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EXECUTIVE SUMMARY 
CREATIVE ISLAND SECTOR ANALYSIS 2017

The reasons for this research 
are twofold.  
First, posing the question 
directly to the sector, who 
are ‘we’ and what do ‘we’ 
contribute to the life of the 
state, – and how sustainable 
is this work for the individuals, 
businesses and institutions who 
work within it.  
Second, how do we use 
this data in a meaningful 
and productive way with 
Government and partners and 
across the sector. 

The tip of the Iceberg
By way of introduction to this suite of documents, Tasmanian Creative 

Industries acknowledges the widespread dissatisfaction from the ‘arts’ 

community with the term Creative Industries and its reflections in the 

various permutations of Cultural / Creative economy. However, we do 

have to accept that like Education, Health and other ‘social’ areas of 

life, the cultural and creative sector exists large in government  

and commercial policy and in places like Tasmania is increasingly seen 

as one of the pillars of the State’s viability. 

So throughout most of 2017 TCI , worked with Justin O’Connor, 

Professor of Cultural Economy at Monash University, Dr Kim Lehman 

from The University of Tasmania and the Department of State Growth, 

to better describe the State’s cultural and creative sector – that sector 

defined as 

“those activities involved in the making and dissemination of 

goods, services and practices whose primary value lies in their 

meaningfulness to us – as enjoyment, transformation, education, 

information, challenge, dissent, and the making and celebration of 

individual and collective identities”.  

 We stress that we don’t believe that this is the only way to define the 

sector, but rather it is an aggregable position to start from. 

Part of Creative Island’s research program was to get a ‘dry’ 

quantitative base line picture of the sector: how many people it 

employs, what economic value it has, where it’s located and what 

networks it operates within. Through work with teams at UTAS and 

RMIT, and based on extant data, we can paint a picture that the States 

1
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Cultural and Creative sector contributes at least $216,801,463 (1.7% of 

Gross State product) and employs 2% of the state working population 

and has grown 6% over the past 5 years. That the cultural sector sits at 

the heart of many other Tasmanian sectors (tourism, Hospitality et al) 

makes it easy to estimate that with the inclusion of allied sectors, the 

overall contribution to the state is over 6% of the GSP and employment 

is over 6% of the workforce. 

This ‘dry’ data was cross-referenced to a series of qualitative focus 

groups and an on-line survey, conducted by Professor O’Connor. This 

attempted a snapshot of the health and sustainability of the sector, 

what it felt about its strengths and weaknesses in Tasmania, and how 

they felt they were valued by government and the wider community.

In attempting to assess the health and sustainability of cultural 

producers and the wider creative ecosystem, the research sought to give 

full weight to the cultural value of the sector and what it contributes 

to the life of the state. Whilst not downplaying its important role in 

generating other social and economic benefits, the research sought 

to find a language in which its cultural contribution could be valued 

in itself – just as the outcomes of health, education and community 

development are valued on their own terms.

The cultural sector has felt increasing pressure to justify itself in terms 

of its economic benefit, or its contribution to specific social or event 

health outcomes. Whilst some of this might be a necessary corrective, 

there is increasing disquiet as to how it has tended to strip the cultural 

sector of the value it, uniquely, can bring. Those in the cultural sector 

often speak two languages, one full of impact and outcomes, value–

added and innovation effects, the other where they try to say how vital 

it is in making life worth living.

This has meant that cultural policy has been increasingly framed as a 

consumption economy, where the job of policy (and makers, artists and 

producers) is to facilitate the supply of cultural goods and occasions 

for their purchase, often at the expense of quality – bums on seats not 

hearts and minds. Though the growth in tourism stimulated by festivals 

and the enormous success of MONA is to be welcomed, the state also 

needs to think about the creation of cultural content – and supporting 

those who produce it. 

So Ironically at a time of unprecedented cultural activity we are finding 

that local participants are just ‘surviving’ and see things (at a personal 

level) as not particularly better or worse than 5 years ago. This level of 

stasis at a time where the State currently invests more than any other in 

Arts and Cultural Activity (approximately $170 per head of population –
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VIC and NSW’s at $70), is creating a barely sustainable sector.  
While the final report by Dr O’Connor is primarily a commentary of 
where Tasmania is in the context of an international cultural sector 
conversation and less of a ‘how to fix-it guide’, there are a few key 
questions that the state – and the currently jostling political parties – 
need to ask in the formation of future policy or strategies.

SOCIAL POLICY IS CULTURAL POLICY

Affordable housing, workspace, education, health care, public 
transport: all these are as important as grant schemes and the like. 
Tasmania’s economic growth is making these issues of affordability 
and liability (in the south at least) increasingly relevant. Similarly, the 
evidence suggests that cultural workers earn less – sometimes far less 
– than the average (and women far less than that!), this in an economic 
environment that is more constrained than the mainland.

EDUCATION AND TRAINING

Tasmania’s bottom of the table performance in education is rightly 
identified as a serious problem. This is especially so for the cultural 
sector, as it concerns the kinds of education and training offered and 
resources and facilities present (generally supported by tertiary bodies 
elsewhere) to enable other activities.  Similarly, there is a growing sense 
of disconnect between Tertiary and Vocational training bodies and the 
greater Cultural Sector ecology and how the public engages with it. 

GROWTH: NOT ‘ONE SIZE FITS ALL’

Increasing the prosperity, productivity (in all senses) and resilience 
of the cultural sector has to be a primary objective (but) it’s job is to 
produce culture not to create jobs, even if we can’t have that culture 
without jobs. 

REGIONALITY AND ‘ISLANDNESS’

The strategic significance of Hobart, and the increasing potential of 
Launceston and the North West of the State are clearly recognized 
throughout all the research: these dispersed urban centres are what 
makes the economic difference to Tasmania and distinctive from the 
rest of Australia. Their size provides the connective intensity and a 
significant volume of global flows of ideas, people, money and media 
that unpins a range of active cultural sectors. It is essential that the 
connections between these hubs be maintained and strengthened, 
to increase capacity but maintain the diverse character of the State’s 

Cultural sector.
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INEQUALITY AND ACCESS

However, while it is recognised that the small scale and embedded 

nature of the cultural sector is part of the solution to inclusive growth, 

minimal infrastructure for the existing cultural sector (and limited 

population) make the opportunity for growing diversity in the sector a 

very real concern, leading to noticeable deficits amongst women, first 

people, ethnic minorities, lower socio-economic groups and young 

people. 81% of the people engaged through the research program did 

not believe that the sector represents the diversity of Tasmanian society 

and that this should change. 

THE ROLE OF TOURISM

All cultural policy needs to understand the economic and cultural 

dynamics of tourism, from the perspective of production and 

consumption. How can future policies, aiming to increase tourism to 

the state, equally support ‘the whole value chain’ of Tasmania as a 

destination, as well as a area of production and creativity?  

 

The reality of the research to date is that it highlights how little we 

know about the mechanisms, both structural and interpersonal that 

support the cultural and creative networks within the Island state. Nor 

does it address every aspect or issue within the cultural and creative 

sectors, both subsidised and commercial. Similarly it only addresses 

the production, the making side, of the sector and not the consumption 

of culture. Finally it should also be recognised that the report doesn’t 

touch upon the issues of First Nation’s people and the underpinning of 

traditional culture and language in the cultural sector, something that 

is recognised in other country’s creative sector strategies. TCI hopes 

that these questions and gaps can be addressed in further research. 

But through this research we can argue that unlike other state 

cultural ecosystems, we must operate in a far more fluid way, with 

the opportunity for specialisation only available for some members 

of the community. Similarly, we must be less reliant on existing 

infrastructure, resources and the economic pillars that large cultural 

and tertiary institutions provide. Importantly Tasmania has both the 

facets of a primary and tertiary cultural / creative economy in that 

it both operates in its own ‘ecology’, as well as existing through the 

proximity of much larger cultural ecologies in Sydney and Melbourne. 

Rather than be impediments to the creative and cultural economy, these 

issues seem to add to the unique flavour of the Tasmanian Creative and 

Cultural Experience.

We would like to thank all who 

participated in the research 

program and hope that over time 

these documents will provide a 

useful resource the sector and 

government alike in providing the 

questions and considerations that 

should frame creative practice 

and policy in the state.  
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1. Background
In early 2017 TCI commissioned Justin O’Connor to conduct a 

qualitative survey of the Creative Industries sector in Tasmania.  

Some of the findings were presented at the Undisciplined conference 

19–21 October 2017. Feedback was also sought from a TCI steering 

committee meeting on 2nd November2017. In late November a 

quantitative study commissioned by TCI from the University of 

Tasmania’s Centre for Cultural Value was made available. Finally, the 

Tasmanian Chamber of Commerce and Industry’s (TCCI) annual report 

on the state of the economy, written by economist Saul Eslake came out 

in early December. This final document takes account of all of these, 

and is part of an ongoing conversation, led by TCI, on the future of 

creative industries in Tasmania. 

The primary focus of both the qualitative and quantitative studies was 

cultural production. It did not look directly at audiences or end users 

(such as tourists), though these are of course crucial. So when we talk 

about participation, or access, or diversity we are looking at those 

involved in some form of cultural production (and for the qualitative 

survey, this can mean unpaid or secondary work). 

The aims of this survey were threefold: 

1. To determine the health of the creative industries ecosystem in 

Tasmania; 

2. To identify what the sector feels government and other major 

cultural/ educational organisations might do to support it and 

enhance its sustainability;

3. To sound out the sector’s view on its current position in public policy 

and how it might be reframed to government and the wider public. 

This was primarily a self-assessment by the sector of the health 

of the creative ecosystem and its relationship to public policy and 

government. We chose the word health to reflect a concern with the 

well-being and sustainability of the sector, and its overall ability to 

deliver cultural value. Whilst the creative sector is clearly an economy 

in itself (it has contracts, markets, employment, supply chains etc.) 

and does make a contribution to the wider Tasmanian economy, the 

report starts from the perspective that its primary value lies in its 

ability to deliver cultural goods, services and practices which inform 

and entertain, enhance and enrich our individual and collective lives. 

‘Ecosystem’ was used to describe the complex mix of individuals, 

‘If ever there was a canary at 

the bottom of the world, it is 

Tasmania’.

 Anna Krien.
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businesses and institutions involved. We drew on the definition used by 

Creative Victoria:

Creative industries are an evolving mix of sectors spanning 

arts, culture, screen, design, publishing and advertising. They 

cover disciplines as diverse as game development and graphic 

design, fashion and filmmaking, performing arts and publishing, 

architecture and advertising, media and music, comedy and 

craft. They include activities that are commercially-driven and 

community- based, experimental and export-intense.

Across all disciplines, [Tasmania’s] creative industries are driven 

by a powerhouse of small organisations, micro businesses and 

sole practitioners, comprising the vast majority of the sector. 

They operate within a creative ecosystem that extends from 

iconic cultural organisations and global businesses to educational 

institutions, government bodies and community groups.

However, this report also identifies some key differences between such 

metropolitan centres and the cities and regions of Tasmania. 

Our interviews and on-line survey focused on: 

• opportunities for participation; 

• diversity of practitioners and product; 

• sustainability of working conditions, availability of skills, 

people, audiences and materials; sociality of networks and the 

infrastructure of cultural value; 

• connectedness within the sector and with other sectors as 

purchasers, suppliers, collaborators, neighbours;

• recognition, how it is viewed and valued by publics and 

governments.

These findings are based on a series of seven discussion groups and 

six one-to-one interviews conducted in August 2017, and an on-line 

survey with 311 responses. 
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2. Definitions
2i The Question of Definition

Definitions have become a mainstay of creative industry documents. 

Until the 1990s, the cultural ‘sector’ (sector: a relatively cohesive 

set of activities producing an identifiable set of related products) 

was statistically invisible. Its different activities, even where they 

were identified by occupational and industrial codes, were scattered 

across multiple statistical regions, with a few salient parts– ‘the arts’ 

or ‘museums and libraries’ – poking out. The work of statistically 

identifying a ‘cultural sector’ was commenced from the mid-1990s and 

was more or less finished in the UNESCO classifications of 20091. 

This push to statistical collection also formed part of a shift in the way 

culture was viewed by policy makers, at least in the West. At a time, 

from the late 1970s, when the public sector in general was deemed 

to be a fetter on economic development rather than an enabler, it 

was increasingly felt that the cultural sector might be better served 

in presenting itself as, amongst other things, an economic sector. 

Presenting itself in this way involved lead bodies being able to speak 

to government as an economic sector alongside other ‘industries’. 

They needed to instil a sense of collective identification within the 

sector so as to better collect and present cohesive policy messages to 

government. And they needed to collect economic indicators in the 

same way other industries did so as to allow direct comparison – hence 

the drive to statistical taxonomy. 

This shift to being an ‘industry’ could never be straightforward. It 

undermined much of the self-understanding of those working in the 

sector, who often saw themselves as anything but ‘industries’ – and 

this persists today even amongst those too young to remember the 

1990s. But of course, developed countries were shedding ‘industry’ – 

mass production in factories – that was seen as part of an older, now 

redundant economic era. This allowed the cultural sector’s traditional 

opposition to ‘industry’ to be parlayed into its taking a lead role in an 

emergent post-industrial economic agenda. The cultural industries, 

and subsequently ‘the creative industries’, were not just statistical 

agglomerations of a particular sector. They became part of a wider 

narrative around transformations in contemporary economies that 

moved the cultural industries from being marginal anomalies to 

cutting-edge exemplars of the new economy. 

Definitions then are not only about statistics but ways of organising the 

world in ways that allow is to act upon it. As such they are implicated in 

wider narratives, some of which we touch upon in this report.

Underlying these efforts was a 

sense that ‘culture’ was now 

much broader than the subsidised 

arts, and that we needed to 

acknowledge and identify the full 

range of activities involved in the 

expansion and industrialisation of 

cultural production since 1945. 

In this way, as UNESCO and 

others argued from the 1970s 

on, we could make better, more 

democratic cultural policy. 
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For example, we might see the cultural sector as a service sector, in 

which it is distributed across different areas: social services (public and 

private provision of public cultural goods, such as arts and community 

arts, public broadcasting, libraries and galleries, leisure and recreation 

etc.); personal services (the consumption of entertainment and 

leisure goods); and producer services (design, marketing, advertising, 

architecture). There are multiple links of culture to manufacture and 

retail, as well as culture consuming and providing services to other 

sectors. 

Compared to those other social services of health and education, we 

might say that culture is much more dispersed and ambiguous. In 

some parts it is seen as a core function of the state; in others purely 

as a matter or personal consumption choice. Some of its sub-sectors 

are bigger and growing more quickly than others; some may have a 

direct impact on product and service innovation; some are provided for 

directly out of taxation; others are purely private; some are exportable, 

some less so; some are able to increase their productivity, others are 

relatively impervious to this.

The growth of cultural consumption (related to increased education, 

wealth, leisure time) and the importance of cultural services to other 

manufacturing (or ‘transformative’) and producer service sectors have 

caused a kind of legitimation crisis in cultural policy. There are real 

debates about if, how, and how far the public should directly subsidise 

culture. But also, if, how and how far the state ought to be concerned 

with the general parameters, quality, level of provision of culture and 

media. This makes for difficult and complex policy-making2.

2ii Culture and Economics

At this stage we put forward a definition of the cultural sector as:

those activities involved in the making and dissemination of 
goods, services and practices whose primary value lies in their 
meaningfulness to us – as enjoyment, transformation, education, 
information, challenge, dissent, and the making and celebration 
of individual and collective identities. 

As the theme of Undisciplined made clear, this meaning is not purely 

cerebral but involves our senses and our bodies: digital signals, aural 

pleasures, movement and intense materiality. It involves ‘art’ and 

‘popular culture’, and it folds in crafted clothes and objects, food and 

drink, landscapes and buildings. How we produce, share and evaluate 

this culture is part of an on-going collective conversation at multiple 
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levels of everyday life, cultural production, communal organisation, 

public opinion and government policy. 

This survey takes as its starting point the cultural value of the cultural 

sector. This is not about opposition to economic growth. Growing 

the cultural sector economically can be win-win, expanding cultural 

activity and increasing the availability and sustainability of cultural 

employment.  Opposition to the reduction of culture to purely economic 

outcomes is NOT the same as the old industrial-age opposition of ‘art 

for arts sake’ versus philistine utilitarianism (which suited those rich 

enough to afford art). The focus on cultural value is to focus, first, on 

what culture does and how it can do it better and, second, on what kind 

of economy is involved in the cultural sector, who does it help or harm, 

where do the benefits go, and to what kinds of culture does it give rise. 

Inevitably then, asserting the cultural value of culture is also to ask 

questions about what kind of cultural economy we might want, as well 

as fuzzing the lines around what we actually mean by ‘economy’ (see 

Section 5).

For, as with ecological and sustainability agendas, the problems tend to 

arise not when ‘economics’ comes first – inevitably the question of the 

allocation of scarce resources is always going to be a primary concern. 

Problems start when a particular arrangement of measurement 

apparatuses and proxies that make up the ‘formal’ economic system 

(GDP growth, aggregate employment, average income, shareholder 

returns and so on) become the primary determinant and sole means of 

justifying economic and social policy writ large. This might mean that 

steady employment figures can mask wage stagnation, or increased 

insecurity, or a decline in the quality of work experience. It might mean 

that domestic labour, or the environment, can be bracketed off from 

economic calculations – even though workers couldn’t turn up with 

lunch and clean clothes without that (unpaid) domestic labour, and 

massive environmental costs are made invisible in formal economic 

terms. And we are becoming increasingly aware of how the profitability 

calculations of proprietary social network platforms take no account 

of the real conditions of the everyday social activity, which generates 

the network-value and data-flows on which these profits depend. More 

generally, the narrow focus on a set of economic indicators and models 

can easily make us ignore the wider social context which both makes 

that economy possible and, indeed, makes life worth living.

The key point is that measurement through proxies is useful but they 

are only meaningful when properly assessed in terms of our wider 

values as a society. Debates about the things we value and how we might 

sustain and develop these is what the democratic process allows for. 
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Over the last forty years, these values have been increasingly trumped 

by an abstract mathematical model called ‘the economy’ which stands 

in for the real situated complexity and the lived experience involved in 

the allocation and use of scarce resources. As we are ever more aware, 

beyond a certain limit, simply pointing to a set of economic indicators 

no longer works as a legitimation for wider political purpose. More 

generally, as we discuss at the end of this section, standard indicators 

of economic benefit – more money and more things bought – no longer 

makes us so happy. In this context, the reduction of culture to economic 

value can only make things worse. 

2iii Creativity

The definition of the cultural sector (like the word ‘culture’ itself) was 

always complex, and was made more so when governments took a 

lead from UK New Labour in 1998 and began to use the term ‘creative 

industries’ or ‘creative economy’. ‘Creative’ seemed to avoid the 

associations ‘culture’ sometimes had with elitist, or conservative/ 

preservationist policy approaches. It was often used to signal a more 

contemporary, even ‘popular-democratic’ approach to culture. At the 

same time ‘creativity’ was being associated with a new ‘knowledge 

economy’ – “making money from ideas”3 – and a more general 

claim that ‘creativity’ was now a human resource to be fostered in 

everybody, not just ‘artists’. Many of these seemed perfectly reasonable 

aspirations, and the cultural sector was mostly willing to associate 

itself with something that seemed to ride the wave of the future and 

which governments now seemed to take more seriously – along with 

the resources which tend to flow from this4. 

However, the new terminology tended to isolate and extract one 

aspect of culture – ‘creativity’ – and position it as an ‘input’ or a 

distinguishing value-added (‘novelty’) which could define a set of 

industries and occupations5. From this point on, a set of statistical 

definitions that had been fairly straightforward in the 1990s, when 

these surveys were pioneered, became freighted with all sorts of 

philosophical distinctions most statisticians were not qualified to make. 

‘Creativity’ was extended to activities which had not previously been 

included in the cultural sector – mainly ‘software and computing’. This 

was in part to do with their production of copyrighted products, in part 

the similarity of their working conditions with cultural workers, in 

part because ‘the digital’ seemed absolutely crucial to transformations 

in the cultural sector. Whilst some claim that ‘symbol workers’ are 

part of any definition of culture, this would make advanced maths 
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(and by implication most of contemporary science) the same as 

aesthetic-cultural production. It would also mean that database coders 

in a mining company were part of the cultural/ creative sector. The 

inclusion of ‘software and computing’ increases employment figures by 

around 40 percent; this is attractive to policy-makers looking for such 

figures but in the end it does not help understand what the cultural/ 

creative sector actually does. Most serious scholars and policy analysts 

separate ‘software and computing’ out and either discard it or put 

it in some support or infrastructure category – as with audio-visual 

equipment manufacture, for example6.

This is not to say that ‘the digital’ has not permeated the cultural sector 

in multiple ways, or that software directed at the cultural sector and 

infused with its ‘cool’ has not taken over the planet. It is to say that 

software and computing have transformed every other sector too, 

from health to public administration, to logistics, to retail. Lumping in 

‘software and computing’ with the cultural sector might give a short 

term policy sugar-rush – the fast-growing sector pulling culture into 

the foreground of economic growth – but it provides no pointers to 

how we might understand and support the cultural sector. Nor in fact, 

is it useful for the ‘software and computing’ sector either, who look to 

innovation strategies as their main route to government support.

Software is part of a general problem of definition: if creativity is a 

universally distributed capability of producing the new, then what is 

not creative? Science, financial services, education, health, business 

information, everyday life – are these not creative? On the other hand, 

many aspects of culture, which are often about continuity, collective 

identification, celebration and so on, are not necessarily ‘creative’ in 

this sense. UK Labour and others stopped at software; in East and South 

East Asia, for example, they include anything that generates IP (and not 

even restricted to copyright) or deals with ‘ideas’ or ‘design’– business 

consulting, biotech, hairdressing, automobile design and so on. So 

much so that many East Asian governments have been forced to  

re-introduce the category of ‘culture’ in order to assert an area that is 

not just creative (i.e. commercial) but also about meaning and values. 

2iv Culture

Creativity is not the same as culture. 

Culture, at its most general, refers to the systems of meaning which we 

use to understand and transform the world. This is what we mean when 

we say that ‘culture’ separated early humans from a purely biological 

evolutionary processes. This certainly involved the development of 
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new tools and techniques (including language) and thus ‘creativity’; 

but it also involved how to deal with death and disease, sexuality and 

procreation, kinship and enmity, to cope with the unpredictable natural 

world, to account for justice and violence, determine how power should 

be distributed, or to set out basic rules of conduct in everyday life. 

More generally, it tried to give emotionally and intellectually satisfying 

meaning to the lives of individuals and collectives. 

In the world of modernity culture tends to refer to two domains: public 

knowledge (not just information but the complex systems involved 

in its production, on-going assessment and communication) and 

artistic-aesthetic experience (which includes ‘entertainment’). Both 

are embedded in culture understood in a broader sense as “relations 

between elements in a whole way of life”7. 

 Since the 18th century parts of that ‘whole way of life’ – the economy, 

primarily, but also the legal-administration system, and the scientific-

technological – have separated into different systems which are not 

normally considered ‘culture’ in the modern sense. Culture – public 

knowledge and artistic-aesthetic experience –formed part of a public 

sphere which sought to monitor, understand, process, discuss, improve 

and restrain those powerful systems of economy, state power and 

technological advance. Culture in both domains has also been part of 

citizen and nation building projects. Since the 1960s, these have been 

implicated in class, gender and ethnic questions, conflicts and debates 

around the attempted extension of ‘cultural citizenship’ sometimes 

known as ‘identity politics’ or even ‘culture wars’.

In more recent years, culture and communications policy have tended 

to separate. This relates to a large-scale shift in public policy for culture 

and communications in the 1980s, which was at that time organised 

around a nationally-focussed public broadcasting framework, arts 

infrastructure (including museums and libraries) and public education 

system. The rise of privatised and globalised tele-communications 

companies and ‘content-providers’ (now joined by ‘content 

aggregators’) saw many governments step back from any other role 

other than market framing and adjudication (competition laws, 

consumer rights, infrastructure provision). Cultural policy has tended 

to focus more exclusively on the artistic-aesthetic dimension and is 

now asked, on the one hand, to deliver on a range of social, health 

and national ‘soft power/ identity’ issues and, on the other, to deliver 

economic growth under the guise of creative/ cultural industries. 

Finally, as is commonly recognised, the above developments have 

paralleled, in the last 40 years, a more general shift in public policy 

towards the dominance of economic legitimation. It is not only that ‘the 
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economy’ is held to be the primary justification for most policy (and 

indeed personal) actions but that models derived from economics and 

the private sector have been used to reorganise and evaluate areas of 

public policy such as health, social services, education and culture. 

This shift worked perfectly with the term ‘creative industries’ – as it 

was intended to. So, apart from the definitional confusion which has 

dogged statistics we have the definitional confusion as to the purpose 

or value of the cultural sector. Creativity was clearly a term derived 

from the cultural sector (at least in Western countries), yet its links 

to wider cultural values were easily disavowed. In that way it became 

easier to talk about it in primarily economic terms – not just in terms 

of employment, income and tax generation but also to apply economic-

market models to its functioning. The persistently ‘cultural’ elements 

of a cultural business were absorbed into these models via various new 

terms – brand identity, experience value-added, art as R&D, network 

positioning, even ‘lifestyle’. These do perhaps explain the activities of 

many cultural businesses but ultimately there are multiple aspects of 

the cultural sector whose value – for us and for them – is not directly 

derived from economic (exchange for profit) motivations.  

2v Good Living 

The discontent with purely economic metrics has animated not 

just feminist, ecological and developmental economists but is now 

becoming mainstream. 

This was sometimes called ‘post-materialist’, suggesting that after 

basic material needs have been met we can move on to personal 

fulfilment8. A range of recent studies has shown that the proliferation 

of choice in consumer goods has hit a limit in terms of the pleasures 

and satisfactions delivered9. This was often used as a justification 

for growth of the creative industries, floating on the rise in the 

consumption of cultural goods and services, the demand for which, 

unlike utilitarian goods tied to finite material needs, is inexhaustible. 

This model of infinite choice made available to individuals in the most 

technologically and economically efficient (i.e. needs satisfaction in a 

context of scare spending resources) is increasingly the default position 

of contemporary cultural policy. However, the massive expansion of 

commercial (ability to pay) cultural consumption, the fragmentation of 

audiences into niche markets, sold on to advertisers/ databases, and the 

decline in cultural experiences in-common has also become subject of 

concern. What, in the end, holds us together?
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Many people and communities, both national and global, are finding 

that economic growth, as expressed by myriad aggregated economic 

indicators, has simply not made their lives any easier or more secure or 

more meaningful. The things they value, the qualities of their lives do 

not seem to appear in cost-benefit models. These concerns underpin 

the rise of new kinds of metrics around quality of life, capabilities, well-

being or simply ‘happiness’. Some of these are quite sophisticated, 

others pretty simplistic; some are very useful, others just aggregate 

yet more metrics. However, one thing is certain, on any definition, the 

value of ‘culture’ is to be sought not primarily in its contribution to the 

consumption economy but in how it adds to the quality of our lives, 

individually and in common. 

The Latin Americans use Bem Viver (Portuguese) or Buen Vivir 

(Spanish); there are many indigenous words from that continent as 

well as our own which speak to a sense in which personal flourishing, 

sustainable living with the natural world, and social justice should 

exist together. In the European tradition this would be Aristotles’ ‘the 

good life’ (Eudaimonia being not just about material plenty but also 

ethical living), a concept which has informed those economists (such as 

Amartya Sen) and philosophers (such as Martha Nussbaum) associated 

with the capabilities approach to economic development10. However, 

we are to conceive of ben viver, good living, or the good life: culture, as 

primarily concerned with the meanings we give to the world and our 

aesthetic and emotional sensibilities, has to be central to this mix. 

3. Survey Results
3i Taxonomy Used

The statistical definition we used for this qualitative survey was based 

on the TCI definition, which is turn was adapted from that of UNESCO. 

(Statistical taxonomy is discussed in Section 4).

• Music and Performing Arts

• Visual Arts

• Architecture and Design

• Media and Publishing

• Screen, Radio and Television

• Advertising and Marketing

• Festivals, Events and Museums

• Online and Interactive Entertainment
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In order to make both the interviews and the on-line survey as fine-

grained as possible we disaggregated some of the categories above as: 

Advertising and Marketing

• Architecture

• Crafts 

• Design

• Fashion Design

• Computer Games;

• Events and Festivals

• Film, TV, Video and Radio

• Literature

• Live and Recorded Music 

• Museums, Galleries and Libraries

• Newspapers and Publishing

• On-line Media

• Performing Arts (Theatre and Dance)

• Visual Arts

3ii Respondent Profile

The largest number of on-line respondents were from Performing Arts 

(21%) and Live and Recorded Music (21%) with Visual Arts next (10%). 

The rest were around 5% or under. 

• 94% were based in Tasmania. 

• 40% were under 45; the rest over, with 12% over 65. 

• 60% identified as female, 1% as Aboriginal or Torres Strait Islander. 

• Around two thirds were based in Greater Hobart, 80% broadly from 

the South, with 10% from Launceston. 

The interviews were conducted in Devonport and Launceston (two), 

with the other four in Hobart. Of the Hobart groups, one was focused 

loosely around community based practice, another on government 

actors, the other two drawn from a cross-section. The following is 

drawn from both interviews and on-line survey.
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3iii Opportunity and Diversity 

The sector is locally embedded. Just over half were educated at 

secondary level in Tasmania and just under half at tertiary level – 

both primarily in Hobart. 10% were educated (secondary and tertiary) 

overseas. Over half have been based in Tasmania for ten years or more. 

They travel outside the state and have connections there, but their work 

is very much based on the island. Greater Hobart represents by far the 

major concentration of respondents. The qualities that attach them 

to the island are multiple but clearly the environment, and pace and 

quality of life are major factors.

The sector is well qualified, with over 70% receiving vocational or 

tertiary education related to the creative sector. This accords with 

international benchmarks. It shows high levels of professionalism 

and the crucial role of educational institutions in preparing cultural 

producers. Interviews highlighted the gaps in provision by UTAS 

(theatre and dance, for example) and a role for both on-going 

professional development and community engagement in this area. The 

new Creative Industries Academy will be very important in this respect, 

and with UTAS more generally is crucial to any strategic development of 

the creative sector.

The highly qualified nature of the sector will inevitably magnify 

unequal access to that education, especially in a state with high levels 

of early school leaving. There were concerns about challenges facing 

young people coming into the sector generally, or seeking to ‘make it’ 

on the mainland. The latter is probably not a route for those without 

tertiary education. We heard concerns about the decline of craft based 

training facilities in Tasmania, as well as the shift towards more 

‘academic’ kinds of creative training at universities. Equally, we were 

made aware of the kinds of debt now involved in going to university, 

and the reluctance of lower socio-economic groups and ethnic 

minorities to either take on such debt or do so within what is often 

perceived to be a ‘soft’ career option. Other barriers to do with lack of 

access to networks, the challenge of low income and cultural prejudices 

more generally are also likely to be in play.

Indeed, two thirds thought the sector ‘did not’, or only ‘somewhat’, 

represent the diversity of Tasmanian population/ communities, with 

just 18% thinking it did. Nearly three quarters thought the sector did 

not, or only somewhat, provide equal opportunities to participate for all 

sectors of the Tasmania community, with only 13% saying they thought 

it did so. That registers a real concern that participation in cultural 

production is for the few not the many, and that the cultural sector may 

exclude certain sections of the population. 
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In short, a focus training and education will be a crucial aspect of any 

creative industries strategy, but these need also to be concerned with: 

a. access to opportunities for those sections of the Tasmanian 

population who do not go to university; 

b. encouraging participation from Tasmanians with diverse ethic and 

cultural backgrounds. 

These will be discussed further in Sections 5 & 6 below.

3iv Sustainability

For those who work in the sector, did they manage to make a 

sustainable living? 60% suggested that they did, or mostly did, make a 

living from their creative practice. Of the remaining 40% a quarter said 

they had ‘marginal’ or ‘no income’ from their work’; 15% had ‘some 

contribution’. 

To put this in context, in a 2015 TCI survey of creative industries 54% 

of responses were from businesses that identified as sole traders. An 

additional 21% were companies; two thirds of these creative companies 

employed under 10 people. This is primarily a sole trader, small 

business sector. 

As such it follows a pattern familiar in most creative industry sectors. 

UK and European surveys over the last 20 years, for example, have 

shown 90% of CI businesses to be SMEs, representing 60/70 % of 

total CI employment. The larger metropolitan ecosystems have some 

very large scale public or private companies around which these SMEs 

organise. Tasmania, as a relatively small, non-metropolitan creative 

industries ecosystem, has fewer such large organisations, which gives it 

a character which it shares other similarly non-metropolitan places. We 

might also note here that the 2017 TCCI report suggests Tasmania as a 

whole is a small business economy. This is discussed below in Section 5.

In our survey 35% identified their annual income from business as less 

than $20 000, followed by 15% with income between $20 000 – $50 000. 

There may be multiple sources of income of course. But on this showing 

half of the sector earn below the 2016–17 average Tasmanian salary of 

$52,931 (Australia’s lowest, 23% below the national average $68,474)11. 

