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Maihi Karauna is developed and issued 
by the Minister for Māori Development. 
It is implemented by Crown agencies and 
coordinated by Te Taura Whiri i te Reo Māori. 
Maihi Māori and Maihi Karauna each targets 
the key language planning elements of:

Status – people value te reo Māori

Critical awareness – people know te reo Māori 
is endangered and their role in revitalisation

Acquisition – people are learning te reo Māori 

Use – people read, write and speak and 
comprehend te reo Māori in many places 
and circumstances (domains)

Corpus – the right words and terms are 
available for all circumstances

Revitalisation is the underlying foundation 
of Maihi Karauna. Everyone can contribute 
to te reo Māori revitalisation.

Maihi Karauna & Maihi Māori
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Maihi Karauna & Maihi Māori Maihi Karauna 2040 aim: One million 
New Zealanders (or more) will have the 
ability and confidence to talk about at 
least basic things in te reo Māori.

Maihi Māori 2040 aim: One million 
people or more will be using Māori in 
community immersion domains

Identity Guidelines  | August 20214



Kia kaha te reo Māori logo Our logo features a contemporary 
interpretation of the Hei Tiki – an icon that 
depicts and evokes messages and themes 
of strength, leadership, nurture, and pride 
within our nation (Aotearoatanga).

1.0
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Revitalisation 
The arero/tongue as a whole is the 

revitalisation of te reo Māori as a 

living language and as an ordinary 

means of communication

Mahi 
Use
Strengthen the Māori language 

itself by ensuring it can be used 

in all circumstances, and the right 

words and terms are used

Mana 
Status
Strengthen the status of 

the Māori language

Mārama pū  
Critical awareness
Strengthen critical awareness 

of the revitalisation of the 

Māori language

Ako 
Acquisition
People learn, use and 

celebrate te reo Māori 

more and more

Puna 
Corpus
Māori language users develop 

and share quality new words 

and terms to meet the needs 

of the changing world

Logo design

The tongue represents the elements of 
revitalisation: status, critical awareness, 
acquisition, use and corpus.

The colours are taken from the rākau 
used in teaching the Ataarangi method, 
familiar now to decades of school 
children and adults.

Kanohi / Face
The kanohi represents the 
evolving face of Aotearoa and the 
notions of pride and strength. 

Arero / Tongue
The arero is highlighted to 
symbolise the overarching 
goal of revitalisation.

Kia kaha te reo Māori
The text is in a strong, bold font, and the 
vertically-trimmed edges of the letters 
echo the vertical lines of the arero.

1.1
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Logo formats

The Hei Tiki and slogan are both part 
of the logo and these two elements 
shouldn’t be separated. The logo can be 
used in either the vertical or horizontal 
format, in the supplied eps or png files.

Vertical format 
Negative (for dark 
backgrounds)

Available formats: 

• eps (vector format)

• png

File name:

KKTRM-Logo-neg

Horizontal format 
Negative (for dark 
backgrounds)

Available formats: 

• eps (vector format)

• png

File name:

KKTRM-Logo-Horiz-neg

1.2
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Logo clearspace 

There is a clearspace area built into the logo in 
all formats. The clearspace can be measured 
by the height of the letter M from the logo. 

Vertical format 
Positive (for white / 
light backgrounds)

Available formats: 

• eps (vector format)

• png

File name:

KKTRM-Logo-pos

Horizontal format 
Positive (for white / light 
backgrounds)

Available formats: 

• eps (vector format)

• png

File name:

KKTRM-Logo-Horiz-pos

1.3
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Logo minimum size

There are two available measurements for 
the minimum logo size – one including the 
clearspace area, and one of the logo itself. 

1.4

Vertical format 
Minimum logo size

Horizontal format 
Minimum logo size

Logo only:  
24mm W × 30mm H
66px W × 81px H

Logo only:  
41mm W × 22mm H
110px W × 60px H

Including clearspace: 
30mm W × 36mm H
97px W × 82px H

Including clearspace: 
47mm W × 28mm H
75px W × 125px H
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Background colour

When applying the logo to collateral 
from your brand identity such as 
a poster or website, follow these 
simple guidelines to use the correct 
version for the job. 

Using the logo on a black or a white 
background is preferred, but when 
using the logo on your brand identity 
colour, choose the logo option that 
has the strongest text contrast with 
the background.

Not enough 
contrast

Not enough 
contrast

Good 
contrast

Good 
contrast

PreferredPreferred

✘

✘

✓

✓

✓✓

1.5
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Logo don’ts

Our logo has fine lines and multiple 
colours, so it needs a plain and clear 
background to stand out on. 

Don’t… 
remove or 
separate the 
slogan or any 
elements from 
the logo

Don’t… 
place the logo 
over a patterned 
background

Don’t… 
add any decorative 
marks behind or 
around the logo

1.6.1

✘ ✘

✘ ✘

✘ ✘
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Logo don’ts

The usual logo placement rules apply to our 
logo, and here are some basics to avoid. Don’t… 

stretch or angle the logo

Don’t… 
fade the logo or 
change the colours

Don’t… 
use a low resolution 
logo or add any visual 
effects such as a 
drop shadow

1.6.2

✘

✘ ✘

✘

✘ ✘
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Logo don’ts

When creating merchandise, 
don’t use elements of the 
logo to create new graphics 
or patterns. Don’t separate 
the slogan from the logo or 
type the slogan in a new font.

We do not permit commercial 
use of our logo. You may not 
sell or distribute our logo on 
any materials for financial 
gain.

See our Terms of Use for 
more information.

1.6.3

Don’t… 
create new graphics 
or patterns using 
the logo elements, 
or replace the 
slogan with 
your own.

