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BY ANDREW GEORGE

When it comes to the debate over corporate incentives, Assemblyman Troy Singleton (D-
Mount Laurel) gets personal. That’s because, in his Burlington County district, he’s seen 
it all.

In 2014, area companies such as Dietz & Watson have bolted for better incentive of-
ferings in Philadelphia. Of course, under the Economic Opportunity Act (of which Single-
ton himself was a co-sponsor), the county has had some major gets in companies such as 
Express Scripts and Destination Maternity.

And he is never shy to make his opinions felt about those developments — or any-
thing else. Just see Singleton’s “Troy Talk” messages. 

Singleton recently spoke with NJBIZ on incentives, Trenton and his rising political 
profile.

Singleton is making his voice heard and his name known in Trenton
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NJBIZ: The Economic Opportunity Act 
had its first full year in 2014. How would 
you rate the performance of the incentives 
thus far?

Troy Singleton: I think they’ve done 
exactly what we envisioned them to do, 
which was to spur real economic activity in 
places that needed a little leg up. As far as 
driving that development, look at Subaru, 
which was looking to leave the state (and is) 
now committing to not only staying in, but 

Assemblyman Troy Singleton’s profile is on the rise. –AARON HOUSTON
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going into the city of Camden to help revi-
talize manufacturing in that city. When you 
look at Burlington County, I had a chance 
to tour the Express Scripts facility that they 
are building and is already operational up 
there — it is amazing and is another busi-
ness entity that was going to leave the state. 
So it has done everything that we had en-
visioned it would, and gives New Jersey a 
fighting chance to not only retain our great 
companies but also to find opportunities 
to attract others to come across the river.

NJBIZ: I would imagine that’s espe-
cially critical in a competitive district that 
borders Pennsylvania. Do you think the 
Economic Opportunity Act has leveled the 
playing field?

TS: I think it’s put us in the game. 
I don’t fully know if it’s an even playing 
field because I think some of our neighbor 
states — Pennsylvania, as an example — 
have some uniqueness they can offer that 
New Jersey can not. I think as we look at 
the Dietz & Watson facility change, which 
one was one of things that really hurt me, 
and I really wish we could have kept Dietz 
& Watson in our state, but the city of Phila-
delphia was willing to basically give them 
almost free land to do that. There’s some-
thing that, no matter what legislative poli-
cy we put in place, that we can’t combat. 
But I think we’re holding our own.

NJBIZ: What’s your current assess-
ment of the state’s business climate?

TS: There are still some challenges. 
New Jersey’s cost of living is still higher 
than perhaps all of us would like, but I will 
say to you, if you look at not only our high-
ly educated workforce and the income lev-
els of the consumers in the state — with 
all that being said, we’re still seeing com-
panies being attracted to our state. We’ve 
done a great job over the course of the last 
several years, again, working in a bipar-
tisan fashion to help streamline some of 
the regulations that many have said were 
an encumbrance to businesses wanting 
to come or stay in New Jersey. Beyond our 
incentive programs, I think those are the 
types of things that really show businesses 
that … we’re making an effort to help you 
be here and to grow. Could we do more? 
Perhaps. Should we do more?  That answer 
is probably yes, and I think many of us who 
continue to work on the legislative side as 

well as those in the administration recog-
nize that and will continue to try and put 
forth policies that strike the right balance 
of being able to spur economic develop-
ment without having an overall negative 
impact to New Jersey’s fiscal position.

NJBIZ: As far as legislation goes, what 
will you be looking ahead to in 2015?

TS: I’m committed to trying to really 
get this rebirth of manufacturing in our 
state. I had a pretty robust legislative pack-
age on the issue where many folks were 
able to chime in and give us their sense 
on how to do that, and we’re eager to try 
and advance some more of those propos-
als. We’ve seen some advance already; 
we want to see some more move forward. 
Aside from that, the issue of health care 
costs and how they strangle not only busi-
nesses but growth.

NJBIZ: We have a sitting governor 
who’s looking at a White House bid and 
there’s already buzz circling around an up-
coming gubernatorial race in the next few 
years. Will politics make 2015 a distracting 
year for everyday business in Trenton?

TS: Well, 2015 is an election year in our 
state for the General Assembly, so politics 
is never far out the purview from those who 
are on the ballot. I would hope, though, in 
the adage of my mentor Joe Roberts, for-
mer speaker, who always said to me, good 
policy makes good politics. So, we’re go-
ing to really focus on trying to ensure that 
we’re putting out the best policy initiatives 
and working with our colleagues to do that. 
Come June and November, the politics will 
take care of itself. So, we’ll just focus on try-
ing to do good things for New Jersey and 
the chips will fall where they may.

NJBIZ: Earlier this summer, NBC’s 
Chuck Todd named you as one of the state’s 
rising political stars to watch. What kind of 
stock do you put into that, and does it say 
anything about your future plans?

TS: I don’t put a lot of stock into it be-
cause that’s obviously one person’s opin-
ion. Very flattering — don’t get me wrong. 
I’m just very flattered, but on the day-to-
day job, my responsibility is to represent 
the people of the 7th District the best I can 
and that is literally all I’m focused on.
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ONE MORE THING: Looking back on 2014, Singleton prefers to weigh the good with the bad. While 
he’s certainly pleased with how incentives have performed up to this point, outstanding issues, such 
as the lack of dedicated funding for the depleted Transportation Trust Fund, continue to concern 
him: “I would say the year has been incomplete. There are still some challenges that we’re facing.”