The Utas survey used ABS 2016 average national earnings data, which 

has ‘Information, Telecommunications and Media’ at 84,000 per year, 

‘Education and Training’ at 60,000 per year, and ‘Arts and Recreation’ 

at 42,000 per year. David Throsby’s more detailed report for the 

Australia Council had the ‘average gross annual income for artists 



CREATIVE ISLAND SECTOR ANALYSIS 2017: TASMANIAN CREATIVE INDUSTRIES – CREATIVE ISLAND REPORT

19

(from all creative and non-creative sources) as $48,40012. Again, we 

might point to the generally lower average income in Tasmania, though 

whether and to what extent this applies to creative occupations in 

Tasmania we do not know. 

As with the creative sector across Australia and in other OECD 

countries, half of the sector is a low paid one (‘for the love of it’), with a 

proportion (40%) of reasonably average incomes (within a low average 

pay sector) and a top 10% of high earners. At the same time, over half 

the businesses have been around for ten years or more, suggesting 

a high degree of resilience rather than a sector bent on growth. The 

2015 survey suggested that the vast majority did not plan to grow their 

businesses in the near future by anything greater than employing one 

or two additional staff. 

The rise in self-employment is a major trend in OECD countries, 

the USA and UK leading the way. According to one source, small 

businesses employing under 20 people account for 45% of private 

sector employment in Australia13. One of the arguments around 

cultural/ creative industries in the 1990s was that this kind of creative, 

self-directive, flexible, passion-driven work was the way of the 

future. However, the erosion of the divide between work and play, 

working because you love it, the portfolio career and so on have their 

downsides. The expectation of always being available, tendencies to 

self-exploitation (‘sacrificial labour’), the insecure ‘gig’ economy, 

‘zero-hours’ contracts, and the ‘bad autonomy’ of self-employment 

as with Uber and Deliveroo all suggest some serious downsides to this 

tendency14. (This is discussed in Section 5 below). 

Our survey found that in Tasmania those in the creative sector were not 

particularly ‘self-exploiting’, though of course most suggested they 

were very busy. Over a third worked the ‘standard’ 30/45-hour week, 

20% working upwards of 46 hours a week. Over two thirds thought 

their working life was, or mostly was, sustainable in relation to their 

personal, social and family life. Over two thirds thought sustaining 

their work was getting easier or staying the same – though three 

quarters thought it was about the same (54%) or getting harder (26%). 

The sector’s motivation is overwhelmingly vocational in the original 

sense of a ‘calling’. ‘Commitment to artistic practice’, ‘getting paid 

for something you love doing’ and ‘personal skills and ability’ were 

the outstanding reasons for getting involved and staying in the sector. 

In addition, the Tasmanian social, cultural and natural environment, 

whilst it brings challenges in terms of work opportunities and limited 

markets, is a crucial factor in their commitment and resilience. Those in 

the sector are intensely embedded in the place. 
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In the interviews many talked about the need to be ‘entrepreneurial’, 

but this did not simply refer to some kind of ‘business oriented’ 

mindset but, as often as not, the need to be flexible, look to different 

opportunities, develop new skills and approaches. It meant resilience, 

networking, and identifying where value lies. This accords with other 

studies of creative work in Europe and the USA, even in the core 

creative metropolitan centres. Those working in the sector are not 

exclusively or even primarily focused on parlaying their survival skills 

into accelerating business growth but to secure their living and to 

help sustain the communities in which they work. They look at how to 

balance working within their peer milieu, sometimes unpaid; working 

under grant funding; working with commercial contracts; or selling 

direct to markets. We might say that this chimes with long-standing 

Van Demonian tropes around survival and flourishing on the margins, 

and embedded narrative of an older ‘feral’ Tasmania which has in 

recent years been turned into a positive attribute15. More on this in 

Section 5.

3v Sociality and Connectivity

Creative ecosystems are necessarily about connections and 

collaborations, networking and positioning, peer judgements and 

critical appraisals. They facilitate access to information and tacit 

learning, and are embedded in a locale, often sharing a particular ethos 

or ‘atmosphere’. They contain long-term institutions, like universities, 

museums or large public or private companies, all the way through to 

those fluid semi-public ‘scenes’, which can solidify into networks or 

dissolve, opening spaces for new-comers and dissenters. This is the 

‘soft infrastructure’ of place, the situated creative field, the creative 

genius loci. 16

Our on-line survey asked about connections within each creative field. 

Here they were good or somewhat good for 70%, but only very good 

for 15%. When asked about connections to other creative fields this 

stays more or less the same (73%) though with fewer ‘very good’ (9%). 

Connections across the state are weaker – 60% good or somewhat 

good, and only 1% very good. Indeed, state connectedness was only 

marginally better than that with the mainland or overseas, with 50% 

good/ somewhat good but 7% very good. Just over half thought there 

was little or could be more creative sector interaction locally, with 

just under two thirds feeling there was little or could be more such 

interaction state wide. 

This accords with the results of the interviews, where there was a 

clear sense of a north-south divide, and one between Hobart (and 
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Launceston to an extent) and ‘regional’ Tasmania. There are often 

stronger links with the mainland or overseas than between the North 

and South. This is by no means unusual – think of Melbourne and 

regional Victoria for example. However, the particular attraction 

of Tasmania as a natural environment with a different pace of life, 

expressed by many respondents on-line and face-to-face, suggests 

that managing regionality as opposed to urban agglomeration will be a 

challenge. The heat around the abolition of the Regional Fund, whatever 

its (de)merits, is indicative of this. 

Over two thirds thought there was little or could be more interaction 

with other sectors (education, tourism etc.). Just under 50% identified 

Education as a sector they would like to see more interaction with, 

followed by Tourism (40%), and Food and Hospitality (23%). 28% 

thought there should be more interaction with government. All of these 

of course show the sectors most closely associated with the creative 

sector and point to wider, more systematic consultation being highly 

valuable in any future strategy.

One theme that came up in the interviews was that of ‘Islandness’ 

and the ambiguities of (dis)connection. This was presented as a 

‘structure of feeling’, a common bond which coloured a collective 

outlook even if it was difficult to specify. It acted to pull together a state 

that is dispersed between north and south, urban and regional.  Part 

of this islandness was a sense of disconnection from the mainland, 

which was both good and bad. It was clearly part of the attraction of 

Tasmania, being at one remove from the perceived overheated pace 

of the mainland metropolitan centres. At the same time, it presented 

issues of physical disconnection – the added cost of touring companies, 

the import of materials, the limited markets – and perceptions of 

distance from ‘what’s going on’. Some of this has been attenuated by 

the internet, by the arrival of MONA and the energetic presence of the 

TSO and TMAG.  It has been reinforced by the reduction of the ABC and 

the ongoing lack of the requisite infrastructure for large scale touring 

performance. 

Creative fields provide the context in which which practitioners work. 

They structure how producers position themselves, chart out a career 

or artistic development path, promote themselves and their work, 

measure up against peers near and far. They tend to be competitive-

collaborative, and depend on local spaces and occasions of sociality 

and display: local media, magazines (on-line and print), journals, 

books, industry award nights, university lectures, and conferences, 

book launches and openings, blogs and so on. These are the spaces 

in which the creative sector talks about and evaluates itself, where 
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producers pick up ideas, push their own work, respond to what others 

are doing. This kind of peer group recognition and evaluation is often 

as important – perhaps more important – than wider popularity or 

commercial success (both would be nice, of course….). 

Creative fields are intensely local – cliquey gold-fish bowls to some – 

but they are also differentially connected to the mainland and beyond. 

Those institutions that provide these wider connections – large 

galleries, orchestras and museums, bigger media companies and film 

production, art schools and universities, big festivals etc. – that are 

crucial to the local sector. The arrival of MONA did not just change the 

field through its attraction of more visitors and government money; it 

re-routed a global space of art world flows, introducing new dynamics, 

new ambitions, new expectations which have changed the local scene. 

The TSO’s national and international connectedness and reach is vital 

to the musical life of the state. The role of these larger institutions, 

often simplistically counter-posed to the local and grassroots, will be 

crucial in any strategy.

3vi Recognition and Representation

The interviews and on-line survey sought to get a sense of how far the 

sector felt understood or valued by government (at all levels), as well as 

what kinds of support or strategic development it might provide to the 

sector. These questions invariably led to lengthy conversations in the 

group interviews, which we try to represent here.

Just under three quarters thought the creative sector was not 

adequately supported by the three tiers of government, only 7% 

thinking it was adequately supported. Whilst 70% felt well or somewhat 

recognised by their local community, only 50% felt well or somewhat 

recognised by government. However, 50% felt they were ‘slightly’, 

‘not well’ or ‘little’ recognised by government. Only 17% thought they 

were well-recognised by government. Asked whether they thought the 

value of the sector of the sector was ‘understood and expressed’ by 

government, state government scored better than local, with Federal 

government slightly above the local and well below the state. In short, 

there there was a combination of neutrality and scepticism as to 

whether ‘government’ – and this could mean the administration they 

dealt with or the politicians they voted for – understood them, but 

with a strong feeling that they were not adequately supported by that 

government.

These numbers were underscored by the on-line comments and 

group interviews, which also gave some important nuance. A slightly 
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sceptical, often jaundiced, view of government is common in other 

sectors and perhaps amongst the general public, as we know. Nor 

would anyone acquainted with the cultural sector be surprised by their 

sense that they were not well recognised or supported. This is most 

immediately manifested in the perceived lack of adequate funding. 

Two thirds of on-line respondents thought the government should 

provide more financial support or investment in the sector. Again, 

this might be predictable – who does not want more money? – but 

in the cultural sector it is more structural, and should not be marked 

down as an insatiable beast always wanting more. There is little doubt 

that funding for arts and culture in Australia is amongst the lowest in 

the OECD countries (only Japan, Greece and the USA spend less as a 

percentage of GDP). The picture is of course complicated, with state and 

local governments providing large amounts of funding (Tasmania, TCI 

figures suggest, provides amongst the highest state cultural funding 

per head of population), and often under different headings (heritage, 

for example). But nonetheless, the amount of funding available for arts 

and culture has been historically low in Australia and in the last five 

years has been reduced in absolute terms.

Leaving aside for the moment exactly how such government finance 

should be distributed and used, or what levels of spending are 

appropriate and how these should be set, there is a deeper concern 

around the rationale for government spending on culture per se.

Which is to say: there was a general sense in the interviews that the 

value of the sector is hard to articulate; sometimes that it could only 

be articulated by economists; and that there was no shared language of 

the value of culture outside of the sector, that arguments for ‘cultural 

value’ were perceived as soft, weak, hot air, waffle and so on. Comments 

in the on-line space frequently contrasted culture with sport, which 

received much higher levels of funding and which was simply not 

expected to justify itself in the same way. Its value was self-evident.

This was the context in which many suggested the term ‘creative 

industries’ worked: it was a symptom of the need to express value 

in economic terms and at the same time a necessary tactic to unlock 

money from government. Very few identified with the term in anything 

other than pragmatic fashion.

One of the key findings of the interviews was around the use of 

economic arguments for culture. The two decades old strategy of 

justifying culture in economic terms had, for some, run its course; 

in the end it did not convince governments, who always cut cultural 

funding anyway, and it resulted in a hollowing out the language of 
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cultural value. For others the answer was more statistics and metrics 

put forward by authoritative economists. Yet even the latter thought 

that this was a pragmatic move and did not actually engage with the 

‘intrinsic’ value of culture. It was just what you had to do. 

There was little consensus around the term creative industries – what it 

meant, whether they were part of it, whether they could pragmatically 

live with it and so on. On the other hand, no other term immediately 

presented itself. Often in these conversations, ‘art’ emerged as a crucial 

marker of a set of practices, values, objects that were different from 

economic value. Many thought ‘art’ was not just about ‘the arts’, or 

that art was in fact ‘culture’. But just how art, culture and economy 

were related was deeply confused. 

This does not reflect some age old philosophical conundrum but more 

a confusion about where art and culture sit in contemporary society. 

Some clarity, or space to have a conversation around these issues, was 

a constant refrain in the interviews. To raise heads above the day to 

day grind of working and administrating to get a sense of the bigger 

picture. There was a sense that this conversation should be had, and a 

space found to have it, and that this might be a job of some entity. The 

university, it was generally felt, was not doing this, or if it was, it was 

taking place inside its walls. The arts bodies had mainly administrative 

functions. MONA had opened up spaces, but many felt the conversation 

was strongly coloured by the MONA aesthetic. 

In terms of who and how the sector was represented – or indeed if 

there was a ‘sector’ at all and if it actually needed representation – the 

interviews and on-line survey were ambiguous. Asked if they thought 

they were adequately represented by their peak body yes (23%) and 

no (28%) were both outnumbered by the don’t knows (30%). 20% 

‘do not have one’. Asked whether a single representative body was 

needed Yes (33%) just outnumbered No (28%) but 32% did not know. 

It would be fair to say that there is some work to be done here. This 

suggests that the ‘cultural sector’ is in part an administrative fiction; 

or perhaps it is a sector in-itself but not for-itself. That is, different 

parts of the cultural sector have different views on how they relate to 

other parts, and they are not sure if there is a sector as such, or if it 

needs representation. They don’t really know how or by whom this 

representation would be done. This is a work in progress.

Finally, we should also stress that many thought that the arrival of 

MONA had challenged local and state government to ‘raise their game’, 

and that in many respects they had done so. Certainly the profile of 

‘culture’ was now higher up the governmental agenda, though many 

felt this was focused too much on MONA and in fact was as instrumental 

The question of how to 

articulate the value of culture to 

government in a language that 

reflected what culture actually 

did, is an extremely urgent one.
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as ever but expecting more! But many expressed a view about an 

increased professionalism and ambition within parts of government 

and administration. Though some talked sceptically about ‘another 

report’, others felt that there was a greater sense of recognition and 

willingness to act from government. So there is perhaps a higher 

potential to act in this area than there has been for some time.

3vii Summary

The cultural sector in Tasmania consists of sole traders and micro/

small businesses, with a few large entities both public and private. 

They are making a living, mostly in line with profiles elsewhere: a large 

proportion on lower incomes, a slightly smaller proportion getting a 

reasonable income, a small slice at the top getting high wages. 

They are embedded in a Tasmanian environment, culture, society and 

economy which they clearly love and which keeps them on the island. 

This embeddedness adds quality of life to the bare income metrics, and 

perhaps also provides multiple additional sources of monetary and 

material income. 

It is a resilient sector but it also faces challenges from island-imposed 

transport costs, government under-funding, small local markets, 

a reliance on (seasonal) tourism, and a dispersed, often ignored 

‘regional’ sector, even less visible (many thought) now MONA had put 

Hobart on the national/ international map. 

There are clearly barriers to participation which are narrowing 

the diversity of the sector, most likely around education, access to 

networks, low income and cultural prejudices. 

Tasmania’s profile is not unique; it is more of a norm than those 

metropolitan centres often held up as aspirational models. There are 

many regional areas centring on one or two larger, but not major, 

urban centres (Victoria, the East Midlands in the UK, North Rhine-

Westphalia, the Basque region spring to mind). Not all have strong 

state governments (non-metropolitan UK, for example) or have an 

island status to give a strong sense of bounded community. As the TCCI 

report suggests, comparing Tasmania with Australian regions outside 

the capital cities shows how buoyant it actually is. Organisations 

such as the TSO and Mona offer global connections and linkages – a 

level of international connectedness not common in populations of 

half a million. Tasmania has a strong university presence. There are 

issues with the ‘natural monopoly’ of UTAS, but on the other hand the 

university has a strong and long-term commitment to the island state.

So the Tasmanian cultural sector 

has a lot going for it and a lot of 

potential. The challenges are very 

real and demand some serious 

thinking by its sector champions, 

peak bodies, representative 

agencies and various parts of 

government. 
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The quantitative research conducted by Utas is based on 2011 and 

2016 ABS census figures. Using the TCI definition, it found of 211,040 

Tasmanians employed in all industries, 3,489 work for Creative 

Industries. This represents 1.65 percent of all people employed in 

Tasmanian industries, and as a percentage of all state employment 

this rose 6.8 percent between 2011 and 2016.  Using the TCI definition, 

the dominant industry in the sector, as measured by the percentage of 

people employed, is ‘Museum Operation’ (18%) followed by ‘Creative 

Artists, Musicians, Writers and Performers’ (14%) and ‘Newspaper 

Publishing’ (12%). 

4. Quantitative  
 Indicators
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The Utas report uses average national earnings in the CI sector (see 

Section 3iv above) to generate a collective figure of $216,801,463. 

The report also estimated what this might be taking into account 

the lower average earnings in Tasmania, producing a lower figure of 

$177,926,440. Without comparison with other Tasmanian sectors it 

is hard to judge what contribution this figure makes to the Tasmanian 

economy. However, the average Tasmanian earnings are around 

$52,000. Three of the top five cultural sectors by employment in 

Tasmania (creative arts, museums, libraries and archives) earn 

the national average of 42k; two sectors (newspapers, free-to-

air broadcasting) earn the national average of 84k; and one (arts 

education) earns 60k. If these national averages are reduced to reflect 

lower Tasmanian averages (though we don’t know if this is the 

case in the cultural sector), then we can estimate that the overall CI 

contribution to Tasmanian GSP in the form of wages is in line with its 

employment percentage of 1.65. 

When ‘Computer system design and related services’ and ‘Architectural 

services’ (not included by TCI’s definition) are added then these two 

go to the top of the employment chart, representing 21% and 10% 

of total CI employment respectively. They also give a 40% boost to 

sectoral employment figures. That is, the CI have 6,200 employees and 

represents 2.94 percent of those employed in the state. This kind of 

boost is normal when these sectors are added, as discussed in Section 

2. As we argued in Section 2, computer design does not deal primarily 

in meaning, in the cultural sense of the term. They deal with symbols, 

but their value is not based on the aesthetic-emotional or even public 

informational value for us – though of course they enable both to 

take place. They are adjacent to the cultural sector, just as they are 

adjacent to health or education or infrastructure development. That 

they increase the employment figures is not a relevant argument for 

including them. Nor does adding them to the creative sector do much 

to provide support for them – it is unlikely that, beyond a set of generic 

interventions (space, small business support, access to broadband) they 

would benefit from cultural/ creative sector strategic intervention. 

The quantitative study shows how important it is to have an agreed 

taxonomy as a basic framework for collecting sector statistics. It is 

also crucial to have more detailed information on wages and overall 

employment trends. As it stands both the Utas report and the TCCI 



CREATIVE ISLAND SECTOR ANALYSIS 2017: TASMANIAN CREATIVE INDUSTRIES – CREATIVE ISLAND REPORT

28

report use what is to hand, which often does not add up to a complete 

picture. For example: 

• ‘Arts and Recreation’ is used by TCCI as proxy for the arts as 

such. But this includes employment that is not counted in the 

CI sector, as can be seen by the difference between arts and 

recreation employment (4017) and CI employment (3489). It is also 

distinguished from ‘Information, Media and Telecommunications’. 

This covers part of the creative industries, and at a general higher 

salary average. But equally, it includes activities that are not in  

the CIs. 

• The Gross Value Added of ‘Arts and Recreation’, as noted in 

the UTAS and TCCI report, has declined, the TCCI detailing 

this decline as 5.9% (p.11). However, ‘Information, Media and 

Telecommunications’ GVA has expanded by 20% over five years. 

This is similar to the 20% expansion in ‘Agriculture, Forestry and 

Fishing’. We would need to disaggregate both to understand the 

dynamics here.

• According to TCCI employment in ‘tourism-related sectors’ 

(‘Accommodation and food services’, and ‘Art and recreation 

services’) has increased by almost 122,000 – “more than half the 

increase in total employment in Tasmania over the past five years” 

(TCCI Box 2). But according to the UTAS report only 462 of these 

new jobs were in ‘Arts and recreation’. How are we to interpret this?

• The UTAS report pulls out five categories which it refers to as 

‘creative industries’ (p.6) with 2016 employment numbers:

• Accommodation and food services (16,541), 

• Information, Media and Telecommunications (2,932), 

• Professional, Scientific and Technical Services (10,214), 

• Arts and recreation services (4,017),

• Other Services (8,117). 

These in total contribute 9.8% to the state’s Gross Value Added. This is 

a significant amount, given that the single largest sector identified by 

TCCI is ‘Health Care and Social Assistance’ (Chart 1.6) at 13%, followed 

by ‘Agriculture, forestry and fishing’ at 10%. It confirms TCCI’s urge to 

expand the professional service sector in Tasmania; but these are by no 

means all TCI creative sector employment. We might be tempted to call 

these five sectors ‘creative class’ professions, after Richard Florida17, 

but ‘Accommodation and food services’ is a notoriously low-skilled and 

under-paid sector, with average earnings amongst the lowest national 

average. They would not be considered creative class.
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So statistics are useful tools to give a picture of the creative 
industries, but these need to be collected within a consistent and 
agreed framework if they are to work for the sector. 

That is, they need to guide policy intervention as well as help make 

general argument to government and the public. However, there is a 

strong caveat. On these figures creative industries employment, with 

(2.9%) or without (1.6%) computing and architectural services, is going 

to have to work hard to make a case on employment alone. So too with 

salary contributions and GVA. 

We need to know more about income, about employment growth, 

about location, and about connections to other sectors. But whatever 

we collect needs to be set in a wider context if we are to identify the 

dynamics and trends in the sector, and to identify the cultural, social 

and economic value they bring. This will not be done on employment 

and GVA alone. 

In Section 5 we look more closely at some of the quantitative indicators 

for the sector. This review is concerned with the cultural value of the 

cultural sector, but we don’t wish either to to bracket off the economic 

dimension, or to produce a list of the economic benefits alongside 

various cultural and social benefits. 

The problem with economic impact studies in the cultural sector is, 

first, that the cultural sector does have important economic benefits 

that are ignored or masked by standard economic economic statistics 

and second, that the benefits the cultural sector brings represent a 

different conception of the ‘good’ life to that of economics but are often 

‘crowded out’ by those economic indicators. 
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We have been clear throughout that the cultural sector is an economy (it 

obviously generates employment, income and tax), and that we should 

find ways to grow it. But how might it contribute to the overall state 

economy? Saul Eslake’s TCCI Report is a highly informative and clearly 

argued document which provides a useful way to look at the potential 

contributions of the cultural sector.

5i TCCI and Tasmania Economic Challenges

The TCCI report provides a comprehensive statistical portrait of the 

state’s economic, social and educational situation. A broad summary 

would be that, on most indicators for income, education, and health 

Tasmania comes out as the most disadvantaged of all states and 

territories. For example:

There are actually almost 4,500 more people among the most socio-

economically advantaged fifth of the Australian population living in 

the Northern Territory than in Tasmania, even though the Northern 

Territory’s total population is less than half of Tasmania’s. There are 

more than 4½ times as many people in the highest SES quintile living in 

the ACT as there are in Tasmania, even though the ACT’s population is 

only three-quarters of Tasmania’s.

Conversely, there are almost two-and-a-half times as many people in 

the most disadvantaged quintile of the Australian population living in 

Tasmania as there are in the Northern Territory and ACT combined, even 

though the two territories’ combined population is only 23% larger than 

Tasmania’s. (TCCI 57)

Tasmania’s per capita gross state product, according to the most recent 

ABS State Accounts, was $56,428 in 2016–17. That was lower than for any 

other state or territory. It was also $15,543, or 21.6%, below the national 

average of $71,971 per person (87).

There are three reasons for this, according to the report: lower 

employment participation rates; shorter hours worked; lower 

productivity. The report suggests that these can be significantly 

addressed by raising levels of educational attainment. Low participation 

reflects Tasmania’s high number of over-65s, but outside of this age 

group, low participation persists and the report suggests this relates to 

lower educational achievement. Equally, those with higher educational 

qualifications tend to work in jobs which require longer hours, so 

raising educational attainment should bring more hours worked. 

Finally, it is those industries which are capital and/or skills intensive 

which have the highest productivity. Given the absence of large scale 

mining (with the highest productivity) and financial and insurance 

services (second highest) it is mainly to the skills intensive industries 

that Tasmania needs to look. 

5. Cultural Industries  
 and Economic  
 Development

This report has foregrounded 

the cultural value of the cultural 

sector. However, before we come 

to this we need to ask how can 

a cultural or creative sector 

strategy be related to the wider 

social and economic agenda for 

Tasmania. 
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However, the figures reveal that Tasmania is over-represented in low-

productivity industries. Based on Chart 7.9, the TCCI report suggests 

that the (high productivity) industries represented by the dark bars 

account for only 11% of total Tasmanian employment, with the mid-

tone (medium) and light-tone (low) equally accounting for the rest. 

Not only that, but many industries in Tasmania have productivity under 

the national average (Chart 7.11)
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CHART 7.11: LABOUR PRODUCTIVITY (GROSS VALUE ADDED PER HOUR WORKED) BY INDUSTRY, AUSTRALIA, 2016–17

CHART 7.9: LABOUR PRODUCTIVITY (GROSS VALUE ADDED PER HOUR WORKED) BY INDUSTRY, AUSTRALIA, 2016–17
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What we can glean from these two charts as far as the creative 
industries are concerned, is that ‘Information, media, 
telecommunications’ are high productivity industries, and those 
located in Tasmania are well above the national average. ‘Arts and 
recreation’ have the third lowest productivity (just above the other 
‘tourist related industry’ ‘Accommodation and food services’) at 
around 40% of all industry average. However, Tasmanian ‘Arts 
and recreation services’ are operating more or less at the national 
productivity average. 

We have a statistical problem: arts and recreation include a range of 
activities NOT included in the creative industries. It is impossible to say 
if either arts or recreation is bringing down or pulling up productivity 
on either of these two charts. Equally, ‘Information, media, 
telecommunications’ is high productivity on both counts, and we 
know it is adding employment and GVA at a good rate. But what kind of 
productivity figures might emerge from the creative industries, which 
combine parts of both ‘arts and recreation’ and ‘information, media 
and Telecommunications’, with a few smaller additions?

We might also note here that one of the fastest growing employment 
sectors, and the source of 50% of jobs growth over the last five years, 
‘Accommodation and food services’, rates second lowest nationally for 
productivity, and in Tasmania is working at only 75% of that already 
low productivity.

The TCCI report suggests that Tasmania’s smaller size militates against 
many economies of scale, or the kind of agglomeration economies 
found in large metropolitan centres, both characterised by high capital 
and skills intensity industries. The report therefore suggests that 
the main route to closing the gap with the mainland involves raising 
educational attainments (on most indicators the worst for any state in 
Australia) and attempting to shift to higher productivity industries– 
the first making possible the second.

5ii THE CREATIVE INDUSTRIES AND ECONOMIC DEVELOPMENT

How does this relate to the creative industries? 

Productivity

First, as our research indicates (though we don’t yet have the fine 

grain) those working in the creative industries are highly educated. 

They seem to work the average hours per week. However, half of the 

CI sector earns less than the Tasmanian average, with a few (perhaps 

20–30%) earning higher – but not significantly higher – than the 

national average. 
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This can be explained by the low average income for ‘creative artists, 

musicians, writers and performers’, who, along with ‘museum 

operators’ and ‘libraries and archives’ (and a range of smaller related 

categories), make up the majority of employment in the Tasmanian 

creative sector (see Utas chart above, Section 4). These occupations 

are skills intensive and require around the national average number 

of hours worked, but they do not generate higher pay, nor it seems 

higher productivity. They are thus somewhat akin to public services 

– skills intensive yet not capital intensive – but they are organised 

overwhelmingly as sole and small business traders18. That is, they are 

self-employed with all the issues around job security, pensions, paid 

vacations/ maternity leave that go with this. 

Increasing productivity in the performing arts has always been a 

difficult problem for cultural economics, where the same number of 

people tend to be needed without a clear way of raising productivity 

(three operas a night rather than one?). However, the general 

expectation around wages goes up, and thus so do the wages of artists.19 

 In this case however, given the proliferation of sole traders in arts and 

culture since Baumol and Bowen wrote in the 1960s, wages barely keep 

up with the average, as we know.

On the other hand, those parts of ‘information, media, 

telecommunications’ which are classed here as creative industries – 

mainly television, radio, film, publishing – are industries which do 

contain big, often global, companies of very high capital intensity, able 

to exploit economies of scale through reproduction, and thus with high 

productivity. Which might suggest, from an economic development 

perspective, that Tasmania should seek to move from the primacy of 

creative arts employment to more information/ media employment. 

However, this hits three problems. 

First, the creative industries have a distinct form of profitability, built 

around high rates of return on the back of many failed products (“9 out 

of 10 products fail, the 1 success subsidises the 10 failures”). In order to 

supply the volume of products required for such a hit and miss industry, 

large scale companies and capital intensive agglomerations rely on a 

whole ecosystem of independent ‘R&D’, ‘free labour’, or ‘wannabees’: 

lots of people wanting to be creatives spending a lot of under- or unpaid 

time developing ideas and work with a hope to making a success of 

it. That means: these capital intensive creative industries rely on an 

ecosystem made up of those employed on very much the same basis 

as those ‘low-productivity’ ‘creative artists, writers, musicians and 

performers’. 
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Second, the barriers to economies of scale identified in the TCCI report 

very much apply to the creative industries. They are highly skewed 

towards metropolitan centres, and not just within nations but globally. 

David Walsh is correct in pointing to the exponential or ‘non-linear 

scaling’ as cities go bigger20.  ‘Non-linear scaling’ occurs in the cultural 

sector more than many other industries. There is a ‘winner-takes-all’ 

element to the large scale cultural industries that makes the global 

hierarchy of creative cities hyper non-linear. So, as with financial 

and insurance services, and related high-end business services, it 

is unlikely that Tasmania can compete with Melbourne or Sydney in 

gathering a significant ‘Information, media and telecommunications’ 

cluster. The high pay, high productivity parts of the cultural industries 

will remain on the mainland (and increasingly overseas). From this 

perspective, Tasmania as a whole might be seen as forming part of the 

outer reaches of the Melbourne and Sydney cultural industry cluster 

systems. However, it would be utterly debilitating to see Tasmania as 

some fringe world, and there is no reason that it should. There other 

ways of increasing the volume and intensity of cultural activity, just as 

there are other ways of narrating the purpose of such activity.

Which leads to the third point, as to what ‘productivity’ means in the 

cultural sector. If it means the rate of profit derived from the number 

of people employed and the amount of capital equipment used then 

clearly it will tend to remain a low productivity sector, apart from a 

smaller number of very successful companies. The growth of a high 

productivity cultural sector comes with a concomitant growth in higher 

skilled but lower paid, lower productivity employment to service it. But 

‘productivity’ speaks nothing to the kinds of culture being produced, 

and the benefits of a creative ecosystem that may accrue to the locality 

or region in a range of different ways. The cultural sector helps create 

places and the qualities of those places in ways that do have further 

economic benefits (tourism, inward investment etc.) but which are 

valuable in themselves. We discuss this below in 5iii. 

One exception to the tendency to concentration is in the publicly (or 

philanthropically) funded cultural sector, which includes large galleries 

and museums, symphony orchestras and publicly funded events 

and festivals. These can and do (MONA, TSO, TMAG, ABC) operate 

outside large metropolitan clusters, for reasons of public cultural 

policy, political realities and personal choice. They are crucial to the 

Tasmanian creative sector as they operate as a generators of practice, 

learning, ideas and income, even though they might not be – as public/ 

philanthropic entities – ‘productive’ in the sense of profit generation. 
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They also provide one way out of the conundrum David Walsh presents, 

where it is only by increasing scale that we increase ‘interactions’21. 

These are only potential interactions and (as he suggests) people 

actually do need to stop watching TV and start interacting (‘partying’). 

Many do not; which is why size in itself is not an adequate predictor of 

cultural activity. What MONA does, and why its increased investment 

is crucial, is to help increase the intensity, the quality and the national/ 

global reach of the connections it stimulates at the local level. MONA, 

TSO, TMAG, ABC – all attract and re-route global flows of ideas, money, 

people and media attention through the city in ways that can, in part, 

compensate for challenges of scale. They can enhance ‘productivity’ 

– that is, the volume and quality of production proper to the cultural 

sector, and in so doing make a contribution to Tasmanian life that is 

frequently masked by the focus on purely economic indicators. 

Innovation and Creative Spillovers

Similar things might also be said about Innovation, which is not 

mentioned in the TCCI report. The cultural sector has been strongly 

associated with creativity writ large (see section 2iii). But though 

metropolitan concentrations combine all sorts of creativities (finance, 

science, business, health, telecommunications and so on) these are not 

all the same thing, and we certainly cannot use culture as a proxy for 

this creativity22. 

