
SCHOOLS CAMPAIGN PACK



WHAT ARE JUNIOR RATES?

This is because of the “junior rates” pay 
system. “Junior rates” mean that anyone 
under the age of 21 (or 20 in retail) can 
legally be paid as little as 40% of the 
standard hourly adult wage.

AGE % OF FULL WAGE ACTUAL HOURLY RATE
UNDER 16 YEARS 40% $8.03

16 YEARS OLD 50% $10.04
17 YEARS OLD 60% $12.05
18 YEARS OLD 70% $14.06
19 YEARS OLD 80% $16.07
20 YEARS OLD 90% $18.08
21 YEARS OLD 100% $20.08

That means that a 16 year old who works in the same restaurant and does the same job 
as a 23 year old can be paid just half of what their older coworker earns.

Do you think it’s fair that you can be paid less than another worker for doing the same 
work? 

Exactly how much a person being paid 
“junior rates” earns will differ slightly in 
each industry, but this is what junior rates 
might look like for a young person working 
in fast food:

WHAT IS FAIR WAGES FOR ALL AGES?
Fair Wages for All Ages is the name of the campaign to end junior rates. The campaign is 
lead by those directly affected by junior rates - young 
people, like yourselves! - with resources, training, 
and assistance provided by the team from the Young 
Workers Centre.

The Fair Wages for All Ages campaign works towards 
ending junior rates by:
• Building the power of young people to identify and 

take action in their workplaces and communities
• Educating young people about their rights at work
• Providing the resources young people need to win!

Have you ever noticed you get paid less than workers who are older than you, even 
when you do the exact same job? 

IN THIS PACK: 
you’ve got everything you 

need to get involved with the 
campaign and start organising 
for change in your school and 

community!
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Did you know that people are more likely to get involved with your 
campaign when they know why you are passionate about it? It can 
be tempting to rely on facts and figures, but sharing your personal 

experience is the best way to encourage your friends to take 
action!

STEP 1: TAKE 10 MINUTES TO BRAINSTORM SOME KEY POINTS USING THE ANGER-HOPE-
ACTION FRAMEWORK:

 

Write your thoughts down on a piece of paper so you don’t forget them. This is the first 
draft of your personal story!

STEP 2: THE JOURNEY
Don’t get weighed down with numbers. Focus on using your personal story to move 
people through the two key organising emotions - anger at the situation, and hope that 
the situation can improve - and on to action!

STEP 3: PRACTICE MAKES PERFECT
You won’t nail this the first time, and that’s ok. You can practice telling your story to your 
mirror, your pets, or even your parents until you’re completely comfortable with it.

 

YOU WILL NEED: 
paper & a pen

POWER MAPPING
Power mapping is a way of working out who the key influencers in 

your community are, and how they can help your campaign.

Let’s think about who in our school and community can help us 
win this campaign. While we’re at it, we’ll quickly brainstorm a list of 
anyone who might get in our way.

STEP 1: KNOW YOUR GOAL
We know this one - we want our school and community to support the Fair Wages for All 
Ages campaign!

STEP 2: BRAINSTORM A LIST OF ALL THE INFLUENCERS IN YOUR COMMUNITY
Grab a space piece of paper and brainstorm a list of everyone in your school and 
community who could help. Your mum and dad? School captains? SRC president? 
Principal? Local MP? It could be anyone- write ‘em all down. And while you’re at it, think 
about people who might get in your way.

STEP 3: USE THE POWERMAPPING WORKSHEET IN THIS PACK TO PLOT YOUR MAP!

Your powermap worksheet is divided into four areas:

Allies with power are people who have power and are happy to help
Allies without power are people who don’t have much power, but 
are still happy to help
Enemies with power are people who have power, and might be 
opposed to the campaign
Enemies without power are people who don’t have power and 
might be opposed to the campaign

YOU WILL NEED: 
a pen & the 

powermapping 
worksheet

HOW TO TELL YOUR STORY  

TIP:
“Enemies without power” 

are the least important 
people in any campaign - 
don’t spend too long on 

them!

ANGER: 
Why do you care 

about junior rates?
 What concerns you 

the most about junior 
rates?

HOPE:  
How would getting rid 
of junior rates change 

your life?
 How would getting 

rid of junior rates help 
young people?

ACTION:
What can we do right 

now? 
What can we do in the 

future?



BUILDING KNOWLEDGE
Every campaign starts by educating the people around 

you and building a team that’s ready to fight!

Think about some of the tactics you can use to educate your 
community:
 

 
 
Campaign tactics are only limited by your imagination! The Young Workers Centre team 
is always on hand to help you, too - whether you want to discuss an idea or need help 
putting a plan into action.

