


Junk Food Marketing A�ects Kids
Companies advertise and market their food products to children on TV, via social media, and at schools. This
marketing tends to promote foods and beverages low in nutrients and high in calories, sugars, salt, and fats.1 Why is 
this so important? Research shows that the aggressive marketing and advertising of high-calorie, unhealthy foods to 
children are contributing to today’s childhood obesity epidemic.2,3 Common in-school food marketing approaches 
include: posters and signs, vending machine exteriors, ads on buses, sponsorships, incentive programs, label
redemption programs, and branded fundraisers, including school discount nights at restaurants.

What can we do? 
Schools have made signi�cant progress in recent years, providing nutritious meals and snacks sold through vending,
à la carte, school stores, and fundraisers. Allowing companies to market unhealthy foods and beverages in schools 
undermines these improvements and interferes with school messages promoting good health and academic
success. We can curb this practice by including language in school district wellness policies that would limit junk 
food marketing on school property.
1 Institute of Medicine. Food Marketing to Children: Threat or Opportunity? Washington, DC: National Academies Press, 2006.
2 McClure, AC., et al. Receptivity to Television Fast-Food Restaurant Marketing and Obesity Among US Youth. American journal of preventive medicine: 2013; 45.5: 560-568.
3 Bruce, AS., et al. Brain responses to food logos in obese and healthy weight children. The Journal of pediatrics: 2013; 162.4: 759-764.
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About Us
The American Heart Association is devoted to saving people from heart disease and stroke — the two leading 
causes of death in the world. We team with millions of volunteers to fund innovative research, �ght for stronger 
public health policies and provide lifesaving tools and information to prevent and treat these diseases. The
association is the nation’s oldest and largest voluntary organization dedicated to �ghting heart disease and stroke. 
To learn more or to get involved, call the American Heart Association in New Hampshire at (603) 263-8329, visit 
heart.org/lifeiswhynh or follow us on Facebook, Twitter and Instagram. 

Poll Methodology
In April 2017, the American Heart Association in New Hampshire contracted with Global Strategy Group to conduct a statewide public 
opinion poll of 601 registered voters. Geographic and demographic divisions of voters were properly represented, and both landline and 
cell phones were included.

NHHeartAssoc @NHHeartAssoc #NHHeartAssoc

©2017, American Heart Association. Also known as the Heart Fund.

BOOK
WEEK

READ YOUR WAY
TO A FAST FOOD
CLASS PARTY!

SCHOOL
FUNDRAISER

Sponsored by

CANDIES
Sugar Sugar