It has been suggested that the presence of a thriving cultural sector 

cross-fertilises other informational, professional and scientific 

activities. A creative ‘spillover’ that enhances innovation in 

adjacent areas23. This is a very broad brush kind of argument, and in 

metropolitan centres is very difficult to prove. How do we separate out 

the co-presence of different kinds of professions or industries from 

the broader learning effects of the city? There is no evidence that the 

presence of one group (artists, for example) will lead to the attraction 

or growth of another (bio-tech, for example). Trying to use the kind 

of innovation involved in the arts to stimulate innovation in the wider 

economy conflates very different notions of what innovation. As Kate 

Oakley summarises:

A living painter or poet does not supplant his or her predecessors; 

old plays and dramatic styles are regularly performed and 

rediscovered, forming the majority of the repertoire for some 

theatre companies. At a more fundamental level, while you are 

unlikely to treat yourself with seventeenth century medicine if 

you fall ill; if you fall in love, you may find that John Donne has as 

much to say to you as Simon Armitage or the Arctic Monkeys24.
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In any event, if this kind of argument was to be made for Tasmania 

or Greater Hobart, it would have to be made at a much more 

substantially detailed level. Utas is without doubt a key provider 

and enabler of research, ideas, creativity across multiple fields; 

but does the co-presence of MONA and the cluster of Antarctic 

research institutions actually lead to real research and artistic 

cross-fertilisation in an economic development sense of R&D 

and innovation? Not only does this lack any robust evidence but it 

distorts the value of art and culture on the way

The Creative Class

Another way of arguing for the economic impact of the cultural sector 

involves what we might call ‘creative class’ arguments, based on 

Richard Florida’s classification of higher managerial, scientific and 

professional workers (including artists). That is, the presence of the 

arts (and creatives/artists) actually attracts high-skilled workers into 

a city or (in this case) state. This is a form of exogenous rather then 

endogenous growth, which often represents the quick fix of a shiny 

new development rather than the long haul of raising educational 

attainment locally. We should not completely dismiss the creative class 

arguments, and we return to this below. Anecdotally the presence of a 

thriving arts scene in Tasmania has begun to work as a real attractor. 

It is difficult to precisely measure. But in general the ‘creative class’ 

argument has had four important drawbacks. First, it suggests arts 

and cultural policy should be targeting high-skilled professionals, 

going against the more democratic-popular notions of cultural policy. 

Second, it has tended to focus on metropolitan centres, and privileged 

sites within such centres, where these skilled professions tend to live 

and/ or socialise. Third, arts provision has usually been associated 

with housing and leisure development targeting a higher professional 

audience, leading to charges of ‘gentrification’. Fourth, such 

consumption focused policies have not only tended to ignore the needs 

of those actually producing the culture, but has led to the displacement 

of artists/ creatives from the areas they once made ‘cool’. This is now 

such an old story that artists in Toronto held demonstrations when 

Richard Florida was appointed head of a new research institute there.25

Two other areas of impact need exploring in some detail: Tourism and 

Making/ Manufacture.
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Tourism

TCCI report suggests that the employment impacts of (part of) the 

creative sector (‘Arts and recreation’) are directly linked to tourism. 

They are coupled with ‘Accommodation and food services’ and 

together account for 50% of all new jobs in the last five years. We have 

suggested, following Utas figures, that ‘arts and recreation’ account 

for a very small proportion of these new jobs. If the arts are stimulating 

increased tourism, which the TCCI report, Tourism Tasmania and David 

Walsh all suggest, and this then results in more cafes, hotels, bars and 

restaurants, then we have a case of a low pay/ low skills sector being 

pulled along by high skills/ low pay sector. They are creating lots of 

jobs, and yet these are both low productivity industries. 

Shifting to industries with higher productivity is thus not something 

either a cultural or tourism policy can easily deal with. In terms of 

‘Accommodation and food services’ the task would seem to be about 

enhancing employment and businesses within the sector: improving 

training and credentials; raising income levels; and focusing on the 

higher quality of the experience provided. This is already something 

that the link to the cultural sector has stimulated, with MONA and its 

(formal and informal) spin-offs as key catalyst. In part this relates to 

the quality of service and branding, in part to the changed perception of 

Tasmanian produce and the expectations of visitors. This is discussed 

in the next section. 

There are other policy links between ‘Accommodation and food 

services’ and ‘Arts and recreation’ relating to the low pay element in 

both. That is, this workforce depends on access to cheaper housing 

and other social services and benefits. They both face ever higher costs 

for education and training, and often can only plan to engage in these 

knowing they will take on large amount of personal debt. Dealing 

with the real challenges of both the ‘tourist related’ industry and the 

workforce is perhaps a more viable and desirable option than seeking a 

large scale shift to higher productivity sectors, whatever these might be 

in the Tasmanian context. That is, a focus on the real challenges of both 

workforces needs to take place within the wider context of social equity 

and access.

The cultural sector helps create qualities of place as a crucial part 

of the tourism offer, as well as providing events, destinations and 

products, thereby gaining audiences, purchasers and visitors as vital 

income streams. The well known problem is that a reliance on tourism 

can actually change the qualities of place, and undermine that which 

tourism comes to see. This is reaching crisis in some parts of the world, 

both in terms of sheer visitor numbers (Venice, Barcelona, Paris), 
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and related economies such as Airbnb, which can significantly alter 

the composition of local areas. It can also change the qualities of the 

cultural product, with funding – from Events Tasmania for example – 

aimed at providing for tourists rather than locals. 

These are real issues, which are not within our remit here. However, 

we might say that what the cultural sector produces is not only a 

commoditised ‘quality of place’ for tourists (it does do that very well) 

but also provides the public knowledge and aesthetic-emotional 

experiences which help make the State what it is and actually worth 

living in.

Culture Plus Making

The connections between the creative industries and making/ 

manufacture are crucial in Tasmania. 

The association of the creative industries with knowledge economy 

discourses often positioned it as a post-industrial replacement for 

manufacture and older ‘low value’ sectors. There is evidence to suggest 

that the CI sector is incapable of such direct replacement. The skills/ 

education required for one are difficult to transfer to the other; the 

creative industries would only ‘replace’ older jobs in a statistical sense. 

The actual manufacturing sector workforce would simply lose their 

jobs. But even at the statistical level creative industry employment 

growth, at 6.9% and accounting for 1.65% of total employment in 

Tasmania is not big enough. We suggest that it need not replace them 

and could rather complement them. Not either/ or but both/ and.26

The relationship between creative industries and crafts, as with design, 

has been much debated27. ‘Arts and crafts’ have long been coupled 

together; many have tried to distinguish those cultural industries 

(immaterial products, or ‘content’) from ‘creative industries’ defined 

as adding cultural value to primarily material and commercial products. 

We do not need to get into those definitions here. Until the last decade 

both craft and design had tended to be separated from ‘manufacture’, 

perhaps still with an image of semi-skilled mass production from 

which real design and real craftsmanship was excluded. 

However, the standard definition of manufacture allows us to rethink 

this. The US Census (and the ABS is similar) defines manufacturing 

firms as establishments engaged in ‘the mechanical, physical, or 

chemical transformation of materials, substances, or components into 

new products’; they may ‘use power-driven machines and materials-

handling equipment’ or ‘transform materials or substances into new 

products by hand or in the worker’s home.’
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This broad definition allows us to align ‘manufacture’ much more 

closely with the cultural sector, in a number of ways. First, we can look 

at how the manufacturing sector supplies goods and services that make 

possible cultural performances, events, or provide the material base for 

them: costumes; set, stage and exhibition stand construction; lighting; 

specialised musical and sound equipment; visual art products; metal 

casting and working (for public art, for example); ceramics, glass and 

other products. Second, these connections are more intimate where 

fashion, furniture, accessories, interior design, landscape design and so 

on are concerned: the value of the design is only realised in the quality 

of the final produced object. 

This would give rise to two sets of questions. First, to what extent 

does the presence or absence (at state, regional or city levels) of such 

manufacturing suppliers help or hinder the creative sector (e.g. having 

to source from the mainland with associated transaction costs). 

Second, to what extent does the presence of the creative sector help the 

manufacturing sector, not just by the purchase of their goods/ services 

but also by helping develop higher quality products. This could be done 

directly, where a request for a new kind of product from a cultural 

organisation might spark new ideas within a manufacturing firm. More 

indirectly, the kind of aesthetic/ experiential value generated by the 

arts and cultural sector may begin to inform parts of manufacture. For 

example, wood products starting to fully respect the place of origin 

or sustainable sourcing of the timber; standard metal working (knife 

making, for example) not just developing new design qualities but 

exploring new (or forgotten) making skills and practices. 

A classic example, which intersects with, but is not necessarily caused 

by, interactions with the cultural sector (we simply don’t know), is 

food and drink. ‘Accommodation and food services’ is low skill and 

low pay in general, but this characterisation does not speak to the 

transformation in artisanal food and drink production and how this 

applies all the way down the supply chain (in Tasmania very short) 

to agriculture. The basis of this transformation is not only some 

abstract commitment to ‘product quality’ but a more general attempt 

to think about the relation of eating and drinking to the quality of 

life, and our responsibilities to the way we live with and use our 

natural foods resources. This kind of approach can be found in rapidly 

expanding initiatives such as the European Region of Gastronomy 

and International Institute of Gastronomy, Arts, Culture and Tourism 

(IGCAT)28.

The transformation of attitudes to the production and consumption 

of food and drink, and its relationship to place and culture, is highly 
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significant and not picked up in aggregate statistics. How this impacts 

on supply chains in metal and wood, on textiles and other products 

is also just coming into view, mostly coming out of the sustainability 

movement. The issue is not just about sustainability in the simple 

sense of the sustainability of the source for materials but a wider 

consideration of well-being or good living. We will discuss this more at 

the end of this section.

These tendencies food and beverage, in artisanal skills and responsible 

product sourcing also apply to areas such as computer hardware, 

robotics and electronics which have more recently been grouped under 

the term ‘making’. Maker firms have been defined as those who:

integrate design and production in creating goods for sale [and 

where] we see a tighter integration between the two than in 

traditional manufacturing, and a greater recognition of the value 

that is created, and the skill deployed, in the production process…the 

relationship between design and production may be spread across 

enterprises, but the latter is not subordinate to the former (Wolf-

Powers et al. 2016)29.

In this sense, there are emerging synergies and complementarities 

between culture and manufacturing, culture and making, culture and 

agriculture, forestry and fishing that need to be taken very seriously in 

general, and particularly in a place such as Tasmania. 

A starting point for this is to think about adding statistical categories 

to encapsulate making/ manufacture alongside creative industries, 

something we might call Culture Plus and Culture Plus Making. This 

would allow a more fine-grained analysis of how the two might be 

brought together productively.

This is crucial in Tasmania, where fishing and manufacture are 

concentrated in the regions, with CIs and services in Hobart. Widening 

divisions between capital and regions is something that the TCCI 

report flags up. Regions are historically much more important in 

Tasmania, and not historically as dependent on the capital city as 

centres from which cultivation spread. A focus on Culture Plus Making 

could signal the addition of a regional focus to the often metropolitan-

centric CIs agenda. 
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Rural Cultural Industries and Tasmania

The TCCI report makes a very useful point about comparing Tasmania 

to regional Australia. 

“Except during the recession of 2011–13, Tasmania’s per capita gross 

product has typically grown at a faster rate than that of regional 

New South Wales, Victoria and South Australia since the turn of the 

century. As a result, every year since 2008–9, with the exception 

of 2012–13, Tasmania’s per capital gross product has actually been 

slightly higher than the average of the regional areas of the mainland 

states, excluding Western Australia” (98).

There has been a lot of work recently on rural cultural industries, and 

how they are embedded and distributed in different ways to those of 

the metropolitan sectors. So too with smaller cities. It might be worth 

looking at this work in more detail rather than simply following the 

urban strategies of the big capital cities30. However, the TCCI report 

points to the real strength of Hobart as state capital, which is much 

smaller “than the capital cities but has many of the growth enhancing 

accoutrements of a state capital and is larger than all but two non-capital 

cities (Gold Coast and Newcastle)” (98). That is, we have a strong regional 

economy and a state capital that gives a strong economic boost to that 

economy. I would add that Hobart can also perform as a cultural engine 

in the way David Walsh described it:

“I can reasonably forecast that growing Mona will grow visitor 

numbers, employment and local participation superlinearly. The 

investment in Mona (hotel, extensions) will more than double in the 

next five years (council, cash, community, and credit permitting). 

That’ll grow Mona’s cultural activity by about a factor of three, but 

there is a limit to how many visitors Mona (and perhaps Hobart) can 

handle. The upside is economic activity and self-belief for Hobart”31.

Hobart (and Launceston), as David Walsh argues, represents a crucial 

asset in the cultural economy of Tasmania32. How the regional and the 

urban are put together in Tasmania is going to be a key issues – as we 

saw in the interviews. But they absolutely should not be seen in terms of 

zero sum. 

Inequality and Access

Inequality has become a major concern of politicians across the  

spectrum. Since the publication of Thomas Piketty’s surprise best 

seller Capitalism in the 21st Century, this has become mainstream33. A 

whole range of publications by international organisations have argued 

that ‘inclusive growth’ should be a key objective and that inequality 
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holds back economic development34. The cultural sector has itself been 

subject to great scrutiny over the last decade, highlighting the unequal 

representation in both production and consumption along class, gender 

and ethnic lines35. This is something clearly echoed in our survey and 

interviews, and verified by any number of Australia studies. In both 

production and consumption, access by younger, female, working class 

and ethnic minority sectors is a real challenge for contemporary public 

policy. It is in this light that we now look at the small business economy 

and its role in inclusive growth.

5iii  SMALL BUSINESS AND ECONOMIC DEVELOPMENT

As we saw in Section 3iv, the Cultural industries are a sole trader 

and small business sector. It is worth discussing this in some detail, 

especially as there were some questions about the position of small 

business economies in the TCCI document.

The TCCI report questions the role of SME as engines for growth. The 

argument is mainly centred on tax cuts, in that larger companies are 

more likely (it is claimed) to invest any tax gains in their companies than 

are smaller ones. Tax cuts for smaller companies, which employ a lot of 

people (voters) is politically attractive but will not bring growth. Better 

to reduce the tax for higher earning companies as well as favouring 

new businesses rather than old ones. We can’t comment here on the 

intricacies of the company tax system, but it might be worth point out a 

few things as this impacts on our discussion of the cultural sector. 

First, much of the growth in sole trader ABNs was driven by the 

economic logic of larger businesses finding it more profitable to 

sub-contract rather than directly employ. There were also political 

calculations – about their possible voting behaviour – when this was 

facilitated and encouraged in the mid-1990s. As we saw above, the 

rise in self-employment has been linked to new forms of employment 

which lays the burden of associated costs (pensions, holidays, training 

and so on) on the individual contracted worker, now placed in both a 

flexible and precarious situation. The role of social welfare payments 

(child benefit, housing allowance, educational subsidies and so on) 

in providing a supplement to the income of these workers represent 

a tax payer subsidy for low paying companies who rely on such sub-

contracted individuals. The same might be said of the low tax for small 

businesses; they actually allow them to operate and survive, thus off-

setting or ‘socialising’ the costs that they now pay instead of the larger 

employers as formerly.
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But apart from these detailed questions of social equity, there might 

be other reasons why one would value a small business economy and 

we should think carefully about any policy shift to fast growth, high 

productivity corporations. The question is, first, what kind of small 

business economy and second, what wider benefits might a small 

business economy deliver. The reason we discuss this here is because 

there is a close connection between arguments for the creative sector 

and that of the small business economy.

The agenda around the cultural industries did not only emerge amongst 

cultural policy analysts. In the 1980s economic geographers sought 

to explain why certain industries happened here rather than there, or 

why they stayed in certain places even though changing circumstances 

might make a move theoretically more advantageous. Why had some 

places adapted, and others declined along with the industries on which 

they were founded. Their answers concerned what was ‘sticky’ about 

places; how industries had a particular history which made them 

more prone to stay in one place than another (‘path dependency’); 

or how they were ‘embedded’ in local economic, social, institutional 

and cultural contexts. Part of the explanation included long standing 

social networks, underpinned by economic and also socio-cultural 

institutions. It also included embedded and tacit knowledge, or what 

Alfred Marshall called the local ‘atmosphere’, which favoured certain 

places (first movers often) rather than others. 

In the 1990s geographers underwent a ‘cultural turn’ in which the 

cultural dimensions of these were stressed – cultural in the broad sense 

of “relations between elements in a whole way of life”. For example, the 

different socio-cultural context of Boston and Silicon Valley, afforded 

different developmental directions: formal institutional networks 

on the East Coast versus informal, socialising Northern-California 

style (I simplify). But more generally, geographers used terms such 

as ‘structure of feeling’ to describe the ways in which particular 

configurations of culture could make a difference to the prospects of 

place. Structures of feeling, intertwined with institutional and path-

dependent histories, was not just an analytical tool but a resource 

available for future development. It was these kinds of claims that 

contributed much to the arguments of Charles Landry, Richard Florida 

and others in the ‘creative city’ genre.  

This emphasis on the power of place was also linked to a more social 

democratic agenda around small business economies, most notably in 

Europe concerning the ‘Third Italy’ or areas such as Baden-Wurzburg 

which were growing rapidly even though they did not have very large 

industrial plants. Here growth was found not in large scale ‘Fordist’ 
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companies but complex networks of sub-contracted firms socially, 

institutionally and cultural embedded in relations of collaborative-

competition. These European models provided a way of envisaging 

social-democratic growth somewhere between state-driven public 

sector and large privatised corporations. This ‘Post-fordist’ model 

was, it was claimed, the way of the future. It was in this context that 

the cultural industries were initially promoted. Traditionally built on 

small businesses and sole traders (artists) the cultural sector had been 

seen as a throw back to an artisanal tradition; now it became  

up-to-the minute and cutting edge. These claims lay behind many 

early initiatives in the UK and European regions, such as the Greater 

London Council and the work of Jacque Lange during the Mitterrand 

presidency of the early 1980s.

There were other reasons to celebrate the cultural/ creative industries. 

Geographers such as Allen Scott and Andy Pratt pointed to a complex, 

co-dependent ecosystem in which highly skilled creatives worked in 

collaboration-competition, providing relatively well paid jobs with high 

satisfaction. Moreover, the nature of their product – cultural goods and 

services – meant that they generated a range of ‘positive externalities’. 

They enriched the cultural landscape in which they worked, which 

led to more cultural production, and which in turn contributed to 

enhancing the wider social milieu. This was a benign economy in which 

the conditions for producing cultural goods demanded institutional 

and policy settings that respected the specifics of cultural production, 

and thus by implication, the wider cultural needs of the cities (usually) 

which facilitated this cultural production.

This is to say that claims about the role of small businesses in economic 

change and growth have longer roots, not just in economics but 

also social and political theory, and what used to be called ‘political 

economy’. Small business economies were held to distribute economic 

benefits more equitably than those characterised by a few dominant 

companies (public or private). They were also seen to be rooted in 

flatter social networks, and afford more a sustainable, resilient and 

locally responsive system of economic activity, one that had real 

benefits for the quality of the civil society in which it was embedded. 

The creative ecosystem of small and medium enterprises in the cultural 

sector shared these characteristics, but in addition part of their ‘output’ 

was to respond to, express, and enhance the cultural life and value of 

the place they inhabited. Small scale cultural producers were embedded 

in place, their products reflecting local identities whilst somehow 

connecting with global cultural flows36.
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Many of the claims for the SME economy have been subject to 

challenge. The role of large corporations in creating and integrating 

global supply chains, acting as ‘organiser’ of local ecosystems has 

been recognised, and in the creative sector these have grown in 

dominance as the role of public funding has retreated. The ‘winner 

takes all’ tendencies in the creative industries has been exacerbated not 

attenuated in the age of global ‘platform capitalism’. It has been hard 

for smaller places to break into large national and global markets in any 

sustained sense (apart from one or two local ‘unicorns’), unless backed 

with large scale capital and geopolitical clout, as with the cultural 

industries in China.

However, a place-embedded sole trader/ SME economy, with a 

premium on flexibility, taking risks, inventiveness and networking, is 

neither a ‘lifestyle choice’ nor an offshoot of the entrepreneurial sprit, 

but is essential to the nature of the creative sector. This relates to the 

nature of the cultural industries whose job is to produce goods and 

services whose economic value is not usually established in advance 

(‘nobody knows nothing’); is volatile and often short-lived; and 

whose activities are build around temporary project based teams held 

together within loose networks (‘the motley crew’). Networks facilitate 

learning and innovation, but also trust and ethos, peer collaboration-

competition. They give a certain distinct aspect to growth in the 

creative sector. 

For these reasons, the cultural sector growth comes not primarily by 

firms employing more people so much as splitting themselves into 

even more companies. These proliferating ecosystems of sole traders 

and companies are how the cultural sector works. This means that 

they often fall outside the business support remit applied to small 

businesses – even those targeting creative industries as with the recent 

Enterprise Connect, whose minimum turnover criteria of $1 million 

restricted help to the top percent of businesses only. Conversely, it 

means that governments have to support the ecosystem in ways that 

involve subsidy (as with David Walsh’s call to support the grass roots 

via taxation) or complex understandings of the socio-economic, 

cultural and urbanistic context of those ecosystems beyond most 

economic development agencies. 

Globally, since 2008 the creative industries have been faced by public 

funding cuts to arts and culture (in the UK a cut of 20%) and have 

tended to weather the storm of recession somewhat. However, in terms 

of the SME sector this has been achieved by ‘socialising’ the effects of 

funding cuts. The particular ways in which the cultural sector works 

– flexibility, inventiveness, risk-taking, intensely networked – has 
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helped it survive but all these involve high personal and social costs for 

individuals and the networks in which they work37. Some of this might 

also be said for other small business sectors. But it is a moot point just 

how long this resilience, and the socialising of the additional costs 

placed upon it can last. 

The realities of creative work, and the changing cultural values which 

go with it, is an important context that needs to be understood before 

any strategic intervention. There was little echo in the interviews of 

those over-inflated made claims about the ‘creative start-up economy’ 

providing the jobs of the future. They may well do so, but most likely a 

different kind of job in a different kind of future. Whatever necessary 

accommodations we need to make between growth and environmental 

sustainability, the last two decades have shown that economic growth 

measured in the abstract does not necessarily translate into decent 

jobs, nor, given the rise of AI machines, jobs at all. In such a context 

the resilience and inventiveness, commitment and fulfilment of those 

working in the creative sector may represent an aspirational model 

of a different order to those Silicon Valleys sought by policy makers 

globally, or indeed the golden age of full (male) industrial employment. 

Which is to say, we might need to approach the sector with a 
different kind of imagination. 

Part of this is to recognise social and spatial embeddedness as a crucial 

aspect of the cultural sector. This is not about the purely local, or ‘folk 

politics’.  

 It is certainly not about refusing growth or change or connectivity with 

the mainland and the world beyond. 

Geographer Doreen Massey offers one potential framework for 

place-making which looks both ways. Massey promotes a sense of 

place which understands its specific character, while simultaneously 

‘linking that place to places beyond.’ These connections enable a 

‘progressive sense of place’, where is a ‘a global sense of the local, a 

global sense of place.’39

It is to focus on what allows them to actually make Tasmanian culture 

with ‘a global sense of the local’ and to sustain themselves with a 

certain degree of resilience. The cultural sector is not unique in this 

regard, and it certainly applies to the whole ‘culture plus’ sector 

discussed above. Nurturing the small scale and the local might be 

a good economic decision, based not on indicators of income and 

productivity, but as a way of ensuring that the sector can both create 

and sustain a living, and in so doing contribute to the wider ‘good 

living’ of the State. 
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5iv The Value of the Cultural Sector

The cultural sector provides employment and income, though this is 

not strong enough on its own to make the sorts of claims often made 

for the creative industries as a driving sector of a new post-industrial 

economy. The cultural sector directly contributes to tourism and related 

industries, which have accounted for a significant growth in jobs in the 

last five years. More generally, it adds to the attractiveness of place for 

cultural and other professionals. It has implications for manufacture 

and making – including food and drink production. 

The TCCI report does acknowledge that GDP and other such numerical 

indicators are limited, quoting work by Stiglitz, Sen and Fitoussi for 

example40. On two occasions it suggests that, set against the sobering 

economic indicators of lower employment, lower wages, lower hours, 

higher levels of social benefit claims and so on, there are ‘well-being’ 

and ‘quality of life’ (87) factors that need to be taken into account 

which cannot be expressed numerically. These factors stem mostly 

from an absence of metropolitan ills of ‘traffic congestion, pollution, 

deteriorating housing affordability, increasing inequality, or crime’ 

(112), with the positives deriving from Tasmania’s natural beauty. 

This is perfectly reasonable in its own terms; Tasmania’s natural 

beauty and more ‘rural’ way of life has long been central to its appeal 

to visitors and inward-movers, as well as the local population itself. We 

saw this in the survey results above. But there are two caveats. 

First, the negative index of the non-metropolitan has always been 

cultural backwardness. Yes, an escape from the roaring traffic’s boom 

but what about the idiocy of rural life? Cities, globally, are growing 

exponentially despite the downsides of crime, congestion and pollution, 

as David Walsh acknowledges. The question he poses is can we have the 

intensity of culture without the rapid growth (and all that entails) of 

the big metropolis? MONA’s arrival has stimulated a local cultural scene 

that has found ways to combine a sense of the non-metropolitan with a 

distinct cultural offer capable of rivalling the best of the metropolitan. 

The current cultural buoyancy of the state derives in part from its 

escape from the binary of rural/ urban, nature/ culture. It is about a 

‘progressive sense of place’, where there is a ‘a global sense of the local, 

a global sense of place’41. 

The second caveat is the way those things that can be counted 

constantly shunt those that can’t be to the side. ‘Well-being’ and 

‘quality of life’ are in parentheses – ineffable, anecdotal, peripheral. 

They are compensations, smoothing some of the harder edges outlined 

with statistical clarity. But they should be seen as more than this. 
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They are the woof and weft of the wider social system in which ‘life’, 
individual life and that of collectives, is produced – and from which 
economic indicators are simply extracted as proxies of the good life, 
not ends in themselves. So much economic reasoning simply brackets 
out the social, natural, affective and cognitive support structures which 
actually make that economic activity possible. The main critique of the 
exclusive pursuit of purely economic outcomes is that this undermines 
the social, environmental, cultural and personal support structures that 
the economy actually relies on42. And as the political system writ large 
now knows, the bald statement of economic indicators – you are not 
unhappy, look at the statistics43 – no longer satisfies. 

This argument – that an exclusive focus on the economic begins to 
undermine the social world which makes it possible – certainly applies 
to the economic rationale behind culture. In particular, it begins to 
undermine that which it promotes, because it cannot find ways to take 
care of the ecosystem in which it is produced. 

In the light of this we might make the claim that much of the economic 
value of the creative sector lies not in its direct employment or income 
generation but in its contribution to making the economy itself possible 
(and sometimes enabling us to survive it).

The most immediate example of this is the way in which the creative 
sector helps produce place. The discussion above about embedded 
creative firms sounds technical but in effect it is about the contribution 
of this sector to how we see and feel about the place (and the world) 
we live in, and sometimes to challenge and change how we see this. 
Those who do this are engaged in an economy, but the effects of their 
actions permeates the wider social world. Some of this can be tied down 
to specific effects, which have to be taken seriously in any strategy: 
tourism; the place-making that both retains and attracts professionals 
and students and young and older people generally; the way it can help 
re-think agriculture, forestry and fishing, and other forms of making-
manufacture. 

But we also know how important culture is in making our lives bearable, 
meaningful, and enjoyable, and in bringing together (sometimes 
in dissonance) groups, communities and societies. But it also does 
something else, which is to articulate a shared and contested world-
in-common, that allows us to evaluate what is important in our lives. 
Cultural makes significant contribution to the meaning system in 
which that life is judged ‘a life worth living’, the means “to live a life 
they have reason to value”44. Cultural goods (like education) are ‘meta-
goods’ (often called by economists ‘merit goods’): they are the means 
whereby we learn to make informed choices and decisions, but ones in 

which individuals tend to significantly under-invest45. 
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In that sense it might make us value small business economies – 
cultural or otherwise – as giving rise to a greater quality of life than the 
promotion of high-growth, high-productivity sectors. Maybe we can 
have both – the big and the small –  or maybe we have to chose: but it is 
the grounds on which we make that choice that is of crucial importance. 

So another of the economic contributions of culture might be to limit 
certain elements of that economy, and to help us bring judgements on 
it that are not primarily economic. We could say similar things if we 
began with education, or environment, or health. 

The language of creative industries has been strongly determined by 
the prevalent economic imaginaries of neo-liberalism and Silicon 
Valley; a combination of market fundamentalism and individualist 
libertarianism derived from a sixties counter-cultural techno-
utopianism. This discourse has less and less traction: the death or 
zombie-like status of free market economics has been announced with 
increasing frequency and volume. On the other hand, many working 
in the field of developmental, feminist and environmental economics 
have questioned the mainstream and tried to develop new models of 
sustainable, equitable and culturally rooted economies aimed at serving 
people, rather than the other way around. Other writers have talked 
about new sharing economies, social and cultural work framed around 
universal basic income, and about asserting collective ownership of ‘the 
commons’. 

All of these give weight to the proposal that we give the public value of 
culture (and those who produce it) its full due, rather than seeing it as 
an asset to be sold (to developers, tourism agencies, data collectors, 
hospitality chains and so on).

In this sense David Walsh’s call for public sector funding for the 
grassroots arts and culture in Tasmania is exactly right. Mona will grow 
and it will increase economic and cultural activity in Hobart/ Tasmania. 
But how to avoid it dominating the smaller sector?

What to do? If local and state income grows, the allocation to 

grassroots arts should expand superlinearly also, at a power of 1.15. 

I think it should be proxied by visitor numbers, with a baseline at 

the beginning of 2011. And, if Mona starts making a profit from a 

casino, legislation should require that some of that profit is spent 

locally on creative enterprises. Maybe the other casinos should follow 

suit. Mona corrals creativity — we need to encourage people to do 

their own stuff. A bunch of weird (or straight) little un-Monas will 

turn Hobart on its head, and shake cash out of the pockets of the 

upside down visitors. The more stuff there is, the more people will 

participate, and they will participate at disproportionate rates.
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This is in part an economic argument, but one in which the big earners 

(including the city and state governments) give over their profits/ 

tax income to the grassroots (a word Walsh does not use) in order to 

stimulate their activity. This delivers cultural outcomes – turning 

Hobart on its head – as well as generating enough income from 

visitors to spark more grassroots activity and hence more local and 

visitor participation. We will discuss this more in the next section, but 

one of the major benefits of MONA and its related festivals has been 

an opening up of space – cultural, economic, social, urbanistic – for 

networks of small scale enterprises (in art and culture, but also food 

and drink, workspaces, hotels) to thrive. These move symbiotically 

across the cell walls of the formal MONA business world, and are as 

responsible for the fine-grained transformation of the cultural feel of 

Hobart and beyond as MONA itself 46. 

David Walsh focuses on the ‘world turned upside down’ effect of art. 

This, I would suggest, is only one aspect of what ‘culture’ is adding 

in Tasmania. It is part of that wider Ben Viver, good living, in which 

economic indicators are not the central spine around which all else 

becomes secondary, but are one part of the social world in which life 

takes place. 

Which is to say, there are now other ideas and imaginaries in play that 

need to be taken seriously if a real conversation is to be had in Tasmania 

about the future of the cultural sector. There is a global need for a new 

kind of language, a new kind of ‘economic imaginary’ to be developed. 

There is no reason why this could not happen in Tasmania. As Anna 

Krien wrote in a different context: “If ever there was a canary at the 

bottom of the world, it is Tasmania”47. But there are also emerging 

models elsewhere to look to. Alternatively, we might look to the multiple 

concerns with food and farming (shorter-food chains, long-term 

sustainability, smaller ownership patterns etc.) as an example of the 

ambition to re-think what kind of economy we might want for culture.

What we suggest is that the existing framework for the creative 

economy – exemplified perhaps in the recent review by Peter 

Bazalgette for the UK’s DCMS, which focuses almost entirely on 

growing the creative industries as an export sector48– will not simply 

deliver on the either the cultural or economic agendas outlined above. 

This is (again) not to deny the need to look for growth in the cultural 

sector, but we have to take care of what kind of growth and what 

demands we make of it. Tasmania has a lot of experience of the focus on 

large-scale economic growth driven by large scale corporations, often 

justified in highly abstracted claims for their economic benefit, despite 

all the evidence showing the harm done49.  
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The TCCI report is honest in its appraisal of the Tasmanian economy, 

and we should bring the same to any assessment of the cultural sector. 

A healthy, educated, productive Tasmania would be a great outcome, 

and there are multiple ways the cultural sector can contribute to this 

aspiration. But ultimately culture, like education and health, are ends in 

themselves. 

Brian Eno expressed this well in his 2015 John Peel lecture on the BBC50:

So I’m starting now to propose the idea of Culture as a sort of collective 

ritual, or a set of collective rituals that we’re all engaged with. So this is 

a short explanation of why I think the arts are worth pursuing for other 

than GNP reasons. … I think that the problem… about the GNP argument 

is that okay it’s nice to know that we’ve all contributed 28 billion pounds, 

I think it was last year, to the Gross National Product. But it isn’t the 

most important thing. The most important thing is that we have been 

altogether – that doesn’t just mean the artists, so called, it means 

everyone, it means all the people actually in the community, everybody 

– has been generating this huge fantastic conversation which we call 

culture. And which somehow keeps us coherent, keeps us together.

