israel 
Project – an American-based 
organization that has taken on the 
titanic role of countering negativity 
lobbed at Israel in the media.” 

Brig. Gen. (Res.) Yossi Kuperwasser

Senator Joe Lieberman

“TIP’s work ensures that Israel
and its policies are presented in their 
proper context. Their e�orts serve to 
make Israel stronger and better 
understood by others.”

Senator Roy Blunt

NO BOMB FOR IRAN 

TIP | 7

“The Israel Project excels at making 
the case for Israel through its 
proactive initiatives in the highly 
competitive American media 
market. TIP's work is truly 
instrumental to the future of the 
U.S.-Israel relationship.”



digital communications
facebook feed growth

Engagement vs. other orgs. 

building momentum
More and more, the battle for Israel’s future 
takes place online. TIP has grown its digital 
reach exponentially – and bypassed the filter 
of traditional media to reach audiences directly 
with targeted facts and messages that tell 
Israel’s story and expose its enemies’ lies.

With MILLIONS of social media users now 
hearing from us BILLIONS of times a year, we 
build momentum around an issue – sometimes 

within hours – and drive the national conversation 
in Israel’s favor.

But we don’t stop there. We’ve intensified our 
coalitions initiative by helping like-minded 
partner organizations focus their own 
communications. Because when Israel’s friends 
speak in unison, our collective voice resonates 
far and wide.

NET NEW LIKES IN 2015: 135% GROWTH

Shares

5,200,671 23,142,829
Post Likes

10,000,000
monthly average

Video Plays
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215,000
   LIKES

JAN 2015

520,000
          LIKES

JAN 2016

34,480
      LIKES

JAN 2014

30,266                             
      LIKES

JAN 2013

Engagement Rate

MoveOn.org

29%

Impressions

2,004,641,814

Facebook users like or share, comment or click on our posts at a phenomenal 
rate. At these levels of engagement, we connect with more users – more, in fact, 
than even organizations with much larger followings.

TIP

107%

UNICEF

4%
PETA

7%
Greenpeace

5%
Human Rights

Watch

1%



Our online campaigns encourage users to visit issue-specific 
microsites where they find clear, bottom-line explanations and a 
way to support Israel by taking concrete action.

TIP’s social media, email, and website campaigns combine to even 
greater e�ect by eliciting a groundswell of support from  the 4.5 
million friends of Israel we have engaged as grassroots activists. 
Our microsites are key to building critical niche communities and 
help Israel’s friends acquire what they’ve needed for so long: a 
digital army to win today’s modern media battles.

BUILDING A DIGITAL ARMY

TheTower.org and The Tower Magazine provide highly-influential 
audiences with up-to-the-minute information and in-depth 
analysis about Israel and the Middle East that they might 
otherwise miss.  With its own Facebook page, TheTower.org 
ensures that reliable pro-Israel information is available and 
accessible to those closest to the critical debates that impact 
U.S. policy in the Middle East.

The Tower also provides a springboard for young pro-Israel writers.  
The Tower Tomorrow Fellowship program trains top college 
students in the communications skills they need to advocate 
for Israel on campus, while Tower Tomorrow Grants provide 
seed funding to help Fellows launch pro-Israel websites and 
other platforms targeting the student community.

International media outlets
linking to TheTower.org:

THE TOWER'S ARTICLES HAVE BEEN 
READ OVER 3 MILLION TIMES SINCE 

LAUNCHING IN 2013

Petition signatures

363,978 35,203
Letters written

Letters sent directly to 
Congress on Iran deal

“No one except The Israel Project focuses exclusively 

on pro-Israel messaging… Plus, they respond quickly 

and are great partners to work with.”

ERIC FINGERHUT
President and CEO of Hillel, The Foundation
for Jewish Campus Life
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 51%
 2015

WEB TRAFFIC

1,605,551

 2014
WEB TRAFFIC

1,066,326

Israel is
Under Attack

109,200

No Bomb
For Iran

116,737

TheIsrael
Project.org

930,040

Peace
Not Hate

179,952

Expose
Hamas

88,264

Other

181,358
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Achieving Impact
No matter how hard we work, we know that 
impact is what matters.  At TIP, our strategy 
makes the critical di�erence Israel needs to 
win hearts and minds.