Don’t… 
rearrange the 
elements and type 
the slogan in a 
different font.

✘ ✘

✘ ✘

Kia Kaha
te Reo Māori

KIA KAHA 
TE REO 
MĀORI

NEW SLOGAN
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Logo don’ts:
Special considerations

Avoid food. We don’t want our logo 
to be sliced, bitten, or digested.

Avoid scratch-offs, dart boards, 
and other surfaces that are sure to 
be damaged. We love our logo too 
much to let it come to harm.

Avoid doormats, rugs, or anywhere 
else people walk. Please protect our 
logo from getting dirty.

It’s a Hei Tiki but it’s still a face, so treat 
it like your own face and avoid putting 
in undesirable places.

Non-print use will require Te Toko 
approval e.g. badges, signs, apparel

Along with the technical aspects 
of using our logo, there are also 
some cultural and practical 
considerations to be mindful of.

1.6.4

✘

✘

✘

✔

✔
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The Te Taura Whiri 
i te Reo Māori logo

Our original logo was created when 
Te Taura Whiri i te Reo Māori was 
established in 1987.

2.0

The colours are yellow 
for harakeke and red/
orange as a symbol of 
rangatiratanga.

The triangle is the 
niho taniwha used in 
tukutuku, tāniko and 
whakairo; a symbol 
of strength, resiliance 
and leadership. 

The taura in the 
middle has frayed 
ends; the miro 
represents the 
uniqueness of iwi 
dialect and diversity.

The bands around 
the edges are strands 
of harakeke woven 
together. They 
represent iwi and 
people united together 
for te reo Māori.
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Logo format

The text and triangle are all part of the 
logo and these elements shouldn’t be 
separated. The logo can be used in either 
the vertical or horizontal format, in the 
supplied eps or png files.

Vertical format 
Negative (for dark 
backgrounds)

Available formats: 

• eps (vector format)

• png

Horizontal format 
Negative (for dark 
backgrounds)

Available formats: 

• eps (vector format)

• png

2.1
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Logo clearspace 

There is a clearspace area built into the 
logo in all formats. The clearspace can be 
measured by stacking two of the letter M 
from the main text in the logo. 

Vertical format 
Positive (for white / 
light backgrounds)

Available formats: 

• eps (vector format)

• png

Horizontal format 
Positive

Positive (for white / 
light backgrounds)

Available formats: 

• eps (vector format)

• png

2.2
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Logo minimum size

The clearspace border is included in the 
minimum size. The dimensions for the 
minimum size of the logo itself are also shown.

2.3

Vertical format 
Minimum logo size

Horizontal format 
Minimum logo size

Logo only:  
33mm W × 29mm H
95px W × 80px H

Logo only:  
44mm W × 10mm H
125px W × 27px H

Including clearspace: 
43mm W × 39mm H
122px W × 109px H

Including clearspace: 
52mm W × 18mm H
148px W × 50px H
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Monotone versions

When a monotone version of our logo is 
required, use the all-black or all-white 
version provided. Do not edit the eps 
or png file to create a black or white 
version yourself.

2.5

Black on Muka / 
light backgrounds

White on Kōrari / 
dark backgrounds
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Logo don’ts

The usual logo placement rules apply to our 
logo, and here are some basics to avoid.

To ensure our logo is used consistently it 
must always be placed or imported into 
design software, and never copied and 
pasted from illustrator into another design 
programme. 

Don’t… 
stretch, squash, 
or angle the logo

Don’t… 
fade the logo or 
change the colours

Don’t… 
use a low resolution 
logo or add any visual 
effects such as a 
drop shadow

2.6

✘

✘ ✘

✘

✘ ✘
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Logo don’ts

The usual logo placement rules apply to our 
logo, and here are some basics to avoid.

To ensure our logo is used consistently it 
must always be placed or imported into 
design software, and never copied and 
pasted from illustrator into another design 
programme. 

Don’t… 
remove or 
separate the text 
or any elements 
from the logo

Don’t… 
place the logo 
over a patterned 
background

Don’t… 
add any decorative 
marks behind or 
around the logo

✘ ✘

✘ ✘

✘ ✘

2.7
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Our logo has small text, so it should 
not be placed over part of an image 
that has a varying background. Only 
place the logo on a clear background 
that has enough contrast.

If there isn’t a section of the image 
that’s suitable to place the logo on, 
a colour bar should be used to make 
sure the logo has enough contrast 
with the background. 

2.8 Applying the logo 
to photography ✘

✘

✘

✔

✔

Don’t… 
crop the image frame 
through a person’s 
head or face.
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Background colour 
for application to 
other identities

When the logo is being applied to 
collateral from another brand identity, 
such as a poster or document, follow 
these simple guidelines to use the 
correct version for the job. 

Using the logo on a black or a white 
background is preferred, but when 
using the logo on a non-Te Taura 
Whiri i te Reo Māori brand identity 
colour, choose the option that has 
the strongest text contrast with the 
background.

Not enough contrast

Not enough contrast

Good contrast

Good contrast

✘

✘

✓

✓

2.9
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Special considerations

Avoid food. We don’t want our logo 
to be sliced, bitten, or digested.

Avoid scratch-offs, dart boards, 
and other surfaces that are sure to 
be damaged. We love our logo too 
much to let it come to harm.

Avoid doormats, rugs, or anywhere else 
people walk. Please protect our logo 
from getting dirty.

Along with the technical aspects 
of using our logo, there are also 
some cultural and practical 
considerations to be mindful of.

✘

✘

✘

2.10
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+64 4 471 0244 | comms@tetaurawhiri.govt.nz
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