Art and culture in the modern era have been about the senses, about 

the materiality of life, and the spiritual or social meaning that inheres 

in them but cannot be spoken in the language of discursive or scientific 

reason. Art and culture do not talk about the meaning of life but show 

it, embody it, make you feel it. Sense, emotions, affect, materiality are 

what culture deals with, but it was never thereby a purely individual 

‘taste’. Art and culture are about the senses in common, emotions, 

affect, materiality in common. They are acts of communication in a very 

particular sense. 

Without the truths these obscure acts of communication reveal, many 

would hold that life is not worth living. That is one claim for culture. 

But also, without these truths, or attempts at truth, human society 

cannot truly grow, nor do we have a real future. This is the other claim 

for culture. The ‘fantastic conversation which we call culture’ is also a 

collective one, ‘it keeps us coherent, keeps us together’.
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One of the consequences of the creative industries argument is that 

the role of the (local or national) state has reframed as picking up the 

market failures (the arts) and stimulating the business development 

of the rest. This report suggests that culture as public policy has to 

be much more than an arts and business development program. The 

rationale for public funding thus needs to be reframed in a post arts 

subsidy context. 

In order to do this, we might want to revisit and reframe some of the 

guiding principles for cultural policy as they pertain to the system of 

cultural production – the focus of this report.

6i PRINCIPLES FOR CULTURAL ECONOMY

Culture works through an economy – wages, markets, contracts, 

investment, grants etc. – and has economic impacts. Whilst the latter 

are important they have tended to be emphasised at the expense of the 

core values of cultural policy. 

In a modern liberal/ social democratic policy landscape, cultural policy 

has been centred on the effective opportunities or ‘capabilities’ for 

as many people as possible to participate as fully as possible in the 

production and consumption of culture. This does not only benefit 

individuals (creative expression, wellbeing, creative careers) but 

enhances our collective life through the production of culture as a 

common good. We were concerned in this survey with those working or 

attempting to work in culture, whether public, private of not-for-profit.

Access to work (salaried employment, freelance, small enterprises) in 

the cultural/ creative industries partakes of the wider cultural policy 

aspiration to maximise cultural participation not just as consumers/ 

audiences but as producers. In this way it accords with the 2005 

UNESCO Convention on the Protection and Promotion of the Diversity 

of Cultural Expressions, to which Australia is signatory. 

These were summarised by Mark Banks51:

Economic opportunity: everyone who wishes to should have a ‘fair 
go’ to enter, participate in, and earn a living from cultural work. (The 
key words here are ‘fair go’ not guaranteed success);

Cultural opportunity: the chance in work to obtain recognition, 
respect, and partake in forms of self and shared communication and 
expression;

Political opportunity: cultural work is part of a pluralist, multi-vocal 
society that enhances dialogue between democratically-inclined 
constituencies – which is better than one that does not.

6. Making the Case for 
 the Cultural Sector

Whatever we call the cultural or 

creative sector, the cultural or 

creative industries (or economy) 

we have to make a robust 

case for its crucial contribution 

to Tasmanian life, and the 

importance of public support for 

it. David Walsh is right in warning 

that philanthropic support (his 

mainly) cannot be seen as a 

substitute for public funding. 
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Thus we have three key principles that might animate a cultural 

industries strategy:

1. Advancing social arrangements that allow for the maximum range 

of people to enter and participate in cultural work, in which they 

will be fairly treated and justly paid and rewarded for their efforts, 

relative to their peers;

2. Ensuring that people are not prevented from entering cultural work 

on the grounds of any unfair cultural discrimination or prejudice, 

and that they have equal opportunities to participate and develop 

once they become engaged or employed;

3. Developing the cultural industries as democratic arenas where 

minority and marginal groups can advance their own fair 

representation and secure a more equal share of the public 

communicative space.

These are general policy principles, and as such apply across a range of 

governmental domains. The inevitably will bring in social actors who 

will also want a voice. But crucial here is also the role of government 

investment, which has been something of a stumbling block in the last 

decades.

6ii RETHINKING THE CULTURAL ECONOMY

These principles focus on cultural citizenship, and thus the role of 

culture and media in contemporary democratic, open societies. There is 

currently serious debate concerning the ability of democracies to stay 

democratic in the face of globalisation, rising inequality, the political 

influence of elites and business, wide-spread political disengagement 

and deep-seated resentment against migration and rapid social change. 

These anxieties have emerged at a time when the global economy faces 

some long-term challenges from financial instability, slow growth, 

climate change and the new global landscape of various forms of 

authoritarian capitalism on the Eurasian landmass. 

The cultural economy is part of citizenship – in its access to the self-

expression and community identity and the ability to participate 

in various formal and informal economic ways in the production of 

social and cultural values and the economic benefits these may bring. 

Securing these rights of citizenship can be at one with securing the 

growth of the cultural economy in all these areas. But this is unlikely 

to be achieved through a basic growth-led strategy couched in the 

language of economic competitiveness alone. 
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There is a clear need to reframe the public value of the cultural sector, 

at the same time as investing in a range of agencies, infrastructures 

and funds to provide support for the sector. These two imperatives have 

tended to diverge: we assert the value of culture and set up promotional 

structures based on standard business development models. The 

challenge is to combine the two: new public value and new promotional 

and support mechanisms. As an indicator of success in this rethinking 

we might use these two heuristic models. The first based around the 

standard business growth models that have dominated policy at federal, 

state and local city levels.  

The second suggests other ways of framing in growth and value that 

acknowledges its economic contribution but within a wider sphere of 

sustainable public value.

GDP GROWTH MODEL

• High growth companies (digital; media)

• Measured in employment and GDP

• Economic and business language dominates

• Value-chain model – production to consumption

• Opposed to/ replacement for manufacture

• Emphasis on innovation at all costs

• CBD and metropolitan focus

•  Urban regeneration agenda

•  Building based/ real estate

• Rent Rises/ gentrification

•  Clusters as ‘flagship’ developments

• Business support delivery on top down model

SUSTAINABLE/ EQUITY MODEL

• Innovation rooted in sustainable growth

• Non-GDP indicators (well-being; social, 

environmental, cultural)

• Ecosystem approach

• Acknowledgement of role of low-profit activities and 

businesses

• Social and cultural integrated with economic and 

business focus

• CBD linked to near and far suburbs; links to smaller 

towns and rural areas

• Urban planning for sustainability

• Multiple uses, flexible workspaces

• Links to local crafts and manufacture (re-industrial 

cities)

• Other indicators of creative assets in city (not just 

rent and tax returns)

• Big clusters as driver nodes within dispersed 

networks and micro-clusters

• Sector support: identifying and talking to creative 

intermediaries; ‘business support’ as part of wider 

educational process
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6iii PUBLIC FUNDING AND STRATEGIC DEVELOPMENT

Leaving aside for the moment questions as to what level of spending is 

appropriate and on what, there is a deeper concern around the rationale 

for government spending on culture per se. 

It would be fair to say that there has been a general degradation in the 

rationale for public spending, especially in Anglo-Saxon countries. The 

problem is the very legitimacy of public spending – as an inefficient 

mechanism compared to the market; contributing to higher taxes, 

which themselves are felt as an imposition; about clientele networks 

and elitism; about ‘crowding out’ the private sector; and about reducing 

choice, which is the exclusive domain of the market. Positive notions 

of ‘public service’ have declined, often positioned as merely residual 

and stop-gap after ‘market failure’. Despite this many of the world’s 

leading creative tech firms obtain most of their profit from content 

(including data) derived from the public realm, giving rise to a growing 

sense that the public has not disappeared it has just been ‘enclosed’. 

Similarly, the creative ecosystems within which the larger cultural 

industries organisations operate, are highly socialised: they depend 

individuals and small businesses working within networks that cross 

from professional into social and personal life. Much of the resilience in 

the face of recession elsewhere has been managed through reliance on 

these networks, again suggesting the deeply socialised basis of creative 

industries. The shift towards private investment, whilst breaking 

certain kinds of dependency and funding system lock-in, has also seen 

a decline in investment in the wider socio-cultural fabric in which 

much activity has its origins and impetus. 

Against this backdrop, public policy for culture, as with other public 

sectors such as Health, Education and Social Services, have been 

increasingly forced to describe what they do, and justify their value, in 

economic terms; increasingly they are asked to organise themselves as 

quasi-businesses working in quasi-markets. This has been particularly 

pronounced in the cultural sector. Health, education and social services 

have been subject to this, but have been able to describe their value in 

their own terms – health, education, social welfare. Few would argue a 

case for a new hospital simply on the jobs it would generate, or dismiss 

well-being as ‘health for health’s sake’. This is routinely the case with 

culture. 

Culture was historically set against economy, and to some extent this 

was essential to its rationale. This often involved elitist distrust of 

‘trade and industry’, and could be deemed hypocritical in that it could 

be pursued only by the leisured rich or because it was in fact financed by 

trade and industry. Nevertheless, there was a generally accepted sense 
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that culture was a sphere not subject (purely or primarily) to the logic of 

profit and loss. However, at the same time that the economy of culture 

grew in the last third of the 20th century – driven by increased wealth, 

leisure, education and technology – it was, like other sectors, asked 

to justify itself in economic terms. Though its economic growth has 

provided a lot of ammunition to argue the case for its importance as a 

sphere of public policy, the results have been mixed at best. 

Culture has sought to justify itself through leisure and destination 

spending, urban regeneration, jobs of the future, innovation spill-

overs, social cohesion and mental health. It is one of the few areas of 

public policy which is asked to justify itself by how it delivers impact on 

other areas of public policy. It has been largely unsuccessful because, 

in the end, whatever its economic value, its value is not grasped in 

economic terms. Trying to square the circle, public policy has focused 

more on facilitating the private sector and individualised market based 

consumption – usually in the form of large telecommunications, 

consumer electronics, entertainment, and internet platform-based 

companies. The actual public sector has ended by adopting a quasi-

consumer based model, in which ‘willingness to pay’ and attendance 

figures (no doubt captured by app-driven audience feedback 

mechanisms), have often crowded out other forms of individual and 

public benefit. 

Public funding has a very important role to play, and should be more 

assertive as to its efficiency in delivering cultural value across the 

board; its commitment to equity and democratic values; and its 

openness to public scrutiny. However, public funding does not have 

to take only the form of direct subsidy to artists and institutions, nor, 

when it does so, need it do so in the existing fashion.

The nature of direct public granting needs to be radically re-framed. 

Direct subsidy to artists and institutions has been subject to much 

scrutiny, and policy thinkers such as Cathy Hunt, Julianne Schultz, Ben 

Eltham and Julian Meyrick here in Australia have outlined a number of 

options. These include the conditions on which grants/ loans are given; 

new ways (such as fellowships) of directing funds to younger or newer 

artists and entities; new ways of reporting and so on. How might some 

of these new approaches be applied in Tasmania?

Direct subsidy is only part of the issue, as the vast majority of the sector 

does not receive this – though they do benefit (work wise) through the 

companies, institutions, works, events and festivals that receive public 

funds. Specifically commercial creative industries initiatives have 

tended to move straight to the commercial end of the spectrum and 

the means increasingly bound to mainstream market models. Hence 
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the situation where the big accountancy firms are increasingly writing 

Australia’s cultural policies. It tends to bifurcate the policy landscape, 

where those in receipt of direct subsidy are assessed on artistic 

grounds, with the rest of the creative sector subject to commercial 

imperatives and expected to deliver on economic growth metrics. 

What we have suggested here, and why this is different from older arts 

policies, is that we might assess the whole creative ecosystem in terms 

of how it delivers on cultural value. 

This inevitably suggests a different approach to economic development 

in the sector, one which recognizes the specific ways of working 

within the sector (networked, project-based, risk-oriented) and that 

the ecosystem is highly dependent on a wider social context that goes 

beyond identifiable business transactions. This embeddedness in the 

wider social context is also why its ‘product’ is also a social benefit in 

the ways described above. This suggests a wider perspective for creative 

industry than simply business growth, and why the principles outline 

below are so crucial rather than community add-ons.

If we take the principles outlined above – of the maximization of the 

chances of participation and making a living in the cultural sector – as 

an essential part of a thriving diverse and democratic island culture, 

then how does this impact on education and training; on business 

advice and support; on community development programs and even 

social benefits? What would it mean to suggest that every child on the 

island had a chance to learn a musical instrument and be exposed to 

a range of different musical genres? What if visual, aural and bodily 

literacy were an expected right alongside the 3Rs, science and sport? 

What kinds of support strategies would be required to facilitate sole 

traders and micro businesses to find new markets and collaborations 

on the mainland, or in Asia? Do these currently exist? What kind of 

training might be needed for the craft sector, or the new wave of 

artisanal produce which has begun to mark out Tasmania? What role 

does a university play in this, and what the TAFEs? 

These are some of the issues we outline in Section 7

6iv INTERMEDIATION AND PARTICIPATION

One of the important benefits of the cultural and creative industries 

(and of course creative cities) agenda was – at their best- the 

broadening of this agenda beyond the arts and cultural sections of 

government. A widening of funding sources has inevitably involved 

other sections of government – economic development, heritage, 

tourism, planning, education, social services – which is entirely logical. 
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The problem has been that the cultural departments have found it 

difficult to assert a particular cultural value in a governmental field that 

gets ever more econometric as it approaches the finance department. 

Our interviews suggested a high degree of fatalism around this, where 

it was generally accepted that you had to justify the cultural sector in 

economic terms, even though this did not capture the value of what 

you actually did. This has become debilitating in delivering a coherence 

cultural sector policy, where its objectives are framed in a language 

most tangential to its core value. 

This has been exacerbated somewhat as Arts Councils have become 

less likely to engage in a strategic development role, tending to focus 

on a smaller range of art forms in the name of ‘excellence’, and have 

become funding agencies more than peak bodies. Creative industries 

agencies, on the other hand, have often been seen simply as business 

development agencies, though there are examples of a such agencies 

becoming real sector intermediaries52. 

Intermediary agencies typically aggregate and help shape the views 

of the communities they serve and represent these to government; at 

the same time, they help translate the language of government into 

that of their community. These agencies need to be strongly rooted in 

the communities they serve, rather than simply a mechanism for the 

disbursement of funds. This depends on creating space for dialogue, for 

sharing research and reflection, and for testing policy initiatives. 

The on-line survey and interviews suggested that the need for such an 

intermediary body was not widely established. There were too many 

‘don’t knows’ – what this was, what it would do, whether they had one 

already, whether there was a sector needing representation. On the 

other hand, the lack of a shared voice at government level, the sense 

of an eroded or marginalized language of cultural value, the expressed 

wish for a forum to discuss these bigger issues, the lack of visibility of 

the sector outside a few highlights – all these suggest an urgent need 

for such a body. 

More generally, there is an issue of participation – not just increasing 

participation in cultural production or consumption, but about in 

policy and funding decisions. There is little point in pushing for wider 

participation if decisions – and the framework within which decisions 

are made – are, or are seen to be, taken elsewhere. An intermediary 

body can help wider participation in decision making. But this is 

also something that governments themselves can promote. Famous 

examples such as the Porto Alegre53  participatory budgeting have 

had great impact elsewhere, and increasingly in the field of culture54. 
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This has not been applied from a perspective of the cultural economy: 

perhaps Tasmania could take a lead not only in reframing the value 

and purpose of culture but on how this is to be translated into concrete 

policy priorities and actions. Here again the size of Tasmania work in 

its favour, facilitating the potential of a real dialogue. MONA’s presence 

has opened up the space of debate about art and culture in Tasmania, 

though David Walsh also acknowledges “that it’s a bullying big brother 

that always gets its own way”. Opening up the debate is one way of both 

building on, and counterbalancing, the legacy of MONA.

6 v DECIDING CULTURAL VALUE

This report has stressed the need to start with cultural value and 

the maximization of possibilities to participate and make a living 

in producing culture, as a core value of an open, diverse democratic 

society. It has also suggested opening out participation, multiplying 

the voices involved in deciding how this culture is to be supported and 

promoted. However, this raises a key question as to who gets to decide 

these matters, what are the grounds on which judgment and evaluation 

are made? What does public policy or any public/ civil society agency 

have the right to make such judgment – will this not simply reflect 

their own taste?

As noted above (Section 2i) culture is used in two senses, as a ‘way 

of life’ or the meanings, customs, practices we share in common; 

and, second, as a particular set of objects and practices that are 

predominantly concerned with conveying (challenging, extending) 

meaning. The latter used to be called art, with its canons; the former, 

popular culture or everyday life. Art was separated out from everyday 

culture, and was often celebrated as the highest of human achievements 

but more recently damned as elitist, or locking away flows of 

creativity from everyday life. The expansion of cultural production 

and consumption since at least the 1950s means these categories are 

no longer distinct. The quality of ‘art’ is still with us but no longer 

confined to ‘the arts’; everyday life involves constant and multiple 

aesthetic choices (clothes, décor, lifestyle, objects); much of popular 

culture is now far more influential and powerful than ‘the arts’. 

In response to these developments many social scientists suggested 

that all judgments were socially conditioned, reflecting a person’s 

social status and interests55. Postmodern theorists suggested it was all 

about interpretation and language games, with no objective reference 

or transcendental value. Neoliberal cultural policy concurred with both 

and has founded its cultural policy on individual choice at point of 
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consumption; the job of government is to facilitate access and choice 

and the rest is between you and your credit card. At the same time, 

contemporary media industries set out to create niche audiences based 

on ability to pay or their value to advertisers (or data aggregators). 

The response has been along three broad lines. 

First, a re-assertion of the public, collective value of culture, in the 

public information and aesthetic-emotional sense as outlined here. To 

repeat what was said above: Cultural goods (like education) are ‘meta-

goods’ (often called by economists ‘merit goods’): they are the means 

whereby we learn to make informed choices and decisions, but ones in 

which individuals tend to significantly under-invest56. 

Second, an assertion of the specific qualities of the cultural object, 

which cannot be reduced to the subjective taste of the beholder. Mark 

Banks calls this objective respect: To respect cultural objects and 
practices, by evaluating them in terms of their own objective qualities, as 
well their subjective apprehension and value. 

Respect for the object is what cultural professionals do; it is also what 

audiences, readers, players and listeners do all the time. Rather than 

see cultural preferences as a purely subjective act (conditioned by social 

class, or the random preference of the individual consumer) we need to 

examine the objective qualities of the object. Why choose this and not 

that; what qualities, what meanings are in the object or embodied in the 

practice. What inner logic is at work in these objects and practices, what 

meaning is being revealed in the pursuit of that logic. 

Third, there used to be the canon, but now there are canons which 

consist of multiple and proliferating conversations and judgements. 

When we pay something objective respect, we are attending to the 

meanings we find in the object, and how adequately these express our 

relation to the world, but also how well they do their job of binding us, 

celebrating, challenging, making us reflect. When we say this is better at 

doing that than this is, then in this evaluation we are joining ourselves 

to others through that object. It is a conversation but mediated through 

an object, an object which has qualities and logics and dynamics that 

go beyond the artist’s intent or the audience’ subjective response, and 

which gives rise to conversation, disputes, reactions. 

This is the on-going life of culture, and what, in the end, animates and 

drives those involved with it. How is this conversation organised and 

facilitated; who has voice, who can join in, and on what occasions? Is 

this not the task of cultural policy today – to promote the work and the 

conversations about the work as well as facilitate its production? Are 

these not part of the same thing?
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This report is not a detailed policy document but an attempt to outline 

the framework within which such a document might be developed. Part 

of that framework is an on-going dialogue with the cultural sector and 

its related stakeholders in which participation in the ultimate outcome 

is felt to be meaningful and not tokenistic. I would suggest this is best 

led by an intermediary organization but as facilitator and enabler not as 

another ‘gatekeeper’. 

Growth: Not ‘one size fits all’

The report has had a lot to say about narrow economic indicators of 

‘growth’, but increasing the prosperity, productivity (in all senses) and 

resilience of the cultural sector has to be a primary objective – in line 

with the value we expect from a cultural sector. Its job is to produce 

culture not to create jobs, even if we can’t have that culture without jobs. 

Growing the cultural sector is complex because it includes a range of 

different ways in which it makes money – mass reproduction (physical 

and digital), live performance, B2B services, crafted and unique art 

objects and so on. It comes with a complex ecosystem of sole traders, 

small businesses, public sector institutions, and large corporations. To 

understand the challenges facing the Tasmanian cultural sector would 

require some further detailed research. Here we can highlight some key 

specific issues beyond those outlined above at length.

Inequality and Access

As noted above, this is a serious problem globally, and the cultural 

sector in general or in Australia has escaped this. This report has 

focused on the small scale and embedded nature of the cultural sector 

as part of the solution to inclusive growth, but this alone does not 

address the deficits amongst women, ethnic minorities, lower socio-

economic groups and young people. This ought to be a priority both in 

research and policy.

Little and Large

This report has strongly argued against the zero-sum approach to the 

large entities versus the ‘grass-roots’. On the other hand, the rising tide 

clearly does not float all boats, as David Walsh admirably recognizes. 

This needs to be managed, or at least addressed. 

The strategic significance of Hobart, and potentially Launceston, 

need to be clearly recognized: these urban centers are what makes 

the economic difference with other parts of regional Australia (as the 

TCCI report shows). Their size provides the connective intensity and a 

significant volume of global flows of ideas, people, money and media 

7.  Key Issues and  
 Next Steps

Whatever new language and 

imaginary, it needs to be based 

on the reality of the sector 

in Tasmania. There are real 

challenges and there is a high 

potential to flourish, but any new 

approach must see the sectors 

basic contours, its everyday 

reality, as something to enhance 

not somehow to overcome and 

re-invent. 
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that unpins a viable cultural sector. The role of large scale entities such 

as MONA, TSO, TMAG, ABC (and the Mercury) is also crucial here, and 

should be seen as organizers, enablers, catalysts and springboards for 

the smaller, grassroots sector. 

MONA (in all its manifestations) has given rise to a whole new cultural 

ecosystem in which new possibilities and new spaces for cultural 

production, hospitality, urban interventions have emerged. But these 

need to be nurtured. As with tourism (see below) there needs to be 

concern for the smaller ecosystem (or ‘whole value chain’) in terms of 

planning, and voice, and economic benefit. In the cultural sector this 

might include tax/ profit transfer into a fund specifically targeted at 

such small scale production. 

On the other hand, Tasmania might think of what other larger entities it 

might attract or host. These need not be expensive (the Writers’ Centre 

idea below) but they do need to be about a ‘progressive sense of place’ 

and respond ambitiously to Tasmania’s current cultural buoyancy. 

Re-thinking Tourism

Understanding the economic and cultural dynamics of tourism, from 

the perspective of cultural production and consumption. What are the 

challenges of a growing visitor numbers? Does the focus on audience 

numbers as privileged metric distort the culture that is produced? 

How is Tasmania to avoid the effects witnessed in Barcelona or 

other major cultural tourism destinations? These include large scale 

urban infrastructure development – hotels, pedestrianized streets, 

restaurants, transport facilities, information and signage, and so on. As 

Miriam McGarry asked: 

How then can future policies aiming to increase tourism to the state, 

equally support ‘the whole value chain’ of Tasmania as a destination? 

A cultural economy which includes small scale retailers, emerging 

artists, whisky producers, sound technicians, hoteliers, business 

owners, residents and visitors?57

And, as outlined above: what can be done to increase quality, skills and 

earnings in the ‘Accommodation and food’ sector, and how can the 

cultural sector work with this58. 

Island costs

Understanding the limits to development from Tasmania’s island 

status. How far do freight costs affect the relevant sub-sectors? 
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Innovation 

Notwithstanding the caveats this reports makes about culture as 

innovation, there needs to be research into barriers to this in terms of 

new kinds of cultural business. For example: is it purely fortuitous or 

related to metropolitan scale that Redbubble happened in Melbourne 

and not Hobart. One might ‘reverse engineer’ their success to 

understand this58. 

Education and Training

Tasmania’s bottom of the table performance in education is rightly 

identified by the TCCI report as a serious problem. This is especially so 

for the cultural sector. Our survey showed a real concern with diversity 

in the sector – access and equity being a key principle of cultural policy. 

Given the high levels of HE/FE educational qualification (around 70%) 

amongst cultural workers, this lack of diversity is not surprising. What 

are the economic and socio-cultural factors are involved here? How 

might they be overcome? This forms part of the wider concern with 

education as outlined in the TCCI report, but there are some specific 

issues in the cultural sector. 

These do not just concern unequal access to HE/FE qualifications but 

the kinds of education and training offered. What kind of making skills 

training are available. What kind of arts and cultural training? How 

is the new Creative Industries Academy to adequately address these? 

Is the academically-inflected art school education introduced post-

Dawkins fit for purpose?

Social Policy is Cultural Policy

All the evidence suggests that cultural workers earn less – sometimes 

far less – than the average (and women far less than that!). This is as 

true in Melbourne as it is in Launceston. As noted in the discussion of 

education, the sustainability of the cultural sector is as often related 

to the costs of living as it is the buoyancy of the cultural economy 

itself. Affordable housing, workspace, education, health care, public 

transport: all these are as important, often more so, for cultural 

ecologies as are grant schemes and the like. This chimes with what 

was said about about tourism and taking care of the grass roots: the 

creative ecosystem makes the state what it is, but it is always the first to 

be overlooked and the last to get its voice heard because planning and 

development is dominated by large-scale capital players. 
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Regional Tasmania

The TCCI report highlighted the distinctive nature of regional 

Tasmania, stemming from its pattern of historical development 

different from the capital city led growth of places like Victoria and 

South Australia. How can it benefit from the rise in the cultural 

buoyancy of the state? Food and drink production is crucial here, as 

are crafts and making (Culture Plus): how is this to be though outside 

arguments about subsidy?

Research

This report has tried to highlight the current state of research on 

the Tasmanian cultural economy: the known knowns and the known 

unknowns. It is easy for a university based researcher to call for more 

research, but in fact it is crucial to effective policy making. The caveat 

would be that this research is best conducted as part of a longer term 

partnership or partnerships rather than the snapshots provided by 

consultancies. 

Next Steps
It was not felt appropriate at this stage to move into concrete 

recommendations. As the preceding observations should make clear, 

this is not about a few targeted interventions but a rethinking of what a 

creative industries strategy wants to achieve in Tasmania. It will involve 

a series of on-going conversations out of which a longer-term strategic 

vision will emerge. This, hopefully, is not just the kind of empty 

rhetoric that Don Watson so regularly and elegantly skewers! The 

issue is about communication and information flows within the sector 

and between it and government(s). It is about spaces of meaningful 

conversation where such a vision can be established. It is about research 

and expertise that can informs and help shape such a conversation.

This points to an intermediary organization that can perform five broad 

tasks.

1. Ascertain, aggregate and represent to government in a coherent 

way the views of the sector as to its needs and aspirations, as well as 

to articulate and contextualize governmental realities and dynamics 

in a language understandable to the sector.

2. Provide for and encourage channels of communication laterally 

within the sector – across different sub-sectors and across the 

island, perhaps through a series of networked organisations that 

may or may not exist.



CREATIVE ISLAND SECTOR ANALYSIS 2017: TASMANIAN CREATIVE INDUSTRIES – CREATIVE ISLAND REPORT

65

3. Provide or broker spaces or forums within which the creative 

sector might exchange views and be exposed to new ideas, and 

also communicate with other sectors (tourism, education) in a 

structured way. This would include events such as Undisciplined, 

but also more regular meetings, events, master classes etc.

4. Identify and champion a number of key priority strategic initiatives 

for the sector, such as new approaches to training and education; 

one or two ‘flagship’ projects (such as Don Watson’s idea of a 

Writers’ Centre; or an enhanced network of theatre and dance 

spaces); an ‘export’ initiative aiming to help Tasmanian creatives 

look overseas; a drive to increase participation and diversity.

5. Identify and commission research into the sector, possibly in 

partnership with UTAS. 

It would take such an intermediary organization to drive through a 

meaningful creative industries strategy. This will take some work; as we 

have seen there are many people against the idea of a single peak body 

and more who don’t really know what that might mean. At the same 

time the calls for recognition, for more support, for a better valuation 

of what culture is – all these suggest a significant lack of a coherent 

voice at government level. This is, I can add, not at all uncommon. 

Whilst ‘islandness’ might breed a certain degree of competitiveness and 

resentment – there are a lot ‘zero-sum’ attitudes around funding – it 

can also provide a basis for a degree of solidarity which this sector often 

lacks, to its cost.

Finally, I would say that the particularity of the cultural sector 

Tasmania – its rootedness and identification with a particularly 

beautiful place; the clear sense that the sector is embedded in the 

wider social fabric (rather than the isolated ‘creative class’ of the 

metropolitan imagination); its evolving links with new kinds of food 

and drink produce, as well as crafts; the presence of MONA with a 

distinct and powerful global profile – suggests that it could begin a 

ground-breaking process of re-thinking creative/ cultural industries 

policy for the 21st century. 
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93.62% 264

6.38% 18

Q1 Are you based in Tasmania and work in some capacity within the
Creative and Cultural Sector?

Answered: 282 Skipped: 29

TOTAL 282

yes

no

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

yes

no
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3.47% 10

15.63% 45

21.18% 61
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20.49% 59

12.15% 35

0.35% 1

Q2 Your Age
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answer
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60.98% 175

38.68% 111

0.00% 0

0.35% 1

Q3 What is your gender?
Answered: 287 Skipped: 24

TOTAL 287
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who identify...