Set up meetings 
with key influencers 
in your school and 

community

Make a Facebook 
group to help 

campaigners keep in 
contact

Encourage people to 
show their support by 

signing a petition

Stick up posters 
around your school 

and community

Hold a student 
meeting to talk about 

junior rates

Contact your local MP 
or councillor to talk 

about the campaign

YOU WILL NEED: 
paper & a pen

PETITIONS
Petitions are a low-pressure way to get supporters 
involved with your campaign. They’re also a great 

way for you to build a list of supporters!

You can use a free 
online petition-hosting website such 
as Megaphone.org.au or photocopy 
the page in this pack to run your own 
petition!

YOU WILL NEED: 
Petition pages & a 

pen

PRESENTING AT 
SCHOOL

DO: Remember the importance of stories 
and emotions in persuading people.

Talk about your own experiences, or the 
experiences of your friends - don’t get 

stuck talking facts and figures!

DO: Talk about why you care.
People are more likely to be inspired and 

get involved if they understand why 
you’re involved. 

DO: Talk about why junior rates are 
unfair and discriminatory.

DO: Encourage your audience to take 
action. 

Once you’ve gotten your audience 
angry, and you’ve given them hope - get 

them to take action!
  

DO: Create positive emotions in your 
audience

Focus on the anger, hope, action 
journey.

DON’T: Worry about tripping up on your 
words or forgetting where you’re up to. 

Trust us, no one will notice!



RUNNING AN ACTION
1. KNOW YOUR GOAL
We know that we want to ditch junior rates, and we know that we want young people to 
lead that charge.

What do you want people to get out of any action? To know more about the issue? To 
know how to make a difference? Sign the petition? Have fun? All of the above?

2. GATHER YOUR TEAM
You don’t have to do it alone - get some of your best campaigners to help you bring 
everything together.

3. PICK A DATE AND TIME
And stick to it!

4. WORK OUT WHO YOU WANT TO ATTEND YOUR ACTION
Brainstorm a list of who should be there, then start putting 
the ask on them ASAP.

5. PLAN YOUR ACTION
See the next page for some ideas

6. HAVE FUN
Be loud, bright, and interactive. The best actions make a 
point, and are fun to be involved in.

7. ORGANISE WHAT YOU NEED
What do you have, what do you need, and how will you get it?

8. TAKE ACTION
It’s go time! 

9. MAKE SOME NOISE
Spread the word about your action! Use Twitter and Facebook to share live updated, or 

email photos to the Young Workers Centre at youth@vthc.org.au

10. CELEBRATE
Planning and running an action is hard work - but when they work, they’re awesome! 
Celebrate your campaign achievements, but take a moment to reflect on what you’d do 
differently next time.

TIP:
Share your action 
on social media 

using the hashtag 
#FairWagesForAllAges

IDEAS FOR ACTIONS

Everyone has to go to assembly, right? This is a great 
opportunity to speak to lots of people at once and spread your 
message fast. You can tell your story and call people to action, 

growing your team and campaign.

SPEAK AT YOUR 
HOMEROOM OR 

ASSEMBLY

Who can say no to free food? Think cake, balloons and face 
paint!

THROW A JUNIOR 
RATES BIRTHDAY 

PARTY

Increase the visibilty of your campaign with a bit of hi-vis! 
Hi-vis vests can be bought cheaply online or instores, and can 

be worn over your school uniform.
HOLD A HI-VIS DAY

Get as many photos of people, classes and groups – no matter 
how big or small – holding up the campaign sign! Throw it 

up on social media, tag the Young Workers Centre, and use 
#FairWagesForAllAges

COMPLETE THE 
JUNIOR RATES 

PHOTO CHALLENGE

Create some posters (or use some of ours), paint a banner, 
make a collage or a mural – what ever you like and put it up 

somewhere around your school! Decorate your classrooms and 
your schools (with permission) with your campaign message.

GET CRAFTY



POSTERING
Postering is great way to spread the word about your campaign!

There are heaps of places to stick posters! You could try:

School or community 
noticeboards

In your classroom 
winders

On streelights, walls, 
and more!

Make sure you have plenty of sticky tape, pins, or blu tac to stick your posters up. 

You could even design your own poster with your own 
slogans and illustrations for the campaign!

Make sure your posters are bright, loud, and clear, and 
have a clear call to action - do you want people who see 
the poster to attend an action or a meeting, visit a website, 
or just sign a petition?

TIP:
Photocopy the poster 
on the next page, or 

download an A3 copy from 
youngworkers.org.au/

fairwages



youngworkers.org.au
1800 714 754


