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Benefits of Creating a Facebook Group 
for your Online Course
As an online course creator, setting up a Facebook Group for your customers is definitely a worthy pursuit. Your community of happy customers will 
likely become your greatest source of future revenue (you do plan to create more than one course right?) and word-of-mouth promotion for your 
business.

Here are some of the main benefits of having a Facebook Group for your business:

Direct communication with your customers
Having a Facebook Group gives you the opportunity to interact with your 
customers on a platform that they are likely checking multiple times 
throughout the day anyway.

PRODUCT FEEDBACK
At Thinkific, our development team is constantly adding and improving 
upon the features of our online course creation software, and in many 
cases those improvements were sparked by feedback we received from 
customers in our Facebook Group.

CUSTOMER ACQUISITION
When you’re trying to sell your online course, having a Facebook Group 
for your customers can be a major selling point because your prospective 
customers will know that when they buy your course, they aren’t just 
buying information, they are buying the ability to network and interact 
with other people who are taking your course.  

CUSTOMER SERVICE
INCREASED AUTHORITY

CUSTOMER RETENTION
INCREASED TRAFFIC

Instead of sending an email to our support team, many of our customers 
will simply post a question in our Facebook Group. Anyone on our team 
can jump in and answer that customer’s question, and sometimes other 
customers end up answering their question for us, often within minutes!

As the creator of a Facebook Group, you have the ability to bring people 
with similar interests and goals together and initiate conversations 
between them. The effect is similar to that of hosting a live event (like a 
conference or a party, for example). 

Facebook Groups help increase customer retention, because they give 
customers the opportunity ask questions and get a response quickly, and 
be a part of a community of other people who can help them out. 

When you post something in a Facebook Group, all of its members receive 
a notification that you have posted in the group, increasing the likelihood 
that they will engage with your post.



Creating Your 
Facebook Group
The process for setting up a Facebook Group is pretty straight forward. 
From the main menu in your Facebook account, you simply click on Create 
Group. From there, you’ll be asked to fill in some details about your group 
and add its first few members.

Choose a Group Name
The name of your Facebook Group should definitely include the name of 
your online course, so that it is easily recognizable by your customers.

Select your Group's Privacy Settings
After you choose a title for your Facebook Group, you will be asked to 
select your group’s privacy settings. There are 3 different privacy settings: 
Public, Closed, and Secret. The privacy setting you choose for your group 
will affect who can find the group, see its members, see its posts, and who 
can join it.

Write Your Group Description

Create a Cover Photo for your Group

Pin a Welcome Post to the top of your group

Your group description will appear in the right sidebar of your group 
where anyone can see it (unless you’ve created a Secret Group, then only 
its members will see it). It doesn’t have to be long, but it should definitely 
be clear and compelling.

Similar to a Facebook Page or a Facebook Profile, you will be asked to 
upload a cover photo for your Facebook Group. This cover photo will be 
displayed at the top of your group’s page.

You should pin your Welcome Post to the top of the newsfeed, so that 
regardless of when someone joins your group, they will always see that 
Welcome Post right at the top.
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tips for growing your 
facebook group
Once your Facebook Group is created, the next step is to start adding 
members to your group. Here are some strategies for growing the 
number of members in your group that have worked well for us and other 
Facebook Group creators that we spoke with:

Send an email to your newsletter 
subscribers or existing customers

Add a link to your Facebook Group on 
your website

Invite your Facebook friends to join 
your group

Add a link to your group to your email 
signature

Let your group members add other 
people to your group

If you’ve created a Public Group for your 
audience, send an email to your list of 
subscribers to tell them about the group and 
invite them to join. 

Add a link to your Facebook Group to the 
main menu or sidebar of your website. 
Another great place to include an invitation to 
join your Facebook Group is at the bottom of 
your blog posts.

Many of your existing Facebook friends will 
likely be interested in joining your group, 
so invite them by sending them a private 
message.

You are probably sending and responding 
to several emails on a daily basis. If so, your 
email signature is a great place to include a 
call-to-action for those people that you are 
corresponding with.

Unless your Facebook Group is exclusively for 
your existing customers, don’t restrict your 
group members from adding other people to 
your Facebook Group.



How To Increase Engagement in Your Facebook Group

Once your Facebook Group is set up and full of members, your job is to encourage and facilitate engagement so that your group doesn’t become a 
ghost town. The more engagement there is in your group, the more value there is for each of its members, and the more incentive there is for existing 
members to stay and new members to join.

Here are some tips for increasing engagement among members in your Facebook Group:

Create a group around a specific topic
When you create a Facebook Group for your business, don’t make the 
mistake of thinking that the purpose of your group is just to promote your 
business. It’s not. The purpose of your group is to build a community of 
individuals who share a passion for the same topic or are working towards 
a similar goal. 

Create a theme for each day of the week
A great way to increase engagement in your Facebook Group is to assign 
a specific theme to each day of the week. The theme for each day will help 
to encourage specific types of posts or comments from group members 
on that day.

Ask questions to spark discussions Create an adjective to describe your group members

Participate in discussions and respond to questions Share content that lives exclusively in your group

Start discussions in your group as often as you can by asking your group 
members specific questions. You can ask them for feedback on something 
specific (like a new product feature or piece of content), ask them what 
challenges they are currently facing related to your topic, or even just ask 
them how their week is going.

This one may sound funny, but it works! Think of a word to describe your 
group members, and start referring to them using that word. This helps 
solidify the sense of community among your group members.

Many of the members in your group will start discussions on their own, 
often by sharing their insights or by asking questions. Do your best to 
participate in those discussions and answers those questions as they 
occur.

Sharing exclusive tips and insights (content that you do not publish 
anywhere else online) is a great way to reward your group members for 
being a part of your Facebook Group. It increases the value of being a 
member of your group and encourages members to re-visit the group 
often.



How to Maintain Your 
Facebook Group
Once your Facebook Group is up and running, the next thing you’ll need 
to do is maintain it! The amount of time it will take to maintain your 
group will depend on the size of your group and your commitment to 
encouraging engagement amongst its members. 

Here are some tips for maintaining and moderating your Facebook Group:

Establish Group Rules or Guidelines

Designate a Community Manager or have multiple 
Group Admins

Delete Posts That Break The Rules

Remove Members When Necessary

Post Friendly Reminders To All Group Members

You’ve probably heard the phrase “without rules, there is chaos.” This 
definitely applies to Facebook Groups. Groups without specific rules or 
guidelines for its members are rarely successful, because they have no 
gauge for acceptable (or unacceptable) behavior.

If you don’t have the time to maintain/moderate the group yourself, you 
should consider hiring a Community Manager to do it for you. 

If you see a member of the group post something that violates the group 
rules, delete that post immediately. Then, send a private message to the 
person who posted it with a brief explanation of why you deleted their 
post.

If certain members of the group are repeatedly breaking the rules (even 
after being warned not to), remove them. If a specific member is being 
disrespectful to other members in the group, remove them. If you receive 
multiple complaints from other group members about someone, remove 
them.

Once in awhile, you may need to post a friendly reminder to all group 
members to respect the group rules or guidelines. A public reminder 
is a strong display of leadership, and many of your group members will 
respect you for doing it.
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