Other (Adults
who identify...
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answer
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98.95% 283

0.70% 2

0.00% 0

0.35% 1

Q4 Are you of Aboriginal or Torres Strait Islander heritage?
Answered: 286 Skipped: 25

TOTAL 286

No

Yes, Aboriginal

Yes, Torres
Strait Islander

Yes, both
Aboriginal a...
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Yes, both Aboriginal and Torres Strait Islander
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Q5 Your location or primary location of work activity within Tasmania
(postcode)

Answered: 288 Skipped: 23

# RESPONSES DATE

1 7000 10/10/2017 9:37 AM

2 7000 10/9/2017 3:49 PM

3 7052 10/9/2017 12:38 PM

4 7000 10/9/2017 12:11 PM

5 7000 10/9/2017 10:48 AM

6 7000 10/9/2017 6:48 AM

7 7025 10/8/2017 10:29 AM

8 7000 10/7/2017 3:41 PM

9 7000 10/7/2017 2:22 PM

10 7015 10/7/2017 11:24 AM

11 7000 10/7/2017 7:03 AM

12 7010 10/6/2017 8:18 PM

13 7000 10/6/2017 8:09 PM

14 7050 10/6/2017 7:22 PM

15 7000 10/6/2017 3:43 PM

16 7000 10/6/2017 3:09 PM

17 7004 10/6/2017 3:01 PM

18 7000 10/6/2017 2:26 PM

19 7000 10/6/2017 2:20 PM

20 7000 10/6/2017 12:41 PM

21 7000 10/6/2017 12:23 PM

22 7000 10/6/2017 11:50 AM

23 7018 10/6/2017 11:41 AM

24 7050 10/6/2017 10:59 AM

25 7005 10/6/2017 10:48 AM

26 7000 10/6/2017 10:46 AM

27 7000 10/6/2017 10:14 AM

28 7000 10/6/2017 10:01 AM

29 7000 10/6/2017 9:27 AM

30 7000 10/6/2017 9:07 AM

31 7005 10/6/2017 9:03 AM

32 7004 10/6/2017 9:02 AM

33 7009 10/6/2017 9:01 AM

34 7000 10/6/2017 8:45 AM

35 7000 10/6/2017 8:34 AM

36 7000 10/6/2017 8:32 AM

37 7000 10/6/2017 8:24 AM

38 7009 10/6/2017 4:31 AM

39 7000 10/5/2017 10:18 PM

40 7000 10/5/2017 9:25 PM

41 7000 10/5/2017 9:08 PM

42 7000 10/5/2017 4:17 PM

43 7000 10/5/2017 4:04 PM

44 7000 10/5/2017 3:13 PM

45 7000 10/5/2017 3:00 PM

46 7000 10/5/2017 2:53 PM

47 7000 10/5/2017 2:51 PM

48 7005 10/3/2017 9:33 AM

49 7000 10/2/2017 3:42 PM
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50 7018 10/2/2017 2:07 PM

51 7000 10/2/2017 9:35 AM

52 7000 9/29/2017 1:14 PM

53 7000 9/29/2017 11:51 AM

54 7000 9/29/2017 8:49 AM

55 7000 9/28/2017 5:58 PM

56 7320 9/28/2017 4:24 PM

57 7000 9/28/2017 4:23 PM

58 7000 9/28/2017 4:21 PM

59 7000 9/28/2017 4:19 PM

60 7009 9/28/2017 2:09 PM

61 7000 9/28/2017 10:32 AM

62 7001 9/28/2017 8:55 AM

63 7009 9/28/2017 8:04 AM

64 7009 9/27/2017 10:43 PM

65 7000 9/27/2017 7:32 PM

66 7018 9/27/2017 4:51 PM

67 7000 9/27/2017 3:22 PM

68 7000 9/27/2017 3:02 PM

69 7000 9/27/2017 2:58 PM

70 7018 9/27/2017 2:58 PM

71 7000 9/27/2017 2:31 PM

72 7000 9/27/2017 2:26 PM

73 7000 9/27/2017 2:17 PM

74 7018 9/27/2017 2:11 PM

75 7005 9/27/2017 1:59 PM

76 7000 9/27/2017 1:25 PM

77 7000 9/27/2017 1:25 PM

78 7000 9/27/2017 1:03 PM

79 7000 9/27/2017 1:03 PM

80 7000 9/27/2017 12:34 PM

81 7000 9/27/2017 12:25 PM

82 7000 9/27/2017 12:21 PM

83 7000 9/27/2017 12:20 PM

84 7000 9/27/2017 12:19 PM

85 7000 9/27/2017 12:15 PM

86 7000 9/27/2017 12:14 PM

87 7001 9/27/2017 12:09 PM

88 7000 9/27/2017 12:05 PM

89 7000 9/27/2017 12:04 PM

90 7000 9/27/2017 12:02 PM

91 7000 9/27/2017 10:54 AM

92 7000 9/27/2017 10:49 AM

93 7004 9/27/2017 10:38 AM

94 7250 9/27/2017 10:22 AM

95 7000 9/26/2017 4:40 PM

96 7004 9/26/2017 4:25 PM

97 7184 9/26/2017 8:48 AM

98 7250 9/25/2017 9:35 PM

99 7250 9/25/2017 9:05 PM

100 7000 9/25/2017 4:33 PM

101 7248 9/24/2017 9:08 PM

102 7008 9/23/2017 3:27 PM

103 7310 9/23/2017 12:33 PM

104 7000 9/22/2017 9:25 AM

105 7250 9/21/2017 10:32 PM
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106 7250 9/21/2017 4:33 PM

107 7000 9/21/2017 3:24 PM

108 7000 9/21/2017 2:41 PM

109 7250 9/21/2017 2:06 PM

110 7250 9/21/2017 1:58 PM

111 7240 9/21/2017 12:35 PM

112 7004 9/21/2017 12:34 PM

113 7000 9/21/2017 12:33 PM

114 7021 9/21/2017 11:14 AM

115 7320 9/21/2017 10:46 AM

116 7000 9/21/2017 10:43 AM

117 7050 9/21/2017 10:29 AM

118 7004 9/21/2017 10:09 AM

119 7250 9/21/2017 10:06 AM

120 7250 9/21/2017 9:55 AM

121 7010 9/21/2017 9:37 AM

122 7000 9/21/2017 9:35 AM

123 7009 9/21/2017 9:34 AM

124 7009 9/21/2017 9:20 AM

125 7000 9/21/2017 9:19 AM

126 7250 9/21/2017 8:46 AM

127 7250 9/21/2017 8:43 AM

128 7000 9/21/2017 8:28 AM

129 7004 9/21/2017 8:19 AM

130 7249 9/21/2017 6:17 AM

131 7250 9/21/2017 2:38 AM

132 7018 9/21/2017 12:10 AM

133 7000 9/20/2017 11:40 PM

134 7000 9/20/2017 9:55 PM

135 7320 9/20/2017 9:46 PM

136 7000 9/20/2017 9:15 PM

137 7008 9/20/2017 9:10 PM

138 7258 9/20/2017 8:51 PM

139 7310 9/20/2017 8:46 PM

140 7310 9/20/2017 8:24 PM

141 7000 9/20/2017 8:10 PM

142 7001 9/20/2017 8:06 PM

143 7000 9/20/2017 7:26 PM

144 7315 9/20/2017 7:26 PM

145 7000 9/20/2017 7:25 PM

146 7017 9/20/2017 7:03 PM

147 7053 9/20/2017 6:54 PM

148 7320 9/20/2017 6:54 PM

149 7000 9/20/2017 6:53 PM

150 7310 9/20/2017 6:51 PM

151 7250 9/20/2017 6:48 PM

152 7320 9/20/2017 6:37 PM

153 7000 9/20/2017 6:36 PM

154 7140 9/20/2017 6:35 PM

155 7050 9/20/2017 6:30 PM

156 7250 9/20/2017 6:30 PM

157 7304 9/20/2017 6:20 PM

158 7250 9/20/2017 4:08 PM

159 7000 9/20/2017 3:57 PM

160 7250 9/20/2017 8:25 AM

161 7320 9/19/2017 10:28 AM
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162 7255 9/18/2017 10:35 PM

163 7253 9/18/2017 10:08 PM

164 7000 9/18/2017 9:25 PM

165 7010 9/18/2017 9:17 PM

166 7315 9/18/2017 4:32 PM

167 7008 9/18/2017 3:35 PM

168 7248 9/18/2017 2:57 PM

169 7140 9/18/2017 2:31 PM

170 7009 9/18/2017 12:12 PM

171 7000 9/17/2017 6:44 PM

172 7250 9/17/2017 4:32 PM

173 7120 9/17/2017 12:08 PM

174 7004 9/16/2017 5:51 PM

175 7009 9/15/2017 8:24 PM

176 7000 9/15/2017 11:29 AM

177 7000 9/14/2017 11:19 PM

178 7000 9/14/2017 11:04 PM

179 7020 9/14/2017 10:41 PM

180 7008 9/14/2017 6:48 PM

181 7178 9/14/2017 3:58 PM

182 7000 9/14/2017 2:54 PM

183 7004 9/14/2017 12:32 PM

184 7000 9/14/2017 12:02 PM

185 7000 9/14/2017 11:54 AM

186 7004 9/14/2017 11:45 AM

187 7000 9/14/2017 11:32 AM

188 7000 9/14/2017 11:27 AM

189 7250 9/14/2017 11:25 AM

190 7250 9/14/2017 11:19 AM

191 7000 9/14/2017 11:01 AM

192 7000 9/14/2017 10:58 AM

193 7000 9/14/2017 10:53 AM

194 7000 9/14/2017 10:33 AM

195 7325 9/14/2017 10:09 AM

196 7000 9/14/2017 10:00 AM

197 7015 9/14/2017 9:41 AM

198 7250 9/14/2017 8:56 AM

199 7112 9/14/2017 8:30 AM

200 7240 9/14/2017 7:26 AM

201 7000 9/13/2017 9:12 PM

202 7000 9/13/2017 8:40 PM

203 7018 9/13/2017 8:38 PM

204 7178 9/13/2017 8:14 PM

205 7310 9/13/2017 7:51 PM

206 7001 9/13/2017 7:29 PM

207 7000 9/13/2017 7:05 PM

208 7000 9/13/2017 7:04 PM

209 7011 9/13/2017 6:37 PM

210 7021 9/13/2017 6:19 PM

211 7000 9/13/2017 6:15 PM

212 7315 9/13/2017 4:49 PM

213 7030 9/13/2017 4:48 PM

214 7173 9/13/2017 4:46 PM

215 7275 9/13/2017 4:37 PM

216 7000 9/13/2017 4:17 PM

217 7000 9/13/2017 4:12 PM
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218 7000 9/13/2017 1:58 PM

219 7022 9/13/2017 1:31 PM

220 7005 9/13/2017 1:14 PM

221 7250 9/13/2017 12:59 PM

222 7250 9/13/2017 12:15 PM

223 7000 9/13/2017 9:53 AM

224 7008 9/13/2017 8:31 AM

225 7109 9/13/2017 8:15 AM

226 7000 9/13/2017 6:50 AM

227 7004 9/12/2017 10:17 PM

228 7000 9/12/2017 10:14 PM

229 7004 9/12/2017 9:10 PM

230 7000 9/12/2017 5:41 PM

231 7025 9/12/2017 3:46 PM

232 7007 9/12/2017 2:36 PM

233 7000 9/12/2017 2:35 PM

234 7000 9/12/2017 12:41 PM

235 7009 9/12/2017 10:41 AM

236 7109 9/12/2017 9:43 AM

237 7000 9/11/2017 11:48 PM

238 7000 9/11/2017 11:33 PM

239 7467 9/11/2017 8:47 PM

240 7004 9/11/2017 7:35 PM

241 7004 9/11/2017 6:50 PM

242 7320 9/11/2017 5:08 PM

243 7000 9/11/2017 5:04 PM

244 7005 9/11/2017 4:27 PM

245 7000 9/11/2017 3:53 PM

246 7054 9/11/2017 3:37 PM

247 7009 9/11/2017 3:28 PM

248 7000 9/11/2017 2:38 PM

249 7000 9/11/2017 2:15 PM

250 7320 9/11/2017 9:56 AM

251 7000 9/11/2017 9:06 AM

252 7007 9/11/2017 8:11 AM

253 7178 9/11/2017 6:27 AM

254 7155 9/11/2017 6:25 AM

255 7008 9/10/2017 11:13 PM

256 7008 9/10/2017 7:04 PM

257 7005 9/10/2017 5:24 PM

258 7116 9/10/2017 3:35 PM

259 7000 9/10/2017 2:50 PM

260 7020 9/10/2017 2:20 PM

261 7000 9/10/2017 1:56 PM

262 7053 9/10/2017 1:55 PM

263 7052 9/10/2017 1:16 PM

264 7000 9/10/2017 8:55 AM

265 7000 9/10/2017 12:08 AM

266 7000 9/9/2017 7:50 AM

267 7310 9/9/2017 7:24 AM

268 7250 9/9/2017 7:06 AM

269 7009 9/8/2017 9:23 PM

270 7004 9/8/2017 8:36 PM

271 7000 9/8/2017 7:40 PM

272 7053 9/8/2017 5:25 PM

273 7000 9/8/2017 5:06 PM
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274 7000 9/8/2017 4:02 PM

275 7250 9/8/2017 3:57 PM

276 7000 9/8/2017 3:21 PM

277 7000 9/8/2017 2:42 PM

278 7050 9/8/2017 2:26 PM

279 7000 9/8/2017 2:26 PM

280 7320 9/8/2017 2:06 PM

281 7000 9/8/2017 2:05 PM

282 7054 9/8/2017 1:27 PM

283 7050 9/8/2017 1:24 PM

284 7015 9/8/2017 1:11 PM

285 7310 9/8/2017 12:35 PM

286 7250 9/8/2017 12:32 PM

287 7000 9/8/2017 12:30 PM

288 7000 9/6/2017 10:04 AM
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13.29% 38

13.29% 38

8.39% 24

4.55% 13

9.79% 28

4.20% 12

38.11% 109

4.90% 14

2.10% 6

0.70% 2

0.70% 2

Q6 Where did you complete (to any level) your Secondary education?
Answered: 286 Skipped: 25

TOTAL 286

International

NSW

VIC

QLD

TAS (North-
e.g....

TAS (North
West - e.g....

TAS (South -
e.g. Hobart,...

SA

WA

NT

ACT

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

International

NSW

VIC

QLD

TAS (North- e.g. Launceston)

TAS (North West - e.g. Devonport / Burnie etc)

TAS (South - e.g. Hobart, Huon, Sorell )

SA

WA

NT

ACT
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71.78% 206

15.68% 45

12.54% 36

Q7 Have you received any formal training in (either vocational or
tertiary) that acts as a foundation to your primary activity within the

creative and cultural sector?
Answered: 287 Skipped: 24

TOTAL 287

Yes

No

Yes - but not
in a area th...

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

Yes

No

Yes - but not in a area that is directly foundational to my practice
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10.40% 26

14.80% 37

13.20% 33

4.80% 12

10.40% 26

1.20% 3

36.40% 91

3.20% 8

3.20% 8

0.80% 2

1.60% 4

Q8 Where was this training received ? 
Answered: 250 Skipped: 61

TOTAL 250

International

NSW

VIC

QLD

TAS (North-
Launceston)

TAS (North
West -...

TAS (South)
(hobart)

SA

WA

NT

ACT

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

International

NSW

VIC

QLD

TAS (North- Launceston)

TAS (North West - devonport / burnie etc)

TAS (South) (hobart)

SA

WA

NT

ACT
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5.65% 16

3.18% 9

2.47% 7

0.00% 0

3.89% 11

3.89% 11

0.35% 1

4.59% 13

2.47% 7

20.85% 59

6.71% 19

0.71% 2

1.41% 4

Q9 In what cultural sector is your primary work located?
Answered: 283 Skipped: 28

Advertising
and marketing

Architecture

Crafts

Computer Games

Design

Events and
Festivals

Fashion Design

Film, TV,
video, radio...

Literature

Live and
Recorded Music

Museums,
galleries an...

Newspapers and
Publishing

On-line Media

Performing
Arts (Theatr...

Visual Arts
(Painting,...

Government
(any tier)

Other (please
specify)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

Advertising and marketing

Architecture

Crafts

Computer Games

Design

Events and Festivals

Fashion Design

Film, TV, video, radio and photography

Literature

Live and Recorded Music

Museums, galleries and Libraries

Newspapers and Publishing

On-line Media
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21.20% 60

10.60% 30

4.95% 14

7.07% 20

TOTAL 283

# OTHER (PLEASE SPECIFY) DATE

1 Education 10/8/2017 10:30 AM

2 Orchestra 10/6/2017 10:49 AM

3 Orchestral musician 10/5/2017 9:26 PM

4 Orchestral music 10/5/2017 3:13 PM

5 actor in film, TV, radio and performing arts 9/21/2017 12:34 PM

6 Education-Music and bands 9/20/2017 9:57 PM

7 Events and Festivals AND Performing Arts 9/20/2017 6:23 PM

8 Experimental participatory arts 9/18/2017 9:26 PM

9 health 9/18/2017 4:33 PM

10 non linear animation and audiovisual performance, improvised electronic groove 9/14/2017 11:47 AM

11 Business; eLearning 9/13/2017 9:13 PM

12 Arts writing and criticism 9/13/2017 6:43 PM

13 Contemporary art 9/13/2017 1:58 PM

14 Community Engagement Youth Employment 9/12/2017 10:15 PM

15 Media Art 9/11/2017 5:04 PM

16 Community and Cultural development 9/10/2017 2:21 PM

17 Multi-arts 9/10/2017 1:57 PM

18 Range of creative consultancy from publishing to public art and events 9/10/2017 1:56 PM

19 Retired theatre actor/director 9/9/2017 7:25 AM

20 Government 9/6/2017 10:04 AM

Performing Arts (Theatre and Dance)

Visual Arts (Painting, drawing, sculpture etc)

Government (any tier)

Other (please specify)
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47.54% 135

26.06% 74

10.92% 31

15.49% 44

Q10 Do you have an ABN (or similar) that reflects your work in this area
Answered: 284 Skipped: 27

TOTAL 284

Yes

No

I have an ABN
but it doesn...

I am employed
within an...

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

Yes

No

I have an ABN but it doesn't reflect my primary activity as per the above.

I am employed within an organisation
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2.47% 7

3.53% 10

11.66% 33

13.78% 39

22.97% 65

45.58% 129

Q11 How long have you been active in this capacity in the Cultural /
Creative Sector?

Answered: 283 Skipped: 28

TOTAL 283

Less than 1
year

1 – 2 years

2 – 5 years

5 – 10 years

10 – 20 years

More than 20
years

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

Less than 1 year

1 – 2 years

2 – 5 years

5 – 10 years

10 – 20 years

More than 20 years
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3.90% 11

8.87% 25

20.57% 58

16.31% 46

26.24% 74

24.11% 68

Q12 How long have you been active in this capacity in the Cultural /
Creative Sector in Tasmania ?

Answered: 282 Skipped: 29

TOTAL 282

Less than 1
year

1 – 2 years

2 – 5 years

5 – 10 years

10 – 20 years

More than 20
years

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

Less than 1 year

1 – 2 years

2 – 5 years

5 – 10 years

10 – 20 years

More than 20 years
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6.93% 19

13.87% 38

1.09% 3

11.31% 31

51.09% 140

47.45% 130

9.85% 27

1.82% 5

8.03% 22

41.24% 113

1.82% 5

28.83% 79

14.96% 41

Q13 What attracted you to work in the Cultural / Creative sector? (tick
all that apply)

Answered: 274 Skipped: 37

Total Respondents: 274  

# OTHER (PLEASE SPECIFY) DATE

1 Provided best opportunity for continued growth 10/9/2017 12:16 PM

2 Enjoyment 10/6/2017 3:45 PM

3 Doing what I love and not being paid 10/6/2017 3:03 PM

4 . 10/6/2017 1:52 PM

Fame, glamour
and excitement

Social life
and networks...

A way of
leaving the...

A way of
staying on t...

Commitment to
artistic...

Getting paid
for somethin...

You could not
do anything...

It was that or
a job in an...

You wanted to
be like a...

Person skill
or ability...

Social
advancement

Ability to
participate ...

Other (please
specify)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

Fame, glamour and excitement

Social life and networks of friends

A way of leaving the island

A way of staying on the island

Commitment to artistic practice

Getting paid for something you love doing

You could not do anything else

It was that or a job in an office

You wanted to be like a person or people you admire

Person skill or ability (either innate or through training)

Social advancement

Ability to participate in social, cultural or artform policy and sector development

Other (please specify)
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5 A way of getting to the island! 10/6/2017 8:35 AM

6 A way of coming to the island 10/6/2017 8:27 AM

7 Love of music 10/6/2017 4:43 AM

8 Drifted in to it 9/29/2017 1:15 PM

9 As a way of contributing to the creative development of young people 9/28/2017 2:11 PM

10 Constant on the job learning. Diversity of areas to engage with. 9/28/2017 8:58 AM

11 fascination with the sector in which I work 9/27/2017 3:00 PM

12 I was transferred into a museum job 9/27/2017 3:00 PM

13 To make a positive difference and create quality environments 9/27/2017 1:11 PM

14 I'm a copywriter. I get to write for a living. I can't really do anything else. 9/27/2017 12:05 PM

15 it has always been a core part of what was important to me, from thew time I was a small child 9/27/2017 10:55 AM

16 To be quite honest, I sort of fell into it! It found me rather than me it: I liked it and remained. 9/26/2017 8:53 AM

17 Lifelong personal interest and passion 9/25/2017 9:38 PM

18 Social justice / dialogue with community 9/23/2017 3:30 PM

19 enjoyment and excitement. Challenging. 9/22/2017 9:27 AM

20 Working with community in a creative capapcity, instigating social change and building socila
capital

9/21/2017 9:22 AM

21 impart passion and skills to others 9/21/2017 8:45 AM

22 it was ethical and did not produce more landfill. 9/20/2017 9:12 PM

23 education and training in the Arts 9/20/2017 8:08 PM

24 I culd tick several boxes here but it won't let me.Ditto on question on training.....have studied/
trained in 5 states.

9/20/2017 7:29 PM

25 Love making theatre and sharing that with others! 9/20/2017 6:38 PM

26 Making a statement through the Arts 9/18/2017 9:21 PM

27 Add value to public eduation 9/15/2017 8:28 PM

28 The community building/enhancement aspect of my work. 9/14/2017 11:35 AM

29 Build the cultural capacity and therefore livability of place 9/14/2017 11:28 AM

30 The love for it 9/14/2017 11:22 AM

31 Random opportunity and personal interest 9/14/2017 10:55 AM

32 creative drive..its who iam 9/14/2017 8:33 AM

33 Flexible hours allowing time for me to be with my family 9/13/2017 9:15 PM

34 Other creative pathways blocked 9/13/2017 7:31 PM

35 Intellectual and creative fulfilment 9/13/2017 6:43 PM

36 Inspiration, Faith 9/13/2017 6:17 PM

37 Utilsing community art to generate connections and conversations 9/13/2017 4:56 PM

38 Just starting out after work in community services took a downward ride. 9/13/2017 1:35 PM

39 It's what I wanted to do 9/12/2017 9:45 AM

40 passion for collaboration and the creative process and its bespoke solutions 9/11/2017 6:57 PM

41 Changing the world 9/8/2017 8:38 PM
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0.36% 1

4.38% 12

0.00% 0

3.65% 10

22.99% 63

26.28% 72

8.76% 24

0.36% 1

0.36% 1

0.36% 1

10.22% 28

13.50% 37

8.76% 24

Q14 What now is the main reason that keeps you working in the
Cultural / Creative sector (choose 1 answer only)?

Answered: 274 Skipped: 37

TOTAL 274

# OTHER (PLEASE SPECIFY) DATE

1 Best opportunity available for me in Hobart 10/9/2017 12:16 PM

2 doing something I love even though not being paid 10/9/2017 6:52 AM

3 Enjoyment 10/6/2017 3:45 PM

4 . 10/6/2017 1:52 PM

Fame, prestige
and excitement

Social life
and networks...

A way of
leaving the...

A way of
staying on t...

Commitment to
artistic...

Getting paid
for somethin...

You could not
do anything...

It was that or
a job in an...

You wanted to
be like a...

Social
advancement

Personal skill
or ability...

Ability to
participate ...

Other (please
specify)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

Fame, prestige and excitement

Social life and networks of friends

A way of leaving the island

A way of staying on the island

Commitment to artistic practice

Getting paid for something you love doing

You could not do anything else

It was that or a job in an office

You wanted to be like a person or people you admire

Social advancement

Personal skill or ability (either innate or through training)

Ability to participate in social, cultural or artform policy and sector development

Other (please specify)
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5 love of music in all forms 10/6/2017 4:43 AM

6 As a way to contribute to the creative development of young people 9/28/2017 2:11 PM

7 its my career! 9/27/2017 3:24 PM

8 To make a positive difference 9/27/2017 1:11 PM

9 I'm ostensibly retired but take on projects of value, when offered. 9/26/2017 8:53 AM

10 Social justice / sharing 9/23/2017 3:30 PM

11 Family 9/21/2017 10:10 AM

12 passionate 9/21/2017 8:45 AM

13 ijust answered this.System not working 9/20/2017 7:29 PM

14 As above! 9/20/2017 6:38 PM

15 career 9/20/2017 3:58 PM

16 learning growth 9/14/2017 10:35 AM

17 Leaving is now impossible. I have no skills that employers *think* that they want or need. 9/14/2017 10:11 AM

18 its who iam 9/14/2017 8:33 AM

19 Intellectual and creative fulfilment 9/13/2017 6:43 PM

20 Inspiration, Faith 9/13/2017 6:17 PM

21 It's what I want to do 9/12/2017 9:45 AM

22 Retired 9/9/2017 7:27 AM

23 Money 9/8/2017 8:38 PM

24 Getting Paid 9/8/2017 12:37 PM
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48.12% 128

11.28% 30

15.41% 41

8.65% 23

16.54% 44

Q15 Are you able to make a living out of your cultural / creative
practice?

Answered: 266 Skipped: 45

TOTAL 266

Yes

Mostly

Some
contribution...

Marginal
contribution...

No significant
contribution...

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

Yes

Mostly

Some contribution only

Marginal contribution only

No significant contribution at all
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12.73% 34

8.99% 24

9.36% 25

5.24% 14

7.12% 19

7.87% 21

15.36% 41

13.11% 35

8.61% 23

7.49% 20

4.12% 11

Q16 How many hours a week do you spend in this cultural practice,
including making, preparation and administration?

Answered: 267 Skipped: 44

TOTAL 267

Less than 10

11 – 15

16 – 20

21 – 25

26 – 30

31 – 35

36 – 40

41 – 45

46 – 50

51 – 60

over 60 hours
a week.

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

Less than 10

11 – 15

16 – 20

21 – 25

26 – 30

31 – 35

36 – 40

41 – 45

46 – 50

51 – 60

over 60 hours a week.
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41.57% 111

27.72% 74

16.10% 43

7.49% 20

2.25% 6

3.00% 8

1.12% 3

0.75% 2

Q17 is this level of activity sustainable within your personal, social and
family life

Answered: 267 Skipped: 44

TOTAL 267

Yes

Mostly

Somewhat
manageable

Somewhat
unmanageable

Mostly
unmanageable

Not all all

Unknown

Do not wish to
answer

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

Yes

Mostly

Somewhat manageable

Somewhat unmanageable

Mostly unmanageable

Not all all

Unknown

Do not wish to answer
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22.01% 59

18.66% 50

14.55% 39

17.16% 46

5.22% 14

0.00% 0

0.00% 0

22.39% 60

Q18 How often does your work practice require you to work out of the
state (at least 1 night out of Tasmania)? At least :

Answered: 268 Skipped: 43

TOTAL 268

Less than once
a year

Once a year

Once every 6
months

Once every 3
months

Once a month

More than once
a month

More than once
a fortnight

Not applicable

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

Less than once a year

Once a year

Once every 6 months

Once every 3 months

Once a month

More than once a month

More than once a fortnight

Not applicable
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65.29% 158

17.36% 42

11.57% 28

3.72% 9

2.07% 5

Q19 How often (how many nights) are you out of the state for work (on
average) per year ?

Answered: 242 Skipped: 69

TOTAL 242

1 – 7 nights

7 – 14 nights

14 – 30 nights

1 month to 2
months

More than 2
months

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

1 – 7 nights

7 – 14 nights

14 – 30 nights

1 month  to 2 months

More than 2 months
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14.02% 37

54.17% 143

26.14% 69

2.65% 7

3.03% 8

Q20 Thinking about your work 2 years ago, would you say that
sustaining your activity is

Answered: 264 Skipped: 47

TOTAL 264

Getting easier

About the same

Getting harder

No longer a
sustainable...

I wasn’t
working 2 ye...

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

Getting easier

About the same

Getting harder

No longer a sustainable option

I wasn’t working 2 years ago
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Q21 Rank the following aspects of living in Tasmania either as having
no, some or significant impact on your work practice (positive or

nagative)
Answered: 256 Skipped: 55
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# COMMENTS DATE

1 I work as a primary school music specialist (teacher) in four primary schools in the greater
Hobart area. Compared with Queensland, the music education in this state is woeful. If they do
offer music lessons, most primary schools in this area do not have qualified music specialists at
all.

10/8/2017 10:36 AM

2 5th question - I have answered presuming you meant compl-E-mentary, not compl-I-mentary'
NBN question: i would have answered "significantly positive" if my NBN was highspeed.

10/7/2017 11:33 AM

3 I work too many hours and this is often okay and sometimes not okay. I do appreciate the
natural beauty but many months of the year feel a bit hostage to the lack of light and feel that I
do not get to experience the natural beauty due to workload.

10/5/2017 3:19 PM

4 Local and state government support via cultural policies and programs is self evident and
administered by experienced staff, often with strong artistic experience. However whilst the
State of Tasmania financially subsidise the racing industry (racing, greyhounds, harness) as
generously as it does, I remain deeply pessimistic about my capacity to genuinely sustain my
freelance career for another ten years due to the paucity of arts funding made available and the
competition for it. Of course every sector is subsidised by the public purse and I could have
chosen a number of other industries arguably to target my frustration by way of comparison.
However since returning to live in Hobart nearly ten years ago I have remained astonished that
the racing industry of Tasmania is an example of such a privileged niche industry enjoying
enormous public funding largesse. I would argue the value added benefits to society from
having a truly vibrant cultural and artistic sector (health, education, tourism, quality of life etc)
far, far outweighs the dubious benefits associated with gambling on animal racing. I am not
advocating for the racing industry to be stripped of public support - rather am arguing for the arts
in this State to be supported via public subsidy commensurate with other best practice States
such as Queensland. Having witnessed the stagnant budget allocation to Arts Tasmania (e.g.)
over the past ten years the arts and cultural sectors of Tasmania are due redress!

9/29/2017 12:04 PM

5 NBN is a poor service compared to just about anywhere else in the developed world. Even
some countries under development have better internet service (and many are FREE!) than we
endure here in Tasmania

9/27/2017 2:36 PM

6 My work fluctuates dramatically and 50% is dependent on others to employ me. 9/21/2017 12:42 PM

7 Over the last ten years creating professional theatre in Tasmania has become a less and less
feasible as a result of ever shrinking state government arts budgets and a complete lack of
meaningful support from state and local governments

9/21/2017 10:18 AM

8 Do you mean 'complementary' in one of the above questions, as opposed to complimentary?
Also, your system is not allowing multiple answers where it is sometimes necessary.

9/20/2017 7:37 PM

9 I don't have access to a lot of these things so it is hard to rate whether they are useful or not e.g.
availability of periodic work

9/20/2017 6:51 PM

10 The growing recognition of the richness and unique heritage values of Tasmanian Aboriginal
culture and the capacity of Indigenous Tasmanians to engage win that space is a huge plus.
Alternatively, the reasonably smaller populations within culturally and linguistically diverse
communities compared to the mainland does create challenges for embedding diversity within
the sector - people, practices, programs etc.

9/17/2017 7:12 PM
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11 Since moving from Melbourne, I feel my quality of life has greatly improved, but artistic
opportunities have greatly diminished.

9/14/2017 6:57 PM

12 I disagree with the premise of many of these questions. 9/14/2017 11:36 AM

13 NBN is a JOKE!. Cost of shipping materials into Tassie can be off-putting. Find people who can
fix delicate machinery is also difficult.

9/13/2017 7:58 PM

14 I'm assuming the statements down the side mean something along the lines of, *if* there was
NBN / highspeed internet, or *if* there was paid employment. The question is a bit confusing
because a lot of the statements aren't true of Tasmania.

9/13/2017 6:50 PM

15 Tasmania will have an Italian style 'Renaissance' borne out of similar dynamics, spiritual and
material.

9/13/2017 6:20 PM

16 Explanation of gradings: - Little or no actual support by the Southern Midlands Council for
individual professional practicing artists. No NBN available - limited and unacceptable wireless
internet available in our area. Little or no opportunity of casual work in the community arts
sector - work has been secured in the Great Hobart area.

9/13/2017 5:09 PM

17 Islandness...... evidence that one should not go to an art school 9/13/2017 4:17 PM

18 The lack of many things (appropriate reception, awareness of national standards etc) are
seriously impactful in a negative way. The community aspect is lovely and warm but actually
undermines my aspirations to attain excellence as the general understanding is that mediocrity
is more than acceptable. There is also a lot of pre-existing "art" that is more hobby than
professional yet it gets treated (and therefore benchmarked) as the latter.

9/13/2017 10:53 AM

19 would tick NBN as "highly important" but it doesn't work and the slow pace is a negative The
last question I have marked as negative because they would be helpful but we don't have them

9/11/2017 7:03 PM

20 Most of my work comes from interstate and overseas sources, although I do work from time to
time with the Tasmanian government.

9/11/2017 8:18 AM

21 NBN only available via satellite and what I hear about the poor quality, cost and limited use has
led me to stay with ADSL. Internet connection is important to my practice.

9/11/2017 6:40 AM

22 There is government support for my practice (theatre) but the support for professional theatre
companies has been dwindling. The two main adult, text based theatre companies in this state
are not funded to succeed, they have been surviving on less than subsistence funding for some
years, offering more "profit share" productions and fewer properly paid engagements.

9/10/2017 5:34 PM

23 What NBN? 9/10/2017 2:04 PM

24 No cost effective performing space 9/9/2017 7:32 AM

25 I am fortunate to have space for home studios, but not yet the income to expand these relative
to my career standing at present. I would not any studio at all though if I lived in a mainland city,
so I am quite fortunate indeed. I am able to develop supportive relationships with local essential
service businesses due to their location and my use of them over many decades. This is also an
attribute of living in a small place. My island locale.

9/8/2017 9:30 PM

26 Studio space deficit 9/8/2017 7:45 PM

27 It's difficult to answer this question from a Governmental perspective 9/8/2017 2:29 PM
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15.98% 39

36.48% 89

34.02% 83

5.33% 13

6.56% 16

1.64% 4

Q22 How connected do you personally feel to other
practitioners/networks within your own field?

Answered: 244 Skipped: 67

TOTAL 244

# COMMENTS DATE

1 There is little to no professional development or networking for teachers in Tasmania. A new
national curriculum for music has been introduced and I've not seen any PD to help bring this in!
Primarily, principals are lacking in knowledge in the music field and do not value the benefits
that the arts can bring to the child, the school and the community as a whole. If Tasmania is to
be a cultural hub, I can only see this "culture" being imported from interstate or overseas
because it is not being grown locally.

10/8/2017 10:46 AM

2 It's a small field and working part time means there is little opportunity to actively engage with
other practitioners working locally.

9/28/2017 9:04 AM

3 There is a great deal of nepotism in the Tasmanian Arts community / Alumni of the UTAS Art
School

9/27/2017 2:40 PM

4 This is due to my role as an academic at the School of Creative Arts, UTAS. 9/27/2017 11:02 AM

5 I live and work in a rural environment so am removed from the ' stream main'. However I keep in
touch with and support cultural and creative enterprises where possible.

9/26/2017 9:12 AM

6 There is a 'community' but it feels very fake. 9/21/2017 3:32 PM

7 Facebook 9/18/2017 10:24 PM

8 the community is Tasmania is tiny, compared to other cities such as Melbourne or Sydney 9/14/2017 7:03 PM

9 govt needs to supply more resources to this 9/14/2017 8:45 AM

10 Continuing to build state, national and international networks. Hate social media but SHOULD
use it!

9/13/2017 8:03 PM

11 the networks are exclusive and inward looking 9/13/2017 7:38 PM

12 A connection is only as good as your own sense of 'direction' 9/13/2017 6:27 PM

13 The "break-down" and closing of Tasmanian Regional Arts has seen a fracturing of connections
amongst rural artists and those who have supported the arts in the past (this includes a
reduction in economic opportunities).

