Op-Eds and LTEs – Just Do It!
Overall Goal
The following document can be used by advocates to draft, refine and place Opinion
Editorials (Op-Eds) and Letters to the Editor (LTEs) to draw attention to the benefits of
Medicaid and the Affordable Care Act and ensure that we are promoting positive stories
as we face threats of harmful funding cuts and changes at both the federal and state
levels over the next several years.
Why now?
We are at a defining moment in our country as more and more people rely on Medicaid for
affordable, quality health care even as opponents push out misperceptions about the
program and the people who rely on Medicaid. It is critical that we showcase the human
stories of individuals and families benefiting from the Medicaid program. Today, one-third
of all West Virginians rely on Medicaid – low-income children, pregnant women, people with
disabilities, seniors, people who need long-term care, and people who work lower-wage jobs
with no health benefits.
Why write Op-Eds and LTEs?
Writing Op-Eds and LTEs can be one of the most effective, and cost-efficient ways to educate
consumers and influence public officials. The opinion page continues to be one of the most
read sections of a newspaper, and is usually clipped by politicians, candidates, and
organizations seeking to affect change in their communities. Furthermore, Op-Eds and LTEs
show editors, reporters and others what issues are resonating with members of the
community, thereby increasing the amount of coverage of topics like health care.
Op-Ed or LTE Structure
Opening
o Grab the reader’s attention in the first line. Make a bold claim, share
a surprising fact or timely observation, or make a personal
connection.
Tell a Story
o Personal stories provide a compelling way to demonstrate the success of
the ACA and make complex policies easier for people to understand and
relate to.
o Stories don’t need to be a miracle or one-of-a-kind story, but should have
broad appeal and connect with the reader.
o Ask yourself: how have you benefitted from the ACA personally?
Support your story with evidence/arguments
o Facts & Figures (How many West Virgians have gained coverage?)
o Cost savings (How much have you saved? What have you gained?)
Closing
o Drive the message home. Reiterate your opening point.
o Call others to Action!

Want a Second Eye or an Editor?
Don’t be afraid to ask a friend or family member to read your draft. All good writers love a
good editor. Or send your draft to us and we will give it a quick review.
Powerful Storytellers
Family that was previously uninsured
o How have spouses and/or children been able to get preventive care and gain
access to the doctor?
Grad Student
o As young people prepare for their careers, how has Medicaid allowed them to
further their education and save money?
Low-wage worker
o How has the Medicaid helped individuals who haven’t been able to afford or
access coverage before?
Small Biz/Entrepreneur
o How have entrepreneurs and small business owners been given the
freedom to follow their dreams?
Seniors
o Has Medicaid helped with the benefits and out-of-pocket costs of a senior
on Medicare? Low-income seniors are eligible for both programs.
People with Disabilities
o Is Medicaid a life-line for family and friends with disabilities by paying for
home- and community based care and supports?
Families with a Member in a Nursing Home
o Medicaid – not Medicare – pays for nursing home care. Does your family
or neighbors rely on Medicaid to pay for expensive but necessary nursing
home care?
Helpful Tips for Increasing the Likelihood Your Piece Gets Placed- “don’t write it and hide it!”
1. Know your paper’s policies. Most Op-Eds and LTEs have a maximum word count of

between 700 and 800 words or the former and 250-300 for the latter. Longer posts
will typically not be considered. Additionally, each paper has specific channels by
which to submit your post. Consult the publication’s website.
2. Be timely. Is your story new and engaging? If you are responding to an article or
letter to the editor that has been recently published, you typically have a 2-3 day
window to submit a response.
3. Be direct. You have limited space to get your point across. Make sure your letter
is concise, informative, and compelling. Grab the readers’ attention!
4. Get personal. Share a personal story. Personal stories can make complex
policies easier for readers to understand. How has Medicaid affected you or
your family? Why are you passionate about this issue?

5. Think about your audience. Editors are more willing to publish an Op-Ed or LTE
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that shows relevance to its readers. Cite any local actions or issues that have
surfaced recently.
Encourage others to take action. This is your opportunity to provoke others into
action. This will be a close election, and we will need all of our supporters to
take action to win.
Don’t be afraid to call others into account. If you are responding to a previous letter
or statement by a public official, mention them by name. But do remember to be
respectful.
When referring to a previous LTE or Op-Ed, use the title and date. Be specific why
you are responding.
Be reasonable and courteous. Don’t attack any public figure or fellow writer
personally. Avoid being too negative.
Don’t lie. Make sure any facts and figures are correct. Double-check!
Be brief. It’s worth repeating. Be short and to the point.

When submitting an Op-Ed or LTE, be sure to provide:
Full Name
Address
Phone Number
Email Address
Use social media to expand the reach of your Op-Ed or LTE:
Don’t be humble – brag about your Op-Ed or LTE
Post it on Facebook, tweet about it
Give a copy to your grandma!
Sample Op-Eds:
By a women with a disability who relies on Medicaid:
https://www.nytimes.com/2017/05/03/opinion/my-medicaid-my-life.html
By a sheriff arguing for Medicaid as a key tool in the opioid addiction fight:
http://www.dailypress.com/news/opinion/local-voices/dp-edt-oped-morgan-0214-story.html
By a doctor arguing that Medicaid helps everyone by reducing uninsured people and cost shifts
to the insured: http://www.dailypress.com/news/opinion/local-voices/dp-edt-oped-levine0211-story.html
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