We take the truth, present it in a way that shapes 
people‘s perceptions, and then build momentum 
around the message. The result is what we call 

an “echo chamber” e�ect. People start hearing 
pro-Israel messages everywhere – in their 
newspapers, on TV, in their email, on social media 
– until a new favorable conventional wisdom is 
born that drives policy outcomes and strengthens 
Israel.

That’s how we took a critical issue, 
moved it to the heart of America’s  

political agenda - and changed minds. 

And that’s how we’re  fighting 
back against anti-Israel hate.

Driving Opposition
to a Bad Deal

June 5, 2015 June 28, 2015 July 24, 2015 Sept 5, 2015

36%

49%

30%

41%

34%

Do you Approve or Disapprove of 

the Iran Nuclear Deal?

Approve Disapprove

43%
40%

44%
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ALLAN A. MYER
Chairman

When I think about The Israel Project and its place 
today in the world of strategic communications, three 
words come to mind: reliance, respect, and impact.  As 
I look back at TIP’s work and accomplishments during 
the past year, there can be no doubt about that.  

Journalists rely on TIP for full and accurate facts and 
well-researched analyses that are vital to the security of 
Israel and for sustaining a strong U.S.-Israel relationship.  
Policymakers and the American public respect TIP’s voice 
in the fight to strengthen pro-freedom, pro-democracy, 
and pro-Israel outcomes.  

And finally, in its extraordinary work in the digital media 
space, in the publication of original content, in coalition 
building, and of course in day-to-day, hands-on work 
with journalists and experts, TIP continues to impact daily 
conversations about the Middle East and Israel, shape 
thousands of articles in print and in the electronic media, 
and influence policy outcomes.

letter from

Allan A. Myer 

Looking ahead, and thanks to the hard work of a very 
professional sta� and a strong and growing donor base, 
TIP is well positioned to take on the challenging media 
environment confronting Israel and the Jewish people 
– and win.  We have a solid communications strategy, 
a forward-looking organizational structure, strong 
leadership in Washington and Jerusalem, and a dedicated 
and talented team that in my view is more than ready 
for the tasks that lie ahead. 

On a very personal and heartfelt level, I am proud and 
thankful to have the opportunity to serve as Chairman of 
the Board of The Israel Project.

“The Israel Project is equipped 
with cutting-edge information 
and skilled experts that enable 
its team to quickly mobilize 
their resources to advocate
on Israel’s behalf in the press.”

AMBASSADOR
DENNIS ROSS

“The Israel Project does 
important work to ensure that 
reporters get the facts about 
Israel right, and that Israel’s 
leaders understand the forces 
that sway international public 
opinion on matters vital to the 
State.”

BENJAMIN NETANYAHU, 
PRIME MINISTER OF ISRAEL

“The Israel Project has given 
Israel new tools in the battle to 
win the hearts and minds of the 
world. They are doing valuable 
work not being done anywhere 
else — and their team is 
experienced and trusted.”

SHIMON PERES, FORMER 
PRESIDENT OF ISRAEL

BOARD OF DIRECTORS

“TIP has helped fill the gaps 
between what Israel really is and 
how it is portrayed in the media.”

CONGRESSMAN
STENY HOYER,
HOUSE DEMOCRATIC WHIP

Chairman: Allan A. Myer

Arlene Bearman, Ph.D.*

Sheldon Bearman, M.D.

Hon. Shelley Berkley

Alan Dana

Michael Gelman*

Lennert Leader*

Randall Levitt

Ann F. Lewis

Michael Lowenstein

Martin Peretz

Harry Ploss

Burt Sugarman

Mary Hart Sugarman

Margo Volftsun**

* Chair Emeritus/Emerita | ** Co-Founder



The Israel Project | Tel. (202) 857-6644 | Website: www.theisraelproject.org | Email: info@theisraelproject.org

PO Box 27999 | Washington, DC 20038

“Israel’s most e�ective media 
advocacy organization.”

- TIME MAGAZINE -