9/13/2017 5:34 PM

14 Worry about the one that feels Very connected 9/13/2017 4:22 PM

15 I am just starting out and so I have been connecting to different opportunities to find out more
about working as an artist

9/13/2017 1:43 PM

16 I'm happy working on my own. Networks are not important 9/12/2017 9:49 AM
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17 I use the internet and social media channels to engage with other artists in my field. 9/11/2017 10:23 AM

18 Lots of contacts, but would prefer more project engagement - collaboration 9/8/2017 2:57 PM
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8.68% 21

28.93% 70

45.04% 109

8.68% 21

7.44% 18

1.24% 3

Q23 How connected do you personally feel to other
practitioners/networks within the local creative and cultural sector /

community ?
Answered: 242 Skipped: 69

TOTAL 242

# COMMENTS DATE

1 Part of this is due my own choice 9/28/2017 6:05 PM

2 more resources n eeded 9/14/2017 8:45 AM

3 True Art is in essence a 'spiritual' practice. I feel connected to communities - because that's the
way...

9/13/2017 6:27 PM

4 I am fortunate that my full-time employment provides me with access to the community/cultural
sector - outside of my personal home-community and arts practice.

9/13/2017 5:34 PM

5 See above 9/13/2017 4:22 PM

6 see 23 9/12/2017 9:49 AM

7 I find it difficult to identify local practitioners working at a professional standard, or with
professional experience. Whilst there are many "art lovers" and practitioners in the area, they
are typically of a "community art" level comprised of an older demographic.

9/11/2017 10:23 AM
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1.23% 3

9.02% 22

50.41% 123

17.21% 42

17.62% 43

4.51% 11

Q24 How connected do you personally feel to other creative
practitioners across the whole state?

Answered: 244 Skipped: 67

TOTAL 244

# COMMENTS DATE

1 I feel unconnected through my paid work, however as a member of the TSO Chorus, I am able
to connect with others who are currently or have worked in the music education sector.

10/8/2017 10:46 AM

2 Only through personal friends 9/28/2017 6:05 PM

3 See above. 9/26/2017 9:12 AM

4 We revel in the opportunity to have The Errol Awards as a opportunity to gather in one room
and celebrate our achievements.

9/21/2017 12:56 AM

5 I have little or no opportuity to engage with practitioners across the state - due to time and
financial constraints. I find this frustrating as I truly apprecitate working in collaboration with
others.

9/13/2017 5:34 PM

6 I have attended some events that tend to celebrate a lack of high levels of knowledge and are
generally ticks in the boxes for funding bodies, rather than beneficial sector engagement
opportunities.

9/13/2017 11:07 AM

7 see 24 9/12/2017 9:49 AM

8 I regular exhibit out of the region in order to extend my experience and networks, although this
is getting harder due to rising costs and the preconception that work produced by artists from
the regions is not as desirable.

9/11/2017 10:23 AM

9 The Cascade/Boags line is still very prevalent here 9/8/2017 2:34 PM
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6.67% 16

11.67% 28

37.50% 90

15.83% 38

21.67% 52

6.67% 16

Q25 How connected do you personally feel to other creative
practitioners on the mainland or overseas?

Answered: 240 Skipped: 71

TOTAL 240

# COMMENTS DATE

1 I aim to educate myself on leading arts practitioners in my field interstate and globally through
research via news online, journals, word of mouth etc. However if you do not have the means to
travel to the major centres and attend specific shows, performances, exhibitions etc it is very
easy to feel significantly disadvantaged due to isolation from these artists works.

9/29/2017 12:14 PM

2 Having studied, lived and worked in Switzerland, I have connections there 9/28/2017 6:05 PM

3 I have been given better opportunities in Mainland centres than here in Tasmania 9/27/2017 2:40 PM

4 Social media, MEAA and associated publications keep me in touch. 9/26/2017 9:12 AM

5 To those in my field who may impact my practice or sector. 9/21/2017 2:30 PM

6 Overseas is yesterday - they are short of ideas and rich of tricks - here and now is what counts 9/13/2017 6:27 PM

7 I do retaind some connections from when I was based in Victoria - however time and distance
has diminished these links.

9/13/2017 5:34 PM

8 see 25 9/12/2017 9:49 AM

9 This is entirely through personal networks, rather than opportunities which present themselves 9/8/2017 2:34 PM
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60.92% 145

21.01% 50

5.04% 12

12.61% 30

0.42% 1

0.00% 0

Q26 Are these connections mainly
Answered: 238 Skipped: 73

TOTAL 238

# COMMENTS? DATE

1 None of the above 10/6/2017 11:05 AM

2 Professional and personal 10/6/2017 9:08 AM

3 My professional conections are also predominately of a social nature. 10/6/2017 4:59 AM

4 overseas is personal 10/5/2017 3:30 PM

5 Equal parts professional, social and personal 9/27/2017 7:37 PM

6 The personal, professional, institutional, and social overlap too much to be clear on this. 9/27/2017 11:02 AM

7 I would also say Personal if I could tick more than one box. 9/21/2017 2:30 PM

8 all of the above to some degree 9/20/2017 10:07 PM

9 Again, several answers appropriate here 9/20/2017 7:45 PM

10 These connections were made through large scale community art projects that I was involved
with - particularly after the Black Saturday Bushfires of 2007

9/13/2017 5:34 PM

11 I have worked interstate a lot so, while my connections are largely professional, they stem from
my personal experience - something far less likely for a life-long local.

9/13/2017 11:07 AM

12 Professional, personal, and institutional. 9/10/2017 7:28 PM

13 I woould like to be able to tick two options for this question: Professional and personal as these
are equally correct.

9/8/2017 4:18 PM
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3.28% 8

9.43% 23

28.28% 69

6.97% 17

45.49% 111

5.74% 14

0.82% 2

Q27 As a whole - do you think that there is enough interaction within
the sector ?

Answered: 244 Skipped: 67

TOTAL 244

# COMMENTS? DATE

1 Speaking as a music educator, I would like to see Hobart (perhaps the TSO) host a conference
for teachers of the arts. This is undertaken by the Education Department biennially in
Maryborough (Qld) and is very profitable. I would be happy to volunteer to help run such a
conference.

10/8/2017 10:46 AM

2 I think there is room for more connections across different musical genres. 10/6/2017 4:59 AM

3 Anytime there is cross sector attendance at things such as Arts Tas hosted negotiation
workshop or during times of crisis (post the Brandis raid of Aus Council funds 2014), it is
encouraging and rewarding to identify 'players' working in other cultural sectors. As always the
cost is human resources, budget and time: who has the capacity to organise such gatherings?
Institutions (Arts Tas e.g.) are ideally placed and I would love to see them address this gap in
cross sector access more. Informal groups do emerge and often maintain connection via a
group page on Facebook eg. But even an informal group needs someone to administer it, share
postings, offer gatherings etc and frequently there isn't someone who has the capacity to take
that responsibility on so the good intentions of 'staying in touch' are squandered simply due to
the burden of trying to sustain one's practice and energy levels.

9/29/2017 12:14 PM

4 It is hard to prioritise sector interaction when each organisation is struggling to survive 9/21/2017 10:23 AM

5 Interaction ended when I left Uni 9/14/2017 12:39 PM

6 This is such a cut-throat business, everyone is wary of others getting what (very) little paid work
there is.

9/14/2017 10:23 AM

7 Mostly so called 'artists' are driven by egos - Arts needs absolutely no ego - only sense of self
worth

9/13/2017 6:27 PM

8 I think the arts community could be stronger together - particulary in relation to promotion and
economic opportunities. Interaction/collaboration could be of benefit to those of us who have to
juggle full time with work and our art practices.

9/13/2017 5:34 PM

9 The North West is hard, there is a lot of hobbiest interaction but not so much at the professional
level

9/13/2017 5:00 PM

10 Depends on the artform 9/12/2017 5:48 PM

11 The arts in Hobart are characterised by nepotism and pretension. Gatekeepers vigorously
defend their and their friends patch and mediocrity reigns.

9/11/2017 7:47 PM

12 I think the term "Creative and Cultural Sector" is too vast to be able to properly comment on this 9/11/2017 10:23 AM
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13 The sector is incredibly siloed 9/8/2017 2:34 PM

39 / 81

Cultural Industry Mapping Study 2017



3.73% 9

4.98% 12

18.26% 44

11.20% 27

48.96% 118

11.20% 27

1.66% 4

Q28 As a whole do you think that there is enough interaction within the
entire (statewide) Creative and Cultural Sector?

Answered: 241 Skipped: 70

TOTAL 241

# COMMENTS DATE

1 Really surprised to recently hear extremely negative comments from Northwest Coast about
how "all the money goes to Hobart" and MONA.

10/6/2017 8:51 AM

2 There is a missing link . There needs to be a job created that links the education sector of
government to the performing arts sector (music, theatre, dance) I feel tasmanian has set up a
goal but they have not told half the team. There are fabulous possibilities if the performance art
sector and education sector can be actively linked by someone. No one has the time to do this
on behalf of all. Our jobs are too busy already.

10/5/2017 3:30 PM

3 See my previous comments above for 27. 9/29/2017 12:14 PM

4 Could be more though 9/20/2017 6:43 PM

5 Except for paid people who all know each other 9/13/2017 7:38 PM

6 Material Girl exhibition has been defunded as had Regional Arts Tasmania. I am trying to
support regional artists through my gallery and will host a women's show in 2018.

9/11/2017 7:47 PM

7 Please see above. We should probably start with a unified and accepted definition of what the
sector is. What I can say is that many high-quality cultural interactions happens in Hobart but
Tasmanian regions are frequently marginalised - because we are isolated - this perpetuates the
myth that we are not culturally savvy, and poorly educated. We are sometimes considered
"difficult" because of these perceived differences.

9/11/2017 10:23 AM

8 I feel it's a little cliquey. 9/11/2017 8:21 AM

9 Again. cross-pollination between the regions is non-existent 9/8/2017 2:34 PM
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2.88% 7

2.47% 6

15.23% 37

10.70% 26

50.21% 122

16.46% 40

2.06% 5

Q29 As a whole do you think that there is enough interaction between
the Cultural sector and other sectors (e.g. Tourism / Food and

Hospitality / education / health etc)
Answered: 243 Skipped: 68

TOTAL 243

# COMMENTS DATE

1 Always room for improvement here! 9/26/2017 9:12 AM

2 tourism is stealing all the arts money...big festivals dont support local artists and arts
workers..money not available for frass rootsdevelopments and prof developmentof Iocals

9/14/2017 8:45 AM

3 There are several hubs doing this well, but so very much more could be done. Food seems to
attract all the investment, would be great to see partnerships emerging which support each
sector.

9/11/2017 10:23 AM

4 My business has nothing to do with tourism - Arts is not a carnival. Too much attention put on
tourism/arts linkage. Need more attention on business startup and arts product export needed.
(eg, film, digital media, miniseries, commercial quality design objects, fashion) eg like they do in
Europe.

9/8/2017 2:57 PM

5 It's growing, but there could be more. Practitioners appear to distrust the commercial sector,
which is counter-productive

9/8/2017 2:34 PM
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39.75% 97

22.95% 56

11.89% 29

48.36% 118

3.69% 9

3.69% 9

11.89% 29

2.46% 6

0.41% 1

28.28% 69

12.70% 31

9.02% 22

Q30 With which other sector would you say you have the most
interaction (choose as many as are applicable) ?

Answered: 244 Skipped: 67

Total Respondents: 244  

# OTHER (PLEASE SPECIFY) DATE

1 UTAS and schools (by contacting teacher by teacher....) 10/5/2017 3:30 PM

2 All of them equally over time 9/29/2017 1:17 PM

3 events 9/27/2017 3:40 PM

4 Construction and building 9/25/2017 9:49 PM

5 and possibly mental health but that feels/appears as though artists are just after mental health
funding - feels very disengenuous.

9/21/2017 3:32 PM

6 Arts, entertainment, theatre, music 9/21/2017 2:51 PM
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7 Justice 9/21/2017 10:23 AM

8 Theatre audiences 9/20/2017 7:10 PM

9 the community sector - with Tasmania's aging population , the big upside is an increasingly well
educated and engaged retired or semi retired cohort who have time and skills to contribute

9/17/2017 7:19 PM

10 Outdoor activities . Bushwalking 9/14/2017 9:52 AM

11 community 9/14/2017 8:45 AM

12 Tech 9/13/2017 8:43 PM

13 writers, visual artists, poets 9/13/2017 8:33 PM

14 Would like to have more interaction with Agriculture, Food & Hospitality, Tourism 9/13/2017 8:03 PM

15 Community engagement 9/13/2017 5:34 PM

16 Construction 9/13/2017 4:22 PM

17 Other small business owners passionate re Tas cultural development 9/12/2017 3:54 PM

18 Private individuals 9/11/2017 11:55 PM

19 Literature 9/11/2017 3:33 PM

20 Unsure 9/11/2017 8:21 AM

21 Local council 9/9/2017 7:36 AM

22 Small business - varied 9/8/2017 2:49 PM
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18.11% 44

25.93% 63

40.74% 99

15.23% 37

Q31 Does the arts and cultural sector represent the diversity of
Tasmania population and communities

Answered: 243 Skipped: 68

TOTAL 243
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13.11% 32

38.52% 94

33.20% 81

15.16% 37

Q32 Do you agree with the statement "that the cultural sector provides
equal opportunities for all sections of the Tasmanian community to

participate and work within the sector
Answered: 244 Skipped: 67

TOTAL 244
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Q33 What do you see as the main challenges/ barriers to diversity of
participation in cultural work in Tasmania? (Optional) 

Answered: 127 Skipped: 184

# RESPONSES DATE

1 More government funding needed 10/10/2017 9:54 AM

2 People in rural and regional areas are not afforded the same opportunities as those in Hobart.
Students in state schools are not afforded the same opportunities as those in private.

10/8/2017 10:46 AM

3 Classical music is a mostly learned activity (whether to perform or to appreciate as audience),
and popular culture and the current education system give limited opportunities for younger
people to educate their tastes and broaden their experience.

10/7/2017 11:39 AM

4 Lack of interest 10/6/2017 8:21 PM

5 Small population restricts audience sizes for live performance, which necessarily restricts type
of work able to be staged - also restricts performance venues.

10/6/2017 3:26 PM

6 Distance and financial support 10/6/2017 2:26 PM

7 People within the industry need to remain relevant, committed and up-to-date 10/6/2017 1:56 PM

8 Most take place in the two main centres with little in regional areas 10/6/2017 11:58 AM

9 Cultural silos & institutional gatekeepers 10/6/2017 8:42 AM

10 Limited opportunities for work, limited opportunity for audiences, hard to build a new audience
due to performances seeming elitist.

10/6/2017 8:36 AM

11 Proper wages for all artists. Too many artists are doing menial work to subsidise their artistic
pursuits. As a result they are time poor.

10/6/2017 4:59 AM

12 Increasing audience numbers and appealing to younger listeners 10/5/2017 9:34 PM

13 Lack of funding and structure. Many people have good ideas but no infrastructure to put their
ideas into action. I am fortunate because I work within a structured organisation, so can get a
lot done. If people are stressed to fund accommodation and food it is hard to participate in
creative sector without some kind of basic income provided to allow minds to focus on creative
process rather than stress.Basic wage for artists would be great. A place that can provide basic
infrastructure and admin for a person with a creative idea to get the idea off the ground, and
meet others to collaborate with, would be great.

10/5/2017 3:30 PM

14 The requirement of a highly specialised skill set. 10/5/2017 3:10 PM

15 lack of funding 10/2/2017 3:48 PM

16 too many in the sector have been in the industry a very long time therefore set in their ways 10/2/2017 2:11 PM

17 Accessibility to socio-economic and racially diverse groups 9/29/2017 1:17 PM

18 Paucity of grant schemes to support an administrator or leader to identify and champion core
groups within Tas community to emerge and flourish. Specifically thinking of CALD communities
and Tas Aboriginal community.

9/29/2017 12:14 PM

19 opportunity, funding, affordable rehearsal spaces, connectivity, affordable tickets 9/29/2017 8:57 AM

20 Levels of income for people within the industry - 'creative' work is very often undervalued 9/28/2017 6:05 PM

21 Isolation 9/28/2017 4:27 PM

22 Funding and access 9/28/2017 2:15 PM

23 There is a small turnover in the sector and applying the 'Game of mates' rules would seem to be
happening. In fact I first connected with the institution i'm working at by meeting someone when
we were walking our dogs. Not sure I would have been clued in to upcoming opportunities at the
time without this and I may well still be working in a stop gap hospitality job I had at the time
after moving here from Vic.

9/28/2017 9:04 AM

24 Siloing of government funding 9/27/2017 10:53 PM

25 Producers (artists, curators, etc), as well as those organisations such as TMAG that provide
platforms and facilitate free access and diverse audience engagement are not adequately
funded.

9/27/2017 3:13 PM

26 Nepotism within the UTAS Art School Alumni. Lack of adequate funding to State institutions and
regional art and culture organisations

9/27/2017 2:40 PM

27 Lack of opportunity Lack of funding red tape 9/27/2017 1:39 PM

28 Silo thinking. 9/27/2017 1:21 PM

29 All the old white people in charge of most arts organisations. The clique, 'who-you-know' aspect
of the culture.

9/27/2017 12:09 PM

30 Lack of resourcing 9/27/2017 11:02 AM

31 lack of serious arts funding for community artists. Art and arts practice belongs to everyone, not
just those who can afford it either time or money wise.

9/27/2017 10:28 AM

32 Lack of opportunity for an ongoing living wage (ie not enough income, or a fluctuating,
unpredictable level of income). Therefore practitioners are often those with existing
wealth/income or with family/partner income support

9/25/2017 9:49 PM

33 Distance to be involved in projects 9/24/2017 9:32 PM
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34 unifying providers of cultural practices, sharing resources and marketing and providing more
spaces for activities to occur.

9/23/2017 12:47 PM

35 Embracing of diversity. Distribution of wealth and therefore opportunity. 9/21/2017 10:51 PM

36 Insufficient educational and training opportunities 9/21/2017 4:41 PM

37 Location and Event notices. 9/21/2017 2:51 PM

38 Out of the four states I have worked in Tasmania seems to be the most inclusive and community
minded. In general I would say lack of education/exposure around culture and creativity.

9/21/2017 2:30 PM

39 Government support 9/21/2017 12:45 PM

40 Old fashioned government protocols and focus that is so out of date - relying on research done
decades ago and ignoring the changes with the internet and global marketplace

9/21/2017 12:42 PM

41 historical dominance of anglo-Australians 9/21/2017 11:19 AM

42 Money is so short that neither individual organisations nor the sector has the human or
budgetary resources to focus on diversity. It is not a lack of willingness but rather an exhaustion
and shortage of funds.

9/21/2017 10:23 AM

43 Lack of funding and support 9/21/2017 9:46 AM

44 Money 9/21/2017 9:41 AM

45 Understanding of broader opportunities for artists, ie local government and working with
communities.

9/21/2017 9:27 AM

46 Lack of finanace 9/21/2017 8:49 AM

47 In my opinion, over the last 20 years the western world has made theatre elitist and is lacking
appeal to the middle classes and our stories aren't reflecting cultural diversity. Think back to the
transformation from David Williams in the 1970's.

9/21/2017 12:56 AM

48 Funding and opportunity 9/20/2017 10:07 PM

49 The class based society of Tasmania, your postcode and social background can be barriers.
Labelling of people and areas, your socio economic background and the patronising way the
arts treats people of low socio economic background

9/20/2017 9:19 PM

50 Regionality 9/20/2017 9:05 PM

51 the need to be a commercial success 9/20/2017 8:31 PM

52 egocentric, unprofessionalism, money,courrage 9/20/2017 8:21 PM

53 Access to quality arts education in all arts areas in all schools k to 12 9/20/2017 8:17 PM

54 Unsure of your question. What/ who do you mean by diversity? Ethnicity/ age/sexual
identity/participation in different cultural pursuits? Not clear.

9/20/2017 7:45 PM

55 Access to welcoming community organisations. Finding out about organisations.
Growingorganisations and sustaining them with limited funds.

9/20/2017 7:00 PM

56 Low wages offered by the sector is a barrier to all new entrants - not just those from culturally
diverse backgrounds

9/20/2017 7:00 PM

57 Not enough opportunities outside of Hobart. 9/20/2017 6:53 PM

58 Disability access and needs are somewhat overlooked. It is often harder and more expensive
for disabled practitioners to work in the arts as funding is tight and very few organisations make
allowances for the extra needs and costs of disabled practitioners when creating or offering
work.

9/20/2017 6:45 PM

59 Adequate employment opportunities or young adults 9/20/2017 6:43 PM

60 Ability to fund a position Backstage at many theatres (ie Princess, In particular) incapable of
handling people with physical challenges (ie in a wheelchair)

9/20/2017 8:33 AM

61 anglocentric culture 9/19/2017 10:32 AM

62 Isolation. No travelling exhibitions. 9/18/2017 10:43 PM

63 Distance, transportation, most funding is centred in Hobart and on the academic elite. 9/18/2017 10:24 PM

64 Access to training and materials. Opportunities to exhibit. 9/18/2017 9:30 PM

65 There is a group of gatekeepers who decide who gets advantage based on personal
connection. If you aren't in these networks it's very difficult, even if your work is highly regarded.

9/18/2017 2:38 PM

66 Value placed on cultural work. (getting paid) 9/18/2017 12:21 PM

67 pathways - including the status and perhapos quality of arts in formal education (k to 12) formal
education to industry links advocacy - role models.

9/17/2017 7:19 PM

68 cliques & local government 9/17/2017 12:17 PM

69 Cultural work sometimes views as somewhat elitist 9/16/2017 6:06 PM

70 Opportunities and travel to the mainland costs prohibitive. 9/14/2017 4:06 PM

71 It is hard for parents to earn an income and look after children while pursuing cultural work. 9/14/2017 12:39 PM

72 funding 9/14/2017 12:00 PM

73 The lack of paid work (substantial, long term, reliable paid work). 9/14/2017 11:40 AM

74 Not enough Government support for grassroots initatives and on going organisational support.
They just like the shiny new thing.

9/14/2017 11:40 AM

75 Perceptions and biases 9/14/2017 11:34 AM

76 ability to earn a living 9/14/2017 10:38 AM
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77 The lack of income. Art is still seen as a bit of a fanciful and wasteful activity, mostly
misunderstood by the GP. We need more art education in schools. This will flow through
eventually.

9/14/2017 10:23 AM

78 Low socio-economic factors and low education and literacy levels. Projects may not always have
broad appeal and may appear elitist.

9/14/2017 10:08 AM

79 lack of financial support to artists and small scake arts organisations..we donr have the
population to support a professional ly paid arts sector soit needs govt support

9/14/2017 8:45 AM

80 Creating spaces where Lewer socio-economic groups feel a sense of ownership to enter and
are comfortable to interact with

9/14/2017 7:34 AM

81 Geographic isolation and lack of skills development. Tasmania's cultural sector is funded in a
siloed and unsustainable manner. A difficult market for cultural enterprises to scale. Cultural
work dominated by the needs of tourism and events.

9/13/2017 8:50 PM

82 Lack of opportunity to develop creatively for some children in their family life 9/13/2017 8:33 PM

83 Location, Funding for regional arts communities, Cliques 9/13/2017 8:03 PM

84 Elitism/Ageism/Sexism 9/13/2017 7:38 PM

85 The opportunity for people in remote areas to have access to artistic communities or artistic
training facilities.

9/13/2017 7:10 PM

86 Unpaid work, the reduction in art spaces in Hobart, a lack of diversity of media (both general
and specialist), and a withering art school.

9/13/2017 6:54 PM

87 Tasmania needs true leadership - not intellectual dissertations on. And it will come... 9/13/2017 6:27 PM

88 If you are not within a urban arts clique or a network it is difficult to secure work or funding.
Regional artist can struggle to participate. Grass-roots community art work is often overlooked
as not being 'suitable art' for funding/commission opportunities. But once you find a place within
the arts sector in Tasmania to 'call home' - it is a 'truly sweet spot' - until it is closed down (such
as Tasmanian Regional Arts) then the connections are gone and trust in lost.

9/13/2017 5:34 PM

89 The barrier between insiders and outsiders. I don't think it is intentional but there is a sense of
being part of the art/cultural scene or not - its very much who you know and its
difficult/intimidating to break into that.

9/13/2017 5:00 PM

90 Education opportunities 9/13/2017 4:45 PM

91 making a living, sufficient hours of paid employment in the sector 9/13/2017 4:23 PM

92 Tasmanian arts bureaucracies 9/13/2017 4:22 PM

93 LANGUAGE 9/13/2017 1:43 PM

94 Lack of funding Minorities don't get funded much as there is too much competition Eg. Disability
arts funding ceased, TRA closed, and while Arts Tas continues to manage the RAF it's a much
more competitive pool meaning regional craft centres, older artists etc are neglected

9/13/2017 1:09 PM

95 Financial situation, geographical and engrained societal preferences or values. 9/13/2017 11:07 AM

96 Dominance of University sector 9/12/2017 10:27 PM

97 Time and Money 9/12/2017 10:20 PM

98 Lack of professional arts companies. Lack of understanding of what professionalism is in the
arts and cultural sectors and 'monaisation' of our cultural landscape

9/12/2017 9:17 PM

99 Limited support Financially unviable 9/12/2017 3:54 PM

100 The lack of a sense of invitation towards certain demographics/marginalized communities 9/12/2017 2:28 PM

101 Limited opportunity 9/11/2017 11:55 PM

102 Lack of funding for regional arts and the abysmal performance and cloistered backgrounds of
arts administraters.

9/11/2017 7:47 PM

103 Newly arrived refugees, asylum seekers or migrants etc often have employment, health and
housing as understandably higher necessities than broader cultural participation. Sector has a
long history of being white middle class and needs to actively work against this

9/11/2017 7:09 PM

104 Anglocentricity 9/11/2017 5:15 PM

105 Many of Tasmania's cultural organisations are small scale and struggle to accommodate
specific participatory inclusions within their limited resourcing. This, coupled with a smaller
migrant population, gives the appearance of a markedly 'white bread' sector. However, when I
think of the artists from the sector I work in, they come from a range of different backgrounds
and personal circumstances, and these individuals have generally made their own place in the
sector by dint of their personal drive to both participate and to achieve.

9/11/2017 4:24 PM

106 Literacy, education and government recognition and support for sector 9/11/2017 3:33 PM

107 Lack of education programs, lack of job opportunities, lack of job advertisments - lots of
positions filled from word of mouth / recommendations which doesn't allow newcomers into the
sector, predominantly white and middle class profession

9/11/2017 2:46 PM

108 financial resources/ability to make a living from cultural work 9/11/2017 2:20 PM

109 Please see previous comments. The NW of Tasmania has some serious identity
challenges...I'm frustrated that the reputation of the NW is disparaged by so many within the
state itself. We need much better PR - right across the board.

9/11/2017 10:23 AM

110 The destruction of the TAFE system 9/11/2017 6:44 AM

111 Lack of a decent income for aspiring actors. 9/10/2017 5:37 PM

112 Lack of and access to education and resources. Mentoring. Grants. 9/10/2017 3:43 PM

113 Access to mentors and communities 9/10/2017 3:02 PM
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114 Tasmania has artistic 'cliques' that tend to dominate sectors. Sadly some of those cliques
squeeze out newcomers or artists from different backgrounds. There is also a paucity of funding
for venues to present (and pay) artists' work in different art forms - for example, few artists get
paid to have exhibitions or to perform - they usually have to hire a venue.

9/10/2017 2:08 PM

115 Attitude 9/10/2017 9:02 AM

116 social network cliques or "in" groups 9/10/2017 12:21 AM

117 Size of population 9/9/2017 7:36 AM

118 Access to funds. The tas regional arts fund was lost...and while the regional arts fund, Aust, is
still there, the localised smaller support is still needed.

9/8/2017 9:34 PM

119 Lack of support from funding bodies for contemporary music reative to other fields. Largest
contributor to local economy not recognised by govt (and arts sector)

9/8/2017 5:32 PM

120 Transit. Self-confidence and motivation to improve one's practice. 9/8/2017 5:14 PM

121 A persons financial situation and perception of exclusivity impacts on a person's ability and
willingness to access cultural activities.

9/8/2017 4:18 PM

122 Grants policy that favours previous winners. i.e having received one grant increases likelyhood
of further success (was told this officially at grant writing session). Reliance on grant
opportunities, and not business sustainability. Artists' Lack of business skills, business
mentoring, exemplars (visiting successful CI champions of design, film, books etc). Attitude that
art is for sophisticated professionals, and 'cultural experts', not the common person. Separation
of art and industry (historically not the case - but certainly the case in Tasmania). These factors
result in less penetration by new talents, and the perception that the art scene is elitist. Results
in sporadic income streams for artists and failure to engage people with untapped artistic
income earning capability.

9/8/2017 2:57 PM

123 We are so very white 9/8/2017 2:34 PM

124 Having to earn a living by other means. 9/8/2017 2:13 PM

125 Lack of understanding of the value of engaging diverse voices in cultural practice and content 9/8/2017 2:13 PM

126 Traditional mindsets 9/8/2017 1:32 PM

127 A more nuanced understanding of diversity (what it is, how to encourage
participation/contribution) beyond a simple 'tick a box' approach

9/8/2017 12:41 PM
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7.41% 18

71.60% 174

20.99% 51

Q34 Do you think that the Creative and Cultural Sector is adequately
supported by the 3 tiers of Government ?

Answered: 243 Skipped: 68

TOTAL 243
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43.53% 74

22.94% 39

4.12% 7

0.59% 1

0.59% 1

10.00% 17

4.12% 7

4.12% 7

0.00% 0

1.76% 3

8.24% 14

Q35 How could cultural participation and sustainable professional
practice in the state be better supported by government (Local, State or

Federal)?
Answered: 170 Skipped: 141

TOTAL 170

# OTHER (PLEASE SPECIFY) DATE

1 Financial support in the form of a guaranteed "planning period" income. So many creative
people are paid for end result of their creative process and not supported through the whole
process.

10/5/2017 3:37 PM

2 Filling gaps in specialist staffing eg - Indigenous positions, curators. Dept of Ed could support
more directly the education function that services tens of thousands of Tasmanian students.
There is also very little cooperation between state and local govts in ensuring all Tasmanians
have access to their cultural heritage.

9/28/2017 9:10 AM

3 Financial Support and reduced paperwork - there needs to be more than one option here 9/27/2017 2:42 PM

4 Financial investment, education curriculum embracing the broader creative sector, urban
design/planning

9/27/2017 1:29 PM

5 'Incentivisation is a truly ugly word! 9/26/2017 9:17 AM
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6 Connectedness local government in promotion 9/21/2017 11:03 AM

7 listening 9/13/2017 6:30 PM

8 Support a cultural of valuing and monteizating cultural contributions to society including cross
industry collaboration and opportunity.

9/13/2017 5:07 PM

9 While financing organisations and projects is of paramount importance (compare arts funding
with sport), the others above are just as necessary.

9/13/2017 11:12 AM

10 Policies that properly acknowledge value and contribution of creative anf cultural 9/11/2017 5:20 PM

11 All of the above 9/10/2017 3:45 PM

12 Financial Support, investment, taxation incentives, Education 9/10/2017 2:20 PM

13 value design outcomes 9/10/2017 12:26 AM

14 multiple factors: financial investment, greater understanding of value, reducing paperwork,
taxation incentivisation, government (& employee) understanding of issues actually impacting
on the sector, and at a Federal level - understanding of the unique aspects of Tas sector

9/8/2017 12:51 PM
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22.65% 53

27.78% 65

29.91% 70

19.66% 46

Q36 Do you feel adequately represented by your sector peak body (or
other)

Answered: 234 Skipped: 77
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33.33% 78

28.21% 66

31.62% 74

6.84% 16

Q37 Do you feel as though you need a single body to represent the
whole sector to government

Answered: 234 Skipped: 77

TOTAL 234

# OTHER (PLEASE SPECIFY) DATE

1 Yes, depending on the nature and quality of this 'body' 9/28/2017 2:18 PM

2 I would love the formation of a Museums Tasmania that would see TMAG, QVMAG,
Queenstown museum, Channel Heritage Centre and others be on the same page and present a
united front to the people of Tas.

9/28/2017 9:10 AM

3 I believe we need a voice to promote the value of the creative sector to our communities.
'Representation' is not the right word - more a high level advocacy body.

9/27/2017 1:29 PM

4 we have a good sector body that works hard with no funding. The Tasmanian Film makers
Alliance represent my sector quite well, even at their early stages...

9/27/2017 10:31 AM

5 It would be a really strong movement to create a Ausdance Tasmania. This is the 'national peak
body' for Dance in Australia and currently Tasmania has no representation. This is not just
about government representation but also community and industry support.

9/21/2017 2:35 PM

6 Possibly. 9/20/2017 7:52 PM

7 Yes, but not Arts Tas, it is an arm of government, and is not a true representative or artists 9/18/2017 9:39 PM

8 Already is. Tasmaniam Arts Advidory Board 9/18/2017 12:22 PM

9 I need to learn more about this to know what i think 9/13/2017 5:07 PM

10 Certain personalities of influence dominate the discourse and the funding through advisory
boards. I think that the concept of conflict of interest is not understood.

9/11/2017 7:58 PM

11 I thought our Minister for the Arts was supposed to cover this. 9/11/2017 10:27 AM

12 The sector is too diverse for a single voice to represent all the different fields in play 9/10/2017 5:46 PM

13 Bodies representing different sectors work well, as long as they also work together. 9/10/2017 2:20 PM

14 If the single body consists of multiple forms of practice and viewpoints then my answer would be
yes.

9/8/2017 4:28 PM

15 Maybe. We are interrelated. Festivals do employ local designers for instance. So bundling
together has merit.

9/8/2017 3:10 PM

16 I think it is challenging to have a single body represent such a diverse and large (by relative %)
sector

9/8/2017 12:51 PM
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33.76% 79

35.47% 83

13.25% 31

8.97% 21

5.13% 12

3.42% 8

Q38 How well is your work / practice / activity recognised by your local
community

Answered: 234 Skipped: 77

TOTAL 234

# COMMENT DATE

1 As a primary music educator, the school communities in which I work recognise the value of
music education in the lives of these children. I find those who do not appreciate music
education are those who have never seen a quality music teacher at work.

10/8/2017 10:52 AM

2 I don't know what or who you mean by local community 10/6/2017 8:46 AM

3 There is an enormous myth within Tas that theatre is a dynamic and thriving art form within the
State. It is only true when applied to the amateur or community context. For professional
theatre/performance makers, the sector is on its knees with meagre funds dripped annually to
the few 'companies' operating with skeleton staff structures trying to survive from one twelve
month period to the next. It will drive artists from the State if there is not a key sector advice
provided to government about the true costs AND the true advantages of supporting Tasmanian
theatre artists.

9/29/2017 1:55 PM

4 I work mainly within education and music theatre. 9/21/2017 12:59 AM

5 When Tasmanian Regional Arts was in operation my work was acknowledged and I had many
opportunities - but creative and financial.

9/13/2017 5:48 PM

6 It's a work in progress but 50 years of work seems to have been ignored by the greater
community.

9/13/2017 11:12 AM

7 Majority of my clients are based overseas 9/8/2017 2:54 PM

8 NA - I work in Govt 9/8/2017 2:36 PM
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18.88% 44

30.47% 71

15.45% 36

21.89% 51

11.16% 26

2.15% 5

Q39 How well is your work / practice / activity recognised by by
Government (Local, State, Federal)

Answered: 233 Skipped: 78

TOTAL 233

# COMMENT DATE

1 The private schools in which I work value my work highly. I work casually in the state system
and find the Education Department as a whole does not value music education highly at all.

10/8/2017 10:52 AM

2 Only by an involved Arts minister 9/20/2017 7:52 PM

3 Could always be better 9/14/2017 11:38 AM

4 Just starting and hoping for some recognition. 9/13/2017 1:55 PM

5 but I'm not worried. They are not clients 9/12/2017 9:51 AM

6 Govt of all three tiers loves what we do 9/8/2017 2:36 PM

Well recognised

Somewhat
recognised

Slightly
recognised

Not well
recognised

Little or no
recognition

My practice
does not eng...

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

Well recognised

Somewhat recognised

Slightly recognised

Not well recognised

Little or no recognition

My practice does not engage with my local community

56 / 81

Cultural Industry Mapping Study 2017



 40  8,936  224

Q40 Do you think that the cultural and creative sectors' value is
understood and expressed by Local Government?

Answered: 224 Skipped: 87

Total Respondents: 224

# DATE

1 60 10/10/2017 9:57 AM

2 27 10/9/2017 3:55 PM

3 27 10/9/2017 11:11 AM

4 50 10/9/2017 7:02 AM

5 50 10/8/2017 10:52 AM

6 35 10/7/2017 11:42 AM

7 50 10/7/2017 7:12 AM

8 26 10/6/2017 8:37 PM

9 18 10/6/2017 8:23 PM

10 50 10/6/2017 3:31 PM

11 18 10/6/2017 2:28 PM

12 26 10/6/2017 1:57 PM

13 12 10/6/2017 12:03 PM

14 71 10/6/2017 11:48 AM

15 59 10/6/2017 11:12 AM

16 55 10/6/2017 11:07 AM

17 60 10/6/2017 10:06 AM

18 80 10/6/2017 9:47 AM

19 57 10/6/2017 9:11 AM

20 63 10/6/2017 9:10 AM

21 40 10/6/2017 9:10 AM

22 44 10/6/2017 8:53 AM

23 49 10/6/2017 8:46 AM

24 20 10/6/2017 8:40 AM

25 70 10/6/2017 8:38 AM

26 36 10/6/2017 5:06 AM

27 50 10/5/2017 10:33 PM

28 57 10/5/2017 9:36 PM

29 49 10/5/2017 9:19 PM

30 57 10/5/2017 4:31 PM

31 66 10/5/2017 3:37 PM

32 75 10/5/2017 3:13 PM

33 51 10/5/2017 3:01 PM

34 36 10/3/2017 10:06 AM

35 31 10/2/2017 3:49 PM

36 50 10/2/2017 2:13 PM

0 10 20 30 40 50

ANSWER CHOICES AVERAGE NUMBER TOTAL NUMBER RESPONSES
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37 70 10/2/2017 9:43 AM

38 80 9/29/2017 1:55 PM

39 74 9/29/2017 1:18 PM

40 49 9/29/2017 9:01 AM

41 50 9/28/2017 6:06 PM

42 65 9/28/2017 4:28 PM

43 33 9/28/2017 2:18 PM

44 30 9/28/2017 10:45 AM

45 41 9/28/2017 9:10 AM

46 10 9/28/2017 8:13 AM

47 15 9/27/2017 10:55 PM

48 24 9/27/2017 5:02 PM

49 57 9/27/2017 3:42 PM

50 80 9/27/2017 3:16 PM

51 25 9/27/2017 3:06 PM

52 12 9/27/2017 2:42 PM

53 52 9/27/2017 2:19 PM

54 28 9/27/2017 1:42 PM

55 37 9/27/2017 1:29 PM

56 0 9/27/2017 1:22 PM

57 84 9/27/2017 12:26 PM

58 26 9/27/2017 12:25 PM

59 50 9/27/2017 12:15 PM

60 26 9/27/2017 12:12 PM

61 67 9/27/2017 12:09 PM

62 26 9/27/2017 11:05 AM

63 19 9/27/2017 10:55 AM

64 11 9/27/2017 10:47 AM

65 53 9/27/2017 10:31 AM

66 38 9/26/2017 4:32 PM

67 12 9/26/2017 9:17 AM

68 75 9/25/2017 9:56 PM

69 31 9/25/2017 9:14 PM

70 42 9/25/2017 4:48 PM

71 16 9/24/2017 9:35 PM

72 65 9/24/2017 9:18 PM

73 59 9/23/2017 3:37 PM

74 34 9/23/2017 12:51 PM

75 0 9/22/2017 9:36 AM

76 34 9/21/2017 11:00 PM

77 24 9/21/2017 4:43 PM

78 9 9/21/2017 3:35 PM

79 25 9/21/2017 3:15 PM

80 50 9/21/2017 2:54 PM

81 75 9/21/2017 2:35 PM

82 49 9/21/2017 12:49 PM

83 59 9/21/2017 12:47 PM

84 19 9/21/2017 12:45 PM

85 56 9/21/2017 11:21 AM

86 32 9/21/2017 11:03 AM

87 30 9/21/2017 10:28 AM

88 65 9/21/2017 10:13 AM

89 20 9/21/2017 10:04 AM

90 51 9/21/2017 9:49 AM

91 50 9/21/2017 9:42 AM

92 75 9/21/2017 9:29 AM
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93 54 9/21/2017 9:25 AM

94 63 9/21/2017 9:07 AM

95 29 9/21/2017 8:50 AM

96 55 9/21/2017 8:33 AM

97 9 9/21/2017 12:59 AM

98 25 9/20/2017 9:21 PM

99 7 9/20/2017 9:11 PM

100 63 9/20/2017 8:34 PM

101 3 9/20/2017 8:24 PM

102 9 9/20/2017 8:20 PM

103 50 9/20/2017 7:52 PM

104 30 9/20/2017 7:36 PM

105 18 9/20/2017 7:12 PM

106 55 9/20/2017 7:07 PM

107 17 9/20/2017 7:03 PM

108 61 9/20/2017 7:03 PM

109 16 9/20/2017 6:55 PM

110 9 9/20/2017 6:50 PM

111 13 9/20/2017 6:38 PM

112 50 9/20/2017 6:36 PM

113 62 9/20/2017 4:05 PM

114 60 9/20/2017 8:35 AM

115 41 9/19/2017 10:34 AM

116 76 9/18/2017 10:47 PM

117 11 9/18/2017 10:32 PM

118 63 9/18/2017 9:39 PM

119 25 9/18/2017 9:34 PM

120 14 9/18/2017 3:42 PM

121 47 9/18/2017 2:40 PM

122 23 9/18/2017 12:22 PM

123 70 9/17/2017 7:29 PM

124 58 9/17/2017 4:46 PM

125 1 9/17/2017 12:19 PM

126 35 9/16/2017 6:12 PM

127 61 9/15/2017 8:38 PM

128 27 9/14/2017 11:13 PM

129 20 9/14/2017 7:04 PM

130 10 9/14/2017 4:09 PM

131 34 9/14/2017 1:56 PM

132 18 9/14/2017 12:02 PM

133 15 9/14/2017 11:44 AM

134 41 9/14/2017 11:43 AM

135 50 9/14/2017 11:38 AM

136 28 9/14/2017 11:13 AM

137 90 9/14/2017 11:07 AM

138 72 9/14/2017 11:01 AM

139 0 9/14/2017 10:33 AM

140 26 9/14/2017 10:10 AM

141 67 9/14/2017 9:56 AM

142 25 9/14/2017 9:07 AM

143 5 9/14/2017 8:50 AM

144 57 9/14/2017 7:37 AM

145 65 9/13/2017 8:56 PM

146 51 9/13/2017 8:51 PM

147 45 9/13/2017 8:44 PM

148 61 9/13/2017 7:40 PM
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149 65 9/13/2017 7:15 PM

150 41 9/13/2017 7:12 PM

151 45 9/13/2017 6:57 PM

152 0 9/13/2017 6:30 PM

153 22 9/13/2017 5:48 PM

154 50 9/13/2017 5:13 PM

155 27 9/13/2017 5:07 PM

156 41 9/13/2017 4:47 PM

157 27 9/13/2017 4:25 PM

158 50 9/13/2017 4:25 PM

159 51 9/13/2017 1:57 PM

160 50 9/13/2017 1:55 PM

161 70 9/13/2017 1:20 PM

162 72 9/13/2017 1:11 PM

163 52 9/13/2017 12:31 PM

164 20 9/13/2017 11:12 AM

165 26 9/13/2017 8:23 AM

166 50 9/12/2017 10:30 PM

167 51 9/12/2017 10:22 PM

168 58 9/12/2017 9:20 PM

169 52 9/12/2017 5:51 PM

170 20 9/12/2017 3:55 PM

171 35 9/12/2017 2:56 PM

172 100 9/12/2017 2:41 PM

173 33 9/12/2017 2:40 PM

174 30 9/12/2017 10:48 AM

175 40 9/12/2017 9:51 AM

176 24 9/11/2017 11:57 PM

177 44 9/11/2017 9:05 PM

178 63 9/11/2017 7:58 PM

179 27 9/11/2017 7:16 PM

180 30 9/11/2017 5:20 PM

181 51 9/11/2017 4:38 PM

182 40 9/11/2017 4:38 PM

183 23 9/11/2017 3:45 PM

184 36 9/11/2017 3:35 PM

185 56 9/11/2017 2:48 PM

186 75 9/11/2017 2:23 PM

187 25 9/11/2017 10:27 AM

188 38 9/11/2017 9:22 AM

189 43 9/11/2017 8:24 AM

190 44 9/11/2017 6:49 AM

191 31 9/11/2017 6:35 AM

192 62 9/10/2017 11:27 PM

193 18 9/10/2017 7:34 PM

194 28 9/10/2017 5:46 PM

195 21 9/10/2017 3:45 PM

196 8 9/10/2017 3:05 PM

197 33 9/10/2017 2:28 PM

198 15 9/10/2017 2:20 PM

199 20 9/10/2017 2:08 PM

200 7 9/10/2017 1:24 PM

201 50 9/10/2017 9:04 AM

202 35 9/10/2017 12:26 AM

203 34 9/9/2017 7:57 AM

204 2 9/9/2017 7:38 AM
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205 31 9/9/2017 7:12 AM

206 24 9/8/2017 9:39 PM

207 26 9/8/2017 8:46 PM

208 26 9/8/2017 7:49 PM

209 68 9/8/2017 5:34 PM

210 67 9/8/2017 5:17 PM

211 40 9/8/2017 4:28 PM

212 16 9/8/2017 4:08 PM

213 8 9/8/2017 3:28 PM

214 11 9/8/2017 3:10 PM

215 70 9/8/2017 2:54 PM

216 71 9/8/2017 2:36 PM

217 66 9/8/2017 2:16 PM

218 26 9/8/2017 2:14 PM

219 37 9/8/2017 1:34 PM

220 33 9/8/2017 1:31 PM

221 1 9/8/2017 1:18 PM

222 55 9/8/2017 12:51 PM

223 44 9/8/2017 12:45 PM

224 1 9/6/2017 10:08 AM
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 41  9,293  224

Q41 Do you think that the cultural and creative sectors' value is
understood and expressed by State Government?

Answered: 224 Skipped: 87

Total Respondents: 224

# DATE

1 65 10/10/2017 9:57 AM

2 50 10/9/2017 3:55 PM

3 22 10/9/2017 11:11 AM

4 90 10/9/2017 7:02 AM

5 26 10/8/2017 10:52 AM

6 20 10/7/2017 11:42 AM

7 65 10/7/2017 7:12 AM

8 26 10/6/2017 8:37 PM

9 50 10/6/2017 8:23 PM

10 60 10/6/2017 3:31 PM

11 62 10/6/2017 2:28 PM

12 32 10/6/2017 1:57 PM

13 12 10/6/2017 12:03 PM

14 58 10/6/2017 11:48 AM

15 58 10/6/2017 11:12 AM

16 70 10/6/2017 11:07 AM

17 70 10/6/2017 10:06 AM

18 78 10/6/2017 9:47 AM

19 57 10/6/2017 9:11 AM

20 44 10/6/2017 9:10 AM

21 65 10/6/2017 9:10 AM

22 44 10/6/2017 8:53 AM

23 50 10/6/2017 8:46 AM

24 3 10/6/2017 8:40 AM

25 55 10/6/2017 8:38 AM

26 36 10/6/2017 5:06 AM

27 50 10/5/2017 10:33 PM

28 57 10/5/2017 9:36 PM

29 13 10/5/2017 9:19 PM

30 57 10/5/2017 4:31 PM

31 65 10/5/2017 3:37 PM

32 75 10/5/2017 3:13 PM

33 49 10/5/2017 3:01 PM

34 31 10/3/2017 10:06 AM

35 27 10/2/2017 3:49 PM

36 41 10/2/2017 2:13 PM
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ANSWER CHOICES AVERAGE NUMBER TOTAL NUMBER RESPONSES
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37 70 10/2/2017 9:43 AM

38 23 9/29/2017 1:55 PM

39 82 9/29/2017 1:18 PM

40 0 9/29/2017 9:01 AM

41 31 9/28/2017 6:06 PM

42 68 9/28/2017 4:28 PM

43 56 9/28/2017 2:18 PM

44 35 9/28/2017 10:45 AM

45 50 9/28/2017 9:10 AM

46 10 9/28/2017 8:13 AM

47 15 9/27/2017 10:55 PM

48 26 9/27/2017 5:02 PM

49 61 9/27/2017 3:42 PM

50 80 9/27/2017 3:16 PM

51 42 9/27/2017 3:06 PM

52 13 9/27/2017 2:42 PM

53 35 9/27/2017 2:19 PM

54 17 9/27/2017 1:42 PM

55 35 9/27/2017 1:29 PM

56 0 9/27/2017 1:22 PM

57 86 9/27/2017 12:26 PM

58 13 9/27/2017 12:25 PM

59 50 9/27/2017 12:15 PM

60 66 9/27/2017 12:12 PM

61 68 9/27/2017 12:09 PM

62 18 9/27/2017 11:05 AM

63 15 9/27/2017 10:55 AM

64 12 9/27/2017 10:47 AM

65 46 9/27/2017 10:31 AM

66 42 9/26/2017 4:32 PM

67 21 9/26/2017 9:17 AM

68 40 9/25/2017 9:56 PM

69 21 9/25/2017 9:14 PM

70 27 9/25/2017 4:48 PM

71 0 9/24/2017 9:35 PM

72 65 9/24/2017 9:18 PM

73 58 9/23/2017 3:37 PM

74 58 9/23/2017 12:51 PM

75 0 9/22/2017 9:36 AM

76 34 9/21/2017 11:00 PM

77 65 9/21/2017 4:43 PM

78 13 9/21/2017 3:35 PM

79 26 9/21/2017 3:15 PM

80 49 9/21/2017 2:54 PM

81 83 9/21/2017 2:35 PM

82 30 9/21/2017 12:49 PM

83 57 9/21/2017 12:47 PM

84 22 9/21/2017 12:45 PM

85 61 9/21/2017 11:21 AM

86 51 9/21/2017 11:03 AM

87 0 9/21/2017 10:28 AM

88 90 9/21/2017 10:13 AM

89 20 9/21/2017 10:04 AM

90 50 9/21/2017 9:49 AM

91 50 9/21/2017 9:42 AM

92 60 9/21/2017 9:29 AM
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93 53 9/21/2017 9:25 AM

94 11 9/21/2017 9:07 AM

95 21 9/21/2017 8:50 AM

96 52 9/21/2017 8:33 AM

97 16 9/21/2017 12:59 AM

98 84 9/20/2017 11:49 PM

99 30 9/20/2017 9:21 PM

100 17 9/20/2017 9:11 PM

101 70 9/20/2017 8:34 PM

102 2 9/20/2017 8:24 PM

103 34 9/20/2017 8:20 PM

104 18 9/20/2017 7:52 PM

105 30 9/20/2017 7:36 PM

106 0 9/20/2017 7:12 PM

107 33 9/20/2017 7:07 PM

108 31 9/20/2017 7:03 PM

109 64 9/20/2017 7:03 PM

110 17 9/20/2017 6:55 PM

111 44 9/20/2017 6:50 PM

112 10 9/20/2017 6:38 PM

113 50 9/20/2017 6:36 PM

114 57 9/20/2017 4:05 PM

115 22 9/20/2017 8:35 AM

116 66 9/19/2017 10:34 AM

117 12 9/18/2017 10:47 PM

118 27 9/18/2017 10:32 PM

119 23 9/18/2017 9:39 PM

120 10 9/18/2017 3:42 PM

121 48 9/18/2017 2:40 PM

122 27 9/18/2017 12:22 PM

123 60 9/17/2017 7:29 PM

124 63 9/17/2017 4:46 PM

125 56 9/17/2017 12:19 PM

126 35 9/16/2017 6:12 PM

127 50 9/15/2017 8:38 PM

128 13 9/14/2017 11:13 PM

129 20 9/14/2017 7:04 PM

130 7 9/14/2017 4:09 PM

131 54 9/14/2017 1:56 PM

132 27 9/14/2017 12:02 PM

133 8 9/14/2017 11:44 AM

134 39 9/14/2017 11:43 AM

135 68 9/14/2017 11:38 AM

136 29 9/14/2017 11:13 AM

137 90 9/14/2017 11:07 AM

138 54 9/14/2017 11:01 AM

139 0 9/14/2017 10:33 AM

140 31 9/14/2017 10:10 AM

141 56 9/14/2017 9:56 AM

142 34 9/14/2017 9:07 AM

143 20 9/14/2017 8:50 AM

144 60 9/14/2017 7:37 AM

145 70 9/13/2017 8:56 PM

146 68 9/13/2017 8:51 PM

147 44 9/13/2017 8:44 PM

148 64 9/13/2017 7:40 PM
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149 70 9/13/2017 7:15 PM

150 41 9/13/2017 7:12 PM

151 45 9/13/2017 6:57 PM

152 0 9/13/2017 6:30 PM

153 60 9/13/2017 5:48 PM

154 50 9/13/2017 5:13 PM

155 62 9/13/2017 5:07 PM

156 41 9/13/2017 4:47 PM

157 25 9/13/2017 4:25 PM

158 50 9/13/2017 4:25 PM

159 52 9/13/2017 1:57 PM

160 49 9/13/2017 1:55 PM

161 85 9/13/2017 1:20 PM

162 41 9/13/2017 1:11 PM

163 54 9/13/2017 12:31 PM

164 20 9/13/2017 11:12 AM

165 40 9/13/2017 8:23 AM

166 50 9/12/2017 10:30 PM

167 27 9/12/2017 10:22 PM

168 61 9/12/2017 9:20 PM

169 75 9/12/2017 5:51 PM

170 17 9/12/2017 3:55 PM

171 36 9/12/2017 2:56 PM

172 100 9/12/2017 2:41 PM

173 31 9/12/2017 2:40 PM

174 37 9/12/2017 10:48 AM

175 56 9/12/2017 9:51 AM

176 73 9/11/2017 11:57 PM

177 67 9/11/2017 11:40 PM

178 42 9/11/2017 7:58 PM

179 55 9/11/2017 7:16 PM

180 30 9/11/2017 5:20 PM

181 49 9/11/2017 4:38 PM

182 35 9/11/2017 4:38 PM

183 36 9/11/2017 3:45 PM

184 56 9/11/2017 3:35 PM

185 56 9/11/2017 2:48 PM

186 80 9/11/2017 2:23 PM

187 57 9/11/2017 10:27 AM

188 16 9/11/2017 9:22 AM

189 20 9/11/2017 8:24 AM

190 0 9/11/2017 6:49 AM

191 25 9/11/2017 6:35 AM

192 11 9/10/2017 11:27 PM

193 0 9/10/2017 7:34 PM

194 21 9/10/2017 5:46 PM

195 27 9/10/2017 3:45 PM

196 64 9/10/2017 3:05 PM

197 32 9/10/2017 2:28 PM

198 75 9/10/2017 2:20 PM

199 27 9/10/2017 2:08 PM

200 6 9/10/2017 1:24 PM

201 50 9/10/2017 9:04 AM

202 30 9/10/2017 12:26 AM

203 75 9/9/2017 7:57 AM

204 1 9/9/2017 7:38 AM
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205 58 9/9/2017 7:12 AM

206 24 9/8/2017 9:39 PM

207 29 9/8/2017 8:46 PM

208 48 9/8/2017 7:49 PM

209 50 9/8/2017 5:34 PM

210 55 9/8/2017 5:17 PM

211 20 9/8/2017 4:28 PM

212 33 9/8/2017 4:08 PM

213 50 9/8/2017 3:28 PM

214 43 9/8/2017 3:10 PM

215 70 9/8/2017 2:54 PM

216 55 9/8/2017 2:36 PM

217 58 9/8/2017 2:16 PM

218 37 9/8/2017 2:14 PM

219 59 9/8/2017 1:34 PM

220 46 9/8/2017 1:31 PM

221 1 9/8/2017 1:18 PM

222 59 9/8/2017 12:51 PM

223 45 9/8/2017 12:45 PM

224 14 9/6/2017 10:08 AM
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 36  8,002  223

Q42 Do you think that the cultural and creative sectors' value is
understood and expressed by Federal Government?

Answered: 223 Skipped: 88

Total Respondents: 223

# DATE

1 42 10/10/2017 9:57 AM

2 75 10/9/2017 3:55 PM

3 0 10/9/2017 11:11 AM

4 80 10/9/2017 7:02 AM

5 25 10/8/2017 10:52 AM

6 53 10/7/2017 3:46 PM

7 30 10/7/2017 11:42 AM

8 55 10/7/2017 7:12 AM

9 0 10/6/2017 8:37 PM

10 13 10/6/2017 8:23 PM

11 30 10/6/2017 3:31 PM

12 54 10/6/2017 2:28 PM

13 33 10/6/2017 1:57 PM

14 29 10/6/2017 12:03 PM

15 64 10/6/2017 11:48 AM

16 59 10/6/2017 11:12 AM

17 85 10/6/2017 11:07 AM

18 40 10/6/2017 10:06 AM

19 68 10/6/2017 9:47 AM

20 51 10/6/2017 9:11 AM

21 33 10/6/2017 9:10 AM

22 41 10/6/2017 9:10 AM

23 55 10/6/2017 8:53 AM

24 51 10/6/2017 8:46 AM

25 26 10/6/2017 8:40 AM

26 20 10/6/2017 8:38 AM

27 34 10/6/2017 5:06 AM

28 76 10/5/2017 10:33 PM

29 59 10/5/2017 9:36 PM

30 2 10/5/2017 9:19 PM

31 17 10/5/2017 4:31 PM

32 29 10/5/2017 3:37 PM

33 65 10/5/2017 3:13 PM

34 34 10/5/2017 3:01 PM

35 25 10/3/2017 10:06 AM

36 71 10/2/2017 3:49 PM
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37 14 10/2/2017 2:13 PM

38 70 10/2/2017 9:43 AM

39 91 9/29/2017 1:55 PM

40 18 9/29/2017 1:18 PM

41 30 9/29/2017 9:01 AM

42 31 9/28/2017 6:06 PM

43 64 9/28/2017 4:28 PM

44 43 9/28/2017 2:18 PM

45 40 9/28/2017 10:45 AM

46 25 9/28/2017 9:10 AM

47 10 9/28/2017 8:13 AM

48 3 9/27/2017 10:55 PM

49 26 9/27/2017 5:02 PM

50 45 9/27/2017 3:42 PM

51 70 9/27/2017 3:16 PM

52 3 9/27/2017 3:06 PM

53 24 9/27/2017 2:42 PM

54 47 9/27/2017 2:19 PM

55 18 9/27/2017 1:42 PM

56 23 9/27/2017 1:29 PM

57 60 9/27/2017 1:22 PM

58 60 9/27/2017 12:26 PM

59 32 9/27/2017 12:25 PM

60 51 9/27/2017 12:15 PM

61 10 9/27/2017 12:12 PM

62 58 9/27/2017 12:09 PM

63 12 9/27/2017 11:05 AM

64 28 9/27/2017 10:55 AM

65 13 9/27/2017 10:47 AM

66 36 9/27/2017 10:31 AM

67 42 9/26/2017 4:32 PM

68 53 9/26/2017 9:17 AM

69 35 9/25/2017 9:56 PM

70 36 9/25/2017 9:14 PM

71 48 9/25/2017 4:48 PM

72 19 9/24/2017 9:35 PM

73 50 9/24/2017 9:18 PM

74 47 9/23/2017 3:37 PM

75 57 9/23/2017 12:51 PM

76 17 9/22/2017 9:36 AM

77 34 9/21/2017 11:00 PM

78 9 9/21/2017 4:43 PM

79 11 9/21/2017 3:35 PM

80 24 9/21/2017 3:15 PM

81 50 9/21/2017 2:54 PM

82 35 9/21/2017 2:35 PM

83 25 9/21/2017 12:49 PM

84 34 9/21/2017 12:47 PM

85 0 9/21/2017 12:45 PM

86 45 9/21/2017 11:21 AM

87 50 9/21/2017 11:03 AM

88 20 9/21/2017 10:28 AM

89 90 9/21/2017 10:13 AM

90 19 9/21/2017 10:04 AM

91 50 9/21/2017 9:49 AM

92 28 9/21/2017 9:42 AM
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93 50 9/21/2017 9:29 AM

94 76 9/21/2017 9:25 AM

95 9 9/21/2017 9:07 AM

96 50 9/21/2017 8:50 AM

97 37 9/21/2017 8:33 AM

98 3 9/21/2017 12:59 AM

99 24 9/20/2017 11:49 PM

100 46 9/20/2017 9:21 PM

101 3 9/20/2017 9:11 PM

102 53 9/20/2017 8:34 PM

103 0 9/20/2017 8:24 PM

104 42 9/20/2017 8:20 PM

105 51 9/20/2017 7:52 PM

106 0 9/20/2017 7:36 PM

107 16 9/20/2017 7:12 PM

108 12 9/20/2017 7:07 PM

109 47 9/20/2017 7:03 PM

110 65 9/20/2017 7:03 PM

111 21 9/20/2017 6:55 PM

112 32 9/20/2017 6:50 PM

113 1 9/20/2017 6:38 PM

114 2 9/20/2017 6:36 PM

115 43 9/20/2017 4:05 PM

116 0 9/20/2017 8:35 AM

117 25 9/19/2017 10:34 AM

118 18 9/18/2017 10:47 PM

119 0 9/18/2017 10:32 PM

120 35 9/18/2017 9:39 PM

121 13 9/18/2017 3:42 PM

122 0 9/18/2017 2:40 PM

123 8 9/18/2017 12:22 PM

124 70 9/17/2017 7:29 PM

125 61 9/17/2017 4:46 PM

126 21 9/17/2017 12:19 PM

127 41 9/16/2017 6:12 PM

128 46 9/15/2017 8:38 PM

129 20 9/14/2017 11:13 PM

130 0 9/14/2017 7:04 PM

131 8 9/14/2017 4:09 PM

132 43 9/14/2017 1:56 PM

133 13 9/14/2017 12:41 PM

134 11 9/14/2017 12:02 PM

135 4 9/14/2017 11:44 AM

136 33 9/14/2017 11:43 AM

137 52 9/14/2017 11:38 AM

138 58 9/14/2017 11:13 AM

139 15 9/14/2017 11:07 AM

140 44 9/14/2017 11:01 AM

141 0 9/14/2017 10:33 AM

142 55 9/14/2017 10:10 AM

143 46 9/14/2017 9:56 AM

144 0 9/14/2017 9:07 AM

145 33 9/14/2017 8:50 AM

146 39 9/14/2017 7:37 AM

147 70 9/13/2017 8:56 PM

148 75 9/13/2017 8:51 PM
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149 38 9/13/2017 8:44 PM

150 26 9/13/2017 7:40 PM

151 9 9/13/2017 7:12 PM

152 45 9/13/2017 6:57 PM

153 50 9/13/2017 5:48 PM

154 50 9/13/2017 5:13 PM

155 29 9/13/2017 5:07 PM

156 29 9/13/2017 4:47 PM

157 20 9/13/2017 4:25 PM

158 62 9/13/2017 4:25 PM

159 52 9/13/2017 1:57 PM

160 50 9/13/2017 1:55 PM

161 20 9/13/2017 1:20 PM

162 60 9/13/2017 1:11 PM

163 32 9/13/2017 12:31 PM

164 20 9/13/2017 11:12 AM

165 38 9/13/2017 8:23 AM

166 50 9/12/2017 10:30 PM

167 2 9/12/2017 10:22 PM

168 53 9/12/2017 9:20 PM

169 75 9/12/2017 5:51 PM

170 22 9/12/2017 3:55 PM

171 3 9/12/2017 2:56 PM

172 100 9/12/2017 2:41 PM

173 54 9/12/2017 2:40 PM

174 70 9/12/2017 10:48 AM

175 64 9/12/2017 9:51 AM

176 36 9/11/2017 11:57 PM

177 19 9/11/2017 7:58 PM

178 57 9/11/2017 7:16 PM

179 15 9/11/2017 5:20 PM

180 50 9/11/2017 4:38 PM

181 45 9/11/2017 4:38 PM

182 57 9/11/2017 3:45 PM

183 42 9/11/2017 3:35 PM

184 56 9/11/2017 2:48 PM

185 66 9/11/2017 2:23 PM

186 54 9/11/2017 10:27 AM

187 10 9/11/2017 9:22 AM

188 46 9/11/2017 8:24 AM

189 20 9/11/2017 6:49 AM

190 38 9/11/2017 6:35 AM

191 17 9/10/2017 11:27 PM

192 8 9/10/2017 7:34 PM

193 18 9/10/2017 5:46 PM

194 0 9/10/2017 3:45 PM

195 55 9/10/2017 3:05 PM

196 32 9/10/2017 2:28 PM

197 75 9/10/2017 2:20 PM

198 28 9/10/2017 2:08 PM

199 2 9/10/2017 1:24 PM

200 50 9/10/2017 9:04 AM

201 40 9/10/2017 12:26 AM

202 65 9/9/2017 7:57 AM

203 3 9/9/2017 7:38 AM

204 61 9/9/2017 7:12 AM
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205 7 9/8/2017 9:39 PM

206 22 9/8/2017 8:46 PM

207 25 9/8/2017 7:49 PM

208 54 9/8/2017 5:34 PM

209 39 9/8/2017 5:17 PM

210 35 9/8/2017 4:28 PM

211 26 9/8/2017 4:08 PM

212 83 9/8/2017 3:28 PM

213 37 9/8/2017 3:10 PM

214 70 9/8/2017 2:54 PM

215 25 9/8/2017 2:36 PM

216 54 9/8/2017 2:16 PM

217 50 9/8/2017 2:14 PM

218 43 9/8/2017 1:34 PM

219 23 9/8/2017 1:31 PM

220 1 9/8/2017 1:18 PM

221 27 9/8/2017 12:51 PM

222 44 9/8/2017 12:45 PM

223 2 9/6/2017 10:08 AM
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Q43 As succinctly as possible, how would you like the Cultural Sector
to be valued by The Community and Governments?

Answered: 150 Skipped: 161

# RESPONSES DATE

1 It would be wonderful if music, art and cultural activities generally could be more valued than
sport by all tiers of government.

10/10/2017 9:57 AM

2 More financial support 10/9/2017 3:55 PM

3 Ensure the arts are taught in every primary school by qualified specialist teachers. My sons'
state school has, in the past few years, dropped their visual arts and music specialists
altogether. Why does the Federal Government adopt a national curriculum for the arts if the
State has no intention of funding it?

10/8/2017 10:52 AM

4 Valued highly 10/7/2017 3:46 PM

5 For a start - invest as much money in the cultural sector as in sport. 10/7/2017 11:42 AM

6 Better funded 10/6/2017 8:37 PM

7 Pour more money into it - and less in sport, like in Europe 10/6/2017 8:23 PM

8 As an imperative educational and social pillar of our community, whose value needs to be
measured in ways other than economically.

10/6/2017 3:31 PM

9 Promotion and ongoing financial support 10/6/2017 2:28 PM

10 As an important part of the expected role of government in supporting culture as opposed to the
support being given to sport.

10/6/2017 12:03 PM

11 More funding 10/6/2017 11:48 AM

12 Governments respond to quantitative data - if we co-operate with efforts to measure our
contribution to society and to the economy, it will ultimately be to our benefit.

10/6/2017 10:06 AM

13 Correct wages to be paid to artists of merit. The arts have been subsidised forever. I am
fortunate to be paid a decent wage via federal and state government support. I believe other art
forms should be afforded the same respect.

10/6/2017 5:06 AM

14 A lot more funding!a 10/5/2017 9:36 PM

15 Creative contribution by people involved in cultural sector should be valued for emotional well
being profit to community, not a dollar profit, like ticket sales. Australian government is dollar
profit driven, which is a myopic way of looking at things. All tiers of government should be
looking at everything to support in a much broader and longer term way, which is "is it good for
the community in a holistic way". .

10/5/2017 3:37 PM

16 More financial support from Government. 10/5/2017 3:13 PM

17 properly supported and valued 10/2/2017 3:49 PM

18 understanding of the link between the sector, community and learning. 10/2/2017 2:13 PM

19 For our community and our elected political leaders to learn that the CI sector employs more
Tasmanians than the mining sector; that the presence of organisations such as the Tas
Symphony Orchestra resident within the State means some of our kids get access to premium
music through concerts and music classes; that having a company such as Terrapin Puppet
Theatre resident for over thirty years in Hobart is to be treasured and supported and celebrated
for its extensive touring commitment. And finally the existence of a genuinely thriving and
dynamic arts and cultural sector within a community contributes threefold to that community's
social cohesion, stability and prosperity.

9/29/2017 1:55 PM

20 More funding and higher salaries 9/28/2017 6:06 PM

21 Financial recognition 9/28/2017 4:28 PM

22 Adequate funding support 9/28/2017 2:18 PM

23 Be represented by a single body in government. More connection to interstate and international
projects and events.

9/28/2017 10:45 AM

24 As a knowledge based industry that can sustain and feed into job creartion inTas. So many
missed opportunities for good exhibitions and programs that don't happen. We can't continue to
let MONA do the heavy lifting in this area.

9/28/2017 9:10 AM

25 respectfully 9/28/2017 8:13 AM

26 The sector needs to be funded for excellence. 9/27/2017 3:16 PM

27 With adequate funding 9/27/2017 2:42 PM

28 Financial support Embedded into other sectors Has to start early, in schools/education sector,
so that students understand the choices they have along their learning journey

9/27/2017 1:42 PM

29 To be seen just as important as health and education; that can lead to community's wellbeing
and be instrumental in creating vibrant, creative places that people want to be a part of, and
tourists want to visit.

9/27/2017 1:29 PM

30 I don't know what you mean? 9/27/2017 12:25 PM

31 It should be justly recognised for both the huge economic factor it plays in our society, and the
indispensable cultural factor it has in shaping who we are and what we value.

9/27/2017 12:12 PM
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32 That this sector os recognised and resourced as a key and fundamentally important part of our
society, that enriches lives immeasurably, as well as being vitally important in broad economic
terms.

9/27/2017 11:05 AM

33 Investment in secure jobs and long term projects 9/27/2017 10:55 AM

34 Treated with respect and well-informed. 9/27/2017 10:47 AM

35 Essential. 9/27/2017 10:31 AM

36 At the same level as sport! 9/26/2017 9:17 AM

37 Recognise it as a limited source of employment/income, and recognise that it provides a huge
added value, far beyond its constituent parts,to community well-being, tourism, hospitality,
education....

9/25/2017 9:56 PM

38 A start would be applauding and acknowledging cultural achievements other than MONA. 9/25/2017 4:48 PM

39 Very 9/23/2017 3:37 PM

40 A better understanding of people's skills and recognition of what they offer the population,
grants for spaces, buildings and projects, and better maintenance on already exiting
performance spaces (and making them more affordable for hire).

9/23/2017 12:51 PM

41 Recognise it's importance to community, society and economy and ACT on this recognition with
due respect, responsibility and commitment.

9/22/2017 9:36 AM

42 Generates wealth, social growth, cultural diversity and peace 9/21/2017 11:00 PM

43 Recognize arts as a priority over other activities (eh. sport) 9/21/2017 4:43 PM

44 Starting by adequately funding music education in our schools and valuing music as much as
sports.

9/21/2017 3:35 PM

45 Greatly. 9/21/2017 2:54 PM

46 I would like the Cultural Sector to be seen as an integral part of the life, wellbeing and
community and for this to be reflected through government support.

9/21/2017 2:35 PM

47 Funding for artists and small companies 9/21/2017 12:49 PM

48 financial backing 9/21/2017 12:47 PM

49 It needs to be seen as real work! And supported appropriately. The job market has dwindled to
almost nothing, and cultural entrepreneurs need help to be sustainable.

9/21/2017 12:45 PM

50 To recognise the importance of the arts to our development and happiness as humans 9/21/2017 11:21 AM

51 Valued for contribution beyond mere short term bottom line dollars - i.e. what does it add to the
long term richness of our society

9/21/2017 11:03 AM

52 Governmnets need to recognise the economic and social, health and educational value of the
arts and invest in the sector accordingly. Compared the the rewet of the world, Australia's
investment in the arts is an embarrassment. Compared to the rest opt Australia, Tasmania's
investment in the arts is an embarrassment. The Tasmanian government invests 1300% more
in the racing industry every year than the arts!

9/21/2017 10:28 AM

53 More grants, more professional training 9/21/2017 10:04 AM

54 Recognition 9/21/2017 9:49 AM

55 More funds 9/21/2017 9:42 AM

56 by reinstating funding for the professional companies in the North of the State (dance and
Theatre).

9/21/2017 9:07 AM

57 More paid jobs in the Arts in Tasmania 9/21/2017 8:50 AM

58 Their interest and participation. It's more than investment, it's about developing creative capital. 9/21/2017 12:59 AM

59 To see it as more than entertainment but as enabling people to be healthy mentally, physically
and emotionally . It enables society to think creatively and empathise with others.

9/20/2017 9:21 PM

60 As an integral aspect of a modern, diverse and inclusive community and society. 9/20/2017 9:11 PM

61 As a genuine contributor to the social health of communities 9/20/2017 8:34 PM

62 As the creative drive that could help on all corners of our boring society 9/20/2017 8:24 PM

63 Real and funded commitment to arts education for all students as a basic entitlement 9/20/2017 8:20 PM

64 Impossible question. What DO you mean? If I say 100%, as much as Sport, does that answer
you?

9/20/2017 7:52 PM

65 More funding and media attention / praise 9/20/2017 7:07 PM

66 As a resource for the bettering of Tasmanian self identity and a home grown pride in Tasmania 9/20/2017 7:03 PM

67 Through recognition of the sheer volume of the volunteer contribution made, the volume of work
done for poor finanical return. The role our sector plays in supporting tourism goes largely
unrecognised.

9/20/2017 7:03 PM

68 More money so that artists can have a living wage for adding a substantial and foundational
contribution to the fabric of society.

9/20/2017 6:55 PM

69 More investment in arts and culture. More visible value placed on the arts and greater
encouragement and less red tape for artists and arts workers

9/20/2017 6:50 PM

70 Too much red tape oh&s for small companies 9/20/2017 6:38 PM

71 Clearly the sector develops on the ground activity and entertainment for not only Tasmanians,
but our significant tourist numbers. How about investing in the arts like you would invest in
development at Cradle Mountain?

9/20/2017 8:35 AM

72 better policy frameworks; more funding 9/19/2017 10:34 AM
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73 More value put on the arts in regional areas - not just Mona. 9/18/2017 10:47 PM

74 As an asset that needs to be funded without "What's in it for us " and to realise that creativity is
worth more to a community then $. Tourism, potential, work, people investment.

9/18/2017 10:32 PM

75 To invite local artists to be a part of big events, to be commissioned for new works with a decent
rate to sustain an income for artists. And publicly show/express respect to the arts which has
contributed to the brand of Tasmania, which the state Gov't does not acknowledge.

9/18/2017 9:39 PM

76 Provide more opportunities to showcase local talent within the Cultural Sector. 9/18/2017 9:34 PM

77 Higher priority, ability to consider different approaches in the industry, power places in more
varied hands

9/18/2017 2:40 PM

78 Pay artists 9/18/2017 12:22 PM

79 For key skills and competencies to be better identified in education and training and for
DIVERSE industry pathways be mapped and resourced. For government to introduce a long
term bi partisan strategic policy for growing the creative/ cultural sector

9/17/2017 7:29 PM

80 support & finance for the sector to grow not diminish..... and also support the lesser known 9/17/2017 12:19 PM

81 To value Creative pursuits as a foundation for society! Fostering an imaginative creative society
is vital for adapting to an unknown and undefined future.

9/16/2017 6:12 PM

82 High value, it is an under invested and supported sector 9/14/2017 11:13 PM

83 Integral part of community life and State reputation 9/14/2017 4:09 PM

84 With respect and vision 9/14/2017 1:56 PM

85 A basic income provision without the hassles of Centrelink would be amazing. 9/14/2017 12:41 PM

86 Through participation via turning up to events, dialogue and recognition via acknowledgement,
funding or publications

9/14/2017 12:02 PM

87 As a vital part of civilised society and not measured in economic units. 9/14/2017 11:44 AM

88 Support to build businesses with sustainable employment opportunities is important. The arts
have continuously received cuts in funding in Tasmania and the industry on the whole is
becoming very transient and unpredictable for workers.

9/14/2017 11:43 AM

89 Better collaboration with business and government and main stream media so that general
public better understand the impact a thriving supported cultural sector can have on place and
its liveability

9/14/2017 11:38 AM

90 To understand that art, in its various forms, i.e. everything that isn't MONA. is a financial
powerhouse.

9/14/2017 10:33 AM

91 For all people and governments to recognise culture as fundamental to quality of life. 9/14/2017 10:10 AM

92 Funding, encouragement and enthusiasm at least as good as that given to sporting activities 9/14/2017 9:56 AM

93 creativity is now well recognised as a significant determinant of health.and well being.this needs
to be taken much more seriously as the basis of govt policy

9/14/2017 8:50 AM

94 Through greater financial support as well as general policies to support artists and institutions to
maintain best practices and create exhibitions and programs that are inclusive and sustainable

9/14/2017 7:37 AM

95 Understanding that the cultural sector represents different kinds of value that can be utilised to
develop and create positive change for both communities and Governments.

9/13/2017 8:56 PM

96 I would like the Community to regularly experience new ways of seeing and hearing and
therefore of thinking by valuing the cultural sector of itself. This can be done by reading,
listening to new music, contemplating visual art, being confronted by contemporary theatre.
When enough people chose to open themselves to new ways of seeing, then I will feel valued.

9/13/2017 8:51 PM

97 Difficult to answer any of the above because it depends WHO you are talking to: a dilettante, an
enthusiast or a philistine

9/13/2017 8:06 PM

98 Extremely well valued 9/13/2017 7:15 PM

99 Funding is and has always been the issue. 9/13/2017 7:12 PM

100 We hear a lot about the cultural sector contributing to tourism and the economy, and yet cultural
workers, particularly visual artists, are rarely paid. I'd like to see the government discuss the
cultural sector in terms of inherent value, rather than finance. I'd also like to see more local
investment, particularly from Hobart City Council.

9/13/2017 6:57 PM

101 The community is way ahead - the government is missing in clear direction 9/13/2017 6:30 PM

102 Government needs to value the role that the arts and culture can play in bringing people
together - creating opportunities for connections, conversations and understanding. Community
art in particular is a powerful tool when used to explore issues in a non-threatening
environment; where simple art processes can allow contributors to feel comfortable as they
engage in opportunities of self-exploration and self-expression. The resulting outcomes can
inform Governments as to the needs of individuals and communities.

9/13/2017 5:48 PM

103 Better 9/13/2017 5:13 PM

104 i don't think I can put that succinctly but is about a cultural shift in how we monetize and
measure value

9/13/2017 5:07 PM

105 needs a change of mindset that does not only value economic activity, so that claims for value
don't need to be justified with economic arguments

9/13/2017 4:25 PM

106 Don't accept that defining a 'cultural sector' is useful to those of its members other than those
pushing the definition

9/13/2017 1:57 PM
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107 It is an important part of our lives, providing ways to bridge so many divisions in culture, age,
illness, hardships and education. Visitors to Tasmania will base their experiences on our effort
to promote all cultural activities. It can bring life into areas that have suffered through cultural
neglect. This makes it such an important piece that provides a strong backbone to our society,
that we must continue to improve the Cultural Sector.

9/13/2017 1:55 PM

108 With consideration to social capital built by the arts 9/13/2017 1:11 PM

109 highly 9/13/2017 12:31 PM

110 STEM should be STEAM. Arts needs to be recognised and understood to be a cornerstone of a
thriving society. Without the arts, we're perpetuating a negative spiral of social development.

9/13/2017 11:12 AM

111 Take up the vision of artists. 9/13/2017 8:23 AM

112 More diversity - fewer people from the same dominant institutions. 9/12/2017 10:30 PM

113 To be actively more engaged in the current issues that underpin young creatives and artists who
wish to receive further training in Flexible learning environments

9/12/2017 10:22 PM

114 As a highly viable, productive and essential part of our economy. One That may not be as loud
as 'traditional' industries like forestry, mining and fishing - but one that employs a lot more
people, has potential for greater economic income and ensures a diverse and sustainable
future.

9/12/2017 9:20 PM

115 As a critical part of society, valued for its intrinsic worth as well as its contribution to the
economy, health and education sectors.

9/12/2017 5:51 PM

116 To convey the premise that the arts is not a sector created to serve artists or a small arts-going
elite, but that it is an exercise in telling universal stories for universal audiences.

9/12/2017 2:56 PM

117 Highly valued and supported as a positive contributor to the economy, community and
individuals

9/11/2017 11:57 PM

118 Put art back into schools. Fund it properly. Use it to give joy and specialness to those who aren't
academic. To those who are leaven the weight of knowledge. Give those who are disabled or Ill
something to look forward to through art. Just because the benefits of Art are difficult to
measure doesn't mean there are no benefits. Have a good look at university art. It sucks. Find a
way to make tertiary art relevant. It was once. It can be again .

9/11/2017 7:58 PM

119 To be aware of, promote and invest in the creative thinkers that are the future of the island. Give
culture 5% of the Gov time energy and investment given to Gunns, forestry, Incat etc and then
see what happens.

9/11/2017 7:16 PM

120 Highly - for intrinsic as well.as instrumental value 9/11/2017 5:20 PM

121 The arts are integral to daily life in Tasmania - across its people, businesses and institutions -
and to its way in the world. We need the Cultural Sector.

9/11/2017 4:38 PM

122 More celebration of the creative industries and the positioning of the sector to be as central,
crucial and necessary as the old chestnut of 'jobs and growth'.

9/11/2017 3:35 PM

123 as a leading contributor to the cultural identity of Tasmania, which drives tourism, quality of life
and investment decisions to create jobs

9/11/2017 2:23 PM

124 On par with the various food trails and tourism experiences we have in Tasmania. A certain
amount of regional championing would be welcomed. Perhaps quotas for regional practitioners.

9/11/2017 10:27 AM

125 I would like recognition for the community wellness that creative practice gives our communities.
To understand at dollar value, the volunteering, educative and buoying effect that artistic cultural
practice and products bring to Australian society.

9/11/2017 9:22 AM

126 Through far more recognition of the importance of the arts to the community. To me, it seems to
be propped by a dedicated band of individuals.

9/11/2017 8:24 AM

127 Acknowledge the value of the arts contribution to society. Pay artists a basic income. 9/11/2017 6:49 AM

128 Equal to the popular value of the pursuit of studying science and psychology. 9/10/2017 7:34 PM

129 The cultural sector needs to be valued not merely in economic terms. My field is the arts,
theatre specifically. The arts have an inherent cultural value that is compromised by attempts to
rate their economic worth alone. Governments have a duty to provide citizens with an enriching
cultural life. Arts organsations should be regarded as partners in fulfilling this duty.

9/10/2017 5:46 PM

130 Investment. 9/10/2017 3:45 PM

131 I'm not sure it's helpful to wrap up all the components under the title of cultural sector or creative
industries, as there are many very varied industries within. With an umbrella title, it's likely for
successive governments to focus on parts of the industry where they can get wins and ignore
the rest. This will likely be determined by the makeup of the industry body board.

9/10/2017 3:05 PM

132 Local government, in Hobart, needs to commit to the long term development and presentation of
artists at an arms length if it wants Hobart to be regarded as a cultural centre. HCC's
commitment to cultural support has decreased since closing the Carnegie Gallery and with the
Art Prize in abeyance, and they have not replaced that support. The grant programs are not
accessible to individual artists and is funded from an extremely small pool. HCC's cultural
funding and support programs, in comparison to other State Capitals are pitifully small as to be
almost irrelevant.

9/10/2017 2:20 PM

133 Increased financial support & investment. Places on Gov Boards!!! 9/10/2017 2:08 PM

134 Promotion 9/10/2017 9:04 AM

135 qualitative assessment in tendering 9/10/2017 12:26 AM

136 Realise that there's more to leisure than sports. 9/9/2017 7:38 AM

137 Through representation and consultation, through city investment, commissions etc, through
increased funding, gallery support, Carnegie return, through increased funding for visual art
education at all levels...recognition of its value equal to STEM ...it should be STEAM.

9/8/2017 9:39 PM

138 Highly 9/8/2017 7:49 PM
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139 Investing in infrastructure, grants and training for organizations and individuals. Public
acknowledgement of the cultural benefits of creative practice for the community at large - both
socially and economically.

9/8/2017 5:17 PM

140 Tax concessions for practitioners working in the cultural sector would signal that their
contribution to society is valued.

9/8/2017 4:28 PM

141 More funding to facilitate the ongoing development of the sector wholisticly. 9/8/2017 4:08 PM

142 As a valuable sector socially, and economically. 9/8/2017 3:10 PM

143 The Community: As enriching their lives, challenging them, broadening their minds and giving
fulfilling enjoyment The Governments: To be aware of the importance that the Cultural Sector
has in enriching the community.

9/8/2017 2:54 PM

144 The value to the Australian brand and psyche is ignored, broadly 9/8/2017 2:36 PM

145 As an important underpinning of our social and economic sustainability 9/8/2017 2:16 PM

146 Very highly. 9/8/2017 2:14 PM

147 ? 9/8/2017 1:18 PM

148 I would like the sector to be valued in a multifaceted way, for its economic, cultural, social
contribution to Tasmania's present and future prosperity (in the broadest sense). And to
recognise and champion doing things differently to how they are done elsewhere in Australia.

9/8/2017 12:51 PM

149 As an equal contributor to liveability as sport. For example the newspaper print 6 pages on
culture daily, equal to sport. The state government provide equal funding to Hawthorn, North
Melbourne and the National Gallery to present in Tasmania.

9/8/2017 12:45 PM

150 . 9/6/2017 10:08 AM
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Q44 Do you have any other comments or thoughts  in regards to the
previous questionnaire ?

Answered: 56 Skipped: 255

# RESPONSES DATE

1 no 10/9/2017 3:56 PM

2 All levels of government provide some arts funding, but when budgets are tight, it's fairly certain
that arts funding will be cut before items such as sport, the gambling industry etc. Arts funding
seems to be discretionary rather than core - a mindset I would like to change. The balance
between funding for contemporary/innovative artistic endeavour and traditional forms is also
tricky.

10/7/2017 11:47 AM

3 Not sure how this survey works for volunteers 10/7/2017 7:12 AM

4 No 10/6/2017 11:49 AM

5 Thank you 10/6/2017 11:08 AM

6 As a retired music teacher I am somewhat concerned by the gradual erosion of music programs
in the state govt education system and the effect this is having on opportunities for children and
teacher morale.

10/6/2017 9:56 AM

7 I find the arts funding to be upside down. The highest wages are paid to facilitators, the lowest
to artists. I know too many fine artists across many spheres who simply cannot survive from the
proceeds of their artistic endeavours.

10/6/2017 5:12 AM

8 Not sure i completely understand what you are researching and I do not know a lot outside of
the areas I come into contact through, through my work. I just think there has to be a better way
as we are losing so much creative potential because of basic economic disadvantage. We are
going down American path. Tasmania should set a national standard and be an example of a
well functioning society, starting with support for creative and cultural sector.

10/5/2017 3:40 PM

9 The opportunities in Tasmania to work outside of your primary job as a performing artist are
very limited and are almost completely self generated.

10/5/2017 3:17 PM

10 None 9/28/2017 4:29 PM

11 no 9/28/2017 8:14 AM

12 Tasmania still maintains a reputation for having a strong cultural/artistic community however
this is not really the case any more. There needs to be far more vision and investment into this
sector now for it to thrive into the future

9/27/2017 1:44 PM

13 It was a very confusing survey. 9/27/2017 12:26 PM

14 I think too much funding goes to organisers and administrators. More funding should go directly
to practitioners.

9/27/2017 12:13 PM

15 The question regarding where I did my training/education in the sector does not allow for the
fact that this happened across two states: my undergraduate degree was in WA, my postgrad
was in Tas.

9/27/2017 11:07 AM

16 I am usually concerned when people get organised in the arts as this tends to be more about
empire building than actually helping but good luck with it.

9/27/2017 10:49 AM

17 No 9/25/2017 9:57 PM

18 Could be a bit more 'plain language.' 9/21/2017 3:36 PM

19 There is a great need to break down the silos that exist in the way governments deal with and
categoricse artists, because artists generally don't live in silos.

9/21/2017 12:50 PM

20 No 9/21/2017 12:45 PM

21 Many creative industries in Tasmania are on their knees. Unless urgent action is taken by the
state government we will lose them. Also the Hodgman Government has caused Regional Arts
Tasmania to collapse thereby leaving regional Tasmania unserved by the professional arts
sector.

9/21/2017 10:33 AM

22 No 9/21/2017 9:50 AM

23 No 9/21/2017 9:43 AM

24 I should point out that I'm a Drama/Theatre teacher, and while half of my creative work is within
education, almost all of my income is from education, not creative arts funding or box office.

9/21/2017 1:01 AM

25 Thanks for the opportunity to contribute 9/20/2017 11:50 PM

26 no 9/20/2017 9:22 PM

27 good luck 9/20/2017 8:25 PM

28 Arts educators are an important group in the creative ideas industries but are not always
included as members of the arts community he possibly not received this survey to complete.

9/20/2017 8:24 PM

29 Yes.As a retired academic and still working artist, I think this questionnaire is badly designed
and would certainly baffle younger contributors.It also needs another proof reader for spelling
and other mistakes.

9/20/2017 7:57 PM

30 This was difficult to do if you practice arts (for me music) but do not use the language of
professionalism to describe what you do and it's impact.

9/20/2017 6:56 PM

31 No 9/18/2017 2:41 PM

32 No 9/16/2017 6:13 PM
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33 Reduce elitism. 9/14/2017 4:10 PM

34 Add it to the pile 9/14/2017 11:44 AM

35 No Thankyou 9/14/2017 11:43 AM

36 No 9/14/2017 9:58 AM

37 who are you? who funds you? how and why have you been created to represent the sector? 9/14/2017 8:51 AM

38 Mona has helped raise the profile of arts in Tasmania of course but that has been through
private investment. We need the government to invest in arts in other areas of Tasmania to
contribute to build our profile and expand our reputation for art

9/14/2017 7:39 AM

39 Appreciation of the arts is a see-saw. Tragically, when Premier Jim Bacon died, his plans to
elevate the arts were buried and have never quite got the focus he gave them. However David
Walsh has been a refreshing blast for us all. I hope we all learn from him and develop our own
erudite enthusiasms.

9/13/2017 8:09 PM

40 Make this panels a lot more open 9/13/2017 6:32 PM

41 No 9/13/2017 5:14 PM

42 I believe that defining a 'creative and cultural industry' is a mistaken strategy, and that the value
of arts and creativity transcends the purely economic. Indeed they challenge the utility of
economic models of social good.

9/13/2017 1:57 PM

43 No 9/13/2017 1:11 PM

44 Nope 9/12/2017 9:20 PM

45 No. Thx 9/11/2017 11:58 PM

46 Art can transform. Removing funding and devaluing cultural programs entrenches grey
mediocrity.

9/11/2017 8:01 PM

47 Although I respect the process you've stated here - I still have problems with your terminology
"Cultural Industry/Sectors" Can we please have a better definition of what you mean?

9/11/2017 10:30 AM

48 I look forward to more ways I which arts practice gains the respect it is due for its huge
contribution to the social, cultural and economic life of our country.

9/11/2017 9:24 AM

49 There needs to be much more support for the practitioners and those throughout the community
who are doing the hard work. It is unlikely that one peak body can fully represent the diverse city
of the entire state at sector. However, there is a need for much greater support, promotion and
recognition for those in the arts community who are working across the whole state. We need to
ensure the small beautiful projects are being celebrated as much as the big shiny ones

9/10/2017 11:30 PM

50 Make more public questionnaires regarding culture and art. 9/10/2017 7:36 PM

51 No 9/10/2017 3:47 PM

52 It has taken my three decades to reach this point in my career, rough my own persistence, but
also at last to finding a supportive life partner now that my children have grown up and left
home. My practice has remained, I have never stopped, but now I can build my career much
more proactively with his support, as an encourager, and as a financial backer.

9/8/2017 9:42 PM

53 This survery is poorly designed with many self surveying leading questions 9/8/2017 5:36 PM

54 Regarding Q31. Does the arts and cultural sector represent the diversity of Tasmania population
and communities? I'd like to say that certain sectors are well represented, but there is a
tendency in Tasmania to concentrate on 'elitist art'. Art should be for everyone.

9/8/2017 3:15 PM

55 ? 9/8/2017 1:19 PM

56 . 9/6/2017 10:08 AM
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13.33% 30

20.89% 47

38.67% 87

27.11% 61

Q45 Is your practice registered on the Creative Island website
(www.creativeisland.com.au) 

Answered: 225 Skipped: 86

TOTAL 225

Yes 

No, but would
like to be

No

Do not know

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

Yes 

No, but would like to be

No

Do not know
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Q46 Please provide your email address if you would like to be included
on our mailing list or receive information about registering your practice

on the creative island website. 
Answered: 72 Skipped: 239

# RESPONSES DATE

1 leigh_jabs@yahoo.com 10/8/2017 10:52 AM

2 michaelaadarlington@gmail.com 10/6/2017 9:11 AM

3 katie.zagorski@gmail.com 10/5/2017 9:19 PM

4 heywardn@tso.com.au 10/2/2017 3:50 PM

5 longhoop@internode.on.net 9/29/2017 2:13 PM

6 adelle@liminalstudio.com.au 9/28/2017 10:46 AM

7 tim@theatreroyal.com.au 9/27/2017 3:42 PM

8 yvette.watt@gmail.com 9/27/2017 11:07 AM

9 Rykgoddard@internode.on.net 9/27/2017 10:56 AM

10 alansgarden46@gmail.com 9/26/2017 9:18 AM

11 alison.melbourne09@gmail.com 9/23/2017 3:38 PM

12 techstepsdance@gmail.com 9/23/2017 12:51 PM

13 Peter.hammond10@gmail.com 9/21/2017 4:44 PM

14 roberts4u2@gmail.com 9/21/2017 2:55 PM

15 caitlin@stompin.net 9/21/2017 2:37 PM

16 iainlang@iinet.net.au 9/21/2017 12:50 PM

17 chrissie@justthesizzle.com 9/21/2017 12:45 PM

18 lian@liantanner.com 9/21/2017 11:21 AM

19 richard.morriss@bigpond.com 9/21/2017 11:04 AM

20 charles@tastheatre.com 9/21/2017 10:33 AM

21 info@tamarvalleywritersfestival.com.au 9/21/2017 10:14 AM

22 astrkmolly@yahoo.com 9/20/2017 9:22 PM

23 peter@glassmanifesto.com 9/20/2017 9:17 PM

24 djd42@ozemail.com.au 9/20/2017 8:34 PM

25 justusneumann@hotmail.com 9/20/2017 8:25 PM

26 Iesley.graham@education.tas.gov.au 9/20/2017 8:24 PM

27 d.lander@bigpond.com 9/20/2017 7:12 PM

28 info@hamleyproductions.com 9/20/2017 7:07 PM

29 jillmunro@live.com.au 9/20/2017 6:51 PM

30 encoretheatre@hotmail.com 9/20/2017 8:36 AM

31 jane.haley@tendays.org.au 9/19/2017 10:35 AM

32 Helen.haines@bigpond.com 9/18/2017 10:47 PM

33 tazechodesigns@gmail.com 9/18/2017 9:36 PM

34 robinla2@me.com 9/18/2017 3:05 PM

35 Bex.francis@gmail.com 9/18/2017 2:41 PM

36 mmclaughis@gmail.com 9/17/2017 7:30 PM

37 artglasstash@yahoo.com.au 9/17/2017 12:21 PM

38 mindydore@gmail.com 9/16/2017 6:13 PM

39 originalharbs@gmail.com 9/14/2017 11:14 PM

40 mcauliffe.sj@gmail.com 9/14/2017 7:04 PM

41 malbat@malbat.com 9/14/2017 4:10 PM

42 Amy@merakimanagement.com.au 9/14/2017 11:43 AM

43 nick@capestudios.com.au 9/14/2017 10:34 AM

44 ebarsham@bigpond.com 9/14/2017 9:58 AM

45 rolfe@studiostainedglass.com.au 9/14/2017 9:08 AM

46 nonihoward@gmail.com 9/13/2017 8:53 PM

47 Marilyn.Raw@tastafe.tas.edu.au 9/13/2017 8:09 PM

48 emailkimjaeger@yahoo.com.au 9/13/2017 7:12 PM
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49 info@deomusic.info 9/13/2017 6:32 PM

50 kelly@kellyaustin.co 9/13/2017 6:30 PM

51 grangeworth@bigpond.com 9/13/2017 5:49 PM

52 jessiepangas@gmail.com 9/13/2017 5:07 PM

53 frith@junctionartsfestival.com.au 9/13/2017 12:31 PM

54 Maggy@netspace.net.au 9/12/2017 10:23 PM

55 Finegankruckemeyer@outlook.com 9/12/2017 2:58 PM

56 dylanhesp@icloud.com 9/12/2017 2:41 PM

57 Betty@nolanart.com.au 9/11/2017 8:01 PM

58 info@fusionmediaproduction.com 9/11/2017 4:39 PM

59 janet.carding@tmag.tas.gov.au 9/11/2017 2:26 PM

60 info@joannagairpaper.com 9/11/2017 10:30 AM

61 debwace@gmail.com 9/11/2017 9:24 AM

62 hbmedit@cqvmedia.com.au 9/11/2017 8:25 AM

63 fosteri@utas.edu.au 9/10/2017 7:36 PM

64 hoopyguy@gmail.com 9/10/2017 5:47 PM

65 Tisand1958@gmail.com 9/10/2017 3:47 PM

66 casey@takeflight.com.au 9/10/2017 3:06 PM

67 Nadine_cove@hotmail.com 9/10/2017 9:04 AM

68 jane.e.giblin@gmail.com 9/8/2017 9:42 PM

69 Info@tasmaniancreativestudio.com 9/8/2017 7:51 PM

70 andrewd@indriva.com.au 9/8/2017 3:15 PM

71 mick.fennelly@gmail.com 9/8/2017 2:54 PM

72 lotuseater18@gmail.com 9/8/2017 2:15 PM
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